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Photo of the Day

KUWAIT: A picture showing a view of the Liberation Tower in Kuwait City. — Photo by Yasser Al-Zayyat
(To have your picture featured in the Kuwait Times’ ‘Photo of the Day’ section, please send your horizontal, high resolution and unedited photos to
local@kuwaittimes.com, along with the full name and Instagram account, in addition to a description showing the picture’s location and date taken)

Kuwait Food Bank
launches campaign
for families in need
KUWAIT: Kuwait Food Bank launched yesterday a
food distribution campaign with Kuwait Awqaf
(Endowment) Public Foundation to help support fami-
lies in need. Deputy Chairman of the Board of
Directors of the Kuwait Food Bank Mishaal Al-Ansari
said that the campaign aimed to distribute coupons
and foodstuffs to 20,000 individuals from families in
need. Kuwait Food Bank offered help to support those
in need through regularly updating their databases to
include more families, Ansari added. He affirmed the
bank’s keenness on cooperating with a government
sector to produce an inclusive plan ensuring various
ways to distribute the food to the families, adding that
this charity project is considered the largest in the
country. Ansari also stated that the bank uses “the
world without hunger from the country of humanity”
as a slogan to show Kuwait’s continuous international
humanitarian achievements. — KUNA

Alghanim Industries
wants a ‘Green
Kuwait’ with
PAAAFR
KUWAIT: In an effort to combat Kuwait ’s
harsh climate and introduce sustainable plant
l i f e , the  Pub l i c  Author i ty  fo r  Agr icu l tu re
Affairs and Fisheries (PAAAFR) is taking the
fight directly to the soil alongside Alghanim
Industries, one of the largest privately owned
companies in the region. The 2021/2022 Green
Kuwait campaign aims to promote creating an
environmentally sustainable Kuwait with direct
volunteerism in planting more trees suitable
for Kuwait’s climate across the country.

On a weekly basis, volunteers partake in the
planting process, which is open to the public.
Alghanim Industries provides PAAAFR with
logist ical  support through its businesses
Washingtonia and Costa Coffee for the duration
of the campaign.

A staunch supporter of this environmentally
conscious initiative, Washingtonia, an agriculture
company established by Alghanim Industries,
was founded on the same principles empowering
PAAAFR’s campaign: Ensuring Kuwait enjoys
sustainable life, for both people and their envi-
ronment. Washingtonia, which has extensive
experience providing green landscaping to large
scale projects, including Kuwait’s famed Al-
Shaheed Park, makes for  a  strong a l ly  in
PAAAFR’s campaign.

“This campaign serves as a stepping-stone of
encouragement to the public as we move on to our
ultimate goal of covering Kuwait with greenery,”
said PAAAFR’s General Director Sheikh
Mohammed Al-Yousef Al-Sabah, adding that “the
use of Kuwait’s indigenous and beloved Sidra trees
- a durable tree that withstands the summer heat -
is essential to the country’s environmental future.”

Sheikh Mohammed Al-Yousef also expressed
his gratitude to Washingtonia and Alghanim
Industries for their commitment to support the
campaign. Motivating the public is another shared
objective between PAAAFR and Alghanim
Industries all the while ensuring that the private
sector also takes notice of adhering to environ-
mental responsibilities.

“We are proud to support PAAAFR in a much
needed nationwide initiative to take care of our
country’s environment,” said Executive Chairman
of Alghanim Industries Kutayba Y Alghanim. “We
hope to see more companies encourage these
initiatives and participate in our nation’s environ-
mental wellbeing. It is heartening to see many of
our youth volunteering and planting Sidra trees
across the nation. The environment, not only in
Kuwait, requires our attention and care more
than ever before. We are proud to be part of this
initiative, and to live up to the responsibility we
have towards our home.”

PAAAFR’s General
Director Sheikh

Mohammed Al-Yousef
Al-Sabah

Executive Chairman of
Alghanim Industries
Kutayba Y Alghanim

Gulf Bank contributes
to ‘Safe Education’
national campaign 
KUWAIT: This month, Gulf Bank participated in
the national awareness campaign ‘Safe
Education’, in which several ministries cooperated
with the private sector, to facilitate the return of
students to school after more than a year and a
half of hiatus. The campaign was launched in con-
junction with the beginning of the school year at
the beginning of the month, with the participation
of the Ministry of Health, the Ministry of
Education, the Ministry of Interior Affairs and the
Ministry of Information, with the aim of educating
and encouraging all members of society and invit-
ing them to support government efforts and ini-
tiatives related to preparing for the return of stu-
dents. Among the initiatives in which the private
sector institutions participated was the sponsor-
ship of the safety kits that were distributed in
schools to students, which contained a set of ster-
ilizers, masks and gloves to protect students while
they were at school.

As part of Gulf Bank’s social responsibility, and
on the sidelines of the “Safe Education” cam-
paign, employees of the bank were present at
Qais Ibn Abi Al-Aas School to distribute school
supplies to students. On this, Reem Hasan,
Manager at Gulf Bank’s Corporate
Communications Department, said: “We congrat-
ulate the students, their parents and teachers on
this good return of students to school at the
beginning of the new academic year. We, at Gulf
Bank, were pleased to contribute to the ‘Safe
Education’ campaign in cooperation with the
Ministry of Education, the Ministry of Health, the
Ministry of Interior Affairs, and the Ministry of
Information. These efforts coincide with the great
campaign that we are launching at Gulf Bank on
this occasion. At Gulf Bank, we are always keen to
participate in government community campaigns,
and to always interact with the people of Kuwait
on all occasions.”

It is worth noting that Gulf Bank ran a large
campaign on the occasion of the return to school,
in cooperation with several parties, which includ-
ed surprising the students’ families with vouchers
for cash purchases in a group of bookstores, in
addition to offering discounts to Gulf Bank cus-
tomers in several stores to purchase school sup-

plies and bags. The campaign also included a set
of video clips that were published on social
media, on preparing the best suitable meals for
students in schools. On the first day of school,
Gulf Bank launched a song that includes all the
letters of the Arabic alphabet, to make it easier for
young children to learn it.

Gulf Bank’s vision is to be the leading Kuwaiti
Bank of the Future. The bank is constantly engag-
ing and empowering its employees as part of an
inclusive and diversified workplace in recognition
of every employee’s role in delivering customer
excellence and serving the community at large.

With its extensive network of branches and inno-
vative digital services, Gulf Bank is able to give its
customers the choice of how and where to con-
duct their banking transactions, all while ensuring
a simple and seamless banking experience. Gulf
Bank is committed to maintaining a robust sus-
tainability program at the community, economic,
and environmental levels through sustainability
initiatives that are strategically selected to benefit
both the country and the bank. Gulf Bank sup-
ports Kuwait Vision 2035 ‘New Kuwait’ and
works with various parties and stakeholders in
service of the vision.

Dawoodi Bohra
community 
distributes food 
to workers
KUWAIT: World Food Day is celebrated every
year around the world on October 16th. World
Food Day aims to promote healthy diets and
eradicate hunger issues by 2030. The theme for
World Food Day 2021 is ‘Safe food now for a
healthy tomorrow’. The theme of this year is
based on appreciating the individuals who have
contributed to creating sustainable surroundings
where no one is left hungry. One of the best ways
to celebrate World Food Day is by giving food to
people who need it the most. The Dawoodi Bohra
community in Kuwait, under the blessing and
guidance of our spiritual leader Dr Syedna
Mufaddal Saifuddin TUS, distributed 650 packets
of healthy and hygiene cooked food packets in
various labor camps. The main objective of the
event was to heighten public awareness on the
problem of hunger, malnutrition, and poverty.

KUWAIT: A group photo featuring the GBK team, students and the school administration staff.

The GBK team with the Interior Ministry’s representatives.


