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In a handout picture released by the Brit Awards Coldplay are seen performing at the BRIT Awards 2021.
In a handout picture released by the Brit Awards Olivia Rodrigo per-
forms on stage.

Album of the Year: “Future Nostalgia” by Dua Lipa

Male Solo Artist: J Hus 

Female Solo Artist: Dua Lipa 

Breakthrough Artist: Arlo Parks 

British Group: Little Mix 

British Single: “Watermelon Sugar” by Harry Styles 

International Female Solo Artist: Billie Eilish 

International Male Solo Artist: The Weeknd 

International Group: HAIM 

Rising Star: Griff

Brit Awards winners

ASavoy royal tiara which everyone
could try on via Instagram, and the
largest Kashmir sapphire ever auc-

tioned sold for millions of dollars each on
Tuesday. The tiara went for $1.6 million
and the sapphire fetched $3.9 million
when the historic treasures went under
the hammer at Sotheby’s auction house
in Geneva. The tiara was kept in the
Italian House of Savoy royal dynasty for
more than 150 years. It was bought by an
Asian collector, Sotheby’s told AFP. The
diadem, containing 11 natural pearls and
diamonds, dates from the second half of
the 19th century.

The tiara can also be separated into
two parts, allowing it to be worn as a
necklace. Keen to attract the interest of a
new generation, Sotheby’s created an
Instagram filter that allowed people to cre-
ate a picture of themselves wearing the
Savoy tiara in a sumptuous Italian palace.
More than 22,000 people took advantage.
“This tiara encapsulates all the pomp,
power and presence associated with roy-
al jewels and over the past couple of
weeks,” said Benoit Repellin, head of
magnificent jewels sales at Sotheby’s in
Geneva. “The price achieved today is tes-
tament not only to its exceptional crafts-
manship and the quality of its materials
which makes it a true work of art, but also
to its historical and emotional resonance.”

Sotheby’s said it was one of the high-
est prices paid for a tiara in recent years.
The auctioneers say they have witnessed
unprecedented global demand for royal
jewelry, particularly from younger clients
in Asia.  Collectors from that continent
have bought a third of the tiaras sold by
the auction house in the past five years.

The Kashmir sapphire, a 55.19 carat
gem, was formerly in the collection of
Maureen Constance Guinness, a mar-
chioness of the aristocratic Anglo-Irish
brewing family, who died in 1998.
Kashmir sapphires of over 30 carats are
very rare. It was sold alongside a cush-
ion-shaped Kashmir sapphire weighing
25.97 carats. Following their discovery in
the early 1880s, the mining of Kashmir
sapphires only lasted from 1882 and
1887, making such gems some of the
most coveted on the market, according to
Sotheby’s. They have a rich cornflower
blue hue with a soft, velvety texture, and
retain their lustre in any light.—AFP

Exquisitely garbed in a traditional
cheongsam dress, 76-year-old
Sang Xiuzhu is one of an unlikely

vanguard of elderly influencers storming
Chinese social media with videos of
glamour in the golden years. Two years
ago she joined the “Fashion Grandmas”,
whose one-minute clips and livestreams
of them turning Beijing’s streets into a
catwalk are devoured by millions of fans.
They mix elegance with epithets of wis-
dom-on marriage, love and life-from a
generation who are now increasingly inte-
gral to both the economy and online cul-
ture of China.  “Our young fans say they
are not afraid of ageing after seeing
grannies like us living fashionable and
happy lives,” said Sang.

China is getting old fast and Beijing is
faced with the monumental challenge of
how to provide for tens of millions of
retirees. But this has also opened oppor-
tunities for those who are financially com-
fortable in their dotage and able to har-
ness the commercial possibilities of tech-
nology. It is an economy worth hundreds
of billions of dollars, craving longevity,
entertainment and consumer goods, and
hooked like everybody else to their
smartphones. The “Fashion Grandmas”
collective has 23 main members, with
dozens more fringe contributors across
the country, all aged between their late
50s and their mid-70s. They make money
from pop-up ads in their videos and
livestreaming product sales. “They can
sell 200 units of a product within a minute
of starting a stream,” says their agent He
Daling.

Their videos also carry messages of
inspiration, such as “beauty is not only for
the young,” or “even the elderly can live a
wonderful life!” as well as serious mes-
sages such as call-outs of domestic vio-
lence. One of their videos shows a man
raise a hand to hit his girlfriend in a store,
before a furious older woman grabs his
arm and waves for him to be dragged
away by security guards. “Domestic vio-
lence is illegal” reads the text on the
screen, adding that it is “shameful” to hit
women. Another shows a pregnant
woman being threatened by her husband
before an elegant granny has him pinned

back in his chair by bodyguards and
gives the woman a hug. “The elderly
should live how they want and be opti-
mistic,” Sang told AFP. “Age is just a
number.”

‘Actually we know everything’ 
A generation of Chinese born in the

1960s are reaching their mandatory
retirement age of 60 for men and 55 for
women. These new retirees are the first
group to receive higher education after
the Mao-era Cultural Revolution, which
scorned the “bourgeois” pursuit of learn-
ing and left a generation without social

mobility. “They are richer and highly edu-
cated,” said Bian Changyong, chief exec-
utive of the Beijing Dama Technology
Company, which helps run the elderly
influencers’ social media. “That improves
the ‘cashability’ and quality of China’s eld-
erly internet industry.”

The value of China’s “grey-haired”
economy is estimated to reach 5.7 trillion
yuan (nearly $900 billion) this year,
according to iiMedia Research. Bian said
the Covid-19 pandemic had also pushed
the elderly deeper online, hunting for
shopping and entertainment. To reach
this vast untapped pool of older con-
sumers, Bian’s company also provides
online courses for senior citizens to learn
singing, dancing or kung fu through
livestreaming channels. “China’s mobile
internet industry has earned money from
every group... men, women, youngsters,
parents, but not the elderly,” said Bian.
“This could be the last structural opportu-
nity of the industry.”

Granny Ruan Yaqing, 58, has her own
video channel and uses an iPhone to
reach over six million fans as she tours
Beijing’s history and culture.   She fell into
the world of video-streaming to avoid
becoming a “nagging” presence stuck at
home, she jokes. But she also carries a
message on the virtues of age from a
golden generation refusing to be pushed
into the background of modern China.
“Young people assume the elderly know
nothing,” she says. “Actually we know
everything.”— AFP 

The tiara went for $1.6 million (RM6.61mil) and
the sapphire fetched $3.9 million (RM16.10mil)
when the historic treasures went under the
hammer at Sotheby’s auction house in Geneva.
— Photo credit Twitter/Sothebys

Members of the “Fashion Grandmas” during a rehearsal for a performance on a television show in Beijing. — AFP photos

Members of the “Fashion Grandmas” dressed in traditional costumes during a rehearsal for a performance on a television
show in Beijing.

Members of the “Fashion Grandmas” during a performance on the China Central Television (CCTV)
show called “Xingguang Dadao”, due to be broadcast in July in Beijing.

This photo shows social media influencer and granny Ruan Yaqing scroll-
ing through her channel on video-sharing app Kuaishou, while editing her
videos at an office in Beijing.


