
KUWAIT: The rally in oil prices continued during ear-
ly March-2021 with prices touching 14-month  high
and briefly trading above the $70/b mark in the spot
market for the first time since January-2020. An attack
on Saudi oil facilities during the last week also led to a
spike in global crude prices. However, prices receded
soon after skeptics set in highlighting an overbought
market that resulted in higher volatility. A strong USD
also affected oil prices as import bills soared for
importers led by the impact of higher oil prices,
stronger USD as well as increasing demand for crude
as COVID-19 restrictions eased in several countries. 

Price gains during early March-2021 came mainly
on the back of expectations of higher demand in the
near term as COVID-19 vaccinations picked up across
the globe and gets reflected in economic growth esti-
mates for the year. The rally was also supported by
OPEC’s surprise decision to keep production cuts
unchanged for another month. Favorable demand out-
look was also reflected in higher demand for end
products in the US, including that of gasoline, that
resulted in a higher-than-expected decline in refined
product inventories, although crude oil inventories
increased during the week. The approval of the $1.9
trillion financial package for the US economy also
added to the optimism around oil demand. 

In addition, road transportation demand is also
expected to see an increase in the coming months
after a snowy February-2021 that limited travel plans.
Demand trends also remained robust in China reaching
pre-COVID levels with YTD-Feb-2021 demand for
Diesel up 10 percent from the first two months of 2019
and motor fuel demand up 3.2 percent during the same
period, as per Bloomberg. On the other hand, record
high domestic fuel prices in India affected demand that
declined by 4.9 percent m-o-m for the second consec-
utive month during February-2021 and reached the
lowest level since September-2020. 

On the supply front, crude prices got support from
Saudi Arabia’s pledge for voluntary cuts in production.
OPEC crude production declined by almost 1 mb/d
during February-2021 mainly on the back of a steep
monthly decline in production by Saudi Arabia further
supported by decline in production by Angola and
Equatorial Guinea, while most of the other producers
reported marginal monthly increase in production. On
the other hand, oil production is set to see a growth in
the US, especially from shale producers, as a response
to the higher oil prices. In its Short Term Energy
Outlook, the US EIA raised its forecasted production

for this year and for 2022. The agency expects 2021
production to reach 11.15 mb/d as compared to its
previous forecast of 11.02 mb/d, while 2022 produc-
tion is expected to increase to 12.02 mb/d as com-
pared to last month’s forecast of 11.53 mb/d. OPEC, in
its monthly report, also raised its estimates for non-
OPEC crude production by 0.47 mb/d for 2021 mainly
led by higher supply from Canada, the US, Norway
and Brazil. 

Oil prices 
Oil market started March-2021 on a weak note

with consistent declines in crude prices since the last
week of February-2021 after witnessing one of the
longest running positive streaks in recent months.
However, a surprise stance by OPEC+ to keep the
production cuts unchanged supported prices. This
was further supported by the attack on Saudi oil
facilities that although did not affect supplies, but
threatened one of biggest oil terminals, sending oil
briefly above the $70/b mark. This was followed by
mixed news of higher crude inventories in the US and
a steep drawdown in end product inventories. The US
EIA reported the third consecutive week of crude
inventory build for the week ended 5-Mar-2021 with
a cumulative build of 36.6 million barrels. The higher

inventories reflected a production rate increase in the
US by 300 tb/d during the last  week of Feb-2021
and 900 tb/d during the week ended 5-Mar-2021 to
reach 10.9 mb/d. Rig count data from Baker Hughes
showed that the number of oil rigs in the US stayed
above the 300 mark after seeing declines for 2 weeks
over the last 16 weeks. Nevertheless, prices continue
to stay elevated vs. 2H-2020 levels with an increase
of more than 33 percent since the start of 2021
reflecting production discipline from the OPEC+
producers and shale producers in the US on the sup-
ply side as well as the vaccine led optimism for

growth in demand in the near term. The optimism was
also reflected in oil price forecast from the EIA that
now expects Brent spot prices to average at
$60.67/b in 2021 as compared to last month’s fore-
cast of $53.20/b. 

For the next year, the agency expects average Brent
crude price to decline slightly to $58.51/b but higher
as compared to its previous forecast of $55.19/b.
Meanwhile, crude oil prices witnessed gains across
grades during February-2021. OPEC reference basket
increased by 12.3 percent m-o-m during February-
2021 and averaged at $61.05/b during the month, the
highest since January-2020. 

Kuwait crude grade also witnessed a similar growth
of 11.8 percent to average at $61.31/b whereas Brent
crude grade witnessed a bigger increase of 13.7 per-
cent to average at $62.23/b during February-2021. 

World oil demand 
World oil demand estimates for 2020 was raised

higher by 0.03 mb/d by the OPEC in its latest monthly
report. Demand last year is estimated to have averaged
at 90.4 mb/d with a contraction of 9.6 mb/d. The
upward revision mainly reflected better-than-expect-
ed demand data for OECD Europe and Asia Pacific
during 2H-2020 as the decline in demand form trans-

portation and the industrial fuels segments was less
than expected that was largely offset by lower-than-
expected data from weaker-than-expected trans-
portation trend in OECD Americas. For the non-OECD
region, demand was revised upwards by 0.1 mb/d led
by better-than-expected demand across the region
and particularly in the Middle East and in terms of
product category, industry fuel witnessed higher-
than-expected demand. For 2021, oil demand forecast
was raised by 0.22 mb/d and is now expected to aver-
age at 96.27 mb/d with an increase of 5.89 mb/d as
compared to last year. The revision came after 1H-21
demand data was adjusted lower on the back of
extended restrictions in many parts of Europe aimed
at controlling the spread of COVID-19. This was more
than offset by higher demand forecast for 2H-2021 led
by stronger economic recovery backed by favorable
impact of vaccinations. 

World oil supply 
World liquids production showed a steep decline

during February-2021 after showing consistent growth
for the previous four months. Total production wit-
nessed a monthly decline of 1.31 mb/d to reach an
average of 92.28 mb/d. The decline reflected a fall in
production by both OPEC and non-OPEC producers.
OPEC producers lowered output by 0.65 mb/d,
according to OPEC secondary sources during
February-2021 mainly led by a steep decline in pro-
duction by Saudi Arabia. On the other hand, non-
OPEC producers also lowered production during the
month by 0.67 mb/d to an average of 67.43 mb/d led
by a fall in US production by 0.6 mb/d led by the
freezing temperatures in the region. The steeper
decline in production by OPEC producers resulted in a
0.3 percent decline in the group’s market share to 26.9
percent. 

OPEC oil production & spare capacity 
OPEC crude oil production witnessed a steep

decline during February-2021 mainly led by the volun-
tary cuts undertaken by Saudi Arabia. Monthly pro-
duction rate reached 24.87 mb/d for the group, a four
month low, with a m-o-m decline of 0.92 mb/d,
according to data from Bloomberg. OPEC’s secondary
sources showed a similar production level of 24.85
mb/d but a much smaller monthly decline of 0.65
mb/d. During the month, Saudi Arabia lowered pro-
duction by almost 1 mb/d to 8.15 mb/d, the lowest
production rate since June-2020. 

The higher production in Nigeria at an average of
1.5 mb/d was led by the lifting of the month-long force
majeure by ExxonMobil on the Qua Iboe export ter-
minal. Meanwhile, Libya gradually raised production to
1.2 mb/d by February-2021 and expects to keep pro-
duction steady led by the formation of the new unity
government. 
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KAMCO Oil Market Monthly Report 

Oil price eases after touching $70 
led by higher supply, stronger dollar 

Vaccination pickup across globe gets reflected in growth estimates 

KFH inks agreement
with Mustashar
Albenaa Co
KUWAIT: Kuwait Finance House (KFH) has signed a
partnership agreement with Mustashar Albenaa Co, as
part of its ongoing endeavor to meet needs and aspi-
rations of customers while supporting Kuwait’s devel-
opment plans and real estate development projects in
the country.  

The agreement that was signed at KFH’s headquar-
ters in the presence of Senior Manager Media and
Government Relations at KFH, Mohammed Al-Faris,
and AbdulRahman Al-Zamel and Abdullah Al-Hamad
from Mustashar Albenaa Co, aims to provide interest-
ed customers with advisory services on the building
and construction market, in particular in the new resi-
dential cities.

The agreement supports the “Financing your house
in Al-Mutlaa from KFH” campaign KFH launched a few
months earlier for construction materials and works for
citizens holding residential plots in Al-Mutlaa
Residential City and other areas. The campaign pro-
vides all customers’ needs to build a lifetime home in
Al-Mutlaa city and “South Abdullah Al-Mubarak” and
all private housing plots, starting from the preliminary
design stage until delivery. 

KFH’s campaign offers variety of financing solu-

tions compatible with Islamic Sharia and in coopera-
tion with a group of the best and largest companies
specialized in the field of construction and real estate
development. In the interests of customers comfort,
the first installment payment will be due 12 months
after the contract, with a maximum financing limit of
KD 70,000 and the credit period being up to 15 years
with the possibility of delaying the installments and re-
arranging the debt in the future.

Meanwhile, Mustashar Albenaa Co praised the
cooperation with KFH and the vital role the bank plays
as a leading Islamic financial institution, in supporting
Kuwait’s development plans through its ongoing pur-
suit to provide unique solutions and developed prod-
ucts and services that meet the needs of customers in
the construction and building market. 

It also indicated that the agreement reflected KFH’s
endeavor to keep pace with all new developments in
the buildings construction market and serve primarily
customers as well as meet their needs and aspirations
to the fullest.  In an effort to create additional value for
customers, KFH hosted AbdulRahman Al-Zamel and
Abdullah Al-Hamad from Mustashar Albenaa Co on its
social media channels, to deliver online seminars via
Instagram Live, including information on the common
mistakes in construction and advisory on most impor-
tant steps that must be taken before building a house
for life, particularly in the new residential cities.
Attracting great interaction from audience, the semi-
nars covered several topics related to building, finish-
ing, methods and steps for obtaining licenses and fol-
lowing up on implementation, means and conditions of
contracting as well as cooperation with contractors.

Al-Zamel (right), Al-Faris and Al-Hamad (left)

Toys ‘R’ Us sold 
again to firm 
expansion
NEW YORK: Iconic American toy store Toys “R” Us is
changing hands once again, this time going to an invest-
ment firm that promises to expand the chain that once
dominated the market. Leading brand acquisition and
management company WHP Global announced on
Monday it had taken control of the troubled business
known for its Geoffrey the Giraffe mascot and back-
wards “R” in the name. The deal comes two years after
the retailer along with the Babies “R” Us toy and cloth-
ing store was acquired in a liquidation sale by Tru Kids
Inc, which New York-based WHP said it had taken a
controling interest in. “Our investment in Toys ‘R’ Us
reflects our belief and passion for the brand,” WHP
Chairman and CEO Yehuda Shmidman said. “This is a
natural fit for WHP, as we can leverage our global net-
work and digital platform to help grow Toys ‘R’ Us and
Babies ‘R’ Us around the world.”  He noted that the cate-
gory is up 16 percent and “consumer demand for toys is
at an all-time high.”

In an interview with CNBC, he said he wanted to
reopen Toys “R” Us stores in the United States, ideally
by the next holiday season. Shmidman is familiar with the
brand as he has served as vice president of Tru Brands
since 2019. His company also manages the clothing
brands Anne Klein and Joseph Abboud. Tru Brands had
tried to reopen Toys “R” Us stores but was thwarted by
low mall traffic and shutdowns caused by the COVID-19
pandemic. Toys “R” Us and Babies “R” Us generate over
$2 billion in global retail sales annually through nearly
900 branded stores and ecommerce sites in over 25
countries across North America, Europe, Asia, Africa
and Australia, the statement said. — AFP

ATLANTA: In this file photo taken on October 25, 2019
shows general view at Toys”R”Us Adventure Atlanta
Opening in Atlanta, Georgia.  — AFP.

Canadian telecoms 
giant Rogers buys 
up rival Shaw 
MONTREAL: Canadian telecoms giant
Rogers said Monday it had reached an ami-
cable agreement to buy rival Shaw in a deal
valued at Can$26 billion ($21 billion), creat-
ing a new heavyweight rival for Bell and
Telus. The announcement of the merger
raised concerns about the future of competi-
tion in the Canadian telecoms sector, where a
very small number of players share a very
lucrative market.

Internet and mobile telephone services in
Canada are among the most expensive in the
industrialized world, according to the OECD,
in part because of the size of the country, the
largest in the world after Russia. Toronto-
based Rogers, the third largest player in the
sector in Canada by turnover, is number one
for the number of mobile telephone sub-
scribers, leading its main competitors, the Bell
and Telus groups.

Minister of Innovation Francois-Philippe
Champagne responded by noting that
“greater affordability, competition and inno-
vation in the Canadian telecommunications
sector are as important to us as a govern-
ment as they are to Canadians concerned
about their cell phone bills.”

“These goals will be front and center in
analyzing the implications of today’s news,” he
added. “We won’t presuppose the outcome of
these processes.” In addition to his ministry,
the regulator of the sector in Canada, the
CRTC, as well as the Competition Bureau, will
scrutinize the proposed merger. 

“Should the Bureau determine that the pro-
posed transaction is likely to substantially
lessen or prevent competition, we will not hes-
itate to take appropriate action,” the
Competition Bureau said in a statement.
Rogers Communications will pay Can$40.50
in cash per share to its competitor, for a total
of Can$20 billion. 

That is 70 percent higher than the recent
share price, Rogers said in a joint statement
with its rival.

Rogers said it will also take on its rival’s
debt of Can$6 billion, bringing the total deal
to around Can$26 billion. — AFP


