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KUWAIT: Housing, one of the basic requirements
in the hierarchy of human needs, plays a big role in
the economy. At a macro level, it boosts the con-
struction sector, promotes investment in related
infrastructure and other amenities, and aids in job
creation. For example, in the US, housing’s share of
GDP was 17.5 percent in 2020.  In Kuwait, the con-
struction sector had contributed to 5.1 percent of
non-oil GDP in 2019 and 2.9 percent in 2020. Real
estate, renting and business services had con-
tributed to about 9 percent of GDP in 2018. 

Being a key consideration in the migration of
labor, the availability of affordable housing options
in a country facilitates labor mobility. Ensuring ade-
quate housing facilities would aid in retaining the
local labor force and attracting foreign talent.
Lending for housing promotes financial market
development through avenues such as securitiza-
tion. Homeownership benefits individuals as well
through capital appreciation in the long term and
provides secure collateral against inflation and mar-
ket fluctuations. 

Population growth 
Kuwait’s population has grown at a CAGR of 4.1

percent, and the number of nationals has grown at
2.3 percent from 2005-2020. The country’s popula-
tion is estimated to be 4.5 million in 2025 and 5.4
million in 2050.5.  The annual rate of growth has
slowed to 1 percent in 2020 and is estimated to slow
to 0.34 percent by 2050.6 However, with a relative-
ly high population density of 232 people/sq. km, the
estimated growth in population would support the
demand for residential real estate.

With over 50 percent of the total population
(nationals and non-nationals) and 75 percent of the
Kuwaitis below 40, Kuwait’s young demography is
favorable for real estate demand. Although recent
policies focusing on reducing expat numbers would
present some downside, policy reconsiderations
such as the review underway for work permits to
expats over 60 and sustained demand for high-
quality residential spaces from Kuwaiti nationals
would support residential real estate.

State housing program
A government house built on a minimum 400

square meter plot or a minimum 400 square meter
apartment provided by the PAHW at nominal value,
plus a monthly rent allowance of KD 150 during the
waiting period. A minimum 400 square meter plot
of land provided by the PAHW at nominal value. A
long-term, interest-free loan of KD 70,000 and
building materials worth KD 30,000 at a subsidized
price are provided by the Savings and Credit Bank
for the construction of the house. During the wait-
ing period for allocation, a monthly rent allowance
of KD 150 is paid to the applicant. 

A KD 70,000 long-term, interest-free loan from
the Savings and Credit Bank, to buy an apartment or

house with a minimum area of 360 square meters, or
to build a house if the citizen already owns land.
Along with the loan, KD 30,000 worth of building
materials is provided by the bank for construction or
renovation. The government’s expenditure on rent
allowance for FY 2020 stood at KD 2.9 billion.
Though a new mortgage law is being proposed, a
continuation of the state’s aid in housing would be a
growth driver for residential real estate.

The current low-interest-rate environment has
resulted in a search for investment opportunities
with higher returns. Kuwait’s real estate presents
one such alternative. For example, the annual rate
of return on investment properties had ranged
from 6.9 percent to 8.4 percent in Q3 2020.10
Measures are taken to handle the impact of
COVID-19 such as sharp reduction in interest
rates and postponement of debtor instalments had
contributed to an increase in demand in private
residences with their prices increasing by 8.2 per-
cent y-o-y in Q3 2020.11

Supply constraints
Residential zones comprise around 10 percent of

Kuwait’s area.12 In a 2013 study by the Real Estate
Association, the vacant land parcels had stood at
14,079 against 108,288 pending applications for
housing with the PAHW. While measures such as
allocation of funds towards housing as part of gov-
ernment development program and increased offer-
ings in emerging areas such as Sabah Al-Ahmad and
new projects such as Jaber Al-Ahmad residential
city scheme are aiming to increase supply, delays in
construction and preference for spacious villas seem
to contribute to the constraints in supply.

Residential real estate performance
Kuwait’s residential market has been on the

uptrend since 2016, with transactions increasing on
an annual basis both in terms of volume and value.
The effect of COVID-19 pandemic was felt in the
real estate market during the initial phase of 2020,
with a recovery following towards the end. The resi-
dential sector witnessed pent-up demand in the last
two quarters of 2020, which resulted in Annual vol-
umes and values reducing only mildly. Residential
Real Estate sales in the first four months of 2021
have been strong with sales peaking during March. 

Adequate liquidity, low job losses for citizens and
the measures taken by the government to contain
the COVID-19 pandemic such as stringent lock-
down followed by a cautious phased re-opening,
imposition of curfews as required, allocation of KD
500 million to support efforts to curb the spread of
COVID-19 and vaccination drives have ensured the
recovery of demand in the residential sector after a
dip in the first two quarters in 2020.14 Monetary
policy support measures such as postponement of
loan repayments, increase in loan-to-value limits by
10 percent for purchase of residential land, and pur-

chase or construction of houses also lent support to
residential real estate’s recovery. The Public
Authority for Housing Welfare (PAWH) has been
executing and delivering several projects lately.
There has been an increase in residential offerings
from emerging areas such as the Sabah Al-Ahmad,
Saad Al-Abdulla, and Jaber Al-Ahmad in recent
quarters. Increased offerings from these relatively
active but less saturated areas have kindled investor
interest and has been a key driver of demand in
recent quarters.

The residential segment has been the key driver
of overall real estate activity in Kuwait, as invest-
ment and commercial segments have been facing
the pressure of increased vacancies and falling rents
due to the COVID-19 pandemic. Investment Real
Estate sales fell by more than 50 percent in 2020,
compared to the previous year.

In terms of pricing, Kuwait’s residential
prices have bounced back after bottoming out in
Q3 2018. Kuwait’s Residential Home Price Index
exhibited a rising trend during 2019 and peaked
during Q1 2020 before the pandemic. On a year-
on-year basis, the residential price index has reg-
istered growth in all of all quarters between Q4
2018 to Q3 2020. 

Affordability of residential real estate
The average price of residential real estate has

picked up after bottoming out in 2017. There was a
steep correction in prices since the oil price crash
of 2015. Residential prices have recovered since
then, with 2020 witnessing the highest growth rate
at 11 percent. The rebound in demand has led to an
increase in prices. Although the average salary of
Kuwaiti nationals has been increasing every year
since 2015. They are broadly in line with inflation,
which indicates no major increase in real disposable
income since the oil price crash during 2015. 

Compared to other GCC markets such as Dubai,

Abu Dhabi, and Riyadh, Kuwait’s residential afford-
ability appears to be low. The residential price to
income ratio for Kuwait stands at 16.5, which is
approximately thrice that of Dubai or Abu Dhabi.
Kuwait’s ratio is significantly higher than Riyadh and
stands higher than even London.

The implication of the ratio is that it takes
approximately 16.5 years to repay the financing
procured to purchase a residential apartment in
Kuwait from the disposable income of an average
Kuwaiti national by paying monthly instalments.
Kuwait city’s average residential price to income is
the highest among the GCC, making it one of the
least affordable places to own a residence.

Challenges 
The government owns 95 percent of the land in

Kuwait and largely controls residential real estate
development through parceling of land plots and
their allocation. Kuwait’s laws restrict private com-
panies from buying and trading residential property.
While this was intended to control real estate prices
and inflation, the efficiency and competition associ-
ated with private sector participation could improve
supply. To address the concern of increase in prices,
alternative measure such as price increase ceiling or
increase in supply of buildable land could be con-
sidered. Lack of Financing Options/ Immature
Mortgage Market

Conclusion
Residential real estate is poised to grow driven

by favorable demography, state housing program,
attractive yields, and upcoming new residential
developments. Faster implementation of projects
with increased private sector participation would
ease supply constraints and price pressures.
Passage of the new mortgage law and additional
measures such as availability of yield curve would
pave way for a healthy mortgage market in Kuwait. 

Kuwait’s favorable demography, housing program and attractive yields to support sector growth

Residential real estate is poised to grow 

NBK Academy 
welcomes 25th 
batch of trainees
KUWAIT: National Bank of Kuwait (NBK) welcomed
the 25th batch of new employees to its annual program,
“NBK Academy,” as part of the bank’s strategy to
attract and retain national talents. This unique program
is designed to contribute to NBK employees’ profes-
sional development and sharpen their skills to provide
added value to the banking industry.

The event was attended by the new trainees and the
welcome ceremony was attended by Salah Al-Fulaij,
CEO of National Bank of Kuwait, Kuwait, Sulaiman Al-
Marzouq, Deputy CEO of National Bank of Kuwait -
Kuwait, Emad Al-Ablani, GM - Group Human
Resources, Mohamed Al-Othman, GM- Consumer
Banking Group, Ahmed Bourisly, GM - Corporate
Banking Group, and Mohammed Al-Kharafi, Head of
Group Operations, in addition to several officials from
Talent Management & Training & Development.

The program extends over a period of four months,
during which 14 trainees will be trained in various areas
of the banking industry, Design Thinking, Boosting
Productivity, Innovation, Digital Trends in Banking, in
addition to core banking topics and fully understanding
all the departments and groups within NBK. The partic-
ipants on a later stage of the program go through rota-
tion in various departments in order to better under-
stand the banking sector.

The Academy’s programs are specifically designed
to cater to university graduates who have successfully
passed the selection criteria qualifying them to join
the program. It also includes engaging internationally

accredited trainers to
enable employees to
acquire specialized bank-
ing skills.

On this occasion, Najla
Al-Sager, Head of Talent
Management, Group Human
Resources at National Bank
of Kuwait, said: “The NBK
Academy Program reflects
the Bank’s commitment to
develop national banking
leaders in line with the lat-
est and best international
standards. Our strategy

aims to achieve sustainable development, in addition to
our mandate to fulfill our national role and maintain our
social responsibility.” Al-Sager highlighted the unique-
ness of NBK Academy as the first of its kind in the
Kuwaiti private sector, which is specifically focused on
providing training and development to the bank’s
national youth. “I am extremely confident in the abilities
and qualifications of all participants and their ability to
successfully graduate thanks to their qualifications,
skills and efforts,” Al-Sager confirmed. Al-Sager called
on the participants to strive for excellence, as this train-
ing provides a crucial step in paving the way for profes-
sional advancement and is considered a milestone in
preparing them to assume leadership positions, pointing
out that NBK encourages all its employees to continue
personal and professional development to maintain their
qualifications and enhance their expertise.

NBK Academy was launched in 2008 to pave the
way for young graduates to join the banking sector,
through providing best in class training approaches that
have been developed in cooperation with world
renowned institutions and universities to keep pace with
skills required to enter the job market. 

KFH launches a 
back-to-school
grand financing
campaign
KUWAIT: Kuwait Finance House (KFH)
Executive Manager - Automobiles & Equipment
- Ahed Alessa said that KFH has launched Back-
to-School grand financing campaign titled “we
are back with happiness” that includes several
financings offers. 

The campaign provides an opportunity to
avail several services and advantages provided
to KFH customers and other banks on the start
of a new scholastic year. It is a compacted cam-
paign comprising several invest-
ment and finance products and
programs. The campaign covers
customers interested in purchasing
or leasing new or used cars or
boats, obtain educational finance,
finance against a financial guaran-
tee, open “Hesabi” account or
investment plans “Jameati” during
the period 12/09 - 12/10 at all KFH
showrooms and branches. 

Alessa emphasized in a press
release that KFH provides, through
the campaign, several advantages
including 0 percent profit on new
cars as part of a selected group presented by
the agents including” Infinity, GMC, Porsche,
Mercedes, BMW, Nissan, Honda, WW, Haval,
Great Wall, Chery, Gator, Terralord” to fulfill the
needs of all customers of luxurious and eco-
nomic cars in addition to the competitive prices
on a variety of cars as part of the leasing prod-
uct with maintenance including “Toyota, Infinity,
Lexus, WW, GMC. Kia and Jack” as well as
used cars.  Regarding boats, marine equipment,
motorcycles, the campaign provides multiple
advantages e.g., a grace period for the first
instalment maturity, no salary transfer certificate
required, finance with competitive profit margin
in addition to other advantages provided by
various companies to KFH customers on a
selected category of motorcycles.   He added
that, for the finance vs financial guarantee cus-
tomers the campaign offers competitive profit
with a finance period approximating 10 years
and flexible settlement methods. He indicated
that this facility is a trade finance facility offered
to individuals against a full financial guarantee
on the total debt. Attachment shall be imple-
mented on fixed deposits or customer’s person-
al saving account. The product provides full

coverage for the commercial needs of the indi-
vidual. The finance limit shall be determined
based on the value of the deposit or the
attached amount from the saving account. The
product provides other advantages including
continued profit on deposits throughout the
credit period, speedy completion of transac-
tions and competitive profit. 

Regarding “Hesabi” program, he said that
KFH has offered “Hesabi” program with qualita-
tive advantages as part of its continuous care of
various customer categories, ages and interests.
The product fulfils their need to obtain a distin-
guished service as per certain standards and
methods that match global standards regarding
quality, accuracy, and speed. 

As soon as the social allowance is transferred
to “Hesabi” program the customer enters the
monthly draw on KD 250/- prize for 10 winners
monthly in addition to monthly draws on 3 cars

(Jeep Wrangler Sport) during the
campaign “Win with Hesabi” for
youth. Hesabi card is a prepaid
card issued by KFH to “Hesabi”
customers which provides special
discounts for the holders as well
as a prolonged prizes program
during the year. 

He indicated that the best
investment for children is their
university education. Accordingly,
KFH has designed an investment
plan for a long-term higher edu-
cation “Jameati” to achieve a
bright future for them by saving

monthly amounts. According to “Jameati” plan
the customer may withdraw 60 percent of the
balance in the first year and 60 percent every
year after the first withdrawal. The targeted
amount may reach KD 120,000. The investment
plan “Jameati” is included in the Takaful
Insurance. The Takaful insurance policy is
issued automatically in the customer’s name. In
case of death or total disability (due to sickness
or accident) during the plan term the Takaful
insurance policy shall cover the remaining
unpaid part of the targeted amount. 

Alessa emphasized that the campaign con-
tributes to the enhancement of the local market
and the businesses of agents and suppliers. The
campaign grants customers remarkable advan-
tages to achieve their aspirations and needs as
part of KFH endeavor to provide the best serv-
ices, preserve customers base, attract new cus-
tomers, increase KFH market share, highlight
KFH role as a pioneer in driving economy. He
added that KFH has made outstanding contri-
butions to the retail market at the local level and
contributed to the activation of the internal
trade movement by diversifying its finance
products and activities. 

Najla Al-Sager

Ahed Alessa 


