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KUWAIT: Gulf Bank has announced the launch of
its Data Ambassadors program as part of the bank’s
ongoing efforts to provide a digitally superior bank-
ing experience for its clients. The new program will
train 140 employees across various departments in
key data quality and analytics, upskilling and
empowering employees to use advanced data sci-
ence in order to enhance the Bank’s offerings and
services.

The new program is part of Gulf Bank’s
announced strategy for the year 2025, which aims
to provide customers with an unprecedented bank-
ing experience based on digital transformation. The
launch of the new program marks a remarkable
undertaking by the Bank to train employees both
quickly and efficiently in key concepts including
data quality, data concepts and Tableau training. As
part of the new program, 1 out of 10 employees in
each team will be trained on how to use data and
analytics tools.

It is worth noting that the Data Ambassadors’
curriculum was developed completely in-house by
Gulf Bank’s Data and Analytics office, and is the first
stand-alone Data and Analytics program in the
country. The new curriculum, which was developed
primarily by Kuwaiti talent, has also been endorsed
by world-renowned data expert, Dr Thomas
Redman, whose books and articles have been fea-
tured in respected periodicals including MIT Sloan
and Harvard Business Review. 

In a series of firsts for the country, Gulf Bank’s
Chief Data Officer (CDO), Mai Al-Owaish, is
notably also the first female CDO in Kuwait, and a

board member of the world-
renowned Digital Analytics
Association. Commenting
on the Data Ambassadors
program, Al-Owaish said:
“At Gulf Bank, we firmly
believe that our people are
the cornerstone of our suc-
cess, and the secret behind
our excellence in the bank-
ing industry. That is why we
are constantly investing into
our employees, ensuring that our employees are
always learning new skills in order to keep up with
the demands of the current marketplace. The launch
of our Data Ambassadors program marks not only a
series of firsts for the country, but also for the Bank,
as we are working to invest in integrated technolog-
ical solutions to facilitate a digital transformation
both internally with our employees, and externally
for our clients. With the banking sector heading
toward a new era of digitization, Gulf Bank is proud
to demonstrate a dynamism in responding swiftly to
today’s digital demands. We are proud to be devel-
oping our internal talent in digitally critical disci-
plines such as data science and cybersecurity, and
are excited to reap the multitude of benefits that
will follow as a result of empowering our employees
to think critically and be data-minded.”

Gulf Bank plans to hold its Data Ambassadors
program annually as part of its commitment to
upskill new employees and enhance existing talent.
The Bank also plans to launch a bank-wide Data

Literacy program to upskill Gulf Bank employees on
an ongoing basis, and enable departments to create
automated data flows and use state-of-the-art tools
and technologies to advance projects. 

Gulf Bank’s vision is to be the leading Kuwaiti
Bank of the Future. The Bank is constantly engaging
and empowering its employees as part of an inclu-
sive and diversified workplace in recognition of
every employee’s role in delivering customer excel-
lence and serving the community at large. With its
extensive network of branches and innovative digi-
tal services, Gulf Bank is able to give its customers
the choice of how and where to conduct their bank-

ing transactions, all while ensuring a simple and
seamless banking experience.

Gulf Bank is committed to maintaining a robust
sustainability program at the community, economic,
and environmental levels through sustainability ini-
tiatives that are strategically selected to benefit
both the country and the Bank. Gulf Bank supports
Kuwait Vision 2035 “New Kuwait” and works with
the different relevant parties to achieve it.

For more information on Gulf Bank’s various ini-
tiatives and activities, customers can visit one of
Gulf Bank’s branches or log on to Gulf Bank’s
Online/Mobile Banking services. 

Al-Tijari announces 
winners of Al-Najma 
Account draws 
KUWAIT: Commercial Bank of Kuwait con-
ducted the weekly draws on Al-Najma Account
and Salary Transfer Campaign yesterday. The
draws were conducted in the presence of
Ministry of Commerce and Industry represen-
tative Ahmed Al-Basman.

The results of the draws were as follows:
1- Al-Najma weekly account - the prize of KD

5,000 went to the winner Zakie Ali Nasser Abboud
2- Salary account campaign - the prize of up

to KD 1,000  went to the winner Dalal Falah Al-
Mutairi

The bank stated that the salary campaign is
aimed at customers who transfer their salaries
of KD 500 or more to the bank, especially
Kuwaiti employees and residents working in the
government, oil sectors and companies listed
with the bank as well as retirees, and take
advantage of the benefits of this campaign and
get an instant cash gift from KD 400 to KD
500 or an interest-free loan for a period of up
to four years and up to KD 70,000, Kuwaiti
pensioner, along with expatriate customers who
transfer their debt to the bank will receive an
instant cash gift of two percent from their
transferred debt up to KD 1,000. 

The bank stated that Al-Najma Account
prizes are distinguished by the highest cash
prize and diversity of prizes throughout the
year clarifying that the account offers weekly
prize of KD 5,000, monthly prize of KD 20,000
and a semi-annual prize of KD 500,000 in
addition to the largest prize - linked bank
account payout of KD 1,500,000. 

Al-Najma Account can be opened by
depositing KD 200 and customer should main-
tain a minimum amount of KD 500 to be eligi-
ble to enter all draws on Al-Najma Account
prizes. As for the chances of winning, the more
balance a customer maintains in Al-Najma
Account, the more chances the account holder
will get to win, the account also offers addition-
al benefits like the ATM card, a credit card
against customer’s account and all CBK bank-
ing services that customer can enjoy.
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The first standalone data and analytics program in Kuwait

Gulf Bank launches ‘Data Ambassadors’ 

Four reasons why 
Huawei MatePad T 
Kids Edition is a safe 
and unique tablet 
KUWAIT: Committed to creating high-quality
tablets, Huawei has launched the Huawei MatePad
T Kids Edition with children’s creative and educa-
tional needs at the heart of it. Children and parents
are set to be thrilled by the new tablet that comes
with a sleek and minimal design, portable and
child-friendly case, Kids corner with rich educa-
tional content, eye protection, secure parental
assistant and more. Coming in two different sizes of
8 and 9.7-inch variants, the Huawei MatePad T
Kids Edition tablets will be up for grabs in Kuwait
starting on 21st October 2021. Here are four rea-
sons why we think it is suited to be your little ones
ideal companion. 

The Huawei MatePad T Kids Edition
First reason: A child-friendly design with acces-

sories for your little ones
The Huawei MatePad T Kids Edition comes with

a beautiful kids case made from environmentally
safe silicone, offering all-around protection for both
the device and your child. As a tablet made for chil-
dren, the Huawei MatePad T Kids Edition has tai-
lored accessories to ensure that your child can
make the most out of the tablet in a fun yet safe
way. The Huawei MatePad T Kids Edition has a case
with a deep-sea blue shell and green grips, echoing
kids’ inquisitive minds. The kid’s case not only looks
nice, but it is also anti-shock and it fully wraps the
device, offering an all-around protection for the
tablet while keeping it clean. A bright blue stylus

pen is attached with a string and can be stowed
away in the kid’s case so it will not be easily lost. 

Second reason: A Kids Corner - A rich and edu-
cational content corner

Kids Corner is a key feature of the Huawei
MatePad T Kids Edition that provides entertaining
features to keep your child engaged. In addition to
entertaining features such as Recorder, Camera and
Kids Painting, Kids Corner covers educational apps.
Huawei has partnered with Azoomee and BabyBus,
two of the leading educational developers creating
apps for children. The Huawei MatePad T Kids
Edition therefore comes with a free three-month
membership to Baby Panda World, and a free one-
year membership to Azoomee. With a constant
stream of updated content, these apps allow chil-
dren to keep learning, and have fun while doing it.

BabyBus is an internet company providing chil-
dren with creative and educational content. The
company has served 500 million families world-
wide, and released over 200 apps and 2,500
episodes of animations, as well as over 5,000 audio
stories. Their products are available in 12 languages
in 160 countries and regions worldwide. 

Third reason: Protect your little ones eyesight
by multi-layered eye protection

As children have sensitive developing eyes it is
imperative the Huawei MatePad T Kids Edition was
built with multi-layered eye protection. As expect-
ed, blue light filter comes as standard - turning cold
color tones into warm ones to protect the eyes from
myopia. Utilizing the tablet’s gravity sensor and
algorithms, children are prompted to change posi-
tion if they try to lie down whilst using it, as this
causes eyestrain through reduced circadian rhythm.
A similar notification will appear if a child uses the
tablet whilst walking or in a car, which can lead to
eye muscle strain. Moreover, if your child is a keen
reader? An eBook mode makes the display

grayscale to make reading easier on the eye.

Fourth reason: Parental assistant and education-
al features

Aside from the other mentioned default features,
Kids Corner also comes with a comprehensive suite
of parental assistant features for you to fine-tune
and manage your children’s digital experience, so
you can ensure your children are exploring in a safe
way. Parents are able to implement time limit inter-
vals throughout the day to make sure the children
do not overuse the tablet - allowing them to only
use the tablet for 20 minutes after school for exam-
ple. You can set different limits between the week
and weekend to help your child strike a balance
between study and play across different days.
Beyond this, you can manage the selected apps you
would like to give your children access to and which
photos and videos they can see, providing you with
peace of mind. With Kid’s Profile logs, kid’s usage
time and used apps, parents can better understand
their children’s habits. From the history log, they can
find out if their children are using the tablet heavily
or not. All of these factors combine to demonstrate
that the Huawei MatePad T Kids Edition is the ideal
parent’s choice. 

Burgan Bank reveals 
winners of Yawmi 
account draw
KUWAIT: Burgan Bank announced yesterday the
names of the daily draw winners of its Yawmi account
draw, each taking home a cash-prize of KD 5,000.

The lucky winners are: 
•  Shaimaa Ibrahim Mohammad 
•  Hamad Ghazi Almatar
•  Abeer Shnawah Taher
•  Shaikh Begum Syed Ibrahim 
•  Nadeen Hasan Alsadek
In addition to the daily draw, Burgan Bank also

offers a quarterly draw with more chances to win
higher rewards, offering the chance to one lucky
customer to win KD 125,000 every three months.
The Yawmi Account offers daily and quarterly
draws, wherein the quarterly draw requires cus-
tomers to maintain a minimum amount of KD 500 in
their account for two months prior to the draw date.
Additionally, every KD 10 in the account will entitle
customers to one chance of winning.  If the account
balance is KD 500 and above, the account holder
will be qualified for both the quarterly and daily
draws.  Burgan Bank encourages everyone to open
a Yawmi account and/or increase their deposit to
maximize their chances of becoming a winner. The
higher the level of the deposit, the higher the likeli-
hood to win. 

‘Unintentional gift’: 
US steps into China’s 
bitcoin breach
ROCKDALE: The long sheds at North America’s
largest bitcoin mine look endless in the Texas sun,
packed with the type of machines that have
helped the United States to become the new glob-
al hub for the digital currency. The operation in
the quiet town of Rockdale was part of an already
bustling US business-now boosted by Beijing’s
intensified crypto crackdown that has pushed the
industry west.

Experts say rule of law and cheap electricity in
the United States are a draw for bitcoin miners,
whose energy-gulping computers race to unlock
units of the currency. “There’s a lot of competitors
coming into Texas because they are seeing the
same thing (as) when we came here,” said Chad
Everett Harris, CEO of miner Whinstone, which
operates the Rockdale site owned by US company
Riot Blockchain.

China was the undisputed heartland of crypto
mining with about two-thirds of global capacity in
September 2019, but last month Beijing declared
illegal all transactions involving crypto money as it
seeks to launch one of its own. Figures released
Wednesday by the University of Cambridge
showed that activity in the United States more than
doubled in the four months to the end of August,
increasing the market share held by the world’s
biggest economy to 35.4 percent.

Samir Tabar, chief strategy officer at miner Bit
Digital, said the company started to pull out of
China in 2020 and accelerated that process as the
crackdown intensified. They have operations in the
United States and Canada. “China’s bitcoin mining
ban was basically an unintentional gift to the US,”
he said. “Thanks to their ban an entire sector
migrated to North America-along with innovation,
labor and machines.”

Some of the key pulls toward the United States
are simply a democratic government, a court system
and the power to protect property rights. “If you’re

going to make long-term investments and accumu-
late wealth in a country, you want to have some
confidence that it’s not going to be taken away by
the government,” said David Yermack, a crypto
expert at New York University.

‘Poetic’ return to America 
He expected the shift to the United States to be

temporary, saying places like Nordic countries have
cheap and abundant renewable energy, as well as
plenty of cold weather to cool the hot-running min-
ing machines. The steady increase in US-based
mining operations has fanned the ongoing environ-
mental criticisms of the industry’s massive annual
electricity consumption-more than what the
Philippines uses in a year, according to Cambridge
University data.

An ongoing backlash has been fueled by con-
cerns the industry relies on carbon-emitting power
sources that contribute to climate change. “To think
that we’re causing harm or pollution or all those
things here... the majority of our power comes out
of the ERCOT grid and that profile is extremely

friendly to the environment,” Harris said, referring
to the Texas power network operator.

According to ERCOT’s data for 2020, about 46
percent of its power came from natural gas while
wind and solar combined for 25 percent with coal at
18 percent. The price miners pay for electricity is
key, and a place like Texas is desirable because the
market is de-regulated so companies can have more
flexible terms, said Viktoriya Zotova, a business
school professor at Georgetown University.

“In principle, they can buy the electricity when
it’s cheaper and not buy it when it’s more expen-
sive,” she said. While there are obvious reasons for
the crypto world’s migration, some also see a bit of
poetry in mining operations coming to the United
States from China.

Tabar, from miner Bit Digital, said his company
has a site in Buffalo, New York, which used to be
one of the country’s main manufacturing hubs but
lost jobs and prosperity as production work shifted
to places like China. “There is a bit of a poetic thing
going on,” he noted. “It dawned on me how this is
going full circle.” —AFP

ROCKDALE, US: Workers install a new row of Bitcoin mining machines at the Whinstone US Bitcoin mining
facility in Rockdale, Texas. —AFP


