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KUWAIT: Kuwait Finance House (KFH) has won the
highly commended achievement “Best Private Bank for
Islamic Services” Award globally at the 31st Private
Banker International Global Wealth Awards 2021. The
award recognizes how reputed banks are adapting to
market and technological shifts in a post-COVID-19
economy, their socially responsible investment strate-
gies, and how industry participants have differentiated
their proposition to protect and grow revenues to offset
the immediate losses caused by the unprecedented eco-
nomic downturn resulting from COVID-19. Other main
areas of evaluation for banks included digital innovation
and adoption of technology to improve client experi-
ence. An independent panel of judges evaluates each
submission and ranks each entry. The total of all the
scores is then combined and compared to other sub-
missions to determine the winner.

Haytham Al-Terkait, Group Chief Information
Officer at (KFH), expressed his pride that KFH gained
“Best Private Bank for Islamic Services 2021” award. He
said that this prestigious award reflects the Bank’s suc-
cess in developing best innovative banking solutions, its

leadership as a global
Islamic institution, and its
improved financial perform-
ance as well as high flexibil-
ity during the pandemic.

He confirmed that the
award is a culmination of
KFH’s efforts in providing
the highest standards of
Islamic financial services,
especially after the signifi-
cant success achieved by
KFH which contributed to

the development of the banking industry. This is in addi-
tion to its keenness to develop the services in the
Islamic finance industry. 

Digital excellence
Al-Terkait added that “despite the exceptional

repercussions of the pandemic on the markets and
economies, we were unique in launching several digital
services in 2020 and 2021. For example, KFH was the

first bank to implement the E- signature service for per-
sonal finance transactions and to offer instant card
issuance using hybrid solution where customers can
print their cards within 3 minutes. Moreover, KFH intro-
duces integrated digital services through different
channels; KFHonline app, KFH Go and the website,
among other alternative channels.”

He explained that the award is well deserved thanks
to the remarkable contributions by KFH in developing
the Islamic financial services and innovating products
that meet the needs of customers efficiently and effec-
tively while keeping pace with the latest banking and
financial technologies. 

Strengths
Al-Terkait confirmed that the global awards gained

by KFH this year reflect the core strengths the bank
enjoys, including Islamic diversified and solid fran-
chisees, high liquidity, geographic spread on the
Group level, as well as diversified banking and invest-
ment services that adopt the latest global technologies
and standards. 

“In addition to its leading position in financial servic-
es and Sukuk markets, KFH achieved qualitative leaps in
implementing digital transformation strategy through
adopting the latest financial innovations”, he said.
According to MEED said: “With its legacy as the first
Islamic bank to be established in Kuwait, Kuwait
Finance House has achieved a great deal in its 44 years
of operation. As the only Islamic bank covering multiple
international markets, they are able to offer an unri-
valled breadth of service to their clients.”

Private Banker International (PBI) is an editorially
independent briefing service aimed at banks, financial
services companies, related intermediaries, and technol-
ogy vendors in the private banking and wealth manage-
ment sector. It also provides valuable and credible infor-
mation on global private banking strategies, products
and services, regulation and compliance, M&A activity
as well as deals and technology.  The 31st edition of the
Private Banker International Global Wealth Awards is
presented by Private Banker International publication,
organized in collaboration with Middle East Economic
Digest (MEED), and its parent company GlobalData. 

KFH wins ‘Best Private Bank 
for Islamic Services’ award

Award in recognition of its digital excellence and technology adoption

KUWAIT:  South African Ambassador to Kuwait Manelisi Genge inaugurates ‘Awesome South Africa 2021’ festival at the
Al-Qurain outlet of Lulu Hypermarket in the presence of top management officials.

ABK collaborates 
with Fawzia Sultan 
Healthcare network 
KUWAIT: In its continuous efforts to promote
physical and mental wellbeing amongst its
employees, Al-Ahli Bank of Kuwait (ABK) in
alignment with World Mental Health Day

announced its collab-
oration with Fawzia
Sultan Healthcare
Network program.
The program will
provide a ‘Mental
Health & Wellbeing
Workshop’ and an
Employee Assistance
Program (EAP) which
is designed to achieve
a sustainable health
regimen, supported
by a systematic

approach to enhance employees’ lives in and out
of the workplace. The program also aims to assist
employees with personal and work-related issues
that may impact job performance, health, mental
and emotional wellbeing.

As part of the program, sessions have been
subsidized, and exclusive discounts have been
applied for counseling sessions, Psychoeducational
Assessment, Neuropsychological Assessments, IQ/
Cognitive Assessment, and Personality
Assessments. Due to the pandemic, unprecedented
challenges negatively impacted the physical and
mental health of businesses and employees alike,
shedding light on the importance of a healthy
workplace and positive environment. 

Afrah Al-Arbash, Acting GM - Human
Resources Division, said: “Through programs
such as the Mental Health & Wellbeing
Workshops and Employee Assistance Program
(EAP), ABK is reaffirming its employee-first
approach commitment as well as reinforcing the
Bank’s pledge towards preserving and developing
its employees through recognition and support”.

Haytham Al-Terkait

Afrah Al-Arbash

Ooredoo Kuwait 
opens pre-orders 
for all-new iPhone13 
KUWAIT: Ooredoo Telecom, the first to introduce
innovative digital services in Kuwait, has revealed that
pre-orders for the iPhone13 line set via the company’s
website is now open which started from October 8. 

With a beautiful all-new
design, iPhone13 devices
feature a dramatically more
powerful camera system,
the world’s fastest smart-
phone chip, A15 Bionic
designed by Apple, a huge
leap in battery life, excep-
tional durability with the
Ceramic Shield front cover,
and Super Retina XDR dis-
play with ProMotion for a
more immersive viewing

experience. In addition to a super intelligent software
for new photo and filmmaking techniques.  Mijbil
Alayoub, Senior Director, Corporate Communications
- Ooredoo Kuwait said: “We adapt the principle of
“first-movers” as one of the main pillars of the compa-
ny’s strategy, as we always strive to take proactive
steps before the real event occur in the competitive
market, which gives our customers the priority to
enjoy the latest products and devices that aim to meet
the growing and changing demands and needs of the
modern customer.”

Pre-orders of the all-new iPhone13 Mini, iPhone13,
iPhone13 Pro, and iPhone13 Pro Max are still open,
noting that the devices will be available soon for cus-
tomers in branches and on the company’s official web-
site www.ooredoo.com.kw. 

Mijbil Alayoub

LuLu Hypermarket 
launches ‘Awesome 
South Africa 2021’ 
promotion
KUWAIT: LuLu Hypermarket, the leading retailer in
the region and regarded as among the most powerful
retailers in the world, launched the ‘Awesome South
Africa 2021’ promotion at all its outlets in Kuwait from 6

October. The week-long festival, which runs to 12
October, was inaugurated by South African
Ambassador to Kuwait Manelisi GENGE, at the Al-
Qurain outlet of the hypermarket in the presence of top
management officials.

The ‘Awesome South Africa 2021’ promotion that
highlights and celebrates the extensive range and multi-
plicity of high-quality food products from the ‘Rainbow
Nation’, provides shoppers with the opportunity to pur-
chase some of the finest and most popular South
African food items at very special prices. 

Among the competitively priced products being
offered at during the promotion period are more than
three dozen popular South African brands, including: All
Gold, All Joy, B Well, Bakers, Blue Diamond, Bokomo,

Buttanutt, Cake Delights, Cape Cookies, Cape Foods,
CapeHerb&Spice, Carara, Eezy Freezy, Freshpak, Good
Hope, Hardwood, Heartland, Honeyfield, House of
Coffee, Ih Roastery, Jungle, Koo, Mandela Tea,
Montagu, MrsH.S.Ball’s, Nicoletta, On The Go, Organic,
Rooibos, Popcorn Delight, Pura, Robertsons, Royal
Biltong, Rugani, Vital, Westfalia, Willow Creek, Yum
Yum, and Zz2, as well as several items under LuLu pri-
vate-label. Customers can also sample a variety of food
products at the food sampling counters in the hyper-
market, and get the taste and flavor of the country’s
cuisines from the special cuisine counters selling freshly
prepared South African dishes and delicacies.  

The promotion, held in compliance with all health
and safety regulations issued by the concerned authori-

ties, not only features food items at amazing prices, but
also provides special offers on a wide selection of prod-
ucts, thereby delivering an even more exciting shopping
experience to customers. 

Displays and large cutouts of traditional monuments
and other magnificent tourism sites and sights of South
Africa, placed at all outlets of the hypermarket, spotlight
the diversity of tourism attractions in the country and
underlines why the promotion is indeed an ‘Awesome
South Africa 2021’ event. LuLu Hypermarket, which
prides itself on importing high-quality food and non-
food products from around the world and making them
available to shoppers in Kuwait at exceedingly competi-
tive prices, has once again proved itself with the
‘Awesome South Africa 2021’ promotion.

Key questions 
on the global 
tax movement
PARIS: The OECD hailed a “major victory” on Friday as
136 countries agreed on a global minimum tax rate on
multinational corporations that a number of holdout
countries had opposed. Hungary, Ireland and Estonia
became the latest countries to join the reform.

Here are key questions regarding the global tax:

How did we get here? 
In 2017, the OECD was tasked by the G20 group of

industrialized and emerging economies to fight what is
known as domestic tax base erosion and profit shifting
(BEPS). This refers to the way in which multinational
companies take advantage of different countries’ tax sys-
tems to limit the amount of tax they pay, also known as
tax optimization. The talks got a boost earlier this year
when the administration of US President Joe Biden
backed a global minimum tax rate of at least 15 percent to
put an end to a “race to the bottom” between nations.
The coronavirus pandemic has also added urgency to the
reforms as countries need new sources of revenue to pay
for huge stimulus programs that were deployed during
last year’s global recession.

Two-pillar reform 
The proposed reform comprises two pillars to deter

companies from establishing bases in countries with low
taxes to maximize profits earned elsewhere. The first pil-
lar would give countries a share of the taxes on profits
earned there, though the tax would still be collected
where the company has its fiscal base.

Multinationals operate in many countries-oil giant BP
is present in 85, for example-but usually pay taxes on
profits only in their tax home. This provision would initial-

ly apply only to the top 100 or so companies, before
expanding after seven years. The second pillar is a global
minimum corporate tax rate of “at least” 15 percent to
stop competition between countries over who can offer
companies the lowest rate. 

What were some of the objections? 
Ireland, whose low rate has attracted the likes of

Apple, Google and Facebook, was reluctant to join the
global tax movement because the proposed deal talked
about a rate of “at least” 15 percent.

Dublin feared it could leave the door open to further
increases in the future. But Finance Minister Paschal
Donohoe said Ireland would raise its corporate tax rate
from 12.5 to 15 percent for multinationals with more than
750 million euros ($867 million) in annual sales.

Hungary agreed to sign up after securing concessions
including a transitional period of 10 years for a special
rate to remain in place. “The Hungarian standpoint has
been consistent throughout: we made it clear that we
would only adopt a global minimum tax that does not
lead to a tax increase in Hungary, does not endanger the
competitive advantage of the Hungarian economy, and
protects the workplaces of the Hungarian people,”
Finance Minister Mihaly Varga said.

What now? 
With Estonia, Ireland and Hungary all relenting this

week, Kenya, Nigeria, Sri Lanka and Pakistan are the last
remaining holdouts among the 140 nations taking part in
negotiations. The OECD says a global minimum corpo-
rate tax rate of 15 percent could add $150 billion to gov-
ernment coffers annually.

In addition to the minimum rate, the 136 countries also
agreed to reallocate more than $125 billion of profits
from around 100 of the world’s most profitable multina-
tionals to countries worldwide.

G20 leaders are expected to sign off on the deal when
they meet in Rome in late October. But the process does
not end there. The legislatures of each signatory will then
have to approve the reform, with the OECD hoping that
the new tax regime could be in place by 2023. — AFP


