
Reforms help 
Egypt sustain
economic growth 
KUWAIT: The Egyptian economy has performed
better than expected, despite the COVID spread,
thanks to the authorities’ effective crisis management.
However, the economy remains under pressure due to
the uncertainty surrounding the pandemic and the
potential emergence of new virus variants. In fact,
after declining over much of the summer from a high
of around 1200 cases in mid-May, daily infections
have again been on the rise after the first case of the
Delta COVID-19 variant was detected in July. Total
confirmed cases reached about 290,000 and the
cumulative number of deaths exceeded 16,000 in
August. Still, only about 3.2 percent of the population
has been fully vaccinated, while 7.5 million have had
at least one dose. To this effect, the government
announced that by October vaccinations would
become mandatory for government employees, uni-
versity students and staff at educational institutions.

Growth continues to accelerate
Buttressed by the ongoing economic reforms,

Egypt’s economic recovery from the pandemic
remains broadly on track. In fact, after averaging 1.9
percent y/y over the first 9 months of FY20/21
(July-March), real GDP grew by 7.7 percent in 2Q21
compared with the same period last year when eco-
nomic activity dropped by 1.7 percent due to pan-
demic-related restrictions. For the full fiscal year
(July 20 - June 21), real GDP growth reached 3.3
percent compared to 3.6 percent in the previous fis-

cal year, due to weaker economic activity, especially
during 1H of FY20/21.

In this context, the unemployment rate dropped
slightly to 7.3 percent in 2Q21 from 7.4 percent in
4Q20, thanks to the gradual reopening of business
activities. This has so far been in line with the goals
of the medium-term plan for sustainable develop-
ment (2018-2022) that aims to lower the unemploy-
ment rate to around 7.3 percent by the end of the
current fiscal year, as opposed to the peak of 9.6
percent recorded in 2Q20. This plan aims also to
reduce the population growth rate to about 2 per-
cent in FY21/22 from 2.56 percent in 2017 and the
poverty rate to 28.5 percent from 29.7 percent a
year ago. The PMI edged down to 49.1 in July from
49.9 in June, slightly below the ‘no change’ 50 mark,
but still a huge improvement from the levels seen at
the peak of the pandemic crisis (29.7 in April) and
above the previous quarter (an average of 48.7 in
2Q21). The slight dip in July’s PMI was attributed to
ongoing business caution amid continued pandem-
ic-related uncertainty, despite a sharp decline in
new virus cases in Egypt through the month. 

It is worth mentioning that although in principle
this signals a contraction in private sector activity,
these PMI levels have been consistent with solid GDP
growth in the past. Looking ahead, firms remained
optimistic about the outlook as the future output
index reached 75.6 in July after registering 74.1 in
June. As restrictions recently eased and vaccine roll-
out accelerates, we expect the economy to continue
its improvement in the coming quarters. Growth could
reach about 5 percent over the medium term, benefit-
ting from the authorities’ continued commitment to
reforms, absent any potential threat from new virus
variants or a global economic setback. Fiscal position
has improved more than expected. The fiscal position
improved due to reduced subsidies and better public
debt management. The government achieved a pri-
mary surplus (i.e. before interest payment) of 1.4 per-
cent of GDP in FY20/21, higher than the 0.9 percent

official target and the 1 percent expected by the IMF.
This reflects a rise in revenues by 12 percent y/y, out-
pacing the increase in spending, which increased by 9
percent. As a result, the budget deficit declined to 7.4
percent of GDP in FY20/21 from 8 percent a year ago
and from the government’s initial target of 7.8 per-
cent. One main contributing factor was the cut in
debt-servicing costs to 36 percent of total expendi-
tures during FY20/21 compared to 40 percent a year
ago, benefitting from the change in debt maturities
and lower interest rates. Indeed, the government suc-
ceeded in extending the life of the debt from less than
1.3 years before June 2017 to 3.45 years in June 2021. 

Like other countries, Egypt’s debt increased dur-
ing the pandemic, from 84.0 percent to 90.6 percent
of GDP in FY20/21 due to the unexpected surge in
spending on health care. Unlike most other countries,
however, the debt to GDP ratio declined from its pre-
pandemic peak of 108 percent in FY16/17. Looking
ahead, Egypt’s debt-to-GDP ratio should decline to
about 80 percent by the end of June 2022, as the
government maintains its commitment to fiscal
reforms and as the economy continues to grow. The
overall budget deficit could narrow to 7 percent of
GDP before dropping to about 6.5 percent in

FY22/23, while still allowing sufficient public spend-
ing to support economic activity. 

Tourism revenue collapses
The pandemic and the restrictions on international

travel have hit the tourism sector hard, leading to a
larger current account deficit. The deficit almost dou-
bled in the first nine months of FY20/21 (July -
March), mainly on the back of a drop in tourism rev-
enues (to $3.1 billion from $9.6 billion a year ago).
However, improvements in net foreign direct invest-
ment (FDI), remittances, and Suez Canal revenues are
helping the overall balance of payments. FDI rose by
47.3 percent y/y in 1Q21, with a 21.7 percent y/y
inflow to the non-oil sector. Remittances from
Egyptians working abroad also continued their
upward trend, increasing by 13 percent to $28.5 bil-
lion during the first 11 months of FY20/21 (July-May).
Revenues from Egypt’s Suez Canal also picked up 11.2
percent y/y in 8 months (Jan. - Aug.) to $3.88 billion,
as the number of ships crossing rose by about 15 per-
cent. The current account deficit could reach 4 per-
cent of GDP in FY20/21, before improving to around
2.5 percent of GDP in coming years, as the fallout
from the pandemic fades.
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KUWAIT: National Bank of Kuwait (NBK) was
honored with 2020 Visa Global Service Quality
Award for Pursuit of Excellence - Card not
Present Adoption - Issuer, which are granted to
banks across the Middle East and North Africa
(MENA) region.

This award recognizes issuers based on a set of
criteria; mainly including the growth in card-not-
present (CNP) transactions in 2020, in addition to
the bank’s excellence in providing convenient pay-
ment solutions enabling customers to make CNP
transactions.

The Visa Global Service Quality Awards
(GSQA) program was established in 1992 for
clients in the US region and was further expanded
in 2009 to include international regions. This
annual program honors some of Visa’s highest-
performing acquirers, issuers and issuer proces-
sors. GSQA recipients exemplify the Visa-client
partnership, fulfilling our brand promise through
excellence in innovation, operational efficiency and
cardholder satisfaction.

On this occasion, Hisham Al-Nusif, Deputy
General Manager of Consumer Banking, National
Bank of Kuwait, said: “We are pleased to win this
award, which reflects our excellence in providing
advanced payment solutions and digital leadership
in Kuwait and the region.”

“We are reaping the fruits of accelerating the
implementation of our digital transformation
roadmap, as the exceptional circumstances wit-
nessed last year reaffirmed our prudent anticipa-
tion of the changes taking place in the banking
industry at the present time.”

Al-Nusif noted that
the year 2020 was com-
pletely exceptional, as
the closures led to
increased reliance on
digital channels to make
transactions, which NBK
was fully prepared for,
thanks to its tremendous
technological infrastruc-
ture and action plans
through which we suc-

ceeded in providing world-class cutting-edge
payment solutions in the Kuwaiti market, he con-
cluded.

On his part, Ankush Devadason, Visa’s Country
Manager for Kuwait said: “National Bank of
Kuwait (NBK) was honored with the Award for
Pursuit of Excellence - Card-Not-Present
Adoption - Issuer in Visa Global Service Quality
Awards (GSQA) for 2020, which are granted
across the Middle East and North Africa (MENA)
region. This award recognizes issuers based on a
set of criteria, including the growth in card-not-
present (CNP) transactions in 2020”. Over the
past years, NBK succeeded in maintaining top-
notch banking services, and constantly strived to
provide the most innovative payment solutions to
its customers, which are always in line with their
growing and changing needs, the fact that enabled
it to maintain its leading regional position.

During 2020, NBK launched various high-qual-
ity banking products and services that gained the
trust of customers, focusing on advanced payment

solutions and digital services through the
enhancements and updates introduced on NBK
Mobile Banking App and NBK Online Banking, in
view of customers’ increased reliance on both
services for their banking transactions during the
past period.

National Bank of Kuwait was named “Best

Consumer Digital Bank- Middle East” for 2020 by
the reputable international magazine Global
Finance, in the annual survey of the World’s Best
Digital Banks 2020. Additionally, it received the
award of “Best Retail Bank in Customer Services in
Kuwait” for 2020, according to Service Hero
Customer Satisfaction Index, for the 10th time. 

NBK wins Visa award for ‘pursuit 
of excellence in CNP transactions’

Bank honored during Visa Global Service Quality Awards (GSQA) for 2020

Aleesa: KFH offers a
variety of MG cars
through lease product
KUWAIT: Executive
Manager - Automotive &
Equipment at Kuwait Finance
House (KFH), Ahed Aleesa
said “KFH is providing,
through its amazing lease
products, a variety of “MG”
cars as part of KFH lease
fleet. “MG” cars are distin-
guished for fulfilling the
needs of all society classes.
The product provides a com-
petitive monthly lease value starting from KD 105”. 

Aleesa added that KFH lease fleet comprises a
variety of wide-spread and well-known brands,
approximating 70 different kinds. KFH is distin-
guished for providing its (retail and corporate) cus-
tomers with a unique and high-level service, thus
giving them the opportunity to pick the cars of their
choice through the lease products provided at KFH
showrooms and the agents showrooms. The opera-
tional lease period,12-36 months, plays a major role
in identifying the best and easiest ways to enhance
KFH role and contributions to customer service and
the enhancement of the automotive market. 

Aleesa said that KFH is distinguished for provid-
ing amazing programs through its retail and corpo-
rate finance lease products, thus enabling the cor-
porate sector to deal with the product easily and
swiftly. Lease products comprise several attractive
advantages including comprehensive maintenance,
Takaful insurance, replacement car, round the clock
road assistance service and travel in the leased car
according to certain terms and conditions. 

Ahed Aleesa

Digital Media
Bangladesh 2021 
to be held in Sept
KUWAIT: Mediaspace.global, a global profes-
sional platform for people working in the media,
tech, and marketing space, is organizing Digital
Media Bangladesh 2021 in partnership with The
Business Standard and IAA Bangladesh
(International Advertising Association) - the
most influential Marcom network, headquartered
in New York. For the f i rst  t ime ever in
Bangladesh, Digital Media Bangladesh is being
organized; it’s going to be a half-day-long sum-
mit consisting of keynote sessions and panel dis-
cussions from esteemed professionals working in
the field of media, and advertising. On top of the
expert speakers’ lineup, attendees will have the
opportunity to interact with other attendees and
speakers throughout a networking session.

The event will take place virtually, on the 9th
of September 2021. With an eminent speaker
line-up from leaders in Bangladesh and other
countries, anyone from all over the world can join
the event as a participant. The challenges and
opportunities of Bangladeshi media and market-
ing trends with a special focus on newsrooms,
data and marketing trends, and innovation will be
discussed throughout the virtual event. 

The event’s agenda consisting of the session
details are to be released very soon. To encour-
age the brightest minds to participate in the
event, Mediaspace.global is offering the tickets
for the conference at no cost. Anyone can sign-
up for Mediaspace.global and get their compli-
mentary tickets.

“Our industry has to get used not only to the

constant transformation but to the new pace of
innovat ion. As the Global  Compass, the
International Advertising Association has been
advocating for more analytics, greater knowl-
edge sharing, and collaboration amongst all sec-
tors to ensure a sustainable yet responsible envi-
ronment for brands and creativity to thrive in,”
ment ioned Dagmara Szulce, the Managing
Director of IAA Global.

“Physical business networking systems are
disrupted. The pandemic has accelerated chal-
lenges for the media and advertising industry
globally. But challenges bring opportunities, as
well. As the founder of Mediaspace.global, the
new professional social platform for profession-
als in media, marketing, tech, and policymaking,

I’m thrilled to begin a collaboration with The
Business Standard and the Internat ional
Advertising Association in Bangladesh,” stated
Kinga Incze, the Founder of Mediaspace.global. 

“If the present is any reference for the future,
one can tell that the marketing community is in
for a massive, sharp, and uncertain ride. The only
way the industry can thrive is through blending
innovation, Digital with the universal human
thirst  for storytel l ing,” said Shariful  Is lam,
President, IAA Bangladesh Chapter, and also the
Founder, and Managing Director, Bangladesh
Brand Forum.

Stay tuned for the latest updates on Digital
Media Bangladesh 2021 - for more details visit
Mediaspace.global.

Hisham Al-Nusif


