
DOHA: Ooredoo Group has won a total of eight
awards at the 2021 edition of the Stevie International
Business Awards (IBAs), taking home four Gold, two
Silver and two Bronze awards. The Stevie IBAs honor
the outstanding performance and positive contribu-
tions of organizations worldwide. Ooredoo was recog-
nized for its excellence and achievements in a range of
areas including outstanding leadership, network
advancements, cutting-edge innovation for its My
Ooredoo app and application of artificial intelligence,
as well as for its valuable COVID-19 response pro-
grams. 

Commenting on the awards, Sheikh Mohammed Bin
Abdulla Bin Mohammed Al-Thani, Deputy Group
Chief Executive Officer, Ooredoo, said: “Ooredoo con-
tinues to deliver best-in-class mobile services for our
customers, while working to support and empower
communities across our operating markets through the
application of digital technologies. Despite the on-
going challenges of the COVID-19 pandemic, our peo-
ple have continued to innovate, to deliver outstanding
network performance, and to improve the customer
experience through digitalization. These awards are
testament to the achievements of our people and high-
light our unwavering commitment to act as a digital

enabler across our foot-
print and to continue
enriching the digital lives of
our customers.”

Notably, Indosat
Ooredoo was awarded the
Gold Stevie for ‘Company
of the Year -
Telecommunications’ for its
4G advancements, as well
as strategic network and
partnership achievements.
Indosat Ooredoo’s
President Director and
CEO, Ahmad Al-Neama,

was also awarded the Gold Stevie for ‘Executive of the
Year - Telecommunications’. 

Under the ‘AI/ML and Automation Driven Network
Operation Transformation’ category, Indosat Ooredoo
was awarded the Silver Stevie for its successful
deployment of Ericsson’s leading Ericsson Operation
Engine (EOE) that uses Artificial Intelligence/ Machine
Learning to transform data-driven operations and
boost the performance of its 4G radio network.

Ooredoo Oman was recognized with a Gold Stevie

for its Sensory Rooms Initiative under the ‘Corporate
Social Responsibility Program of the Year’ category.
Under this initiative, Ooredoo Oman collaborated with
the Omani Ministry of Social Development to launch
special sensory rooms for disabled children, as part of
the Ooredoo Goodwill Journey program. 

Ooredoo Kuwait’s My Ooredoo App, a mobile app
that facilitates an end-to-end digital customer journey,
was awarded a Gold Stevie in the ‘Mobile On-Demand
Application’ category. Ooredoo Kuwait’s Ooredoo
Volunteer Program was awarded a Bronze Stevie for
‘Corporate Social Responsibility Program of the Year’.
A ‘Most Valuable Service’ Bronze Stevie was awarded
to Ooredoo Maldives for its three-pronged COVID-19

response program that supported employees, cus-
tomers and local communities during the pandemic.

Earlier this year Ooredoo Group was named a Top
40 Global Telecoms Brand in the 2021 Telecoms 150
report by industry valuation and strategy consultancy,
Brand Finance. Ooredoo Group’s Managing Director,
Mr Aziz Aluthman Fakhroo, was also ranked in Forbes
Middle East’s Top 50 CEOs. The Stevie IBA wins add
on to the four awards Ooredoo received at the 2021
Middle East and North Africa Stevie Awards, as well
as earlier wins at the CV Magazine Corporate
Excellence Awards, the International Business
Magazine Awards and the Global CSR Excellence and
Leadership Awards, among others. 
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Ooredoo wins big at 2021 Stevie 
International Business Awards

Ooredoo takes home four gold,  two silver and two bronze awards at IBAs
• Ooredoo Kuwait’s My Ooredoo App was awarded a Gold Stevie in the ‘Mobile On-Demand

Application’ category
• Ooredoo Kuwait’s Ooredoo Volunteer Program was awarded a Bronze Stevie for ‘Corporate Social

Responsibility Program of the Year’.
• Award wins highlight excellence in the areas of leadership, innovation, network enhancement, cor-

porate social responsibility and COVID-19 response

Senegalese onion 
farmers in 
tears over glut
DAKAR, Senegal: In a satellite town of Senegal’s
capital Dakar, 25-kilo sacks of onions are piled up on
pavements, ignored by passers-by. The West African
country is in the middle of a supply glut, with prices
plummeting and heaps of the pungent vegetables left
to rot by the roadside. Farmers are in despair.

“I’m going to give some to the local women,” says
farmer Diongue Masseye, 71, gazing despondently at
his onions. He is standing inside a 450 square meter
(5,000 square foot) warehouse in Bambilor, an onion-
producing town about 30 kilometers (20 miles) north-
east of the capital Dakar, where his unsold produce
has started to sprout. Gloomy farmers-who produce
about 450,000 tons of onions a year-blame the prob-
lem on increased foreign competition and a lack of
storage capacity.

But the government also argues that farmers have
overproduced this year, flooding the market with

onions and depressing prices. Masseye said prices had
nearly halved. A 25-kilo sack of onions fetched the
equivalent of about 13 euros ($15) a few months ago,
he said, but are now worth about seven euros ($8). The
bulbous vegetable is a lifeline to many in the nation of
16 million people, where it is a key ingredient in the
national fish-and-rice dish, Thieboudienne, as well as
Yassa chicken.

Amadou Abdoul Sy, the director of Senegal’s mar-
ket regulation agency, said some 200,000 farmers are
employed in the onion sector. “Everyone is producing
at the same time,” he told AFP, explaining the glut.

Bad onions 
Senegal’s onion sector has long been plagued by

problems. Almost a third of the crop is lost every year,
Sy said. The UN’s Food and Agriculture Organization
noted in a 2018 report that the use of low-quality
seeds by Senegalese farmers contributes to the prob-
lem. Often, producers also harvest their onions too
early to try to get ahead of the competition, leaving
the vegetables wet. This leads to significant losses and
makes onions difficult to store, the FAO said.

Consumers are shying away from the damaged
goods. Trader Daouda Mbaye, in a market in a village
in western Senegal, demonstrated sacks of poor-quali-

ty onions and said buyers were more interested in oth-
er vegetables. But to the dismay of local farmers, many
people will buy imported onions. The president of
Senegal’s onion producers association, Boubacar Sall,
said the government suspended onion imports in
January in a bid to help struggling locals. But foreign-
owned farms in Senegal are still producing onions, he
explained. They are often larger than Senegalese farms
and have better storage facilities.

The onion farmer is calling for legislation that will
protect small producers who fall “prey to unfair com-
petition” from larger ones. Lack of storage facilities
are a chronic problem in Senegal, according to farm-
ers, where a warm climate means vegetables quickly
go bad. For Masseye, the 71-year-old farmer, the gov-
ernment should have provided refrigerated storerooms
to ease pressure on producers. But Amadou Abdoul
Sy, the director of the market regulation agency, said
that producers themselves are partly to blame.

He said government authorities had asked farmers
to sell their goods at different times in order to stop a
supply glut. “They were not listened to,” Sy said. While
farmers are unhappy, some consumers are pleased.
Astou Ndiagne, a housewife in Bambilor, flashed a
mischievous smile when asked about the lower prices.
“This is allowing us to save money,” she said. — AFP 

US fines Kraft Heinz
$62m on ‘bogus’ 
cost savings
NEW YORK: US regulators fined Kraft Heinz $62
million over an alleged accounting scheme that inflated
the food giant’s financial results due to bogus cost sav-
ings, authorities announced Friday. The Securities and
Exchange Commission charged the company and two
former executives over accounting practices between
2015 and 2018 that misrepresented expenses at the
maker of Philadelphia cream cheese and Grey Poupon
mustard, the agency said in a news release.

“Investors rely on public companies to be 100 per-
cent truthful and accurate in their public statements,
especially when it comes to their financials,” said
Gurbir Grewal, director of the SEC’s enforcement divi-
sion.

“When they fall short in this regard, we will hold
them accountable.” The agency alleged in a civil com-
plaint that Kraft Heinz procurement employees negoti-
ated agreements with suppliers that allowed them to
obtain upfront discounts in exchange for future spend-
ing commitments by the company.

US accounting practices require such savings to be
recognized at the time that Kraft Heinz meets its com-
mitments, meaning they would be spread out. But Kraft
Heinz staff “negotiated and maintained false and mis-
leading supplier contracts” that were designed to
“improperly recognize cost savings prematurely,” the
SEC said in its complaint.

Kraft Heinz ultimately revised a number of financial
reports, with $208 million in cost savings corrections.
Besides Kraft Heinz, the SEC also charged former chief
operating officer Eduardo Pelleissone and former chief
procurement officer Klaus Hofmann for their role in
the alleged scheme.—AFP

THIES, Senegal: An onion seller sorts bags of onions at the Notto Gouye Diama market, one of the main markets for agricultural products in the Thies region. — AFP

Floating Dutch cow 
farm aims to curb 
climate impact
ROTTERDAM: Among the cranes and containers of
the port of Rotterdam is a surreal sight: a herd of cows
peacefully feeding on board what calls itself the
world’s first floating farm. In the low-lying Netherlands
where land is scarce and climate change is a daily
threat, the three-storey glass and steel platform aims
to show the “future of breeding”.

The buoyant bovines live on the top floor, while
their milk is turned into cheese, yoghurt and butter on
the middle level, and the cheese is matured at the bot-
tom. “The world is under pressure,” says Minke van
Wingerden, 60, who runs the farm with her husband
Peter. “We want the farm to be as durable and self-
sufficient as possible.”

The cows are a sharp contrast to the huge ships
and the smoke from the refineries of Europe’s biggest
seaport, which accounts for 13.5 percent of the coun-
try’s emissions. With their floating farm, which opened
in 2019, Peter and Minke say they wanted to “bring the
countryside into the town”, boost consumer awareness
and create agricultural space. The Dutch are no
strangers to advanced farming methods, using a net-
work of huge greenhouses in particular to become the
world’s second biggest agricultural exporter after the
United States. But that has come at a cost.

‘Moves with the tide’ 
The Netherlands is one of Europe’s largest per

capita emitters of climate change gases and faces a
major problem with agricultural emissions, particularly
in the dairy sector which produces large amounts of
methane from cows. Those emissions in turn fuel the
rising waters that threaten to swamp the country, a
third of which lies below sea-level, and further reduce
the land in one of the most densely populated nations
on Earth.

The floating farm therefore aims to keep its cows’
feet dry in both the long-term, by being sustainable,
and the short-term, by, well, floating. “We are on the
water, so the farm moves with the tide-we rise and fall
up to two meters. So in case of flooding, we can con-
tinue to produce,” says Minke van Wingerden. In
terms of sustainability, the farm’s cows are fed on a
mixture of food including grapes from a foodbank,
grain from a local brewery, and grass from local golf
courses and from Rotterdam’s famed Feyenoord foot-

ball club-saving on waste as well as the emissions that
would be required to create commercial feed for the
animals. Their manure is turned into garden pellets-a
process that helps further cut emissions by reducing
methane-and their urine is purified and recycled into
drinking water for the cows, whose stable is lined with
dozens of solar panels that produce enough electricity
for the farm’s needs.

‘Cows don’t get seasick’ 
The farm is run by a salaried farmer but the red and

white cows, from the Dutch-German Meuse-Rhin-
Yssel breed, are milked by robots. The cheeses,
yoghurts and pellets are sold at a roadside shop
alongside fare from local producers.

The products are also sold to restaurants in town
by electric vehicles. “I was immediately seduced by the
concept,” says Bram den Braber, 67, one of 40 volun-
teers at the farm, as he fills bottles of milk behind the
counter of the store. “It’s not blood running through
my veins, it’s milk.”

The idea of the farm is also to make farming “more
agreeable, interesting and sexy”, and not just to be
environmentally friendly, says Minke van Wingerden.

When she and her husband first approached port
authorities with the idea to build a floating farm, they
said “are you nuts?”, she recalls. But the farm is set
to turn a profit for the first time at the end of 2021,
with consumers apparently ready to pay the 1.80
euro ($2.12) a liter for milk produced there, com-
pared to around one euro at a supermarket. They are
also aiming to build a second floating farm to grow
vegetables, and to export their idea, with a project
already under way in the island nation of Singapore.
Most importantly, while farming goes greener, the
animals don’t.—AFP

US hedge fund 
execs pay $7bn 
to settle tax row
WASHINGTON: Top executives at the Renaissance
Technologies hedge fund will personally pay some $7
billion to settle a tax dispute with the IRS, one of the
largest settlements ever, US media said. Hedge fund
founder James Simons will make an additional “settle-
ment payment” of $670 million, the Wall Street Journal
reported, citing a company letter to investors. The
payment is related to a dispute over decisions by the
firm’s Medallion fund between 2005 and 2015 and the
way it was reported to the Internal Revenue Service,
the US tax authorities: the IRS accused Renaissance
Technologies of declaring short-term trading gains as
less heavily taxed long-term profits.

Renaissance Technologies, known for investment
strategies based on complex computer models capa-
ble of digesting large amounts of information, said in
the letter that the company “engaged for several
years in the IRS Appeals process, in which we vigor-
ously advocated the correctness of Medallion’s tax
reporting.” However, Renaissance’s board “concluded
that the interests of our investors from the relevant
period would be best served by agreeing to this res-
olution with the IRS, rather than risking a worse out-
come.” The payments will be made by a group that
includes seven people who were members of the
board between 2005 and 2015, as well as their
spouses.—AFP

NOVATO, US: Packets of Heinz ketchup are displayed in
Novato, California. US regulators fined Kraft Heinz $62 mil-
lion over an alleged accounting scheme.-AFP

ROTTERDAM: A photo taken on August 30, 2021, shows
cows feeding in a floating dairy farm in the port of
Rotterdam, a possible future solution to rising waters and
climate change. — AFP


