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KUWAIT: Gulf Bank hosted its first career fair since
the pandemic. The event, which took place last week in
the Manpower and Government Restructuring Program
(MGRP) building, came as part of Gulf Bank’s commit-
ment to offering employment opportunities to local
youth.

Representatives from
Gulf Bank’s call center,
branches and direct sales
attended the career fair,
which offered various
opportunities to local tal-
ents, including the chance to
join one of Gulf Bank’s
departments. During the
course of the career fair,
Gulf Bank’s employees met
with multiple ambitious
young men and women who
wished to join the banking

sector. Gulf Bank employees described the nature of
work at Gulf Bank, and took applicants through the
variety of opportunities available, answering any ques-
tions that the applicants had. 

Gulf Bank’s participation in the virtual career fair is
part of its long-term strategic partnership with MGRP,
while reflecting the Bank’s ongoing commitment to the
national development plan, Kuwait Vision 2035 “New

Kuwait.” Gulf Bank’s efforts are part of the Bank’s cor-
porate social responsibility initiatives, encompassing
both social and economic sustainability. By working to
support and empower Kuwaiti youth on their paths to
become the future leaders of the workplace, Gulf Bank
is working in line with “New Kuwait,” which prioritizes
Kuwaitization in the private sector and the development
of a more sustainable national economy.  

“Our people are the cornerstone of our success at
Gulf Bank. That is why we are constantly working on
fostering a strong workplace culture, engaging and
empowering employees to excel and advance in their
careers, while maintaining our position as a preferred
employer for employees and job seekers,” said Gulf
Bank’s General Manager of Human Resources, Salma
Al-Hajjaj. “We prioritize participating in career fairs due
to their vital role in expanding our network of employ-
ees and championing Kuwaitization in the private sector
- all part of our efforts to achieve Kuwait Vision 2035.
At Gulf Bank, we are proud to be contributing to a more
sustainable national economy through the development
of local skills, and are looking forward to spearheading
more efforts that will assert our position as the Kuwaiti
Bank of the Future.”

Gulf Bank’s vision is to be the leading Kuwaiti Bank of
the future. The Bank is constantly engaging and empow-
ering its employees as part of an inclusive and diversified
workplace in recognition of every employee’s role in

delivering customer excellence and serving the commu-
nity at large. With its extensive network of branches and
innovative digital services, Gulf Bank is able to give its
customers the choice of how and where to conduct their
banking transactions, all while ensuring a simple and
seamless banking experience. Gulf Bank is committed to

maintaining a robust sustainability program at the com-
munity, economic, and environmental levels through sus-
tainability initiatives that are strategically selected to
benefit both the country and the Bank. Gulf Bank sup-
ports Kuwait Vision 2035 “New Kuwait” and works with
the different relevant parties to achieve it.
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DUBAI: AVEVA, a global leader in industrial soft-
ware, driving digital transformation and sustainabili-
ty, reveals that 85 percent of businesses plan to
increase their investment in digital transformation
over the next three years in order to tackle climate
change, embrace automation and unlock the per-
formance benefits of advanced technologies. The
findings were drawn from an AVEVA-commissioned
survey focused on innovation priorities of senior
industry leaders and managers.

AVEVA surveyed over 850 digital transformation
experts across industries such as manufacturing
including large-scale agribusiness and food and bever-
age, infrastructure, energy, power and chemical pro-
cessing. The objective was to understand the different
market opportunities, pressures and innovations driv-
ing industries to embrace digital operations, using a
combination of AI, industrial software and human
insight to deliver unprecedented performance.

“Industrial leaders are leveraging advanced analyt-
ics and digital innovation to rethink how they design,
engineer and operate,” says Ravi Gopinath, Chief
Strategy Officer and Chief Cloud Officer, AVEVA.
“Bringing together rich, timely and accurate industrial
data with the scope and scale of the cloud, smart ana-
lytics and artificial intelligence (AI) are empowering
industrial teams to collaborate better, operate with
agility and elevate what they can achieve. This is set to
transform how we all live and work.”

Digital acceleration 
Nine out of ten industrial companies see combining

advanced technologies such as the industrial internet
of things (IIoT), AI and cloud with their teams’
insights, as key to driving better performance in a
post-pandemic world. AI and automation are now seen
as necessary technologies in order to keep pace with
competitors. In China and Germany, more than half (56
percent and 55 percent respectively) have made digi-
tal transformation their top priority over the coming
year, with investments focused on workforce solutions,
cyber security, connected worker strategies and cloud.

Tackling climate change 
The pandemic has increased focus on the need for

urgent climate action and the majority of industrial
enterprises (90 percent) cite this as a core action area.
Nine in ten (89 percent) are committed to achieving
net-zero carbon emissions across their businesses and
to tackling climate change within a five-year time hori-
zon. Indeed, focus on sustainability has become a pre-
requisite for success in industry, leaders affirmed.
Sustainability-led demands will consequently drive
innovation across the value chain, 85 percent of com-
panies say. These companies are planning to increase
visibility and performance assurance to sustainability
related metrics as a result. Germany, Austria and
Switzerland lead the global race for environment-
linked business innovation: 47 percent in these coun-
tries see it as a significant focus, as opposed to 41 per-
cent worldwide.

About 80 percent of industrial companies are
focused on meeting or exceeding environmental regu-
lations, while 83 percent say they will prioritize the
transition to renewable energy sources. Supporting
circularity and recycling within the value chain is
important for 83 percent of customers, led by Latin
America (44 percent of companies).

“At AVEVA, we are committed to helping our cus-
tomers unlock the benefits of digital transformation to
drive efficiency and sustainability. As the industrial
world accelerates, AVEVA’s solutions offer a proven
pathway to support the shift to net zero while driving
profitability and sustainability. Our study shows that
Performance Intelligence, which is AVEVA’s unique
capability to combine data and AI-infused analytics
that span the entire industrial lifecycle, is accelerating
sustainability for many businesses. The new research
reveals that 75 percent of companies believe they are
on a journey to realizing Performance Intelligence,
while 89 percent state that they are committed to driv-
ing sustainability. At AVEVA, we are committed to
supporting both of these aspirations, to drive even
greater value,” Gopinath concluded. 

A total of 850 C-suite leaders, business unit heads,
executives and senior managers worldwide were inter-
viewed in June 2021 by research house Savanta for the
AVEVA survey, titled Approaching The Age of
Performance. Respondents were based in Germany, the
USA, Canada, the UK, Mexico, Brazil and China. 

Burgan Bank reveals 
winners of Yawmi 
account draw
KUWAIT: Burgan Bank announced yesterday the
names of the daily draw winners of its Yawmi account
draw, each taking home a cash-prize of KD 5,000.

The lucky winners are: 
• Nabil Ismail Muraish
• Mohammad Ali Qabazard
• Mustafa Abdulhameed Mohammad
• Hashim  Alrifaai and Fayhaa Aliyan
• Salwa Ali Al-Shatti

In addition to the daily draw, Burgan Bank also
offers a quarterly draw with more chances to win
higher rewards, offering the chance to one lucky
customer to win KD 125,000 every three months.
The Yawmi Account offers daily and quarterly
draws, wherein the quarterly draw requires cus-
tomers to maintain a minimum amount of KD 500
in their account for two months prior to the draw
date. Additionally, every KD 10 in the account will
entitle customers to one chance of winning.  If the
account balance is KD 500 and above, the account
holder will be qualified for both the quarterly and
daily draws.  

Burgan Bank encourages everyone to open a Yawmi
account and/or increase their deposit to maximize
their chances of becoming a winner. The higher the
level of the deposit, the higher the likelihood to win. 

AVEVA: 85% of businesses to increase
investment in digital transformation 

Huawei offers good
product and good 
after-sales services
KUWAIT: Are the technical specifications of an elec-
tronic device the only thing to consider when making a
purchase? Although the specifications of any device
have a significant impact on the user experience, they
are not the only factor to be considered: In recent
years, a growing percentage of shoppers started look-
ing into the after-sale service too. As a result and in
order to stand out in a fiercely competitive market,
many brands are shifting their focus to service opti-
mization as Post-Purchase Customer Experience
becomes a priority.

According to Kantar’s BrandZ Most Valuable
Global Brand Rankings for 2021, Huawei had its name
listed again with the brand value increased by 29
percent year-on-year. What is Huawei’s secret to
consistently ranking high in global brand rankings?
Aside from to its cutting-edge technology and prod-
ucts, another factor that might be overlooked is
Huawei’s customer service and especially their after-
sale services.

Huawei has been working hard to improve its cus-
tomer service professionalism and friendliness all
along, and has earned a reputation for providing high-
quality services with Huawei Care.

Customers expect their needs to be met, and they
expect the brand to be customer-centric, that’s why
Huawei Care provides worry-free quality assurance
and helps Huawei users extend the product service life,
allowing them to keep their devices for a longer period
of time. Huawei Care is now available in Kuwait, which
is a fantastic news and customers who purchase
Huawei Care through authorized sales channels are eli-
gible for a warranty on their devices.

Huawei Care value-added service can also help
users save money on repairs (in some cases, for free),
while also ensuring that original parts are used and a
quality warranty is provided. Devices will also be
repaired by certified technicians at Huawei Customer
Service Center. 

Huawei care-extended warranty 
By extending the warranty on devices, Huawei

care-extended warranty can relieve users of the worry
of high maintenance costs.

Huawei care-screen protection
We rely on our smartphones for everything. Every

now and then, our phone’s screen may be damaged.
Inadequate repair will result in a poor quality but also
might compromise the device’s performance. When
users purchase Huawei care-screen Protection, the
phone’s screen will be replaced with the original
screen one time for free if it is accidentally damaged
(falling, compressing or crashing) as they may send
their phone to an authorized service center to have it
repaired, and shipping is free both ways.

The service excludes devices that have been
soaked, bent, deformed, or handled/disassembled by
an unauthorized service provider.

Huawei Care -loss care for FreeBuds
Earbuds are small and easy to use and sometimes

they could be misplaced easily: That’s why Huawei
Care catered a special service if you are concerned
about losing or damaging an earbud. When purchasing
Huawei loss care for FreeBuds service, users get a new
single earbud for half the price once a year if your ear-
bud was lost or damaged, and the new earbud comes
with a 90-day warranty.

Huawei has considered a number of scenarios in
which a watch could be damaged (accidental colliding,
dropping, squeezing or liquid ingress). If your watch is
damaged, you only need to pay the service fee (which
is not waived on service day) and it will be repaired
once with original spare parts (the watch strap not
included). Huawei has built a close relationship with its
customers over the years, and customers recognize
Huawei even more because of that: Its longstanding
customer service philosophy has been crystallized into
Huawei Care, which represents an update to the brand’s
mutually beneficial relationship with its customers. 

While Previously Huawei focused on repairing any
damage that had already been caused, now preventive
maintenance has become priority, with the goal of alle-
viating customer concerns about device repair. Huawei
has constantly been growing and evolving, so did its
commitment to providing a warm and excellent cus-
tomer service.

TCS reports steady 
quarter as India 
business recovers
MUMBAI: India’s largest software exporter Tata
Consultancy Services reported nearly 17 percent rev-
enue growth in the third quarter of the year, driven by
steady demand and recovery of its India business. The
IT giant’s net profit of 96.24 billion rupees ($1.28 bil-
lion) for the quarter was 28.75 percent more than same
period last year.

Its revenues, driven by strong growth in all its busi-
ness segments, grew 16.77 percent to 468.67 billion
rupees ($6.24 billion) in the same period. The firm’s key
banking and financial services segment grew 17 per-
cent to cross $2 billion revenues in the quarter, con-

tributing 39 percent of its total revenues.
Operating margins remained steady at 25.6 percent

year-on-year, compared to 25.5 percent in the previous
quarter, despite unfavorable currency conversion rates
in the quarter. “The strong and sustained demand envi-
ronment is a once-in-a-decade opportunity to position
ourselves as the preferred growth and transformation
partner for our customers,” TCS chief executive Rajesh
Gopinathan said in a statement.

TCS’s India business recovered after a weak June
quarter, as its domestic revenues increased 20.1 per-
cent compared to the last year. Its overseas growth was
led by North America, which contributes 50 percent of
its business, and saw revenue growth of 17.4 percent
year-on-year. The revenues from the United Kingdom
and Latin America also grew between 15 and 17 per-
cent year-on-year. TCS said it hired 43,000 fresh
graduates in the first six months of the financial year, its
highest number in the period so far, and it had plans to
recruit at least 35,000 more this year.—AFP


