
KFH wraps up
3rd season of FIFA
21 tournament 
KUWAIT: Kuwait Finance House (KFH)
launched the third season of the
PlayStation “FIFA 21” tournament for
Hesabi customers which was held at KFH
Auto showroom with great youth atten-
dance and the participation of more than
60 players representing 32 teams. 

The tournament comes as part of a
comprehensive program comprising sev-
eral activities, events and competitions
allocated specially for Hesabi customers,
to reiterate KFH care for its youth cus-
tomers and its continuous endeavor to
introduce the best advantages to suit
their needs and fulfill their aspirations.
Caring for youth has always been one of

the most strategic pivots of KFH and
comes as part of its social responsibility
and sustainability strategy. 

The tournament comprised cash
prizes of more than KD 1,000 for the
first three winning teams in addition to
prizes and gifts to the public. KFH
Executive Manager, Media and
Government Relations Mohammed Al-
Faris presented the prizes to the winners
who, in their turn, praised the remarkable
organizing of the tournament and KFH
efforts to support and enhance the inter-
ests of youth through various activities
and events. 

Exclusive youth campaigns 
KFH lays great emphasis on youth by

launching several exclusive campaigns
e.g., the “Win with Hesabi” campaign
which gives customer the chance to win
three Jeep Wrangler cars annually in
addition to 120 cash prizes of KD 250
each to 10 winners monthly, the cam-

paign held in cooperation with Dhahia
Juice and Pick Restaurants where Hesabi
customers can make free orders every
Wednesday from Dhahia Juice and on
Thursday from Pick Restaurants. The
campaign was greatly welcomed and
praised by the youth on KFH accounts
and through social media. 

KFH organized, for Hesabi customers
and the youth tier, the fourth edition of
the “Up to Challenge” championship, in
cooperation with “Flare Fitness” sport-
ing club. The competition was held at
“Flare Fitness” club at Shuwaikh area
with the participation of more than 100
contestants. The owners of the first
three positions were honored with cash
prizes from KFH bearing in mind that
the winner of the third position was
granted a one subscription for health
meals from “Macro”. 

Offers, discounts and surprises 
KFH continued its campaign which

comprises a variety of banking prod-
ucts and services in addition to offers,
discounts, surprises and prizes for its
youth customers as part of the “Hesabi”
campaign. Big discounts are offered at a
selected group of the most famous

shops selling youth products. KFH con-
tinues its endeavor to support and back
up youth initiatives and participate in
the development of their creations and
talents and praising their accomplish-
ments in various fields. 

NEWCASTLE: Newcastle are dreaming of
Premier League glory after the Saudi-led consor-
tium behind the blockbuster takeover outlined their
“ambitious” plans. Thousands of jubilant supporters
swarmed to Newcastle’s St James’ Park stadium
after the drawn-out £305 million ($415 million) deal
was agreed, chanting “we’ve got our club back”.

The takeover was rubber-stamped by the
Premier League on Thursday after it received legal-
ly binding assurances that Saudi Arabia’s Public
Investment Fund, which has an 80 percent stake in
the club, was not acting on behalf of the kingdom’s
government. That is despite the Crown Prince of
Saudi Arabia, Mohammed bin Salman, being listed
as the PIF’s chairman.

The takeover brings to an end the 14-year reign
of the deeply unpopular sportswear tycoon Mike
Ashley. Retired warehouseman Justin Cowan,
speaking to AFP outside St James’ Park on Friday,
admitted there were concerns among supporters
over the new ownership but said most were buoy-
ant. “It’s great for the city,” he said. “It’s absolutely
brilliant. They have got human rights issues.
Everyone knows that, but we need this. We need it
so bad. The club, the city, we’ve been put down
loads of times. We’re a sleeping giant and it’s about
time. It’s lovely for the club and for the region.
Everyone’s happy.”

Luke Watson, 29, a warehouse worker, also wel-
comed the takeover. “I’m so happy it’s unreal,” he
said. “Now we’ve got someone that wants to invest
in the club and take the club somewhere.”

Newcastle’s new chairman Yasir Al-Rumayyan
stoked the fans’ excitement in an open letter,
promising to deliver a team they can be proud of.
“Most importantly, you can expect ambition. Like
you, we want to create a consistently successful
team. We’re here to build long-term success for
the club,” he wrote on Friday. “Owning this club is
not a responsibility we have taken on lightly and
we will never lose sight of what it means to be part
of Newcastle United.”

Sleeping giant
Newcastle, languishing second from bottom of

the Premier League without a win in seven games,
are nevertheless one of the best-supported clubs in
the English top-flight. The “Toon Army” routinely fill
St James’ Park to its 52,000 capacity, but
Newcastle have not won a major trophy since 1969.
The club’s new owners will hope to follow the tem-
plate established by reigning Premier League

champions Manchester City, who have become seri-
al trophy winners since a 2008 takeover by Sheikh
Mansour, a member of the Abu Dhabi royal family.

New director Amanda Staveley, a driving force
behind the takeover, vowed to transform the club
into Premier League champions in the long-term.
“Of course we have the same ambitions as
Manchester City and PSG in terms of trophies,
absolutely, but that will take time,” Staveley told

the Daily Mail. “Do we want to win the Premier
League within five to 10 years? Yes. We want to
see trophies. But trophies need investment, time,
patience and team work.” Staveley said she had
spoken to under-fire boss Steve Bruce and while
she insisted no decisions had been made about the
future of the manager, his departure seems likely.
Bruce said he wanted to continue but accepted he
may be replaced. — AFP 
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NEWCASTLE: Newcastle United supporters celebrate outside the club’s stadium St James’ Park in Newcastle
upon Tyne in northeast England on Thursday after the sale of the football club to a Saudi-led consortium
was confirmed. —AFP

Newcastle dream big
after Saudi-led takeover 

New director vows to transform club into Premier League champions

NEWCASTLE: Amanda Staveley, the British finan-
cier who steered the Saudi-led takeover of Premier
League club Newcastle United, is a well-connected
operator who specializes in marrying Gulf money
with opportunities in Europe.

Staveley is the public face of the takeover, the first
time the Saudis have taken control of a top-tier foot-
ball club in Europe. She has made a lucrative career
as an intermediary for wealthy Gulf-based investors
looking to invest in Europe through her company,
PCP Capital Partners. An indication of the circles in
which she moves is the rumor that she once turned
down a marriage proposal from Prince Andrew,
Queen Elizabeth II’s third child.

Staveley’s introduction to the upper echelons of
Gulf society came when she ran a restaurant in
Newmarket, the center of Britain’s horse racing
industry, where she got to know the Dubai royals
who own a string of racehorses.

The 48-year-old came to public prominence 12

years ago when she brokered a deal to sell
Manchester City to Sheikh Mansour Bin Zayed Al
Nahyan of Abu Dhabi. City, who like Newcastle were
a club with a long history but few trophies, have
since won the Premier League five times thanks to a
huge injection of funds from their new owners that
helped attract former Barcelona and Bayern Munich
coach Pep Guardiola and players including Kevin de
Bruyne and Sergio Aguero.

‘No interference’
A major obstacle to the Newcastle takeover

receiving the green light from the Premier League
authorities was the issue of whether the Saudi state
would interfere in the running of the club. Eighty per-
cent of the funding is coming from the Saudi sover-
eign wealth fund, the Public Investment Fund (PIF),
swelled by the proceeds of the world’s largest oil
deposits. Asked if the Saudi state and its representa-
tives would meddle in the club, Staveley told the BBC:

“No, not at all. Absolutely not.” She added: “Our part-
ner is not the Saudi state, our partner is PIF.”

Before the deal for City, Staveley tried several
times to help Gulf-based buyers get a foothold in the
Premier League, notably with a failed attempt to buy
Liverpool through a Dubai-led consortium in 2008.
That same year, in the grip of the subprime crisis,
British bank Barclays secured 6.5 billion pounds
($8.85 billion at today’s rates) of emergency funding
from Abu Dhabi and Qatar, with Staveley playing the
role of intermediary. The circumstances of the deal
led to Staveley suing Barclays for up to 1.5 billion
pounds after her client, Sheikh Mansour bin Zayed Al
Nahyan of Abu Dhabi, invested heavily as part of the
rescue package. Staveley alleged that more favorable
terms were offered to the Qataris. —AFP

Such a huge claim led to Barclays describing the
damages case as “opportunistic and speculative” and
suggesting Staveley had exaggerated the extent of
her contacts book in the Gulf and the importance of
her role in the Barclays deal — claims that were
strenuously denied by Staveley. The judge in the case
ruled in February this year that Barclays had been
“guilty of serious deceit” but said Staveley had suf-
fered no financial loss from the deal. —AFP

NEWCASTLE: Newcastle United’s new director
Amanda Staveley (center) talks to the media as she
leaves the foyer of St James’ Park in Newcastle
upon Tyne in northeast England on Friday, after the
sale of the football club to a Saudi-led consortium
was confirmed the previous day. —AFP

KUWAIT: KFH Executive Manager, Media and Government Relations Mohammed Al-
Faris honors the tournament’s winners.

Amanda Staveley: Public face of
Newcastle’s Saudi takeover


