
MILAN: Italy’s new national carrier ITA Airways took
its debut flight Friday, closing a turbulent chapter that
witnessed the decline of the country’s storied but ill-
fated Alitalia after 74 eventful years. ITA has been
formed out of the ashes of the loss-making Alitalia,
which was placed under state administration in 2017
but deteriorated further during the coronavirus pan-
demic. Under a deal agreed with the European Union,
the new debt-free venture has taken over half of
Alitalia’s planes and landing slots - but thousands of
staff are out of a job.

ITA’s first flight from Milan to the southern city of
Bari arrived at 7:39 am, just hours after Alitalia’s last
landing Thursday night in Rome - itself an emotional
affair. “This is considered the last flight of Alitalia,”
pilot Captain Andrea Gioia solemnly told passengers,
before the crew were met by a toast by fellow employ-
ees on their arrival at Rome’s Fiumicino Airport.
Alitalia’s iconic green, white and red logo will not dis-
appear from European skies, however, as ITA success-
fully bid to buy the brand late Thursday for 90 million
euros ($105 million).

Desperate staff 
Launched on May 5, 1947, Alitalia symbolized the

economic success of post-WWII Italy, and it became
the airline of choice of the popes after Paul VI used the
carrier in 1964. By the 1970s it was the world’s sev-
enth-largest airline. But decades of subsequent decline
only worsened in recent years.

“It is with deep sadness that we witness the end of
Alitalia, it was our national flagship, a symbol of the
history of this country,” said Laura Facchini, 47, an
Alitalia flight attendant for 20 years. Like many others,
she applied in vain to be taken over by ITA, part of the
2,800 people recruited this year. ITA said Friday it
would reach 5,750 employees within its aviation sec-
tor by 2025 after hiring 1,000 next year, still short of
Alitalia’s total 10,500 employees.

Facchini, a national delegate of the UGL Trasporto
Aereo union, said Alitalia employees were desperate.

“We don’t have jobs anymore. We were very attached
to this company, very motivated, we always had a smile
on our faces,” she told AFP. Alitalia unions have held
frequent demonstrations, protesting against what they
call ITA’s proposed “discount contracts”, with wage
cuts of up to 20 percent and even 40 percent for
pilots.

Mission impossible?
On the verge of bankruptcy, Alitalia was placed

under public administration in 2017, but Italy struggled
to find an investor to take it over. The situation was
made worse by the pandemic, which grounded airlines
worldwide. In 2020, Alitalia was losing two million
euros a day, carrying only 6.3 million passengers, com-
pared to 52.1 million at Ryanair and 34 million at Air
France-KLM. In September, the European Commission
gave the green light to the new venture and authorized
the injection of 1.35 billion euros ($1.6 billion) of public

funds - while exempting ITA from having to pay back
the state aid received by its predecessor.

Over the years, the Italian state has spent more than
13 billion euros to revive the company, between recap-
italizations and bridging loans. Notwithstanding, accu-
mulated losses reached 11.4 billion euros between
2000 and 2020. Competition has intensified since low-
cost airlines Ryanair and Easyjet cut prices on short-
haul routes and the high-speed train from Rome to
Milan reduced travel time by half to three hours.

“The big mistake was not to invest in the lucrative
long-haul market,” Andrea Giuricin, a transport econo-
mist at the University of Bicocca in Milan said. He said
ITA is hardly guaranteed success, having taken over
half of Alitalia’s fleet, 52 planes, including seven wide-
body aircraft. “Resisting competition from the giants
Air France-KLM and Lufthansa on international routes
and from low-cost airlines on the domestic market is a
mission impossible,” he said.— AFP 

40 Uber couriers
win damages, 
boss jailed 
ROME: More than 40 Uber food delivery couri-
ers won damages worth 10,000 euros ($11,600)
each in Italy on Friday after their former boss was
convicted and sentenced to jail. The CGIL trade
union said the Milan court ruling marked “the first
conviction” in Italy for crimes related to workers’
exploitation and labor outsourcing among Uber
Eats’ subcontractors. Giuseppe Moltini, who used
to run a company that hired riders on behalf of
the delivery service giant, was sentenced to three
years and eight months. He is unlikely to face
prison, however, as in Italy jail terms of under four
years usually do not lead to jail time and are not
executed if they can still be appealed.

The Milan judge also decided that most of the
500,000 ($580,000) euros that had been previ-
ously seized from Moltini should be handed over
to 44 couriers, who stand to receive 10,000 euros
each. Another 20,000 euros was awarded to
CGIL, also a plaintiff in the case. The ruling fol-
lowed investigations into Uber Italy’s business
practices which last year led Milan judges to put
it under temporary administration.

The measure was revoked in March after they
recognized the company had improved its
record. Prosecutors had found that couriers,
typically migrants, used to be paid three euros
per delivery, regardless of how long their jour-
ney took, the weather conditions, what time they
were working and whether or not it was a public
holiday. Prosecutors also said workers were
“stripped of the tips that customers sponta-
neously left”, and punished with “arbitrary sus-
pension of payments due for alleged lack of
work”. Gloria Bresciani, an Uber Eats manager
who has been suspended, is facing separate
exploitation charges and is due to appear before
a Milanese judge on Monday. —AFP
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KUWAIT: At the invitation of the Ambassador of the
Sultanate of Oman to Kuwait, Dr Saleh Al Kharousi the
Embassy of the Sultanate of Oman, in cooperation with
Reconnaissance Research, held the second discussion
session in a series of special sessions to assess the reality
of commercial relations between Oman and Kuwait, and
to discuss ways to develop them.

Regarding the meeting, Ambassador Al Kharousi said:
“I was pleased with the high level and caliber of the
attendees, as my second meeting with a group of busi-
nessmen and financial experts in Kuwait from different
sectors was a good opportunity to exchange views, in
order to improve the current rates of trade exchange. I
am happy with the high level of transparency that was
characteristic of this discussion which enabled a clearer
understanding.”

Ambassador Al Kharousi added: “This meeting comes
as part of a series of ongoing meetings, in coordination
with Reconnaissance Research, from which we aim to:
(1)- Discuss the advantages and investment opportunities
in Oman. (2)- Listen to the challenges facing Kuwaiti
investors from all aspects. And discuss the appropriate
solutions to overcome these challenges and avoid them in
the future. (3) - Achieve  a better understanding of their
perception and suggestions on ways to enhance eco-
nomic relations between the two countries.

Ambassador Al Kharousi added: “Oman has many
unique elements that make it an attractive environment
for investment in several sectors, perhaps the most
prominent of which are the tourism sector, food indus-
tries, in addition to logistics services, as well as the ener-
gy and mining sector, medium and light industries and

crafts. We also seek to form a joint working team. An
Omani-Kuwaiti group that includes a group of experts in
the public and private sectors to create sustainable sup-
port for Kuwaiti investments.”

On the role of the Kuwait Investment Authority (KIA),
the Acting Managing Director and executive director of
the General Reserve at the KIA, Bader Al-Ajeel said:
“Kuwait has a great interest in exploring the new invest-
ment opportunities in the Sultanate of Oman, and search
for opportunities that contribute to the Authority’s inter-
est in attractive returns.”

Al-Ajeel added: “We appreciate the serious efforts
made by HE the Ambassador to discuss ways to attract
Kuwaiti capital, and we thank him for this kind invitation,
and encourage him to continue this important step by
reaching out to know the ways to create an attractive
environment for Kuwaitis in Oman. We are also keen to
cooperate with HE the Ambassador to provide him with
the required expertise and professional advice to help
stimulate and revitalize new Kuwaiti investments in Oman
in terms of quantity and quality. 

We attach great importance to our GCC partnerships,
with the aim of creating a system of strategic security
cooperation in important and vital sectors such as logis-
tics and food security.” Regarding the role of
Reconnaissance Research, the founder and CEO of the
center, Abdulaziz Al-Anjeri, said: “Our role as a think-
tank is to provide an effective platform for dialogue and
build more bridges of communication with diplomatic
missions.  His Excellency the Omani ambassador has a
keenness and sincere interest in maximizing commercial
cooperation between the two countries, and the meeting
today comes within the framework of activating the tools
of in-depth and honest discussions with experts and sea-
soned businessmen, to help HE the Ambassador achieve
the set goals, which are mostly common goals for the two
brotherly countries. The meeting was attended by: Bader
Al-Ajeel; Adnan Al-Bahar; Muhammad Al Naqi; Abdulla
Al-Mulla; Hossam Marafi; Hisham Al-Oumi; Ali Al-
Zalzalah; Abdul Rahman Al-Yassin; Abdullah bin Nasser;
Youssef Al-Ghusain and Abdulaziz Al-Anjeri. 

Oman has many unique elements that make 
it an attractive environment for investment

Italy’s ITA takes to skies 
from the ashes of Alitalia

New debt-free venture takes over half of Alitalia’s planes 

Thousands 
of staff are 

out of job

FIUMICINO: An Airbus A320 passenger airplane of new Italian airline company ITA, bearing the Alitalia livery
after ITA retained Alitalia brand for 90 million euros, takes off from Rome’s Fiumicimo airport on October 15,
2021. — AFP 

Huawei introduces 
unique and safest 
kids tablet 
KUWAIT: Huawei has announced the HUAWEI
MatePad T Kids Edition, designed with children’s
education and healthy development in mind.
Available in 8-inch and 9.7-inch variants, this latest
addition to the HUAWEI MatePad T Series compris-
es beautiful tablets that are specifically designed for
children aged 3-8. 

They offer everything a child loves, including a
minimal and sleek design, adorable Kids Case, stylus
pen, Kids Corner that comes preloaded with rich and
child-friendly content, eye-comfort and parental
assistant features as well as charging protection.
Priced at KWD 49.900 for 9.7-inch & KWD 37.900
for 8-inch, the new HUAWEI MatePad T Kids Edition
will arrive in Kuwait on Thursday; 21st October 2021. 

Child-friendly design
The HUAWEI MatePad TKids Edition comes with a

beautifulKids Case made from environmentally safe
silicone, offering all-around protection for both the
device and your child. Consisting of a blue shell and
cute green grips, it is comfortable and enjoyable to
hold for small hands. The tablets also feature curved
backs, giving them a delicate and rounded grip. 

Ultra-slim bezels result in an immersive visual
experience, with a bright blue stylus pen to match
your child’s inquisitive mind. The stylus pen offers a
more interactive experience for kids by enabling them
to draw finer pictures on the tablet, as well as to enjoy
themselves to the fullest when playing touchscreen
games. Both the KidsCase and the stylus pen meet the
European Standards on the Safety of Toys and pass
the Hazardous Substances in Electrical and Electronic
Equipment (RoHS), so parents can confidently allow
their children to enjoy theaccessories.

Rich educational content
The HUAWEI MatePad T Kids Edition comes pre-

installed with a wealth of rich educational content.
Kids Corner was specifically created to reassure par-
ents that their kids will be safe while using the tablet.
It is like a treasure chest that allows children to record
funny and interesting moments, draw their imagination
on a canvas and record the stories and jokes they tell.
Kids Corner supports Kids Painting, Recorder,
Camera, and other features, offering a reliable and
secure platform for kids to learn and play. 

Huawei has partnered with Azoomee and BabyBus,
two of the leading educational developers creating
apps for children. The HUAWEI MatePad T Kids
Edition therefore comes with a free three-month
membership to Baby Panda World, and a free one-
year membership to Azoomee. With a constant stream
of updated content, these apps allow children to keep
learning, and have fun while doing it.

BabyBus is an internet company providing children
with creative and educational content. The company
has served 500 million families worldwide, and
released over 200 apps and 2,500 episodes of anima-
tions, as well as over 5,000 audio stories. Their prod-
ucts are available in 12 languages in 160 countries and
regions worldwide. 

On the collaboration with Huawei, Lu Xueming, co-
founder of BabyBus commented: “we are delighted to
have collaborated with Huawei for the release of the
HUAWEI MatePad T Kids Edition by providing users
with a free three-month membership to Baby Panda
World which is BabyBus’ flagship product. In addition,
users can also enjoy exclusive benefits for ten licensed
modules from the popular BabyBus apps. Moving for-
ward, BabyBus will continue to work closely with
Huawei to offer high-quality content to a broader
range of families around the world”.

Multi-layered eye protection
The HUAWEI MatePad T Kids Edition leverages

the power of technology to protect children’s eye-
sight. A built-in color adjustment module intelligently
adjusts the content on the display, offering a discrete
eye protection mode that has passed the TUV
Rheinland low blue light certification. With help from
an ambient light sensor, the tablet also enables multi-
layered eye protection for your child’s eyes.

Huawei tablets are equipped with a built-in gravity
sensor that can determine whether the user is lying
flat, with prompts to encourage them to adjust their
posture accordingly. There is even an algorithm that
detects when the tablet is shaking (such as when the
user is using the tablet while walking or in a car),
which can remind your child to use it in a stable state,
therefore developing better eye habits. 

Furthermore, when eBook mode is enabled, the
tablet automatically adjusts the contrast, brightness,
sharpness, saturation, color temperature, grayscale
and other parameters on the display to offer a quality
reading experience that closely resembles that of
reading a physical book. The Bumpy Road Alerts,
Posture Alerts, eBook mode and more can all be tog-
gled on and off in Kids Corner.

Safety Features
The HUAWEI MatePad T Kids Edition boasts

numerous safety features, giving parents the ultimate
peace of mind. Parents can manage time spent, apps
used, and other viewable content on Kids Corner,
allowing them to set multiple designated time limit
intervals throughout the day. For example, parents can
set it so that their child can use the tablet for a maxi-
mum of 20 minutes after school between 5pm to 6pm,
or after dinner between 7pm and 9pm. 

They can also apply different settings for the
weekday versus the weekend, so that the tablet
brings the perfect balance between study and play.
In Kid’s Profile, parents can also gain access to their
children’s usage records, allowing them to log their
children’s usage time and see the apps used over
any given period. 


