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KUWAIT: Ooredoo Kuwait Group -National Mobile 
Telecommunications Company KSCP “Ooredoo” - held 
its Annual General Assembly Meeting yesterday at its 
headquarters. The AGM was attended with a presence 
of 93.20 percent of the shareholders and (15 fils per 
share) cash dividend was declared to the shareholders 
already registered in the company’s record date of 
March 31, 2021.  

During the AGM, the agenda was reviewed; the 
financial statements and reports were stated, discussed 
and approved while all other articles on the agenda 
were also discussed. The Group’s Annual Financial 
Report included the most prominent achievements of 
the group during the year 2020 was also reviewed. 

 
Optimism  

In a statement delivered on the occasion of the 
AGM, Chairman of the board Sheikh Mohammed bin 
Abdullah Al-Thani stated the fact that 2020 has been 
an exceptional year where economies and businesses 
have been deeply affected by the pandemic. He added 
“I remain highly optimistic, that we will overcome this 
situation in 2021 and for the years to come; where the 
world will have to adjust to the new normal”. 

 
Revenues growth 

Speaking of the financial growth, Al-Thani said “our 
financial performance was impacted by the economic 
slowdown resulting from this global pandemic, which 
deteriorated market conditions in some of the countries 
we operate in. NMTC reported consolidated revenues 
of KD 593 million in 2020 down from KD 633 million in 
the previous year. Revenues improved sequentially 
from KD 148 million in Q3 2020 to KD 151 million in Q4 
2020 indicating the start of a potential recovery.  
However, due to the uncertainty of the ongoing pan-
demic we remain cautiously optimistic and prudent in 
our approach.   

 
Digital solutions ahead 

Al-Thani concluded by saying “As we look ahead 
over the next year, and we promise we will invest in 
more efforts towards building smarter, safer, and 
stronger solutions as well as offering exclusive offers 
and plans for all our customers. NMTC group will unite 
efforts to dominate the telecom industry in the coming 
year and in the post-pandemic era”. 

Number of the board members: Dr Yousuf Al-Sellili 
attended the AGM in addition to Ooredoo Kuwait CEO 
Abdulaziz Yaqoub Al-Babtain, Chief of Operations Fadi 
Kawar and a number of other representatives of the 
executive management. It witnessed the presence of 
Kuwait Clearing Company and the Ministry of 
Commerce. 

 
Pandemic’s positive impact 

Commenting on the financial results of 2020, 
Ooredoo Kuwait CEO Abdulaziz Yaqoub Al-Babtain 
said “COVID-19 has shown very clearly the critical role 
that telecommunications play in our society and econo-
my. While the pandemic has been a profound societal 
and economic crisis, it has reinforced the importance of 
connectivity as a critical part of a functioning society 
and everyday life. The widespread and accelerated shift 
to virtual models - from the world of work to how we 
educate the next generations - has driven up demand 
for connectivity services on an unprecedented scale. 

 
Digital evolution 

Speaking about the digital growth journey of 
Ooredoo Kuwait Al-Babtain said “Today, millions of 
people depend on the online connection to study and 
work from home, attend virtual meetings, and shop 
online. Thus, Ooredoo Kuwait constantly improves its 
products, services, and offerings to serve the communi-
ty. Ooredoo Kuwait’s digital user base witnessed a sig-
nificant growth supported by an increase in sales 
through “MyOoredoo App”.  

Ooredoo Kuwait continued to accelerate its digital 
strategy to create a seamless user experience and drive 
growth of its digital customer base. Ooredoo Kuwait 
witnessed a tremendous increase in digital user num-
bers and digital sales revenues by 90 percent. 

 
Awards  

Al-Babtain expressed his gratitude as Ooredoo 
Kuwait was honored by several entities and won many 
prestigious awards including the “Best Loyalty and 
Rewards Program” award for its “Nojoom” Rewards 
Program from the Telecom Review Leaders’ Summit in 
November 2020. Another prestigious recognition as 
the ‘Best Application’ was from the MENA Digital 
Awards for the innovative MyOoredoo App. Ooredoo 
Kuwait was also named the winner of Bronze Stevie 
Awards in the categories ‘Most Valuable Corporate 
Response’ and ‘Business & Government’. Ooredoo also 
won the Best National Day TVC 2020 from the Arab 
Media Forum. 

Exclusive products for B2B 
Al-Babtain said that B2B and enterprises in Kuwait 

were offered a wide range of exclusive products during 
2020. Ooredoo Kuwait launched the e-learning plat-
form in partnership with Edunation. As Ooredoo 
Kuwait continues to support the digital transformation 
with the latest digital services, Ooredoo is bringing e-
learning platform Edunation as a new-age, learning 
environment aiming to provide schools with the oppor-
tunity to go digital. Edunation is a provider of a new-
age learning environment. It strives to help students to 
capitalize on teachable moments by giving them instant 
access to knowledge at all times. We have also expand-
ed our digital solutions and launched exclusive product 
& services: E-store for government employees, the 1st 
B2B e-store across Kuwait, ICT Solutions, Virtual 
Desktop infrastructure, the Security Operation Center, 
Web Application Firewall. Ooredoo supported business 
continuity and offered resilience solutions since the 
early days of the pandemic: Thermal Camera, Social 
Distancing Solution through AI analytics, Occupancy 
measurement, smart helmet and remote working solu-
tions. Ooredoo celebrated a 1000 day completion of 
data center services with zero down time and curried 
out the successful expansion of BIR operations in 56 
branches to deliver a better customer experience and 
24/7 support to customers. HP and ARUBA also certi-
fied Ooredoo Business as a gold partner. 

 
Assurance & sustainability  

Al-Babtain concluded his statement with a clear 
tone of optimism and said “Ooredoo Telecom, the first 
to introduce innovative digital services in Kuwait, has 
been again an extraordinary performer during the 
tough times the world went through, and achieved 
greatness.   

Today, we mark this year by celebrating everything 
we have accomplished - from bringing new innovative 
digital solutions to our customers, to supporting the 
government and community during the crisis, collabo-
rating with well-established companies, and more. 
Ooredoo Kuwait will continue the journey of success.” 

 
Financial Highlights: 

• Consolidated customer base decreased by 5 per-
cent to 24.8 million in 2020, compared to 26.1 million 
in 2019. 

• Revenues in KWD were impacted by lower sales 
in Kuwait (substantial support for local customers with 
free of charge services and plans), a decrease in 
Algerian revenue mainly due to the weak economic 
environment, currency devaluation, price competition 
and the impact of the Coronavirus and related business 
limitations across all operations. Consequently, consoli-
dated revenue decreased by 6 percent to KD 592.8 
million for 2020, compared to KD 633.5 million in 2019.  

• EBITDA decreased by 15 percent in 2020 to KD 
196.9 million, compared to KD 232.6 million in 2019.  

• Net profit attributable to NMTC was KD 3.4 mil-
lion for 2020 compared with KD 30.1 million in 2019, 
due to the decline in EBITDA 

• The consolidated earnings per share was 7 fils for 
2020, compared to 60 fils per share earned in 2019. 
The Board of Directors recommends a dividend pay-
ment of 15 fils per share  

The Group’s operational performance and achieve-
ments can be summarized as follows: 

 
Ooredoo Kuwait 

Ooredoo Kuwait has reaffirmed its full support of 
the government and its entities in light of the 
Coronavirus outbreak in the country beginning of 
March 2020 and to ensure that customers are staying 
home as per Government directives. The company reaf-
firmed its support during a meeting held with the 
Communication and Information Technology 
Regulatory Authority (CITRA). During March 2020, 
which was the beginning of the outbreak, the company 
reaffirmed its support by collaborating with the 
Information Technology Regulatory Authority (CITRA) 
by providing customers with free 5GB internet and free 
calls for one month. Ooredoo Kuwait also launched its 
‘Be Safe. Be Home. Be Online’ campaign which featured 
an array of digital offers and services designed to sup-
port customers and to ensure they are well connected 
and informed during the Coronavirus outbreak in the 
country. Ooredoo Kuwait celebrated 1000 days of 
launching its state of the art data center with zero 
downtime since its launch in 2017. This comes to further 
reiterate the company’s commitment to being one of the 
leading companies in information technology solutions, 
and the company of choice for prospective clients 
searching for ICT solutions, catering especially for the 
needs of corporates and businesses. The data center 
provides a suite of managed hosting services tailor-
made to fit corporate and business needs.  These serv-
ices are ideal for corporates and businesses looking to 
better manage their data, platforms and applications.  

More and above, Ooredoo Kuwait launched its all-
new “Shamel Pro” on Monday, 19 October 2020, which 
was a big step that added to the company’s portfolio. 
The hard work of Ooredoo’s team has paid off as they 
have proudly stated that they gained more than 1,000 
new “Shamel Pro” customers in the first two days of its 
launching. Ooredoo Kuwait never ceases to amaze its 
customers with its constant captivating products and 
services, and “Shamel Pro” takes Ooredoo’s digital cus-
tomer experience to the next level through its three dif-
ferent plans that were designed and built around the 
needs and passions of the local consumer market be it 
travelling, gaming or entertainment. The company’s 
headquarters opened its doors on Friday, 20 
November, 2020 at mid-night amid with adherence to 
social distancing and safety measures to welcome cus-
tomers who were keen on the two-day exclusive offer 
by Ooredoo, iPhone 12 launch offer on Shamel starting 
from KD 25 per month. The hard work of the team has 
paid off, and the successful event was the talk of the 
town.  

An undeniable fact, the C-19 crisis has imposed 
unforeseen global challenges and left a lot of human 
damage. One of the priorities of Ooredoo Kuwait was 
to provide and preserve jobs for all. Hence, Ooredoo 
was one of the companies that did not dismiss its 
employees during the COVID-19, rather, they made 
distinct efforts to employ young talents, and in 
December 2020 specifically, the company opened its 
doors for Kuwaiti youth to join the Ooredoo family. 
Ooredoo Telecom, the first to introduce innovative digi-
tal services in Kuwait, is reshaping the age of informa-
tion and insight through innovative partnerships. The 
company is launching state-of-the-art IPv6 and be 
5G/IoT ready for faster mobile data customer experi-
ence and evolution of smarter network.  

The partnership between Ooredoo and Wipro 
Limited enables the services on Ooredoo’s mobile net-
work in Kuwait. Wipro leveraged a dual-stack solution 
through network devices that translate Internet 
Protocol (IPv4) and (IPv6) to provide futuristic, reli-
able, secure, and faster mobile data experience. 

Ooredoo represented by Fast Telco has also been 
recognized as a Gold Partner in the Aruba Partner 
Ready for Networking Program with Hewlett Packard 
Enterprise. It has also signed up to be Aruba’s first 
Managed Service Provider (MSP) in Kuwait. Gold 
Certified Partners are recognized for having some of 

the industry’s best-trained network engineers and 
demonstrating the highest level of expertise in planning, 
designing, implementing, and supporting complex net-
working, security, and wireless solutions. Ooredoo have 
fulfilled Gold level competencies and completed note-
worthy projects in the country which has enabled them 
to reach this level.  Ooredoo has also signed a partner-
ship with Nutanix, Inc. a leader in enterprise cloud 
computing, to offer Virtual Desktop Infrastructure 
(VDI)-as-a-Service to businesses in Kuwait. The tele-
com service provider has implemented Nutanix 
Enterprise Cloud Platform combined with Citrix Virtual 
Desktops software in its data center with a view to 
provide a fully supported solution for desktop virtual-
ization to small and medium businesses (SMBs) and 
enterprise customers.  

Moreover, Ooredoo and Batelco, the leading digital 
solutions provider in Bahrain, partnered to launch 
“Global Zone” in Kuwait which will offer an ecosystem 
platform to further support the enablement of digital 
transformation in the region. The company has also 
partnered with Warba Bank, Kuwait’s leading Islamic 
Bank with the aim of providing innovative digital servic-
es, solutions, and products to their customers. This part-
nership is also the first of its kind in Kuwait which will 
provide mutual cooperation in providing innovative and 
smart digital solutions that will satisfy customer needs 
and provide them with the best and most innovative dig-
ital experience. 

Lastly, Ooredoo Kuwait announced its 5-year part-
nership agreement with Tamdeen Pearl, a subsidiary of 
Tamdeen Group, Kuwait’s leading mixed-use property 
developer. As per this agreement, Ooredoo will provide 
innovative services and integrated digital communica-
tion solutions supported by the high-speed 5G technol-
ogy for phase one of Al Khiran project, the ‘’Hybrid 
Outlet Mall’’, located in the heart of Sabah Al Ahmad 
Sea City, and the region’s first hybrid outlet, leisure and 
lifestyle destination. Ooredoo will also support the proj-
ect with state-of-the-art cyber security technical serv-
ices with its highest international standards and specifi-
cations. Ooredoo’s social responsibility strategy is 
based on many values including communicating with all 
segments of the society, caring for them and enriching 
their digital lives, as well as manage all the challenges 
that might hinder the progress of the societies. 

Thus, Ooredoo Kuwait collaborated with the 
International Organization for Migration (IOM), a relat-
ed organization of the United Nations (UN), that plays a 
leading role in the field of migration governance global-
ly. The collaboration allows Nojoom members who are 
also Ooredoo customers to donate their points to IOM 
on MyOoredoo Application. 

Ooredoo continued with the campaign which was a 
dedication to all frontliners encouraging them and high-
lighting the fact that they are the real soldiers who will 
protect us and help us get through the crisis.  

Moreover, the “Free minutes and internet, on us” was 
activated as part of our efforts to support our customers 
while the country is going through COVID-19 circum-
stances. Ooredoo Kuwait offered special free offers to 
help all customers stay connected at all times with the 
tagline “Stay safe! Stay home! Stay online!” Ooredoo 
Kuwait offered free 5GB internet per day for all cus-
tomers. From another side, Ooredoo offered our cus-
tomers exceptional packages at exclusive prices to 
encourage them to stay at home safely, last but not least, 
our employees were working safely from their homes, 
and government officials were given all the support from 
our side through offering them free SIM cards, internet, 
and calls to stay connected with their families and 
friends. Proactive, data-driven crisis response has been 
shaped. We have identified and acknowledged the crisis 
and delineated COVID-19 response plan from normal 
business activities. Formed a committee to coordinate 
responses to all stakeholders on a daily basis. Took 
steps to provide continued delivery of critical national 
infrastructure and fulfill customer priorities around 
maintenance and confidence. Data usage scored up to 
93 percent nationwide during full lockdown in May 
2020. Telecommunications is a people-intensive indus-
try, with a seasoned workforce that includes teams in 
offices, on trucks and in retail storefronts. During Covid-
19, work-from-home strategy was applied. The PPE 
handbook was circulated amongst all employees at OK 
and all premises were disinfected when working in the 
office resumed. All offices were labelled with social dis-
tancing and health and safety tips signs and stickers. 
Determined which employees can work remotely with-
out compromising productivity.  

Prioritized cyber safe remote technology capabilities 
to transition workers to remote work while maintaining 
productivity. Assure the safety of employees who need 
to continue working on-site by continually updating and 
communicating risk-mitigation guidelines. Drafted and 
updated HR policies to ensure they are appropriate in 
the current environment. Free SIMS distribution and 
gifts to Quarantine centers in Kuwait. Ooredoo Kuwait 
gifted all C19 patients under quarantine and the staff 
treating them at Aqua Marine Resort, Sea Shell Resort, 
and Khalifa Resort. 

Ooredoo Kuwait Group holds AGM
93.20% of shareholders attend the annual general assembly meeting

KUWAIT: (From left), Mijbil Al-Ayoub, Omar Al-Bassam, Taban Tripathi, Abdulaziz Al-Babtain, Dr Yousuf Al-Sellili, 
Fadi Kawar, Steven Colinz, Amado Nadai and Essa Al-Mousa. KUWAIT: (From left) Nazem Al-Ghabra, Fatina Ahmad, Dr Yousuf Al-Sellili, Eman Abu Khadra and Fatima Dashti

• 15 fils per share cash dividend declared 
• Reported consolidated revenues of KD 593 million in 2020 
• Ooredoo Kuwait reported revenues of KD 209.8 million in 2020 
• Al-Thani: NMTC group will unite efforts to dominate the telecom industry this year 

and in the post-pandemic era 
• Al-Babtain: Ooredoo Kuwait witnessed a remarkable jump in digital sales revenues 

by 90%

Sheikh Mohammed bin Abdullah Al-Thani


