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This undated and unlocated handout photo shows an Eastern Barred Bandicoot. — AFP photos

Cloudy liquid bubbling in glass tubes
is key to a US startup’s hopes of
remaking the pet food industry by

growing nutritional chow in a lab. Most
pet food includes animal protein, which
requires the slaughter of animals and is
ultimately a source of planet-warming
gases. Rich Kelleman’s Colorado-based
Bond Pet Foods, however, is aiming to
sidestep both pitfalls by making those
same proteins in a biotech process. His
inspiration comes in part from his own
disgust over the treatment of livestock on
its way to the food supply.

He was also shocked when he read a
study showing that pets in the US con-
sume as many calories sourced from ani-
mals as France’s population, which num-
bers more than 65 million. Livestock’s
impact on climate change added to his
resolve, as raising animals for food is
responsible for a whopping 14.5 percent
of human-linked greenhouse gas emis-
sions, according to UN data. But vegeta-
bles alone aren’t necessarily enough
nutrition for cats and dogs. Kelleman was
convinced by research that if a company
could “crack the code” for lab-grown pet
food there would be a market for it.

“For dogs and cats, it has to be palat-
able, but it doesn’t have to look like a fully
formed steak or breast,” Kelleman told
AFP during a visit to the startup. “It’s not
about the mouth feel; the sizzle; the taste,
and the texture that have to be so precise
for people to embrace it.” In develop-
ment, Kelleman’s startup drew blood from

a pedigree chicken, extracted DNA from
the sample and inserted it into a microbe.
The resulting microbe was added to a fer-
menter to produce lab-grown animal pro-
teins. “It sounds like a weird, strange
process, but it is something that has been
around for quite a while,” Kelleman said.

Nutty, with a hint of cheese 
His dog, Rumples, seems to enjoy it.

And an AFP reporter given a sample
noticed its nutty flavor that includes notes
of parmesan cheese. But the company
has many hurdles to cross in its quest to
become the new normal in pet food. First
is the price, because even environment-
loving “dog moms” watch their budgets
when it comes to the cost of kibble.

Using fermentation tanks has enabled
Bond to cut the cost of protein to $5 per
kilogram (2.2 pounds) from $100 per kilo-

gram. Chief technology officer Tony Day
says the price can be driven even lower.
It is expected to take at least two years,
though, of tests and evaluation to assure
regulators that the kill-free pet food is a
safe and viable. Bond is aiming to sell
their proteins to pet food makers by the
second half of 2023. A crucial question is
whether the lab-grown pet food passes
the smell test with humans concerned
about the well-being of their animal
friends.

In a park not far from the startup in the
Colorado city Boulder, dog owners were
interested but wary. “I’d like to think I
could give my dogs real meat protein
without harming the planet,” Rochelle
Loughry said while watching her two
Australian Shepherds. “In theory it looks
good, but we should know if, in the long
term, the benefits are the same as with
real meat,” said another dog owner Jason
Ackermann. Meat in pet food often arous-
es fierce debate. Greg Okin received rag-
ing criticism from both conservatives and
animal rights activists for his academic
study of pet protein consumption, which
helped inspire Kelleman’s startup. “I think
the fear was that I was telling people kill
their cats and dogs, or not feed them,
which is not what I was saying at all,” said
Okin, a professor at the environment
institute at the University of California,
Los Angeles. “I got a lot of hate.” — AFP

Asmall nocturnal marsupial that
once roamed the Australian main-
land has been brought back from

the brink of extinction after a decades-
long conservation effort, authorities said
yesterday. The Eastern Barred Bandicoot
populated the grassy plains of Victoria
state’s southwest until it was all but oblit-
erated by non-native foxes, feral cats and
habitat destruction.

By 1989, there were just 150 animals
left in the region, mostly scrounging an
existence in rusted-out cars at a rubbish
dump. Over the past three decades, mul-
ti-million dollar captive breeding and
rewilding programs have revived the
mainland Australian population to an esti-
mated 1,500 — bumping it off the state’s
“extinct in the wild” list. “We are excited to
announce the change in conservation
status for the Eastern Barred Bandicoot
from extinct in the wild to endangered-it is
an incredible first for Australia,” Victoria
state Environment Minister Lily
D’Ambrosio said. A closely related sub-
species can also be found on the south-
ern island of Tasmania, where it is classi-
fied as vulnerable.

The announcement is a rare conserva-
tion win in Australia, which environmental-
ists say has the world’s worst mammal
extinction rate. Amy Coetsee, threatened
species biologist at Zoos Victoria, said it
offered “hope that with persistence, deter-
mination and the support of government,
volunteers and communities, we can win

the fight against extinction”. Conservation
teams created several predator-free sites
for the bandicoots-some fenced and oth-
ers protected by trained dogs-as well as
moving animals to fox-free islands. The
areas were populated with bandicoots
largely bred in captivity by Zoos Victoria,

which is now ending that breeding pro-
gram on account of the success. Coetsee
said the organization was “100 percent
confident” that the Eastern Barred
Bandicoot was now secure in the wild.
There are about 20 known species of
bandicoots in Australia and New Guinea,
several of which are classified as endan-
gered or extinct. — AFP

This undated and unlocated handout photo
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Rich Kelleman, co-founder and chief executive officer
of Bond Pet Foods, feeds a sample of chicken protein
to dog Rumples at Bond Pet Foods in Boulder,
Colorado. — AFP photos

This photo shows dog owner Carrie Er with her pet white terriers Sasha and Piper (right) at her home in Singapore. This photo shows dog owner Carrie Er using a mobile phone to film her pet white terriers Sasha and Piper. — AFP photos

This photo shows dog owner Carrie Er with her white terri-
ers Sasha and Piper (left) at her home in Singapore.

Rich Kelleman, kneels for a portrait with his dog Rumples at Bond Pet Foods.

Two fluffy white terriers wearing
neckerchiefs pant quietly as their
owner waves a treat and snaps a

photo for the dogs’ tens of thousands of
Instagram followers. They are among a
growing number of pet influencers on
social media in Singapore, a trend fuelled
by a rise in online shopping and pet own-
ership during the coronavirus pandemic.
Sasha and Piper make regular appear-
ances on their “Lomodoggies” Instagram
account, often wearing matching acces-
sories and posing for the camera with

their tongues hanging out.
The pair have earned thousands of

dollars endorsing products ranging from
vacuum cleaners to shoes-and are even
represented by an agency. Tapping into
the pet influencer boom, the company has
worked with animals ranging from a cat
called Brossy Meowington-with more than
50,000 followers-to a Japanese Spitz
called Luna. Sasha and Piper’s owner,
Carrie Er, stumbled into the business sev-
eral years ago when she started posting
photos of Sasha in various costumes,

playing with toys and on outings. “We just
wanted to do a daily blog of her, capturing
some precious moments like her beautiful
face and her activities,” said Er, a market-
ing manager in her 40s. But the photos
proved popular online, and companies
started asking if Sasha would endorse
their products. Piper, a former show dog,
arrived later, completing the duo.

‘Can’t hate them’ 
“It’s fun-fun for the dogs, fun for me,”

said Er, as she shoots pictures with her

phone of the dog celebrities. The two
pooches now have nearly 24,000
Instagram followers and typically earn
about 500 Singapore dollars ($370), (315
euros) for each marketing deal. Er said
she is selective about which products they
promote, rejecting offers from some dog
food brands she feels don’t meet her
standards-her own pets enjoy a diet of
hand-made meals.

There has been a growing demand for
pet influencer endorsements as compa-
nies bolstered their online presence dur-

ing the pandemic, according to Jane Peh,
co-founder of The Woof Agency that rep-
resents Er’s terriers. “I think pet influ-
encers generally have an advantage
because we just love pets,” said Peh,
whose company has about 6,000 pet
social media profiles in its network. “They
are cute-you can’t hate them.”— AFP

Photo shows dog owner Carrie Er with her pet white terri-
ers Sasha and Piper (right) at her home.

Photo shows white terriers Sasha and Piper (left) in the
home of dog owner Carrie Er in Singapore.

Jane Peh, co-founder of the Woof Agency, which specializes
in connecting pets with different brands, posing in front of
a computer in her office in Singapore.


