
KUWAIT: Jazeera Airways announced its earn-
ings for the first quarter of 2021, reporting an
operating revenue of KD 8.1 million. The number
of passengers flown during the quarter reached
104,116, down from 496,484 in the first quarter of
2020, as restr ict ions continue at  Kuwait
International Airport (KWI). The airline’s load
factor stood at  58.4 percent , whi le yield
increased by 105.2 percent to KD 74.9. The air-
line registered a net loss of KD 5.2 million; an
improvement of 14 percent from a net loss of KD
6.0 million in the first quarter of 2020. 

Commenting on the results, Jazeera Airways
Chairman, Marwan Boodai said: “While restric-
tions continued at Kuwait International Airport
during the quarter, Jazeera focused on connecting
flights, targeting underserved segments of passen-
gers within its network, which accounted for 28
percent of total passengers. The airline also
launched two new destinations and acquired six
new traffic rights as it prepares to launch new
routes in the summer season. Overall, Jazeera
acquired the largest market share at KWI during

the month of March despite limited capacity.”

New Routes and Travel Rights
Jazeera grabbed a 25 percent market share of

all passengers flown through Kuwait International
Airport, and launched two new routes to Colombo,
Sri Lanka, and Addis Ababa, Ethiopia. These
routes serve a resilient demand for travel by expa-
triates in the region. The airline also took delivery
of its sixth Airbus A320neo aircraft, as part of a
scheduled order of four A320neo to be delivered
this year. Commercial flights from 35 countries
continue to be suspended at Kuwait International
Airport, while arrival capacity at the airport has
been limited to only 1,000 Kuwaiti nationals per
day since February 7, 2021.

Readiness for Return of Travel Demand
As the rollout of the vaccination accelerates in

Kuwait and worldwide, restrictions at KWI will be
lifted slowly in the next three quarters. This will
encourage more people to travel and demand is
expected to return gradually. Jazeera pilots, cabin

crew and supporting
teams have already been
vaccinated as part of the
airline’s commitment to
the safety of passengers
and crews since the
beginning of the COVID-
19 pandemic in 2020. 

The airline is also pre-
pared to conduct PCR
tests at Jazeera Terminal
5 (T5) upon arrival and
is working closely with
authorities to ensure its
readiness to integrate systems related to vacci-
nations and PCR test results with the IATA
Travel Pass.

Boodai concluded: “As we take the next step,
Jazeera is equipped with a strong financial posi-
tion and an experienced team that continues to
deliver excellence and a fast turnaround in chal-
lenging circumstances and in every aspect of our
business. The airline has a solid portfolio of travel

rights, an efficient fleet and a network that con-
nects passengers from point to point.

“Our outlook on demand for travel remains pos-
itive and we expect a recovery starting from the
last quarter of the year. It is a matter of time as
vaccines are administered. Safety measures will
continue to be mandated by our airline and at T5
to ensure a safe return to travel.”

KIB offers free 
Eidya delivery 
service to Black 
Segment customers
KUWAIT: As part of its
ongoing commitment to
offering customers the
best services and added
value benefits, Kuwait
International Bank (KIB)
announced that on occa-
sion of Eid Al Fitr, it will
be offering free Eidya
delivery services to its
Black Segment customers.
the service will allow cus-
tomers to have Eidya
delivered with utmost
convenience right to their
door step and to their address of choice. 

Speaking about the service, Musab Al-Shalan,
Deputy General Manager of KIB’s Retail Banking
Department, said: “At KIB, we are always looking to
provide customers with a complete suite of banking
solutions and added values services, to furnish them
with an easy, hassle-free and streamlined banking
experience. Our strategy continues to be focused on
developing packages and offers that cater to the
diverse and ever-changing needs of all of our cus-
tomers. Within this vein, we decided to offer this Eidya
delivery service to our Black Segment customers to
cater to the needs of their more affluent lifestyles” 

The Eidya delivery service entails the delivery of
cash directly to the customer within two business days,
in fresh bills and in the denominations requested by
them. Customers can request a delivery by simply
placing a call to their relationship managers or to the
KIB contact center. 

On her part, Head of Premier Banking at KIB, Nour
Al-Baghli, further added: “This service is simply the
latest seasonal addition to our Black Segment’s
impressive package of benefits and added-value serv-
ices. These benefits include the ability to issue a Visa
Infinite credit and debit card, which in turn offers a
world of benefits, rewards and privileges both in
Kuwait and abroad. 

“Our Black Segment also allows customers to facili-
tate their banking transactions with utmost conven-
ience and privacy through a private account manager,
in addition to offering them priority routing when
completing financial transactions and deposits within
designated branches, with the help of tellers or
through the Bank’s call center. Other free-of-charge
benefits include: document delivery services; cash and
card delivery services; the ability to conduct local and
international transfers; the ability to issue cheque
books; cash deduction services; and much more.”

It serves to note that KIB had designed its elite
Black Segment offering specifically to cater to the
more affluent of its customers, who enjoy a monthly
salary of KD 3,500 and above or who have a total
deposit of KD 250,000 and above. This comes as part
of the Bank’s ongoing efforts to upgrade and enhance
its customer experience in order to offer its customers
unique and innovative banking solutions exclusively
tailored to their lifestyles and individual needs. 

Jazeera Airways gives positive outlook 
on demand for travel starting Q4 2021

Check out AppGallery 
to download top 
e-commerce apps
KUWAIT: Eid Al-Fitr is one of the most popu-
lar celebrations as it marks the end of the
month of Ramadan. Usually, family and friends
gather together to exchange gifts and greet-
ings and enjoy several  days of fest ivit ies.
During this time of the year, shopping is the
most popular trend, and e-commerce platforms
became the number 1 destination to get every-
thing sorts out on the go! 

Following this trend, AppGallery, the official
distribution platform from Huawei and one of
the top three marketplaces globally, has select-
ed for you the top e-commerce platforms in the
region that will get you all sorted this Eid. If
you are short on gift ideas, too busy to run
around shops inside the malls for your Eid
attire, or even struggling to find the best deals
for home decoration, stay right here as this
article is made for you!

AppGallery is actively watching where the
trends in online shopping are heading based on
users’ download trends. For this Eid, we believe
these regional e-commerce apps should be on
top of your download!

6thStreet Online Fashion Shopping:
6thStreet.com is an omnichannel fashion e-

commerce destination that offers high-street
fashion and beauty brands in the UAE, KSA,
Kuwait, Oman, Bahrain and Qatar. Being one of
the largest destinations for footwear in the GCC

region, 6thStreet.com offers the latest collec-
tions from over 440+ international brands. The
online platform also provides free 100 day
returns both in-stores and online, cash on deliv-
ery, and the option for click and collect with
real-time integration with 1,337 stores.

Centrepoint Online: 
Centrepoint is one of the largest omnichan-

nel retail brands in the Middle East. A part of
the Landmark Group, it offers a visually excit-
ing shopping destination for the family, focus-
ing on great value for money across fashion,
baby products, beauty, and home. Centrepoint
has played a key role in shaping consumer per-
ceptions, increasing brand worth, and fueling
growth for the group. First launched in 2005,
Centrepoint has 140 stores across the UAE,
Saudi Arabia, Kuwait, Oman, Bahrain, Qatar,
and Lebanon. In 2018, the brand launched E-
commerce with the CentrepointStores.com site
and apps to cater to a wide audience of online
shoppers.

Noon shopping:
noon is the leading digital marketplace for the

Middle East region. The app is available in the
United Arab Emirates, Saudi Arabia, and Egypt.
It provides a large online selection of leading
brands in electronics, fashion, health & beauty,
fragrances, grocery, baby products, and home-
ware. noon has over eight million product list-
ings and the largest last-mile fleet in the region,
providing unrivaled coverage and service.

Jumia Online Shopping: 
Jumia is an online marketplace for electron-

ics, fashion, and much more with a presence in

23 African countries like Algeria, Cameroon,
Angola, Ethiopia, Ivory Coast, Ghana, Nigeria,
Kenya, Morocco, Tanzania, Senegal, Zambia,
Uganda, and so on. The company is also a
logistics service, enabling the shipment and
del ivery of packages from sel lers to con-
sumers, and payment service, facilitating trans-
actions among participants active and Jumia’s
platform. It  has partnered with more than
110,000 active sellers and individuals.

Namshi Online Fashion Shopping:
Namshi , one of  the Middle East ’s  most

prominent online fashion destinations. Users
can enjoy on-the-go shopping for the latest
fash ion  p icks  fo r  men , women  & k ids  -
including over 600+ brands and 50,000+
Clothes, Shoes, Bags, and accessories right at
the fingertips. 

Other global brands like Alibaba, AliExpress,
Shein, Fordeal and Jollychic became very pop-
ular lately and made it to the AppGallery’s
most downloaded e-commerce apps in the
region. They are also well known for their com-
petitive pricing, ultimate convenience, and fast
delivery. 

Round-the-clock 
KFH banking services 
during Eid holiday
KUWAIT: Kuwait Finance House (KFH) contin-
ues to provide its banking services around the
clock through a group of various technological
and digital tools during Eid holiday.

Most of the banking services are available in
several channels around the clock, whether
through the bank’s website, KFH.com, or via the
KFHOnline mobile application, or through the
KFH Go electronic branches that are spread in
many important locations, in addition to the KFH
accounts on social media and many E-service
channels as per the latest financial technology
and digital platforms.

KFH Go branch is considered a new electron-
ic channel that helps transfer normal customer
transactions to an innovative automated branch,
that provides capabilities that allow customers
to benefit from highly efficient banking services.
It includes more than 80 percent of the services
and business provided by the branches in their
traditional sense, which makes KFH Go branches
the preferred choice to many segments of cus-
tomers, especially the youth.

KFH GO branches include the XTM device
that allows direct video call with service person-
nel, as well as automatic teller machines and

cash deposit  machines. The cash deposit
machines receive 300 notes per transaction.

Moreover, customers can perform a variety of
interactive banking services through KFH Go’s
10 branches located in various places in Kuwait,
including Kuwait International Airport, such as:
Establishing “Murabaha” financing transactions,
requesting credit and prepaid cards, updating
data and phone numbers, activating bank cards,
opening deposits and accounts, instant cheque
printing, receiving gold biscuits (10 grams),
opening (gold, savings, Al-Rabeh, electron)
accounts, online gold purchase and sell, cardless
withdrawals using QR code through mobile, or
by using Civil ID or phone number, in addition to
many other financing and banking services con-
ducted quickly, easily and safely.

The electronic banking services at KFH are
also characterized by their high efficiency in
addition to ease and safety.  This was evident in
the number of electronic banking operations that
KFH customers carried out via KFHonline, on
the website or through the mobile application,
which amounted to about 140 million banking
transactions during 2020.

The e-banking transactions includes: Opening
a bank account online for citizens and residents
to join become a KFH customer without having
to visit the branch, local and telex financial
transfers, opening deposits, adding beneficiaries,
balance inquiry, chequebook request, requesting
financing, opening an account, requesting Al-
Kheir Card, and checking the PINs for credit
and debit cards, activating new bank cards,

reporting a lost credit/debit cards, checking the
financing obligations and the number of install-
ments, perusal of investment plans, receiving
account balances and deposits summary, along
with other wide range of digital services.

Meanwhile, the call center continues to pro-
vide services around the clock to receive cus-
tomer calls, listen to their enquiries and respond
to them through a qualified and technically
advanced staff. KFH provides the automated
telephone service 1803333 that works with the
same efficiency and speed, to respond to trans-
fers between accounts, inquire about financial
operations, pay bills, and recharge mobile phone
cards, along with other services.
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Burgan Bank will 
be officially closed 
during Eid holiday
KUWAIT: Burgan Bank announced yesterday that
it will be officially closed for five days during the
Eid Al-Fitr holidays, starting from Wednesday,
12th of May 2021 until Sunday, 16th of May 2021
and will resume business on Monday, 17th of May
2021. Airport branch will serve clients during Eid
from 8:00 am until 3:00 pm.

On this occasion, Burgan Bank extends its best
wishes and greetings on the coming of Eid Al-
Fitr. To ensure customers continue to enjoy their
banking services during the holidays, Burgan
Bank’s online services will remain operational
through its website www.burgan.com and Mobile
application. The dedicated contact center and
WhatsApp service at 1804080 will also be avail-
able around-the-clock. 

AUB customers can use 
Eidity App for gifting 
Eidya electronically
KUWAIT: On the occasion of Eid Al-Fitr, which is
linked to gifting Eidya (monetary gift), Ahli United
Bank (AUB) announced that its customers can send
and receive Eidya electronically through Eidity App
launched by the Central Bank of Kuwait (CBK)
through an electronic application in cooperation
with Kuwaiti banks and the Shared Electronic
Banking Services Company (K-net). Eidity App is
the first of its kind in the region. 

Commenting on this initiative, Jehad Al-
Humaidhi, Acting CEO of AUB confirmed that AUB
supports Eidity App and praises CBK’s role in
launching this initiative, which represents an added
value for customers, pointing out that Eidity App,

with its second enhanced version, enables cus-
tomers to send the Eidya electronically in swift and
flexible steps that allow customers of all ages to use
the app in ease with adherence to social distancing
requirements to combat Covid-19.

The Eidya sum can be sent to any mobile number
registered in the State of Kuwait, even to recipients
who do not have bank accounts. The app includes
newly added features; it enables users to track and
monitor the status of the Eidya and confirm if the
money had been delivered. There is also an option
of sending a special note to the recipient, and both
senders and recipients are eligible for more bene-
fits, both monetary and in-kind. Full details can be
obtained through downloading the app, available
for iOS and Android.

Al-Humaidhi invited  AUB customers to use
Eidity app to send Eidya to wishing family members
and friends, emphasizing that Eidity app is  a dis-
tinctive initiative and a good humanitarian gesture
that helps customers to send and receive Eidya,
which strengthens social and humanitarian ties, and

at the same time this initiative reflects advantages of
the switch to digital services and utilizing latest
technology to develop electronic payment and
transfer services and business models to provide
flexible, swift, and secure services.


