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WASHINGTON: Orders of big-ticket US manufactured goods
fell in April for the first time after 11 months of increases, dropping
1.3 percent, according to government data released yesterday.

The $3.2 billion decline, which defied expectations for another
increase, was driven by a 6.7 percent drop in transportation
equipment, the Commerce Department reported. The drop marks
a disappointing start to the second quarter after the US economy
grew 6.4 percent in the first three months of the year as the re-
covery from the COVID-19 pandemic picked up speed, the Com-
merce Department confirmed in a separate report. That result was
unchanged from the initial estimate.

“Despite disappointing economic data in April, we still foresee
the US economy’s first quarter bloom turning into a summer
boom,” said Gregory Daco of Oxford Economics, who predicts
US growth this year of 7.7 percent, the strongest since 1951.
“While the economic environment is ripe for naive and misguided
narratives, we should remember the economic recovery from the
pandemic-induced shutdown will be bumpy,” he said.

Excluding the often volatile transportation sector, new orders
for durable goods increased 1 percent in April, according to the
data. The transportation component was dragged down by falling
orders for motor vehicle and parts as well for military aircraft,
which were offset by the 17.4 percent jump in civilian aircraft and
parts. Auto manufacturing has been held back this year by a global
shortage of semiconductors, and Ian Shepherdson of Pantheon

Macroeconomics said “it’s a fair bet that chip shortages are re-
sponsible for much of weakness in the vehicle sector.” 

Meanwhile, new filings for US unemployment benefits slid
lower for a fourth straight week, reaching a new pandemic low as
COVID-19 vaccines help the economy rebound, the government
said yesterday. The Labor Department said 406,000 new season-
ally adjusted claims for jobless benefits were made last week,
38,000 fewer than the previous week’s unrevised total and fewer
than analysts had expected.

The report brings the closely watched indicator of labor mar-
ket strength closer to the pre-pandemic level of 256,000 seen on
the week of March 14, 2020 — before the spreading coronavirus
forced businesses to close and unemployment filings skyrocketed
into the millions. The data also said the insured unemployment
rate, indicating workers receiving benefits, ticked down slightly to
2.6 percent, with more than 3.6 million people receiving regular
aid as of the week ended May 15.

However that was 96,000 fewer than the week before, the
biggest one-week drop since March. “While the recovery in the
labor market may be uneven at times, the declines in both initial
and continuing claims are a clear sign that progress is ongoing,”
Nancy Vanden Houten of Oxford Economics said.

The data showed another 93,546 people, not seasonally ad-
justed, made new claims last week for Pandemic Unemployment
Assistance, which gives aid to freelancers who are not normally

eligible, slightly less than the week prior. Despite the improve-
ments, more than 15.8 million people were receiving benefits
under all programs as of the week ended May 8, a reminder of
that unemployment remains widespread. —AFP

US orders of big-ticket 
goods fall 1.3% in April

Unemployment filings reach new pandemic low

WASHINGTON, DC: White House Press Secretary Jen Psaki gestures
to chart showing the rate of unemployment insurance claims during
a press conference in the James Brady Press Briefing Room of the
White House in Washington, DC.  —AFP

AppGallery at the forefront
of gaming industry
KUWAIT: The gaming industry is considered one of the most evolv-
ing industries nowadays as it has seen a booming of users, developers,
and app publishers worldwide. Big tech companies like Huawei starts
to adapt their hardware offering to fit better the gamers’ needs, es-
pecially when mobile gaming makes up about 45 percent of the total
market share. 

Huawei offers a wide choice in terms of hardware to its mobile
gamer’s community and has launched various smartphones to make
the gaming experience on Huawei phones the most smooth and en-
joyable, taking into consideration the rise of live streaming. The com-
pany flagship phone, Huawei Mate 40 Pro for example includes
24-core Mali-G78 GPU, it’s the most powerful GPU ever seen on a
Huawei device. This delivers advanced graphics performance and is
complemented by an amazing audio visual experience for immersive
gaming. The 90Hz display works together with 240Hz touch sampling
rate for greater responsiveness and now provides haptic feedback to
correspond with the visual experience. This entertainment set-up is
completed with dual stereo speakers to create experiences with super
bass stereo. All to offers an immersive gaming experience to users. 

Other smartphones like the Huawei Y6p, the Huawei Y8s, Huawei
nova 7i, and Huawei nova 7 SE are also perfect for gamers, they
boasts incredible features like blistering processor and comprehen-
sively optimized software, best quality display, long lasting battery,
super 5G permanence and smart assistant. Specific technologies, in-
troduced by Huawei like the GPU Turbo technology dramatically in-
creases the graphics processing efficiency of smartphones, thereby
allowing devices to run graphically intensive applications without sig-
nificantly affecting battery life. The GPU Turbo is able to increase
graphics processing efficiency by 60 percent and reduces SoC power
consumption by 30 percent.

Moreover, Huawei has recently launched its Huawei GameCenter
in more than 33 countries, including the Middle East and Africa.
GameCenter creates a one-stop game service platform and unique

experience for users, providing game players with richer experience
through two core services: content service and user welfare. With
GameCenter, users can get access to the pre-order games, new
games and popular games. Also, users can take advantage of exclusive
online game packages and offers when playing the games, through
which users can grow their profile, unlock further discounts and enjoy
incredible benefits.

On the AppGallery, Huawei’s official distribution platform and one
of the top three marketplaces globally, gaming apps, among 18 other
app categories, represents one of the largest verticals within the store
portfolio. Gaming is at the forefront of its expansion, with over 500
percent more games now available on the platform compared to last
year. Huawei customers are the first to experience innovative new
gameplay globally, with many launches from the past year, including
AFK Arena, Asphalt 9: Legends, Clash of Kings, and many more.  In the
Middle East and Africa region, AppGallery started to integrate more
local gaming apps that resonate better with the local culture and are
very popular among users. Local gaming app portfolio has grown by
240 percent since last year and includes games such as Tamatam,
Rababa, Jawaker, UMX, Babil Games, Yalla, Ahena Studio, Inspired
Square and much more. AppGallery has concentrated its efforts in
working with developers on both a local and global scale to bring the
most relevant apps to users, boosting the number of developers work-
ing with the platform and delivering more choices to consumers around
the world. Also, developers are increasingly looking to AppGallery to
reach local audiences and tap into its growing global audience. 

HSBC to exit US 
retail banking sector
SAN FRANCISCO: HSBC announced Wednesday
that it is exiting the retail and small business banking
market in the United States, in line with its strategy to
refocus on corporate and investment banking in Asia.
The London-headquartered, Asia-focused giant in-
tends to “focus on the banking and wealth management
needs of globally connected affluent and high net worth
clients,” it said in a statement.

Of its 148 US branches, 90 are to be sold, including
to Citizens Bank and Cathay General Bancorp. The
bank plans to turn about 20 locations into international
centers dedicated to high net worth individuals, and
gradually wind down the remaining 35-40 branches.
“They are good businesses, but we lacked the scale to
compete,” said Noel Quinn, the group’s chief executive,
in the statement. 

“This next chapter of HSBC’s presence in the US will
see the team focus on our competitive strengths, con-
necting our global wholesale and wealth management
clients to other markets around the world.”

HSBC had announced earlier this year that it in-
tended to restructure its US retail and small business
operations.  In France, according to the daily Les Echos,
it is preparing to pay more than one billion euros to the
American fund Cerberus to sell all of its retail banking
activities, a network of 230 bank branches and 4,000
employees.  After a year plagued by the coronavirus
and geopolitical tensions with China, the company re-
ported last month that it had doubled its net profit in
the first quarter. —AFP


