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KUWAIT: National Bank of Kuwait (NBK) is
committed to best serve its customers with special
needs, dedicating branches with the latest servic-
es to accommodate and facilitate their banking
experience. This comes in line with NBK’s com-
mitment to social corporate responsibility as it
establishes a business culture that caters to serv-
ing all segments of society. The Bank continues to
focus its efforts to support “Let’s Be Aware”
financial campaign launched by the Central Bank
of Kuwait (CBK), aiming to promote financial
inclusion.

NBK now has dedicated branches with the lat-
est services to accommodate and facilitate bank-
ing for customers with special needs. Several
modifications were introduced to facilities and
equipment, as well as adopting the necessary pro-
cedures to provide all banking services and prod-
ucts to customers with disabilities.  

The services provided in these branches

include ATMs which have braille keyboards and
earphones, enabling visually impaired customers
to withdraw money, braille printing facilities, staff
trained to provide services in sign language, for
hearing-impaired customers, ATMs with voice
commands, and iPads providing speech to text
functionality for visually impaired customers.

Moreover, NBK equipped its special needs
friendly bank branches with wheelchair access,
which is available in all its branches, reserved and
clearly marked parking spaces, and easily accessi-
ble safe deposit boxes. On this occasion, Ali Al-
Mulla, Head of Domestic Branches at National
Bank of Kuwait, said: “We strive to best fulfill our
duties and serve our customers with special needs
by developing and introducing services especially
dedicated to them. We also equipped our branch-
es with all necessary accommodation to make
banking comfortable for them.”

He also pointed out that NBK is keen to fulfill

i ts  responsibi l i t ies
towards all segments of
society, especial ly
towards its customers
with special needs, in
l ine with the Bank’s
leading position in per-
forming its social
responsibi l i ty, a key
component of NBK’s 6
pillars of sustainability.

He stressed that NBK
harnesses all its capabil-
ities and its digital chan-
nels to support CBK’s efforts to protect customers
and the economy. It is worth mentioning that NBK
is committed to providing accommodations to hire
employees with special needs in cooperation with
the Public Authority for Disabled Affairs and
Public Authority for Manpower.

NBK is a key supporter and partner in all
CBK’s initiatives and campaigns aiming to raise
financial awareness and spread banking culture
among all segments of society. As a leading finan-
cial institution in Kuwait and across the region,
NBK frequently organizes various activities that
contribute to raising awareness about all topics
related to the banking sector. It also organizes
various activities and training courses on combat-
ing fraud and financial crimes.

CBK launched “Let’s Be Aware” banking
awareness campaign, in cooperation with Kuwaiti
banks, as part of its efforts to spread financial cul-
ture and raise awareness among banks’ customers
of their rights and responsibilities and the best
ways to benefit from banking services. The cam-
paign also aims to promote the saving and invest-
ment culture, as well as other related topics, by
publishing a variety of awareness material and
information relevant to financial culture.

AUB sheds light
on customer 
protection, 
raises awareness 
KUWAIT: Ahli United Bank (AUB) pur-
sues to provide banking awareness to
customers and the public within the Be
Aware” (“Diraya”)  campaign launched
at the initiative of CBK in cooperation
with Kuwaiti banks with the aim of dis-
seminating f inancial  culture to the
widest segment of society, promoting
awareness among the public of their
rights and duties and how to best bene-
fit from the various services provided
by banks, in addition to raising aware-
ness of ways and mechanisms to com-
bat fraud and financial crimes, and urg-
ing customers to report any fraud that
they may be exposed to.

In this respect, Ahli United Bank
underlines in a press release the impor-
tance of raising customer awareness of
their rights, providing them protection
and familiarizing them with the proce-
dures to follow to ensure that their
rights are protected, stressing that cus-
tomer protection and ensuring that best
practices are followed in the banking
sector is a safety valve for the banking
industry.

On this  occasion, Sahar Dashti
General  Manager of  Customer
Protection at AUB said, “At Ahli United
Bank, we are keen to focus our atten-
tion on the quality of service provided
to our customers. In this regard, AUB
launched the “Customer Experience
Evaluation System”, which allows cus-
tomers to share their opinions, remarks
and suggestions with the bank, on the
services and products the bank pro-
vides as soon as they receive these
services and products, through an
advanced dynamic system. This system
has strengthened banking links to cus-
tomers, which helps the bank to take
the necessary measures to further
develop its services and maintain cus-
tomer satisfaction. The bank’s Service
Qual i ty Unit  is  a lso expanding the
bank’s internal service quality measure-
ment tools through a direct digital sys-
tem that includes all the bank’s depart-
ments to achieve integrated quality
management and create a culture of
excellence and endless development,
taking into account the best techniques
in this regard.

Dashti added: We value the efforts of
“Diraya” campaign to educate cus-
tomers about their rights and to advise
them about the proper steps to follow
to raise a complaint in the event of dis-
satisfaction with any product or service
provided by their banks.

Dashti reiterated that Ahli United
Bank focuses great attention to any
complaint raised by its customers and
works hard through the bank’s
Complaint Unit to efficiently solve all
complaints, advises complainants and
helps them recognize the procedures
related to their complaints, ensuring
that all complaints are resolved in a
timely manner. The bank warrants to
reply customer complains at the agreed
time and follows up on all required cor-
rective actions until full execution and
attaining customer satisfaction.

Dashti pointed out that promoting
awareness among customers, concern-
ing for their protection and maintaining
their satisfaction not only provide sup-
port for customers, but also reflect pos-
itively on the support and protection of
the banking sector as a whole, which
helps to achieve financial inclusion.

Annual event
‘Huawei Connect
2021’ kicks off
DUBAI: Huawei’s annual flagship event for the global
ICT industry - Huawei Connect 2021 - kicked off on
Thursday. Huawei Rotating Chairman Eric Xu opened
the event with a keynote speech titled “Innovating
Nonstop for Faster Digitalization”.

This year’s event, themed “Dive into Digital”,
explores how digital technology can better integrate
with business scenarios and industry know-how to
address critical business challenges, and how stake-
holders can work together more effectively to foster an
open industry ecosystem and drive shared success. 

In his keynote, Xu spoke about how helping indus-
tries go digital is a critical aspect of Huawei’s mission to
bring digital to every person, home and organization
for a fully connected, intelligent world. He said, “Digital
development relies on digital technology. For digital
technology to stay relevant, we must continue to inno-
vate and create value. Cloud, AI, and networks are
three critical digital technologies.” 

At the event, Xu launched the industry’s first distrib-
uted, cloud-native service called UCS - a ubiquitous
cloud-native service available on Huawei Cloud. With
UCS, Huawei plans to provide enterprises with a con-
sistent experience while using cloud-native applica-
tions that are not constrained by geographical, cross-
cloud, or traffic limitations, thereby accelerating digital
transformation in all industries.

Huawei Cloud also announced two new regions, and
ten new services including MacroVerse aPaaS,
OptVerse AI Solver, Huawei Cloud Stack 8.1, Pangu
drug molecule model, and SparkRTC. It was also
revealed that the first virtual human, Yunsheng, is set to
join Huawei Cloud.

Xu added that Huawei Cloud, the company’s cloud
service that was launched just four years ago, has
already brought together more than 2.3 million devel-

opers, 14,000 consulting partners, and 6,000 technolo-
gy partners, and also made more than 4,500 services
available in the Huawei Cloud Marketplace. It has
become an important platform for Internet companies,
enterprises, and governments alike to take their organi-
zations digital. As of September 2021, Huawei cloud and
partners operate 61 Availability Zones (AZs) in 27 geo-
graphic regions worldwide, covering more than 170
countries and regions.

Zhang Ping’an, CEO of Huawei Cloud and President
of Huawei Consumer Cloud Service, commented: “The
key to successful digital transformation is to think cloud
native and act cloud native. Huawei Cloud joins our
customers and partners to dive into digital and explore
the potential of Everything as a Service - Infrastructure
as a Service for global accessibility, Technology as a
Service for flexible innovation, and Expertise as a
Service for shared excellence.” 

Huawei’s full-stack, all-scenario AI portfolio released
back in 2018 is also progressing as expected. Its
MindSpore framework has become the mainstream AI
computing framework in China. Meanwhile, the Atlas
900 cluster, as well as the cloud services based on it,
currently serve more than 300 enterprises, supporting
the training of many models, which include the Huawei
Cloud Pangu large models. Huawei Cloud ModelArts

has made AI application development incredibly simple
with its full-pipeline, scenario-based services. The end
goal of ModelArts is to enable each and every engineer
to independently develop their own AI applications.

Xu also introduced Huawei’s innovations in the net-
work domain. As organizations go digital, they tend to
see exponential growth in network complexity. To tack-
le this, Huawei has been innovating solutions for global
networks based on the concept of autonomous driving
network (ADN). The company has been working with
customers in the finance, education, and healthcare
sectors to innovate and deploy new applications, and
build networks that are self-fulfilling, self-healing, self-
optimizing, and autonomous.

Xu went on to explain how Huawei is using digital
technology to support low-carbon development, as
part of global efforts to achieve peak CO2 emissions
and carbon neutrality. 

Huawei hosts Huawei Connect 2021 online from
September 23 to October 31. The theme of this year’s
event is Dive into Digital. The company will dive deep
into the practical application of technologies like cloud,
AI, and 5G in all industries, and how it can make organ-
izations of all shapes and sizes more efficient, more ver-
satile, and ultimately more resilient as we move towards
economic recovery.

Huawei Rotating Chairman Eric Xu opens the annual event with a keynote speech titled “Innovating Nonstop for
Faster Digitalization”.

LuLu Hypermarket 
launches LuLu 
Food Fiesta 2021
KUWAIT: LuLu Hypermarket, acknowledged as one of
the world’s most powerful retailers, and by far the largest
retailer in the region, is holding a week-long food festival,
‘LuLu Food Fiesta 2021’, at all its outlets in Kuwait.

The food fiesta kicked off on Wednesday, 22
September will last till Tuesday, 28 September. It is an
annual celebration of the best of foods from around the
world. The event was inaugurated on 22 September at the
Fahaheel branch of the hypermarket, by Eng Faisal Saud
Al-Hasawi, General Manager and Chairman of the Board
of Directors of the Public Authority for Agricultural
Affairs and Fish Resources, in strict adherence to all
COVID-19 health protocols and best practices.

The resplendent inauguration of the festival featured
an array of street-food stalls, food-sampling counters,
live-cooking stands, alluring traditional-style grocery
stores, and large food-related cut-outs and decorations
that added to the food fiesta atmosphere.

The seven-day-long fiesta presents shoppers with
amazing offers on a wide range of products across all
categories, including groceries, fresh and frozen foods,
meat and fish, as well as non-food items, beauty prod-
ucts, electronics, and white goods such as refrigerators

and air conditioners. Special discounts are also being
offered on a large variety of top food brands.

A special attraction during ‘Food Fiesta 2021’ is the
‘End-of-Season’ sale, which offers buyers super-dis-
counts ranging from 25 percent to as much as 75 percent
off on prices for an assortment of products in fashion,
footwear, ladies handbags, baby-accessories and eye-
wear. Due to the rush for products at these highly dis-
counted prices, the End-of-Season sale has been
extended from 15 September to 12 October, so shoppers
can buy these incredible value-items at their leisure.

The Food Fiesta 2021, which celebrates the foods and
cuisines of countries worldwide, is symbolic of the
hypermarket’s values of providing shoppers with the best
of world products at amazingly competitive prices. 

KUWAIT: Eng Faisal Saud Al-Hasawi inaugurates the ‘LuLu Food Fiesta 2021’
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AUB congratulates
winners of Al-Hassad
weekly draw 
KUWAIT: Ahli United Bank (AUB) held the
weekly draw of 22 September 2021 of Al-Hassad
Islamic account, the first Islamic prizes account
in Kuwait which offers over 750 prizes over a 12
month period and provides numerous features.
Such features include the simplest and easiest
savings program, highest number of winners,
largest prize value, loyalty multipliers, and unique
account opening feature online with all ease with
instant deposit option.

The bank announced 20 winners of KD 1,000
as follows: Maasoumah Jraq Darweesh, Hassan
Abdulsalam, Mohammed Aqeel Khan, Samar
Mohammed Waleed, Ahmad Saleh Al-Daaij, Anita
Bukharey Tayyeb, Mohammad Ibrahim Al-
Abboudi, Faisal Hammad Al-Kafeef, Mussbeh
Mutlaq Al-Azmi, Hamad Abdullah Al-Dabbous,
Jehan Ali Ahmad, Hulwah Ali Abbas, Abdullah
Mansour Al-Foraih, Salamah Saad Al-Enezi,
Ahmad Maleeh Al-Rasheedi, Khatoun Taher Al-
Dallal, Noureyah Ahmad Al-Fahad, Batehaa Bahej
Al-Nomas, Sarvan Kumar Ram and Mouyassar
Mohamad El- Rawas.

The draws of Al-Hassad include several cash
prizes, such as KD 100,000 each Eid and the
grand quarterly draw of KD 250,000 prize which
continues to be a key aspiration for customers
who are wishing to fulfill their dreams. Al-Hassad
offers also 20 weekly prizes of KD 1,000 for
each winner. Furthermore, for the first time in
Kuwait, the AUB Al-Hassad presents the “privi-
lege draw”, which is a quarterly draw of KD
25,000 exclusively for Al-Hassad customers who
maintained their balances for more than one year
and have not won a prize in the past five years.
For all draws, the clients are eligible for one draw
chance for each KD 50 deposited in their Al-
Hassad account.

In addition to this attractive package of
rewards, Al-Hassad Islamic account incorporates
a Wakala contract for projected annual profits,
making this account unique and attractive to all
society segments that are aspiring to build their
short and long-term savings through a unique
savings account with many advantages. 


