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KUWAIT: The Saudi non-oil economy contracted
by 2.3 percent in 2020, which is less than originally
expected and a smaller drop than its GCC peers.
In our view, the relatively limited contraction was
due to 1) a timely and well-targeted fiscal/mone-
tary stimulus, 2) relatively robust performance by
the non-oil government sector, which contracted
by a limited 0.5 percent versus 3.1 percent for the
private sector and 3) generally successful control
of the COVID-19 spread. Given the movement and
travel restrictions that were imposed in 2020, the
transport sector was the hardest hit (-6 percent),
while the financial sector, including banks, was the
most resilient, as it expanded by 0.8 percent sup-
ported by mortgages.  

For 2021, the recovery is expected to be gradual
given ongoing uncertainty regarding the pandemic
and when the full normalcy of business activities
will be resumed. The vaccination campaign in KSA
has picked up recently with more than 4.1 million
(12 percent of the population) inoculations admin-
istered. After the pandemic-related government
spending overshoot in 2020, we forecast a
decrease in spending in 2021, due to fiscal consoli-
dation needs, putting some pressure on non-oil
growth. 

Given all that, we expect that it may take until
the first half of 2022 for all the lost private-sector

output in 2020 to be recouped, with non-oil
growth estimated at 2.2 percent in 2021 then
strengthening to an average of 2.9 percent in
2022-23. Important reforms and PIF’s commitment
to invest at least SAR 150 billion annually in 2021-
2025 (versus an estimated average of SAR 77 bil-
lion in 2019-2020) in the local economy underpin
this accelerating growth.

As for the oil sector, KSA is playing a leading
role within OPEC+ and is shouldering a lot of the
burden to rebalance the market, cutting its pro-
duction voluntarily to prevent a sharp fall in oil
prices. As such, the oil sector in 2019 and 2020
contracted 3.6 percent and 6.7 percent, respec-
tively, and is expected to contract again in 2021,
given KSA’s additional 1mb/d voluntary produc-
tion cut. Annual oil production may start increasing
in 2022 and we forecast oil GDP to grow by an
average of 4 percent in 2022-23 after a 0.7 per-
cent drop in 2021. All in all, total GDP is expected
to grow by an average of 3.4 percent in 2022-23,
after a 1.1 percent projected expansion in 2021,
which is held back by the oil production cuts. 

Following the tripling of VAT in July 2020, infla-
tion increased to 3.4 percent in 2020, and will like-
ly decelerate to 2.8 percent this year, before nor-
malizing to 2 percent in 2022-2023. As for credit,
growth accelerated to 15 percent in 2020, almost

double the 2019 expansion, supported by soaring
mortgage lending (+59 percent). Growth in corpo-
rate and personal non-mortgage credit also picked
up nicely in 2020 to stand at 6.9 percent and 8.8
percent, respectively. Driven by project awards,
rebounding non-oil growth, and ongoing solid
mortgage expansion, we expect credit growth to
remain strong at 11 percent in 2021, softening to an
average of 9 percent in 2022-2023.

Fiscal deficit 
The fiscal position came under pressure in 2020

given lower oil prices and production, as well as
higher pandemic-related spending, resulting in a
deficit of 11.2 percent of GDP. However, the deficit
would have been much wider had it not been for
the following important factors. First, the govern-
ment tripled the VAT and rationalized spending
allocations, including discontinuing the cost of liv-
ing allowances and cutting capital spending.
Second, while oil exports decreased considerably
due to drop in both prices and production, there
was a material increase in the transfer ratio (fiscal
oil revenues/oil exports), reaching 90.6 percent in
2020 (79 percent in 2019), mainly due to Aramco’s
$75 billion annual dividend pledge. Third, material
non-oil revenue one-offs were recorded (including
SAR 15-25 billion dividend from the PIF). Going

forward, given the increase in oil prices and the
government’s unwavering commitment to continue
expanding non-oil revenues (including VAT’s full-
year impact) and rationalizing spending in line with
Vision 2030, we forecast a steep improvement in
the deficit to around 4 percent of GDP in 2021,
shrinking further to 2.5 percent by 2023.
Accordingly, and supported also by higher nominal
GDP, we see only a l imited increase in the
debt/GDP ratio going forward, reaching 34 per-
cent by 2023, way below the 50 percent self-
imposed cap.

The current account is forecast to have turned
negative (-2 percent) in 2020, improving modestly
thereafter driven by higher exports. Finally, the
reform momentum is very positive and is a main
reason for the country’s favorable outlook. The
ongoing economic/structural reforms (including
labor, legal, and business environment) have the
potential to unlock significant growth in non-oil
output and revenue, thereby diversifying the econ-
omy away from oil, a main pillar of Vision 2030.
Reforms are expected to improve efficiency, boost
productivity, attract FDI, and increase employ-
ment. However, safeguarding the oil market’s bal-
ance until the non-oil sector contributes signifi-
cantly to economic activity remains a key chal-
lenge to the outlook.

Unique banking 
experience via 
AUB ATMs
KUWAIT: Towards further leadership in provid-
ing the best banking services by enhancing the
customer experience through various digital
channels, Ahli United Bank (AUB) announced
that it has evolved its services via ATMs by
adding more features and enhancing the way
customers complete their request within current
services, to provide an exceptional, convenient
and flexible experience during carrying out the
transactions via AUB’s ATMs. AUB has enabled
“Save Language” feature to allow the user to
store their preferred language via its ATMs. This
feature also provides the ability to change the
preferred language at any time. 

AUB has also enabled a feature to save the
amount the customer used to withdraw each
time, and present it to the customer to be used
alternatively in an easy and spontaneous manner
that saves customers more time.  Moreover, in
light of the interactive services that was made
available to customers around the clock, AUB has
introduced a new service for its customers to
activate their debit cards.

The plan to advance AUB’s ATMs in the ear-
lier phase included a range of qualitative serv-
ices whereby customers can perform “Cash
Withdrawal” using the Civil ID or mobile num-
ber, “Cash Deposit” using their Civil ID, acti-
vate their credit cards, or to stop their credit
and prepaid cards in case they are lost or
stolen. Nevertheless, customers can make
transfers to other beneficiaries, whether to
another AUB customers, local banks or interna-
tional banks. This range of new services also
includes presenting information regarding
existing standing orders, finances, credit and
prepaid cards, as well as performing payment
services for these cards. Customers can also
pay their mobile phone bills and donate to
charitable organizations as well as, update their
mobile phone and e-mail information and much
more other new services that AUB has present-
ed to meet customer needs around the clock.

Previously, AUB has added a unique, con-
venient and easy experience for implementing
services that customers used to carry out, such
as print a brief statement, balance inquiry,
cheque book request, cash or cheque deposit,
transfer of funds within own accounts, update
Civil ID information, as well as other various
services that bring further convenience to the
Bank’s customers.

Commenting on these new services, Huda
Al-Madani, General  Manager of Digital
Transformation & Innovation at AUB said: “In
l ight of the current circumstances that
increased customers need for digital services,
we are pleased to launch this release of
enhancements to our ATMs. This step embod-
ies AUB’s determination to provide the best
services to customers, and facilitate access to
products that meet their requirements wherev-
er they are in Kuwait. This is also in conjunction
with the Bank’s continuous efforts to witness
more success in the journey of Digital
Transformation.”

Al-Madani added: “For AUB, it is a top pri-
ority to enrich the banking experience of our
customers to guarantee providing them with
the highest level of convenience. This develop-
ment of AUB ATMs is part of our strategy to
increase Digital Transformation in alignment
with the latest technological developments in
the world ensuring our clients comfort and
satisfaction.”

Fiscal deficit expected to shrink remarkably in 2021

Saudi growth to rebound after 
a better-than-expected 2020

Gulf Bank 
switches off its
lights in honor 
of Earth Hour
KUWAIT: On
Saturday evening,
Gulf Bank partici-
pated in “Earth
Hour,” an annual
global initiative in
which individuals
and communities
are encouraged to
turn off non-
essential lights
and electronics
for a period of
one hour from 8.30 pm to 9.30 pm
on the last Saturday of March. The
initiative is held with the aim of
reducing energy consumption and
raising awareness about the dangers
of climate change. 

As part of its commitment to
achieve environmental sustainability,
Gulf Bank participated in Earth Hour
by turning off all non-essential lights
and elevators at its Head Office in
the heart of Kuwait City, for a full
hour. By taking part in the initiative,
Gulf Bank aims to send a message to

communities in the region about the
threat of climate change and the col-
lective role of both individuals and
institutions in reducing energy con-
sumption in order to ensure a more
sustainable world.

Regarding this initiative, Lujain
Al-Qenaei, Assistant Manager for
Corporate Communications at Gulf
Bank, said: “At Gulf Bank, we are
always actively working toward the
sustainability of our resources in
each of the sectors in which we
operate, taking advantage of all
available means to communicate with
and benefit our customers. Our
ongoing commitment to benefiting
our communities has placed us at the
forefront of banks that have made it
a priority to spearhead impactful
social responsibility initiatives. In
light of the exceptional circum-
stances that challenged our global
commitment to community and envi-
ronmental sustainability, now more
than ever, it is imperative for all par-
ties to cooperate to address the
environmental challenges that affect
every inhabitant on earth, including
climate change. We hope that by
participating in Earth Hour, we will
encourage more individuals and
institutions to be more mindful of
their energy consumption, and to
raise awareness about environmental
change. Moreover, we hope that by
taking action together, we can do

our collective part in achieving envi-
ronmental sustainability to its fullest
extent.”

It is worth noting that Earth Hour
is one of the initiatives that Gulf
Bank regularly encourages and par-
ticipates in due to its important role
in raising environmental awareness.
The initiative is also prioritized due
to its impact on both environmental
and economic sustainability, which
Gulf Bank strives to maintain within
its social responsibility programs
and initiatives throughout the year.

Gulf Bank is committed to main-
taining a robust sustainability pro-
gram at the community, economic,

and environmental levels through
sustainability initiatives that are
strategically selected to benefit both
the country and the Bank.
Throughout the year, Gulf Bank’s
social responsibility initiatives also
went hand in hand with international
efforts, aligning with the United
Nations’ 17 Sustainable
Development Goals (SDGs). Also
known as the Global Goals, the
SDGs were adopted by all United
Nations Member States in 2015 as a
universal call to action to end pover-
ty, protect the planet, and ensure
that all people enjoy peace and
prosperity by 2030. 

Ooredoo announces 
‘Ooredoo Treasure’ 
Grand Prize winner
KUWAIT: Ooredoo Telecom, the first
to introduce innovative digital serv-
ices in Kuwait, with the support of
Ministry of Commerce and Industry,
has announced the winner for the
long-awaited grand prize draw of
“Ooredoo Treasure” in cooperation
with the Ministry of Commerce and
Industry. In which Talal Najar Al-
Mutair i , was the lucky winner to
receive the keys of the brand new
GMC Yukon SLT, while taking into
consideration all the health guide-
lines requirements for social distanc-
ing and prevention set by the official
authorities. 

The winner of the “Ooredoo
Surprises” contest was announced on
Q8 Pulse 88.8 FM, in “Diwanyat Al-
Yaqout & Al-Ansari” program, which
was broadcast live from the company’s
headquarters, Ooredoo Tower, in
Kuwait City. During the draw event,
Abdulaziz Yaqoub Al-Babtain,
Ooredoo Kuwait’s Chief Executive
Officer, praised the efforts and hard
work by the company in raising public
awareness about the importance of
receiving the COVID-19 vaccine. 

Thus, Ooredoo was again proactive
in taking another bold step and an
effective role in protecting society.
Lately, Ooredoo launched an encour-
aging campaign urging everyone to
receive the COVID-19 Vaccine, in
which all Ooredoo customers -with
post-paid subscriptions- who have
had the COVID-19 vaccine, can enjoy
three months free of charge. 

Commenting on the draw event,
Sundos Al-Shatti, Ooredoo Kuwait’s
Director Digital Services, said:
“Ooredoo Treasure is actually another
manifestation of Ooredoo’s unremit-
ting commitment to delivering on its
promise of enriching people’s lives
through world-class networks, unri-
valled digital experiences and signifi-
cant CSR engagements that focus on
empowering individuals (youths) and
helping them to live their dreams”.
“The “Ooredoo Treasure”
Competition, with its extravagant
rewards, was basically conceptualized
as a customer appreciation program
aiming at rewarding our customers’
loyalty and also as a platform to
increase brand awareness, foster
Ooredoo’s interaction with its cus-
tomers throughout the year and
encourage others to come to sub-
scribe with us” Al-Shatti added.

“Ooredoo Treasure Competition
gives abundant opportunities for our

customers to enjoy quality daily con-
tent and play exciting quiz to gain
more chances by sending yes to 1010.
Users get more points for every cor-
rect answers.” Al-Shatti concluded
Naser Al-Abdullah, Manager,
Advertising and Marketing
Communications, Ooredoo Kuwait,
said: “Ooredoo’s successes continue in
all aspects of the telecommunications
sector, including providing an excep-
tional customer experience with every
product or service we launch”.

“The month of giving is around the

corner, and our upcoming Ramadan
offers on all our services, and the 5G
internet in particular, will charm our
customers. We are also enhancing our
online store with the aim of giving
our customers a fully integrated digi-
tal experience, through which they
can conduct various activities more
easily, quickly and safely, especially
in light of the circumstances in which
we live today due to the COVID-19
pandemic and in our concern for the
safety of our valued customers” Al-
Abdullah added.

Lujain Al-Qenaei

Burgan Bank 
rewards with 
‘The Pet Lobby’ 
KUWAIT: Burgan Bank continuous to reward its
customers with a special offer in partnership with

“The Pet Lobby”, a leading pet store for dogs
and cats in Kuwait. 

Burgan Bank customers can now enjoy 15 per-
cent discount on all supplies and services when
using any of Burgan Bank cards. Dana Al-Nesef,
Manager- Product and Segments at Burgan Bank
said: “Burgan Bank always seeks to support and
encourage local businesses and motivate young
entrepreneurs, and will continue to provide the

best in class services
and offers that suits the
customers daily
lifestyle” The Pet Lobby
is a locally started busi-
ness and is a one stop
shop for boarding,
grooming, training, and
all your pet needs. Dana Al-Nesef


