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NBK adds Web/In-app payment 
to Samsung Pay, a first for Kuwait

Service allows customers to make online payments in one step 
KUWAIT: As part of its constant endeavors to meet
its customers’ needs, National Bank of Kuwait (NBK)
strives to provide world-class cutting-edge payment
solutions. In this context, NBK has added Web/In-app
Payment feature to Samsung Pay, for the first time in
Kuwait.

This service is the first of its kind in Kuwait that
allows customers to make their online payments in one
step using Samsung Pay Wallet, without the need to
enter card data and wait for OTP, providing a quick,
easy and secure payment method for Samsung Pay
enabled customers.

The service is currently available through the web-
sites of eligible stores for credit cards and debit cards.
NBK offers the service for merchants who wish to pro-
vide customers with Samsung Pay Web/In-app check-
out, as well as for customers from Samsung smartphone

users for seamless and secure payment experience.
NBK was the first bank in Kuwait to launch

Samsung Pay last September, which is an innovative
wallet payment solution, based on MST and NFC tech-
nologies, that allows customers to use their Galaxy
smartphones to make their payments at most NFC-
enabled POS terminals at their favorite stores as well as
in online purchases. On this occasion, Prasad Srinivasa,
Head of Payment Acceptance and Customer Loyalty,
Consumer Banking Group, National Bank of Kuwait,
said: “We always strive to provide cutting-edge pay-
ment solutions, as part of our keenness to provide a
top-notch banking experience to our customers and to
consolidate our leadership in providing digital banking
services.”

NBK’s Digital Transformation Strategy yielded many
advanced digital services and payment solutions, as

part of the efforts to keep
pace with the rapid techno-
logical advancement and to
meet customers’ needs, in
view of the highly increas-
ing reliance on digital chan-
nels and services for their
transactions, as a result of
the exceptional circum-
stances imposed by the
coronavirus pandemic, he
pointed out.

Srinivasa concluded:
“We promise our customers

more of the advanced digital services and solutions that
meet their needs, enrich their banking experience, and
reflect NBK’s capabilities, tremendous technological

infrastructure, and strong partnerships with leading
brands.”

To activate Samsung Pay, you can download the
Samsung Pay App from Galaxy Store, log in to your
Samsung account from Samsung Pay App to set your
PIN and fingerprint, then tap on “add card” and scan or
manually enter the card number, and finally, verify your
card through SMS/e-mail option and enter the OTP. It
is worth mentioning that NBK was named “Best
Consumer Digital Bank - Middle East” for 2020 by the
reputable international magazine Global Finance, in the
annual survey of the World’s Best Digital Banks 2020.
The New York-based magazine selects winners based
on the evaluation of a world-class panel of judges at
Infosys, a global leader in consulting and technology,
whereas Global Finance editors are responsible for the
final selection of all winners.

Prasad Srinivasa

Ooredoo Kuwait
honors its 
success partners 
KUWAIT: Ooredoo Telecom, the first to introduce
innovative digital services in Kuwait, organized a cere-
mony to honor its success partners from retail distrib-
uters, sub dealers and a number of the company’s sales
managers, and thank them for their active participation
in the successful prepaid sales campaign launched in
November and ended in December 2020 and achiev-
ing the highest sales during this period. The ceremony
took place at the company’s headquarters in Ooredoo
Tower on February 24, 2021. 

During the ceremony, Senior Director, Consumer
Sales, Ooredoo Kuwait, Ahmed Dardab, awarded the
sub dealers and retails shops with the highest sales
figures on the latest prepaid sales products promo-
tional packages and valued prizes worth more than
$600,000, including iPhone XS devices. This honor is
a reflection of the dedication of the members and retail

shops and the tireless efforts they made during the last
two months of 2020, in which Ooredoo Kuwait wit-
nessed distinguished achievements in terms of both;
the services provided and the percentage of sales dur-
ing this period of time. 

Ahmed Darbad, Senior Director, Consumer Sales,
Ooredoo Kuwait, said: “Despite the challenges the
telecommunications market in the State of Kuwait has
experienced, we will continue conducting exceptional
promotional activities and support the various market
sectors with all means in order to efficiently serve our
customers, and provide what is commensurate with the
customer base in Kuwaiti market.”

Dardab added: “Ooredoo Kuwait embraces a group
of individuals demonstrate exceptional efficiency in
their interactions with customers and adequate knowl-
edge of the local market, business methods and sales.”
Darbad concluded: “We are always keen on training
and developing the staff of our sales department on an
ongoing basis and enrich their skills, especially those
related to dealing with customers and methods of dis-
cussion and dialogue.” It is noteworthy that Ooredoo
launched one of its largest campaigns in the Kuwaiti
market to support more than 1500 sub-distributors, by
offering unique products that suit all segments, includ-
ing the prepaid plans and bundles. 

Kuwait Trend Micro 
launches Vision 
OneTM platform 
KUWAIT: Kuwait Trend Micro Incorporated, a global
leader in cybersecurity, yesterday announced the launch
of Trend Micro Vision OneTM, an innovative break-
through in visibility and response that empowers security
teams by eliminating security alert overload from a single
console. The new platform, Trend Micro Vision One, has
extended detection and response (XDR) at its core and
raises the bar with new capabilities to help security
teams to see more and respond faster.

Organizations are struggling with siloed tools, dis-
jointed alerts and stealthy, sophisticated threats, whether
they have a Security Operations Center (SOCs) or are
relying on stretched IT security teams for SOC functions.
Trend Micro has helped hundreds of organizations iden-
tify and reduce cyber risk by correlating alerts across the
entire IT environment, with the industry-first XDR solu-
tion launched in 2019.  Now, with Trend Micro Vision
One, the company is solving more complex security chal-
lenges with enhanced XDR, new risk visibility, new third-
party integrations, and simplified response to threats
across security layers. 

“The past year has seen escalating complexity in IT
stacks, with environments across the region becoming
highly hybridized,” said Dr Moataz bin Ali, VP and
Managing Director, Middle East and North Africa, Trend
Micro. “XDR connects every aspect of infrastructure,
from email and endpoints to cloud workloads and net-
works. And Trend Micro Vision One brings these capabil-
ities together in a comprehensive view of the entire envi-
ronment, ridding security teams of alert fatigue and pro-
viding them with a rich, contextual view that allows them
to hunt down and contain threats more effectively.”

With Trend Micro Vision One, organizations can max-
imize efficiency by making less sophisticated security
resources operate at a more expert level. The new plat-
form allows them to faster dissect security incidents,
identify critical threat patterns and complex attacks and
understand their overall security posture and trends, so
organizations can proactively identify and assess poten-
tial security risks. According to Gartner, Innovation
Insight for Extended Detection and Response, March
2020, “Two of the biggest challenges for all security
organizations are hiring and retaining technically savvy

security operations staff, and building a security opera-
tions capability that can confidently configure and main-
tain a defensive posture as well as provide a rapid detec-
tion and response capacity. Mainstream organizations
are often overwhelmed by the intersectionality of these
two problems.”

The holistic threat defense platform is true to its name,
offering:
• Visibility & threat intelligence: Cross-layer detection

models, along with security risk visibility supported
by Trend Micro Research insights, enable enterprises
to see complex attacks and particular points of secu-
rity risk that siloed solutions miss. In preview, are new
insights into SaaS application usage, their risk levels
and trends over time.

• Purpose-built sensors: Native integrations with Trend
Micro security stack across critical security layers. 

• Fit with existing infrastructure: Out-of-the-box, API
integrations with existing third-party solutions
already in use to compliment workflows.

• Simplified management: Ability to adjust security
policies and drive response actions across security
layers from a single console instead of swivel chair
management

In addition to the layered security from Trend Micro,
customers can easily connect this new platform into other
security technologies such as third-party endpoint pro-
tection platforms and SIEM and SOARs, including new
integrations with Fortinet,  Microsoft Sentinel and Splunk
just to name a few. Early adopting customers are ready to
act on the developing opportunity to integrate beyond
SIEM and SOAR, with solutions like firewalls, ticketing
solutions, identity and access management.

This new blog from IDC resulted from a briefing prior
to launch and goes into further detail on the new Trend
Micro platform. To find out more about Trend Micro
Vision One, please visit TrendMicro.com. 

What will US 
economic 
recovery look like?
WASHINGTON: The US economy is rebounding
faster than expected from the COVID-19 recession,
outperforming the most pessimistic estimates. But some
areas remain largely shut down. So what will recovery
look like?

How fast will the economy grow? 
The International Monetary Fund estimates the GDP

of the United States will expand by 5.1 percent this year,
after contracting by 3.5 percent in 2020 as the pandemic
forced lockdowns that shuttered businesses nationwide.
But economists think the growth rate could accelerate
further. The nearly $3 trillion in government stimulus pro-
grams last year, including a $900 billion measure
approved in late December, were key to helping the US
economy bounce back. And Congress is moving toward
approving President Joe Biden’s $1.9 trillion rescue pack-
age, which will provide more support for businesses,
families and state and local jobs. Federal Reserve Chair
Jerome Powell acknowledged growth could hit 6.0 per-
cent, while private forecasters like Gregory Daco of
Oxford Economics said it could break 7.0 percent.

The quick recovery has raised concerns that price
increases could spiral higher, but Powell tamped down
those fears, saying inflationary spikes in coming months
are unlikely to last. And the Fed has pledged to keep
interest rates low until employment recovers and inflation
stays above 2.0 percent for some time.

When will the jobs come back?
As businesses were able to reopen and adapt to new

COVID-19 restrictions, the country regained about half
of the 20 million jobs lost in the early weeks of the pan-
demic. Many of the remaining 10 million jobs are in the
hardest-hit service sectors like hotels and restaurants-
losses that fell especially hard on Black and Hispanic
workers. And millions more have seen their hours cut or
have left the labor force entirely, including large numbers
of women who are taking care of children. Those jobs
and hours likely will not come back until the vaccine roll-
out reaches a critical mass of Americans, allowing people
to resume normal activities without fear so businesses
and schools can fully reopen. The official unemployment
rate-known as U-3 — hit 6.3 percent in January, a dra-
matic worsening from 3.5 percent a year earlier. For Black
workers the rate was 9.2 percent.

But when including individuals who have been dis-
couraged from looking for work, or who are working
part-time but want a full-time position, the broader U-6

rate was 11.1 percent. “The aid and stimulus are critical to
bridging COVID-tainted waters, stemming employment
losses ... and priming the pump for a more robust recov-
ery once social distancing measures are lifted,” econo-
mist Diane Swonk of Grant Thornton said.

Moody’s Analytics estimates Biden’s stimulus plan
would create 7.5 million jobs this year alone.

Which sectors are rebounding fastest? 
The housing market, strong before the pandemic,

paused only briefly before roaring back hotter than
before. Fueled by rock-bottom mortgage rates-and with
remote work perhaps starting a trend of people moving
out of congested areas-sales of new and existing homes
have jumped about 20 percent above the pre-pandemic
level. But supplies have fallen as homebuilders struggle to
keep up with demand, driving prices higher.
Manufacturing, too, has recovered steadily since last
summer, although output remains below where it was in
early 2020. And even as consumers have been forced to
curtail activities, they have opened their wallets to spend
freely on autos, electronics, furniture, and building and
gardening supplies. Online retailers have been the big
winners, with a sales increase of just under 30 percent
over the year.

Where is the damage still visible? 
The most visible impact of the recession is in the trav-

el, hospitality and entertainment industry, which likely will
come back to life quickly once people are able to take
vacations and enjoy concerts, movies or plays. But econ-
omists have warned about the potential for more perma-
nent scars on the economy in the wake of the pandemic.

Thousands of shops and restaurants have closed per-
manently, and there is a risk of a wave of bankruptcies if
the recovery doesn’t come soon enough for some heavily
indebted firms. State and local governments, which typi-
cally cannot borrow to finance their operations, are fac-
ing the possibility of slashing teachers, police and fire-
fighters from the payroll to compensate for massive relief
spending.—AFP

Women fight for 
funding in man’s 
world of tech startups
SAN FRANCISCO: Lauren Foundos has excelled at
just about everything she has put her mind to, from col-
lege sports and Wall Street trading to her Forte startup
that takes workouts online. Being a woman in the over-
whelmingly male world of venture capital was still a bar-
rier-but, like many other female entrepreneurs, she only
worked harder to succeed.

“In some cases, before I even spoke, they were asking
me if I would step down as chief executive,” Foundos said
of encounters with venture capitalists. “This was a whole
new level.” Men would speak past her in meetings, dis-
cussing whether she could emotionally handle the job as
if she wasn’t there, or wondering out loud who would
take care of the books. “When that happens, I tell them I
am right here,” Foundos said. “I am the finance guy; I
worked at big banks for more than 10 years. I’ve been the
best at everything I have ever gone into.”

Startups can only get by so long relying on friends,
family or savings before eventually needing to find
investors willing to put money into young companies in
exchange for a stake in the business.

Money invested in startups in their earliest days, per-
haps when they are no more than ideas or prototypes, is
called “seed” funding.  When it comes to getting backing

for a startup it is about trust, and that seems to be lacking
when it comes to women entrepreneurs, according to
Foundos and others interviewed by AFP.

“I don’t think women need to be given things,”
Foundos said of venture capital backing. “But I think they
are not seeing the same amount of deals.” Forte has
grown quickly as the pandemic has gyms and fitness cen-
ters scrambling to provide online sessions for members.

Foundos brought on a “right-hand man,” a male part-
ner with a British accent, to provide a more traditional
face to potential investors and increase the odds of get-
ting funding. She has taken to asking venture capitalists
she meets if they have invested in women-led companies
before, and the answer has always been “no.” 

Sex for funding? 
A paltry few percent of venture capital money goes to

female-led startups in the United States, according to
Allyson Kapin, General Partner at the W Fund and
founder of Women Who Tech (WWT). Being sexually
propositioned in return for funding, or even an introduc-
tion to venture capitalists, is common for women
founders of startups, according to a recent WWT survey.

Some 44 percent of female founders surveyed told of
harassment such as sexual slurs or unwanted physical
contact while seeking funding. And while last year set a
record for venture capital funding, backing for women-
led startups plunged despite data that such companies
actually deliver better return-on-investment, according to
Kapin. “This isn’t about altruism or charity, this is about
making a (load) of money,” Kapin said of backing
women-led startups.

Bar set higher 
Prospects for funding get even more dismal for

women of color. Black entrepreneur Fonta Gilliam worked
overseas with financial institutions for the US State
Department before creating social banking startup Invest
Sou Sou. Gilliam took the idea of village savings circles
she had seen thrive in places such as Africa and built it
into a free mobile app, adding artificial intelligence and
partnering with financial institutions. She created a Sou
Sou prototype and started bringing in revenue to show it
could make money, but still found it tougher to get fund-
ing than male peers.

“We always have to over-perform and overcompen-
sate,” Gilliam said. “Where startups run by men would
get believed, we’d have to prove it 10 times over.” Gilliam
got insultingly low valuations for her startup, some so
predatory that she walked away. —AFP

WASHINGTON, DC: US President Joe Biden speaks about
the American Rescue Plan and the Paycheck Protection
Program (PPP) for small businesses in response to coron-
avirus, in the Eisenhower Executive Office Building in
Washington, DC. — AFP

Allyson Kapin, General Partner at the W Fund and co-
founder of Women Who Tech, peeks out of her back door
before an interview with AFP in Washington, DC.— AFP


