
stc concludes
Kuwait National
holidays campaign
KUWAIT: Kuwait Telecommunications Company -
stc, a world-class digital leader providing innovative
services and platforms to customers, enabling the
digital transformation in Kuwait, concluded its
month-long campaign ‘Ezhalha’ in celebration of
Kuwait’s National and Liberation Days. The cam-
paign included several initiatives launched by stc
under the Ezhalha umbrella, such as an exclusive
broadcast program on Marina FM, a creative TVC,
nationwide advertising, a special program with the
Kuwait Association for Learning Differences
(KALD), as well as an internal campaign for
employees.

Building on the campaign launch statement
issued by the Company on its Ezhalha campaign, stc
indicated that it designed a highly engaging and
exclusive program in collaboration with Marina FM
broadcasted on the 25th and 26th of February. Also
titled ‘Ezhalha’, the program was led by renowned
radio host and social media influencer,
Abdulmotaleb Nathar, who is also known as

“6aloob”, and Ahmad Al-Nowaibet, stc representa-
tive from the Corporate Communications depart-
ment. The broadcast commended with a call from
stc CEO, engineer Maziad Bin Nasser Alharbi, who
congratulated HH the Amir of Kuwait Sheikh Nawaf
Al-Ahmad Al-Jaber Al-Sabah, and HH the Crown
Prince Sheikh Mishal Al-Ahmad Al-Jaber Al-Sabah,
as well as the people of Kuwait on the special
occasion.

During the broadcast, radio host 6aloob, accom-
panied by stc representative, Ahmed Al-Nowaibet,
spoke about the meaning behind the song in stc’s
TVC, and hosted several heroes from the produc-
tion. Aseel Al-Shaheen, International Tennis
Federation certified umpire in the GCC, and Kuwait
National Hockey player, Mohammad Al-Maraghi,
were two heroes included in the production and are
also stc employees, spoke about their experience
during the making of the production, while
expressing their joy and pride to the people of
Kuwait during this occasion. Equestrienne Sherifa
Al-Awadhi also made a guest appearance in com-
memorating the national celebration during these
special days. 

In line with its nationwide celebratory activities,
the radio broadcast included several engaging and
prize-winning competitions with listeners. 6aloob
and Nowaibet welcomed callers as they participat-
ed in interesting segments to win one of the many
prizes distributed by stc during the program. The
segments witnessed a large number of callers who
were excited to participate in the competitions for
a chance to win a valuable smartphone device or
accessory from stc. The Company also took this
opportunity to elaborate on the special promotions

released during the month of February, inviting rep-
resentatives from stc’s B2B and B2C departments,
Faysal Bachir and Mohammad Bash, to participate
in the live broadcast.

Aside from the special broadcast, stc extended
its initiative with KALD, building on the strategic
partnership carried out between the two entities.
Organized in early February, stc invited students to
express their inner artistic talents within the nation-
al celebration theme. Hadeel Al-Abdullah, stc repre-
sentative from Corporate Communications and
KALD representatives, Nouriya Al-Ameeri and
Farah Al-Shebly, greeted students and guided them
through the session as they expressed their national
pride through art. stc concluded the art session by
distributing gifts to the students as a token of
appreciation.

stc emphasized that while implementing any of
its initiatives, the Company ensures that all safety
measures and social distancing protocols are con-
sidered and applied across its headquarters,
branches, and at any external initiatives it partici-
pates in to mitigate the risk associated with the cur-
rent pandemic.

Upon concluding its Ezhalha campaign, stc once
again extended its heartfelt congratulations to the
Kuwaiti people and shared in celebration the
Nation’s joy in commemorating this special occa-
sion. The Company expressed that its roots in the
country only deepen with time, holding these spe-
cial moments closer to the heart of the stc family.
stc is proud to showcase its love, devotion, and
patriotism towards the people of Kuwait and will
continue to participate in such initiatives that bring
the community closer together. 
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News in brief

Drivers using phones

KUWAIT: Official statistics indicate that 20,880
violations for not paying attention while driving and
29,062 for mobile phone use were recorded last year
despite the long period of curfews and lockdowns,
during which the rate of road accidents dropped.
Interior ministry assistant undersecretary for traffic
and operations Maj Gen Jamal Al-Sayegh said there
are clear instructions to all traffic and emergency
patrols to act firmly against motorists using phones,
which endangers the lives of the driver and others.
“We have more than one method to check phone
usage while driving, either by pulling them over or
by cameras. If a person uploads a video on social
media while driving, they will be summoned and
handed a citation and will not escape punishment,”
Sayegh said. He called upon anyone who witnesses a
violation to photograph it and send it to the traffic
department’s WhatsApp hotline. Sayegh emphasized
the importance of the new traffic law that is being
discussed at the National Assembly to impose deter-
rent punishments on violators, especially since the
fine for using a mobile may not exceed KD 5 cur-
rently and is not a true deterrent, while in the new
law the fine will be up to KD 75. — Al-Rai

Officers fight

KUWAIT: Two general security officers and a
detective had a fight in the detective office parking
lot during which a firearm was used, causing secu-
rity alerts inside the premises. A security source
said the two officers were on their way to the
Directorate General of Criminal Detectives to hand
over two cross-dressers, when a detective who
was referred by them in a case saw them and an
argument ensued after he accused them of serving
him injustice. — Al-Rai

Photo of the Day

KUWAIT: Al-Seif Palace lit up with Kuwait flag’s colors during the country’s recent National celebrations. — Photo by Fouad Al-Shaikh

Gulf Bank
revives song
‘Watani Habibi’ 
KUWAIT: In celebration of the 60th National Day
and the 30th Liberation Day of the State of Kuwait,
which both coincide with the 60th anniversary of
the founding of Gulf Bank, the Bank surprised fans
everywhere with an unforgettable patriotic act. This
year, Gulf Bank revived the song, ‘Watani Habibi,’ a
patriotic ballad originally sung by children of
Kuwait in 2003 before going on to become an icon-
ic national song.

Originally broadcast in 2003, ‘Watani Habibi’
was released to boost national morale. More than
400 children aged between seven and nine years
old participated in the song, which was written by
the renowned poet, Saher, and composed by the
creative composer, Mishaal Al-Arouj. This year, 18
years since the song’s release, Gulf Bank met the
song’s stars and heroes, who are now young men
and women.

Gulf Bank’s national day video immediately won
over the admiration of viewers, and was widely
considered the top national day ad, according to a
marketing survey. Within an hour of its launch, the
video became one of the top three trending topics
on Twitter, and received over a million views on

YouTube in less than
three days, with a first
place ranking for two
days. The national day
video also received more
than 3 Million views on
social media in less than
a week.

Regarding Gulf Bank’s
national day video, Najla
Al-Essa, the Head of
Marketing at Gulf Bank,
said: “This year, we were
proud to celebrate a number of joyous occasions in
Kuwait: the country’s 60th National Day and 30th
Liberation Day, and Gulf Bank’s 60-year anniver-
sary. On this special occasion, we knew we wanted
to pay homage to and celebrate the glories of our
homeland and its people. Gulf Bank has been an
integral part of the Kuwaiti fabric, having partici-
pated in every major event that the country has
witnessed in the past sixty years. We look forward
to serving our clients for many more years to come,
and celebrating many more national milestones in
the process.”

Gulf Bank’s national day video gained wide-
spread popularity and was quickly shared across
social media and WhatsApp, rapidly making its way
to the top three most popular topics on Twitter
within an hour of its launch. Viewers can find and
listen to the song on popular music streaming plat-
form, Anghami.

Najla Al-Essa


