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KUWAIT: While the narrative of a recovering global
economy has remained broadly intact in recent weeks,
worries over the spread of the Delta virus variant
together with persistent supply shortages, the impact
of rising consumer and producer prices on households
and businesses and uncertainties over the Fed’s QE
tapering timeline, are all injecting a degree of caution
over the robustness of the growth outlook. Key US and
European equity markets pulled back up to 2 percent
in early September reflecting these concerns, though
are still up around 10-20 percent year-to-date.
Meanwhile, slightly slower-than-expected US inflation
in August helped eased inflation worries and support-
ed the Fed’s case that recent worryingly-high inflation
rates will be transitory - although the debate is by no
means over. The figures did help stem the late-summer
drift upwards in US treasury yields, however, with the
benchmark 10-year yield now just above 1.3 percent,
up from below 1.2 percent in early August. 

US momentum slowing 
The US economic recovery remains on track, but

there are increasing signs that momentum is slowing
amid the surge in Delta variant cases and ongoing sup-
ply chain shortages. GDP growth for Q2, which had
missed expectations, was revised slightly up to an
annualized 6.6 percent from 6.5 percent previously
and 6.3 percent in Q1. Consumer sentiment dropped to
a 10-year low of 70.2 in August (81.2 in July), which
was mainly attributed to the spread of the Delta vari-
ant, but also to high prices. If this weakness is sus-
tained, consumer spending might soften further, after
retail sales for July fell by a more-than-expected 1.1
percent m/m. In another sign of easing momentum,
non-farm payrolls rose by 235,000 in August, missing
consensus expectations (around 740,000) by a wide
margin, although the unemployment rate decreased to
5.2 percent from 5.4 percent in July. New jobless
claims edged up to 332,000 in the week ending 11
September, albeit from a pandemic-era low one week
earlier.   

Meanwhile, the House narrowly passed the $3.5trn
budget “blueprint”, and locked in a 27 September
deadline to vote on the $1trn infrastructure bill, effec-
tively moving one-step closer to passing both bills lat-
er in the year. Nevertheless, the size of the budget bill
may be reduced, and will most probably come with an
increase in tax rates (corporate and personal), though
any increases are expected to be limited, given
Democrats’ tightrope majority and opposition from
moderate Democrats. 

Eurozone activity rebounds 
Economic indicators across the Eurozone have

been strong in recent months, though may now have
passed their peak as the post-lockdown boom
fades, supply shortages and cost rises impact busi-
nesses and amid worries over the late summer
spread of Delta variant cases (although the latter
seems now to be abating). 

The composite PMI activity gauge stood at a
robust 59.0 in August, slightly down from July’s
15-year peak of 60.2 but still consistent with rapid
growth. Strong demand is also underpinning the
labor market recovery, with the unemployment rate
falling to 7.6 percent in July from 8.2 percent in
April, albeit still benefitting from furlough schemes
that are getting closer to being withdrawn. The
above metrics look consistent with another big
GDP rise of 2 percent or more q/q in Q3, following
on from the better-than-expected 2.2 percent gain
in Q2. 

Japan’s economic growth 
Japan’s economy grew by an annualized 1.9 percent

(+0.5 percent q/q) in 2Q21, beating consensus expec-
tations of 1.3 percent. This was a welcome turnaround
after output contracted by 4.2 percent in the previous
quarter, and came amid a third state of emergency
imposed by the authorities to contain the coronavirus
pandemic. Private consumption, business investment
and government spending were all stronger in 2Q21.
The outlook for 3Q21 GDP growth, is, therefore, likely
to be weaker as a result. Declines were observed in the
August PMIs in both manufacturing (to 52.7 from
53.0) and services (to 42.9 from 47.4). 

Chinese indicators 
Economic indicators in China are showing signs of

a slower recovery and weaker demand as the govern-
ment responds to Delta variant outbreaks with tighter
travel restrictions and local lockdowns (as part of its
zero-COVID strategy). In August, retail sales (+2.5
percent y/y) and industrial production (+5.3 percent)
both rose at slower rates, missing market forecasts
and continuing the six-month downtrend. Amidst
surging producer price inflation (+9.5 percent y/y),
purchasing manager indices also fell, with both the
National Bureau of Statistics manufacturing (50.1) and
non-manufacturing indices (47.5) registering their
weakest levels since February 2020. However, exports
gave a welcome boost to the economy, beating expec-
tations (+26 percent y/y) as solid foreign demand
helped offset COVID disruptions. 

Meanwhile, China’s “common prosperity” frame-
work, championed by President Xi, has led to signifi-
cant reforms aimed at narrowing the wealth gap. In
August, regulatory authorities introduced new anti-
monopoly legislation, aiming to curb tech giants’ influ-
ence, while government crackdowns erased billions of
dollars in market value of the largest players. 

India’s GDP surged 20.1 percent y/y in 2Q21 (1Q
FY21/22) mainly on the low base from the pandemic-
induced, record slump in activity in 2Q20. However, on
a quarterly basis, GDP fell 17 percent reflecting much
weaker business activity during the quarter due to a
severe surge in virus cases. The virus scene has since
improved drastically, leading to a rebound in activity.
In August, the composite PMI surged to 55.4 (the
highest since April) from 49.2 in July, helped by
stronger demand and a much slower pace of job shed-

ding. Furthermore, inflation fell to 5.6 percent in July
from 6.3 percent in June, within the central bank’s 2-6
percent target range.

Oil prices recover 
International oil prices closed out a turbulant

August with their first monthly loss since March and
their biggest in almost a year as markets fretted over
rising Delta variant infections in East Asia, weakening
Chinese economic growth, potentially tighter Fed
monetary policy and calls by President Biden for
OPEC to release more supplies into the market. While
OPEC+ resisted the call and stuck to its 400 kb/d
monthly supply increase (to April 2022), the arrival of
Hurricane Ida in the US Gulf Coast and the damage it
wrought on US oil infrastructure eventually helped
prices gain more than 11 percent over the last 8 trad-
ing days of the month. Brent dropped 4.4 percent in
August, closing a shade off $73/bbl. 

The marker has subsequently edged higher to
$75.3/bbl as of 17 September, continuing to benefit
from supply issues: Ida’s idling of US crude produc-
tion (-1.5 mb/d to 10 mb/d in the w/e 3 September)
and fears that Libyan crude supplies would be hit by
protests at key oil fields and ports. On the demand
side, the International Energy Agency, in its
September report, estimated that the resurgent coro-
navirus infections in East Asia in the summer period
helped pull global oil consumption down for three
straight months. The agency expects oil demand to
rebound over the coming months and to grow by 5.2
mb/d this year and by 3.2 mb/d in 2022. Higher global
vaccine penetration rates will facilitate the economic
recovery.

Weaker-than-expected non-farm payrolls point to slow US recovery

Delta worries, supply shortages
temper global recovery optimism
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NBK supports 
‘Let’s Be Aware’ 
campaign 
KUWAIT: National Bank
of Kuwait (NBK) is always
keen to promote financial
culture and raise aware-
ness among different seg-
ments of society. To that
end, the Bank focused its
efforts to support “Let’s Be
Aware” campaign
launched by the Central
Bank of Kuwait (CBK).
Through its platform on
social media and other channels, NBK continuously
raises awareness about the risks of trading cryp-
tocurrencies and investing in virtual assets, due to
potential losses.

Recently, the Bank stepped up its awareness
campaign, adding new content and publishing
experts’ opinions, interviews, and discussions to
raise public awareness of the numerous risks asso-
ciated with these high-risk assets. This campaign
supports CBK’s efforts to raise customers’ aware-
ness of the risks associated with trading virtual
assets.

On this occasion, Mohammad Al-Kharafi, Head of
Group Operations at National Bank of Kuwait said:
“We work to ensure that the public is aware of the
inherent risks of investing in virtual currencies due
to the high degree of uncertainty and their unregu-
lated nature. Therefore, we strive to promote finan-
cial culture and banking awareness, in addition to
fully support CBK’s campaign to educate customers
about their rights and how to protect their data,
banking information and funds.”

“While we caution our customers of risky invest-
ment channels, we also offer safe and diversified
investment and savings alternatives to suit every-
one,” Al-Kharafi added. Al-Kharafi stressed that
NBK harnesses all its capabilities and its digital
channels to support CBK’s efforts to protect cus-
tomers and the economy.

It is worth mentioning that NBK is a key support-
er and partner in all CBK’s initiatives and campaigns
aiming to raise financial awareness and spread
banking culture among all segments of society. As a
leading financial institution in Kuwait and across the
region, NBK frequently organizes various activities
that contribute to raising awareness about all topics
related to the banking sector. It also organizes vari-
ous activities and training courses on combating
fraud and financial crimes. CBK launched “Let’s Be
Aware” banking awareness campaign, in coopera-
tion with Kuwaiti banks, as part of its efforts to
spread financial culture and raise awareness among
banks’ customers of their rights and responsibilities
and the best ways to benefit from banking services.
The campaign also aims to promote the saving and
investment culture, as well as other related topics, by
publishing a variety of awareness material and infor-
mation relevant to financial culture.

KAICO  and Michelin  
open Tyreplus Express 
outlets at Oula stations
KUWAIT: Kuwait Automotive Imports Company
(Al-Shaya  Al-Sagar), exclusive distributors of
Michelin Tyres in Kuwait over 70 years, has opened
Tyreplus Express outlets in Kabd and Shuaiba Oula
stations respectively. 

Tyreplus outlets are spread across Kuwait in
multiple locations. Tyreplus’ main branch is located
in the prime location of Shuwaikh Industrial area,
middle of Canada Dry Street. The facility has pleas-
ant ambience and a wide collection of various rec-
ognized Tyre brands to provide customers with best
solutions in the market. The store has a professional
team with well trained staff with required technical
skills. 

A global retail concept developed by Michelin in
2002, Tyreplus has a presence in 26 countries with
over 1,600 franchises, a network certified by
Michelin, and continues to roll forward. Combining
high quality products, skilled and knowledgeable
technicians and multiple pit stops, Tyreplus offers
unmatched levels of service so that you can enjoy a
safe and comfortable ride. Tyreplus is an independ-
ent professional network of tire retail stores that

offers Michelin Tyres, along with various tyre
brands (BFGoodrich, Tigar, and Apollo) compli-
mented with professional tire services such as tire
repairs, wheel alignment, wheel balancing and many
more. 

The first Tyreplus branch in Kuwait was opened
in Jahra Industrial area in January 2008 followed by
Tyreplus Ahmadi outlet in 2014 and now in Kabd
and Shuaiba Oula stations.  KAICO aims at reaching
its customer and providing them quality products
and services no matter where they reside. KAICO’s
Business philosophy is ‘Customer is No 1.’ 

In addition, Tyreplus also offers free safety
checks, nitrogen inflation and air conditioning
recharge, also including non-tyre related services
and products such as Mobil 1 and Mobil Delvac Oil
change, all under one roof with a clean, friendly,
safe, pleasant and comfortable environment. 

Yousef Al-Shaya, CEO of KAICO said, “We are
very positive about our long-term prospects and
growth opportunities in Kuwait, with great success
and heritage between Michelin and KAICO, we
plan to expand Tyreplus Express within Kuwait and
will continue to provide outstanding products &
services.”

Ashish Tandon, General Manager of KAICO
AlShaya AlSagar added “We are glad to serve
Customers through our Tyreplus Express store
located in Fahaheel, Kabd  and Shuaiba Oula sta-
tions. He also stated that, the company wants to

double its Tyreplus outlets in the coming weeks.
Tyreplus is committed to providing quality products
and services in the automotive industry at competi-
tive prices and ensuring the highest standards of
safety of our customers.

Sadiq Ali, Divisional Manager of Tyres and
Lubricants at KAICO AlShaya AlSagar, said
“Tyreplus represent a one-stop-shop solution to all
kind of automotive-requirements with quick and
professional service” 

Tyreplus has a door-to-door service in addition
to its branches in Shuwaikh Industrial, Ahmadi,
Jahra, and now in two new Oula stations (Kabd and
West Shuaiba). Working hours Saturday-Thursday
8am to 8pm Friday - 4am - 8pm.

Gulf Bank sponsors 
online talk show 
‘Lei Wa Lakom’
KUWAIT:  Gulf Bank has announced it is sponsor-
ing “Lei Wa Lakom,” a digital talk show hosted by
Taiba Al-Humaidhi, who interviews women from all
walks of life, highlighting their stories and the gen-
eral challenges women face in the workplace, at
home, and across social and community settings.

The program aims to encourage a policy of
women supporting women, offering advice on
everything women have to offer as individuals and
what society can offer in return. The show also aims
to highlight advice on how to deal with the most
common shortcomings cited by women, and also
calls on major societal institutions to support

women, in addition to being a platform that show-
cases the talents and competencies of female leaders
in the country. The program is dedicated to provid-
ing insightful content directed primarily to working
women who seek to develop and improve their soci-
ety and environment. The show targets a wide range
of audiences, including both young women who are
at the start of their careers, and female success sto-
ries and role models from the local community.

Commenting on the program, Lujain Al-Qenaei,
Assistant Manager of Corporate Communications at
Gulf Bank, said: “Based on Gulf Bank’s keenness on
societal sustainability, our support comes to the
“Lei Wa Lakom” program which sheds light on
female role models in society who have succeeded
in overcoming the obstacles that women face in
their practical and social lives. At Gulf Bank, we
believe that displaying these models has a great
positive role on the new generation of working
women and supports the Bank’s efforts for gender
equality and women’s empowerment, as Gulf Bank

was one of the first Kuwaiti entities to commit to
implementing the United Nations Women’s
Empowerment Principles, in addition to its commit-
ment to work to achieve the Sustainable
Development Goals.”

Taiba Al-Humaidhi and Lujain Al-Qenaei

Yellen urges Congress 
to raise debt limit to 
avoid financial crisis
WASHINGTON: US Treasury Secretary Janet
Yellen pleaded Sunday for Congress to raise the
debt ceiling in order to avoid a “historic financial
crisis.” In an editorial published in the Wall
Street Journal, Yellen points out that the United
States has always raised the debt ceiling before

exceeding its limit. “The US has never defaulted.
Not once.” “Doing so would likely precipitate a
historic financial crisis,” Yellen wrote. “Default
could trigger a spike in interest rates, a steep
drop in stock prices and other financial turmoil.”
The debt cei l ing, which only Congress can
increase, came back into force on August 1 after
it had been suspended for two years. It prohibits
the United States from borrowing more than the
current $28.4 trillion limit if not raised. The issue
is  a  regular  topic of  part isan rancor in
Washington. The debt ceiling has been raised
about 80 times since the 1960s. —AFP

CBK bonds and 
related Tawarruq
KUWAIT: The Central Bank of Kuwait (CBK)
announced the most recent issues of CBK bonds
and related Tawarruq at a total value of KD 200
million for three months with a rate of return  at
1.125 percent.

Mohammad Al-Kharafi


