
LONDON: A lone worker kneels among the vines at
the Ridgeview winery in southern England, as a
dozen or so visitors sample the estate’s sparkling
wine. Demand for British wine is up domestically
but at the same time, Brexit has led to a shortage of
seasonal workers, increased costs and red tape.

Across the country, similar problems have dis-
rupted businesses since Britain fully left the
European Union in January. But it is not yet clear
whether the issues are just teething troubles or
more long-lasting. Tamara Roberts, chief executive
of the family run wine estate, said finding labour had
never been a problem in the past.

“It’s only really been this year we have seen real
shortages,” she told AFP. “It’s really tricky with the
pandemic and the travel restrictions to see where
the pressure is coming from. “We think Brexit
pushed people to stay home because we haven’t
made it easy for them to come.”

The political and economic repercussions from
Britain’s vote five years ago to leave the European
Union are far from over. The British wine industry
did not take a stand at the time but is now strug-
gling with the consequences. “We have time to con-
sider our options, work with agencies” to find
around 20 seasonal workers, “but we don’t have a
solution,” said Roberts.

“We’re looking for a chef, we haven’t been able to
push our offer in that area as we would have hoped,”
she added. “There is definitely a pressure to increase
pay if we’re all competing for the same people.” At
the same time, “we’ve seen logistics costs tripling”
because the red tape for exporting product and
importing machines and bottles has become so com-
plicated that Ridgeview now goes through middle-
men, she added. “Whether it’s Germany or France or

Holland, the interpretation of rules are quite different
so it’s quite hard to navigate.”

‘Existential threat’ 
For small businesses, costs are rising quickly and

squeezing margins. “We’ll probably have an idea by
the end of the year of what’s short-term, what’s
long-term,” said Roberts. On the up side, domestic
demand has jumped given the difficulties of import-
ing foreign wine, especially online.

“The hospitality industry hasn’t fully reopened.
We hope to see a recovery in that, we think that will
happen before the recovery in exports,” added
Roberts. She also noted that the impact of Brexit
remains vague.

Much will depend on the bilateral trade agree-
ments signed by Britain and other countries, such as
those that have just been agreed with Norway or
Australia, or the one under negotiation with the
United States. Further north, in Boston, which had
the highest number of pro-Brexit votes in 2015, Ian
Collinson’s flower growing business has reported
the same difficulties in finding seasonal workers for
times of peak demand, such as Valentine’s Day and
Mother’s Day. Brexit has been a positive in that
“demand is high because of the extra friction on
imports”, he said.

But if the labour issue is not solved, it is “an exis-
tential threat to the industry in the UK”, he added.
Collinson is considering scaling back production
and ending it in certain varieties that require more
manual labour, in favour of more mechanised
blooms such as lilies.

No timber 
In London, Sanjay Nairi, complained that Brexit

had compounded existing difficulties in sourcing
materials for his construction company “Refurb-it-
all” because of high demand. “Cement, timber...
materials that are coming across from the continent,
these have got delay times, the supply chain is unre-
liable, materials prices are going up practically on a

daily basis,” he said.
And he too is struggling with labour shortages. “I

lost about seven guys,” out of a staff of around 20,
he said. Yet demand, particularly from individual
homeowners who have saved money during the cri-
sis and want to renovate their homes, is high. —AFP

LuLu Hypermarket 
launches ‘Let’s 
Connect 2021’
KUWAIT: Regional retail heavy weight LuLu
Hypermarket has launched ‘Let’s Connect 2021’, an inno-
vative promotion intended to bridge distances and con-
nect people during the ongoing health crisis. The promo-
tion aims to help people overcome the communication
limitations caused by the crisis, which has separated fami-
lies from their loved ones back home, kept people away
from work and students from school, as well as disrupted
social engagements both offline and online.

To promote connections during the crisis, the Let’s
Connect festival, which runs from 23 June to 3 July in all
outlets of the hypermarket in Kuwait, is offering aston-
ishing deals on a wide range of communication tools
such as smartphones, tablets, laptops and other IT
accessories.

Special prices during the ‘Let’s Connect 2021’ pro-
motion are available on all leading electronics brands at
the hypermarket, including on smartphones and acces-
sories from Apple, Samsung, Lenovo, Toshiba, Xiaomi,
Huawei, Vivo and Oppo, as well as on accessories from
brands such Anker, Aukey, Belkin, Kioxia, Sandisk,
Trands, Xcell and others. 

Besides direct sales at all LuLu Hypermarket branch-
es, the promotion is also available online to help shop-
pers who cannot readily access the retail stores due to
lack of time or other precautionary constraints. 

Both offline and online shoppers can also avail several
modes and terms of payment from Gulf Bank and other
leading banks in the country. In addition, another high-
light of the Let’s Connect promotion is the special install-
ment scheme offered by LuLu Hypermarket that allows
customers to make purchases on easy repayment terms.

Let’s Connect 2021 underlines LuLu Hypermarket’s
firm belief that communication between people, whether
offline or online, is the foundation that helps build strong
social relations among families, friends, and relatives. In
this regard, the promotion offers shoppers the ability to
avail of a wide variety of high-quality communication
equipment at very competitive prices.

For small businesses, costs are rising quickly and squeezing margins

Brexit proves a headache 
across UK business sectors

BURGESS HILL: A worker inspects wine vats at Ridgeview Estate’s winery near Burgess Hill, southern
England. Problems have shaken the lives of many businesses across the country since the UK’s effective
exit from the single market in early January, without it being yet possible to know whether they will be
temporary or sustainable. —AFP

Argentina resumes 
beef exports
BUENOS AIRES:  Argentina’s government on Tuesday
announced the progressive resumption of beef exports
suspended a month ago in a bid to moderate skyrocket-
ing prices at home. Exports were authorized up to a max-
imum of 50 percent of 2020’s average monthly volumes,
government ministers told reporters in Buenos Aires.

The country is the world’s fourth-largest beef
exporter as well as one of its biggest consumers per
capita, and revenues from the sector are vital to the
country’s economy. It exported some 819,000 tons of
beef and cow leather worth $3.37 billion in 2020 — a
16.5-percent drop from 2019 — primarily to China,
Germany and Israel, according to the INDEC statistics
institute. “The 50 percent quota will remain in place until
August 31 and depending on the results, we will consider
how to adapt it,” said Minister of Productive
Development Matias Kulfas. The quota excludes exports
under an agreement with the European Union on hor-
mone-free beef.

The government is also prohibiting the export of sev-
en beef cuts popular with domestic consumers, including
the family staple “asado,” until December 31. “The
absolute priority is that there is no shortage of meat on
the Argentinian table. We think this will help to stabilize
prices,” Kulfas said of the measures.

In mid-May, President Alberto Fernandez’s govern-
ment announced a one-month suspension on foreign
meat sales to “get the sector in order, restrict speculative
practices and avoid tax evasion in foreign trade.” Poverty
affects 42 percent of Argentines, and Fernandez sought to
reduce the cost of living by implementing price controls.

Fernandez insisted Argentina could not accept the
recent rise in meat prices in a country already reeling
from three years of recession and the adverse eco-
nomic impact of the coronavirus pandemic.

The price rises contributed to Argentine inflation,
already among the highest in the world, reaching 17.6
percent in the first quarter of 2021, according to INDEC.
Cattle farmers announced a two-week halt on domestic
beef sales in response to the government’s move.

The protest did not harm domestic availability,
with butcheries and markets having stocked up and
consumption dropping due to a sharp price increase-
some 76.2 percent year-on-year in May. According to
Argentina’s chamber of industry and commerce, the
industry employs some 100,000 people. —AFP

NBK named Best 
Trade Finance Bank 
in Kuwait for 2021
KUWAIT: National Bank of Kuwait (NBK) was named
“Best Trade Finance Bank in Kuwait for 2021” in the annu-
al survey of Global Trade Review (GTR) magazine special-
ized in global emerging markets and trade, commodity
finance and transaction banking.

GTR’s selection of NBK as one of the leading banks in
the Middle East and North Africa (MENA) region in the
area of trade finance, was based on surveys of customers
and market-specialized institutions worldwide. The GTR
Leaders in Trade awards highlight excellence in the trade,
commodity, supply chain and export finance, and fintech
markets.

It is worth mentioned that, despite the challenges
imposed by the COVID-19 pandemic on global trade,
NBK contributed to mitigating its impacts by continuing
to provide trade finance services to various customer seg-

ments to weather this crisis, with priority given to medical
supplies and foodstuff.

The bank also continued to lead major syndicated
financings and provide banking facilities for mega projects
in a number of sectors, including the oil sector, the latest
of which was the syndicated facilities arranged for Kuwait
Petroleum Corporation (KPC) amounting KD 1 billion. In
addition, the bank fully employed its global platform and
widespread network to help its customers ensure their
transactions are made, despite working remotely,and the
disruptions in global supply chains resulting from the pan-
demic. GTR is a reputable global trade finance magazine
that publishes reports and analyses on trade export, com-
modity and supply chain finance, as well as trade credit
insurance, treasury and fintechmarkets. Each year GTR
recognises the market’s pioneering institutions and top
performers from around the world in the GTR Leaders in
Trade Awards and GTR Best Deals Awards.

It is worth mentioning that NBK was also named Best
Trade Finance Provider in Kuwait for 2021 in the annual
survey of the reputable international finance magazine
Global Finance. The rankings are based on input from
industry analysts, corporate executives and technology
experts worldwide.

BUENOS AIRES: File photo taken on May 20, 2021 show
pieces of meat are seen at the butcher’s shop of the
Don Julio restaurant in Palermo neighbourhood, Buenos
Aires. Argentina announced the progressive resumption
of beef exports suspended a month ago in a bid to
moderate skyrocketing prices at home. —AFP
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HUAWEI Themes launches 
the 2021 edition of ‘Next 
Design Awards’ in ME
DUBAI: HUAWEI Themes, a leading pre-installed ,
customisable design application on Huawei devices,
has announced the 2021 version of ‘Next Design
Awards’, to discover and celebrate the highest quality
design work in the Middle East and Africa region.
Through this contest, Huawei aims to push the
boundaries of design in the world by offering creators
the opportunity to produce digital aesthetics under
the 2021 theme ‘Let your inspiration flow’. 

The 2021 edition of Next Design Awards wel-
comes designers to submit work across seven cate-
gories including Phone Themes, Watch Faces, Cities in
Bloom, Foldable Screen Themes, Enjoy the Moment,
Original IP, and Wallpapers. The judging panel

includes leading designers and global artists such as
Song Xiewei, Klaus Hesse, and Takashi Akiyama.

Winners of the Next Design Awards 2021 will be
eligible for a total pool of $200,000 across the cate-
gories of Grand Prize, Stars of Tomorrow,
International Artists, and Amazing Animators. The
winner of the Grand Prize will be awarded $20,000,
which includes $10,000 in cash and $10,000 in
grants, as well as a HUAWEI Mate 40 smartphone,
and the latest HUAWEI Watch 3. Winners will addi-
tionally be designated as HUAWEI Themes-certified
designers, and thus eligible to earn revenue from
HUAWEI Themes.

Adam Xiao, Managing Director of Huawei Mobile
Services in the Middle East and Africa, Huawei
Consumer Business Group, said, “We are thrilled to
kick start the 2021 edition of the Next Design
Awards by HUAWEI Themes. Last year’s edition saw
over 500competitors from the MEA region alone,
which shows the calibre of design-centric and cre-
ative minds. We invite our 2021 participants to ‘Let

your inspiration flow’ and bring forward their best
work for the world to appreciate and enjoy.”

In the contest’s 2020 edition, the Next Design
Awards attracted over 41,000 entries from 90 coun-
tries, and over 100 designers were certified by
HUAWEI Themes. The prestige earned from winning
the competition resulted in substantial commercial
success for a number of themes designers in the
region. 

HUAWEI Themes is available in over 170 countries
and regions, it features a global user base of 600 mil-
lion users, and 120 million monthly active users.
HUAWEI Themes has helped build a vibrant commu-
nity of over 10,000 creators.

Participants will be able to sign up for the Next
Design Awards through their HUAWEI ID, with both
pictures and videos. Pictures submissions must be
higher than or equal to 3,000 pixels, and under 20MB
in size, while videos submissions must be in MP4 or
GIF format, editable, and under 20MB in size.
Participants can submit up to 30 entries each.

Argentina strikes 
deal with creditor 
countries 
BUENOS AIRES: Argentina said Tuesday it had
reached an agreement with the Paris Club of creditor
countries to avoid defaulting on a loan repayment in
July, unlocking temporary relief of some $2 billion.
“We have reached an understanding with the Paris
Club” to avoid defaulting on July 31, when a grace
period was to expire for the repayment of a final
tranche of debt of about $2.4 billion, Economy
Minister Martin Guzman told reporters.

Instead of $2.4 billion, Argentina will repay $430
million in the short term, followed by the rest later.
The $2.4 billion was the last repayment on debt
renegotiated with the Paris Club in 2014. Paying the
amount, said Guzman, “would have been a blow to
international reserves, (and) would have generated
more exchange rate instability and more macroeco-
nomic instability.”

A default, on the other hand, would have similarly
been a hard blow to the economy. The new repayment
dates have not been defined, Guzman added, but the
first would likely be by July 31 and the second in 2022.

Argentina will continue negotiations for repay-
ment of some $44 billion borrowed from the
International Monetary Fund by the previous gov-
ernment in 2018. “Our goal is to have a good agree-
ment, the sooner the better, but the priority is that it
be good,” said Guzman. —AFP


