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KUWAIT: Fitch Ratings has affirmed Gulf Bank’s
Long-Term Issuer Default Rating at ‘A+’ with a
Negative Outlook. Fitch has also affirmed the
Bank’s Viability Rating at ‘bb+’.

According to the recently published Fitch
Ratings commentary, Fitch stated that: “Gulf
Bank has a good franchise in Kuwait, supported
by its large network of branches and strong
brand. The Bank has a competent management
team, which is highly experienced in local and
regional banking, with a good record of strategy
implementation. The bank’s strategy is consis-
tent, based on cautious domestic organic growth

in retail and corporate lending, complemented
by digital transformation.”

The Negative Outlook on Gulf Bank’s Long-
Term Issuer Default Rating reflects that on the
Kuwaiti sovereign rating. 

Commenting on Fitch’s credit rating announce-
ment, Dalal Al-Dousari, Gulf Bank’s Head of
Investor Relations, said: “We are very pleased to
receive the affirmation of our Bank’s Long-term
Issuer Default Rating at “A+” by Fitch Ratings.
This is an international acknowledgement of Gulf
Bank’s franchise, improved capitalization and
leverage metric, experienced management, and

enhanced asset quality.” 
Gulf Bank continues to be well recognized in

terms of  i ts  creditworthiness and f inancial
strength internationally as it is rated “A” by all
four leading credit rating agencies.  In addition to
Fitch Ratings’ recent affirmation, Gulf Bank has a
Long-term Foreign Currency Rating of “A+” with
a “Stable” Outlook by Capital  Intel l igence
Ratings, an Issuer Credit Rating of “A-” with a
“Negative” Outlook by S&P Global Ratings, and
a Long-Term Deposits rating of “A3” with a
“Stable” Outlook by Moody’s Investor Services. 

Gulf Bank is one of the leading conventional

banks in Kuwait  with
total assets of KD 6 bil-
lion for the year ending
31 December 2020. The
Bank provides a broad
offering of  consumer
banking, wholesale bank-
ing, treasury, and finan-
cial services through its
large network of more
than 50 branches and
over 200 ATMs across
Kuwait. 

AUB congratulates 
winner of Al-Hassad
Privilege draw 
KUWAIT: In accordance with full preventive
guidelines and measures set by health
authorities, Ahli United Bank (AUB) held the
weekly draw of 28 April, 2021 of Al-Hassad
Islamic account which is the very first draw
account in Islamic banking in Kuwait and has
won the “Best Savings Product in Kuwait
2019” by the prestigious Banker Middle East
Magazine for the numerous unique features it
provides. Al-Hassad Islamic account offers
over 750 prizes, Over 12 Month Period and
has reshaped the lives of thousands lucky
winners.

The bank announced the KD 25,000
Privilege draw winner as Faleh Fahad Al-
Dousari.

For the first time in Kuwait, the AUB Al-
Hassad presents the “Privilege Draw”, which
is a quarterly draw of KD 25,000 exclusively
for Al-Hassad customers who maintained
their balances for more than one year and
have not won a prize in the past five years. 

The draws of Al-Hassad include several
cash prizes, such as KD 100,000 each Eid
and the grand quarterly draw of KD 250,000
prize which continues to be a key aspiration
for customers who are wishing to fulfill their
dreams. Al-Hassad offers 20 weekly prizes of
KD 1,000 for each winner. In addition to this
attractive package of rewards, Al-Hassad
Islamic account incorporates a Wakala con-
tract for projected annual profits, making this
account beneficial to all customer segments
that are aspiring to build their short and
long-term savings through a unique savings
account with many advantages. 

For all draws, the clients are eligible for
one draw chance for each KD 50 deposited
in their Al-Hassad account. It is worth men-
tioning that Al-Hassad Islamic account has
won the “Best Savings Product in Kuwait
2019” by the prestigious Banker Middle East
Magazine for the numerous unique features it
provides. Such features include the simplest
and easiest program, highest number of win-
ners, largest prize value, unique draws during
Eid Al-Fitr and Eid Al-Adha, loyalty multipli-
ers, unique online account opening feature,
transparent draws held during radio shows
with live broadcast on the Bank’s social media
platforms. 

Agency also affirms bank’s viability rating at ‘bb+’

Fitch Ratings affirms Gulf Bank’s 
Long-Term Issuer Default Rating at ‘A+’

KFH launches digital 
wallets through 
mobile, smart watches 
KUWAIT: Kuwait Finance House (KFH) launched
the Digital Wallet service through smart mobiles
and watches. The service provides advanced and
smart digital payment methods according to highly
developed security standards in cooperation with
Samsung, Fitbit and Garmin. 

The holders of KFH VISA ATM, credit and pre-
paid cards as well as Mastercard cards (except
ATM) are now able to experience the most safe and
smart payment methods by passing the
mobile/watch on the POS which is compatible with
NFC locally and globally. This service affirms KFH
strategic tendency towards digital banking and
modern technology to provide the highest levels of
satisfaction, trust and security to customers and ful-
fill their aspirations and ambitions in the field of
banking services according to the best global stan-
dards. The Group Acting Deputy General Manager
Cards, at KFH, Talal Al-Arbeed, said in a press
statement that the new service is free. 

The modern digital wallet service at KFH is
dependent on the usage of smart phones. KFH has
decided to expand the horizons of this service to
include smart watches, considering the increasing
demand on this service by customers. The digital
wallet is KFH new modern tool to serve customers
in a highly secured and safe manner, where cus-
tomers are able to use their mobiles and smart
watches for payment of purchases as long as ade-
quate technical requirements are available at stores

locally and globally. 
Al-Arbeed added that

card holders of KFH
VISA and Mastercard
who have smart phones
and watches may enjoy
the digital wallet service
after completing the
identification and regis-
tration procedures
required. He said that
the service shal l  be
made available soon to
Mastercard ATM card
holders. 

Regarding the service advantages, Al-Arbeed
said that the new service has several advantages
and copes with current requirements of social dis-
tancing and avoiding payment devices in highly
congested areas e.g. Grand markets, retail stores
and famous shops. The service facilitates easy pay-
ment methods for all purchase transactions without
any physical contact. Also, the service doesn’t
require the customer to use his credit card. In fact,
it would be sufficient to pass the smart phone or
watch over the POS device which is compatible
with the NFC Technology. 

The service is compatible with IOS and
Android apps. The customer himself can easily
register in this highly secured service. The cus-
tomer may choose the appropriate card to com-
plete the purchase transaction and may delete or
activate the card temporarily at any time. The cus-
tomer may, within few minutes, follow few simple
steps to identify the cards on the smart phones
and watches compatible with Garmin, Fitbit and
Samsung systems.

Al-Arbeed reiterated that this new service offers
users a unique safe and secured banking experi-
ence, thus affirming KFH belief in the significance of
technological development, the necessity to work as
per the latest innovation mechanisms, the signifi-
cance of enhancing its competitive advantage, KFH
determination to expand its e-banking services and
enhancing its contribution to a less cash dependent
society.

Also, the new service aims to support the state
effort to achieve comprehensive financial services,
transformation to a cash free economy and mitiga-
tion of cash transactions. These new payment meth-
ods shall enable customers to avail our banking
services efficiently and effectively and expand the
usage of e-payment methods. 

KFH announces 
winner of Jeep 
Wrangler Sport
KUWAIT: Kuwait Finance House (KFH) has
announced Rawan Al-Shubaiki as the winner of the
Jeep Wrangler Sport, under the campaign “Win
with Hesabi” for youth, The car is the first of the 3
cars offered in the campaign that includes cash
prizes worth KD 250 for 10 winners per month.

Al-Shubaiki expressed her happiness by winning
the car that she received from KFH Auto Showroom
in Shuwaikh. This campaign comes as part of KFH
continuing efforts to add value to Hesabi customers
including advantages, discounts, prizes, and exclu-
sive rewards.

Once the social allowance is transferred to
Hesabi program, customers enter the monthly draw
on 10 prizes of KD 250 each, in addition to 3 special
draws on Jeep Wrangler Sport cars.

KFH offers “Hesabi for Youth” with a variety of
privileges as part of its continued endeavor to pro-
vide adequate customer care, innovate new products
and services and fulfill the needs of all customers of
various age categories and interests. Services and
products are tailored to suit customers’ needs and
provide distinguished service as per global standards

regarding quality, accuracy and speed.  
Hesabi” program has been designed to meet the

needs of youth and aspire for their active lifestyle.
This program presents for youth many exclusive
offers and a wide range of privileges including
Hesabi ATM card with a unique design, eligibility
to issue Hesabi prepaid card (as per credit regula-
tions of KFH), distinguished offers and discounts

etc. KFH continues to launch marketing campaigns
to reward youth customers. Hesabi for Youth rep-
resents the ambitions and expectations of youth
category and copes with KFH aspirations to
attract the largest portion of youth who represents
the major part of Kuwaiti society. Also, the account
represents KFH initiative to diversify banking
services and products. 

Dalal Al-Dousari

Talal Al-Arbeed

KUWAIT: Ooredoo Telecom, the first to
introduce innovative digital services in
Kuwait, with the support of Ministry of
Commerce and Industry, has announced that
they have their grand prize winner of the
amazing “Ooredoo Surprise” contest,
Hamdan Al-Zafiri from Kuwait who will be
awarded with KD 15,000. 

The winner of the “Ooredoo Surprises”
contest was announced on Q8 Pulse 88.8
FM, in “Diwanyat Al Yaqout & Al Ansari”
program, which was broadcast live from the
company’s headquarters, Ooredoo Tower, in
Kuwait City.

“Ooredoo Surprise” contest was
launched as a customer-centric initiative in
which it offers Ooredoo customers the

chance to win thrilling prizes from KD 300
to KD 15,000. The “Ooredoo Surprise” pro-
vides subscribers amazing offers, tailored
exclusively to their needs and desires. From
the internet to voice calls, international min-
utes, extra validity, and the ability to pur-
chase Nojoom points with generous dis-
counts.

The “Ooredoo Surprise” service comes
with a one-day free trial after which it
renews at 150 fils per day, in which partici-
pants will start receiving exciting daily con-
tent related to different aspects such as;
geography, history, entertainment, and more.
To play the trivia quiz, subscribers are to
login via Ooredoo’s official website or
MyOoredoo mobile application, or to send

‘Yes’ to 1111 through SMS to gain more
chances of winning. “Ooredoo Surprise”
subscribers will win one badge for every sin-
gle subscription. Eventually, when collecting
five badges, the next surprise offer of their
choice will be complementary.

During the draw event Sundos Al-Shatti,
Senior Manager Digital Services and
Marketing - Ooredoo Kuwait said: “Putting
the customer at the center of our organiza-
tion and its decision making is our priority.
As a customer-centric organization, we
improve the customer experience by con-
stantly enhancing our services, offerings, and
awards. We pride ourselves in offering a
great experience before, during, and after
any customer involvement. We create a value

proposition that is explicitly for customers,
based on their wants and needs”. 

Naser Al-Abdullah, Manager, Advertising
and Marketing Communications, Ooredoo
Kuwait, said: “Creating a successful cus-
tomer experience strategy begins with an
aspiration centered on what matters the
most to customers. We, at Ooredoo Kuwait,
recognize that it is all about the customer
experience, thus, we interact and analyze the
customers’ journey to further understand
their changing needs and demands, and
empower our employees, frontline employ-
ees in particular to deliver an exceptional
experience”. 

“In today’s digital world, customers have
a wide range of different points of contact to

communicate with the company, so it is
essential to provide a “customer first” expe-
rience in every interaction, in addition to
constantly improving the products, services
and packages offered to them. We urge our
customers to stay tuned for our upcoming
Ramadan offers on all our services, and the
5G internet in particular, that will fascinate
them. We are also enhancing our online store
with the aim of giving our customers a fully
integrated digital experience, through which
they can conduct various activities more
easily, quickly and safely, especially in light of
the circumstances in which we live today due
to the COVID-19 pandemic and in our con-
cern for the safety of our valued customers”,
Al-Abdullah added. 

Ooredoo announces ‘Ooredoo Surprise’ grand prize winner


