
NBK launches summer 
campaign:  Customers 
could win 9 Tesla cars 
KUWAIT: National Bank of Kuwait (NBK) is
keen to reward its customers all year round by
continuing to launch unique and exceptional
campaigns that give them the chance to enter
draws to win prizes tailored to their expecta-
tions. In this context, NBK launched its annual
summer campaign 2021, enabling customers to
win 9 Tesla Model 3 cars.

It is worth mentioning that NBK’s campaign for
this summer is the first of its kind in Kuwait.

NBK credit or prepaid cardholders can get the
opportunity to enter a draw and win 7 Tesla Model
3 cars when using their eligible cards during the
campaign that started early June 2021 and ending 31
December 2021. NBK also allows students who
transfer the student allowance to the bank and
apply for Al-Shabab prepaid card to get 3 chances
to enter the draw on 2 Tesla Model 3 cars.

Eligible NBK credit and prepaid cardholders will
have greater chances to enter the draw as they use

their cards locally and internationally, by getting 1
chance for every KD 1 spent locally, and 2 chances
when using their cards outside Kuwait.

The eligible cards are as follows:
l NBK Visa Platinum Credit Card
l NBK Visa Signature Credit Card
l NBK Visa Infinite Credit Card
l NBK-Kuwait Airways (Oasis Club) Visa

Signature Credit Card
l NBK-Kuwait Airways (Oasis Club) Visa

Infinite Credit Card
l NBK Visa Infinite Privilege Credit Card
l NBK-Kuwait Airways (Oasis Club) Visa

Platinum Prepaid Card
l NBK Platinum Mastercard Credit Card
l NBK World Mastercard Credit Card
l NBK World Mastercard Miles Credit Card
l NBK World Elite Mastercard Credit Card
l NBK UEFA Champions League World

Mastercard Credit Card
l NBK UEFA Champions League Platinum

Mastercard Prepaid Card
On this occasion, Mohammed Al-Othman,

General Manager of Consumer Banking, National
Bank of Kuwait, said: “Our summer campaign this
year is totally exceptional and was designed to
meet the expectations of all our customers, includ-

ing providing special
offers, draws and special
valuable prizes.”

“We are keen to be
closer to our customers
from the youth, by care-
fully identifying their pref-
erences, which helps us in
our efforts to meet their
needs and helps us design
offers and rewards to suit
their lifestyles, in addition
to our digital services and
payment solutions, which
are considered the most advanced in Kuwait,” he
added. 

Al-Othman emphasized that NBK strives to
enrich the banking experience of NBK Credit
Cardholders by offering them an exquisite lifestyle,
and the opportunity to participate in unique and
exceptional campaigns all year round, which are
always well-liked and popular.

With returning to normal life, National Bank of
Kuwait launched a variety of exceptional rewards
for its customers, including cashback campaigns,
salary transfer rewards, and other exclusive offers
and draws that were well-received and appreciated
by customers.
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KUWAIT: Mubarak Al-Badr, Founder and Chairman
of the board of directors of Brandatt Electronic
Trading Company K.S.C., announced the registra-
tion of Brandatt company shares on OTC platform;
system for trading securities unlisted on Kuwait
Stock Exchange, to be the first Kuwaiti and Gulf
company in e-commerce sector to trade its shares,
by sale and purchase, using that activity for the
public. It is worth noting that Brandatt application,
which is available on Apple Store and Google Play
applications, in addition to Huawei Store for Apple
and Android devices, whether for mobile phones or
laptops, includes different thresholds to online
shopping channels, including everything related to
men and women and children.

Al-Badr pointed out that Brandatt E-Commerce
Company was established in 2016 and, since then,
has widened its activity gradually until it achieved
several successes at the commercial and economic
levels. Therefore, it is one of today’s attractive and
contributing sources to support Kuwaiti national

economy, thanks to the joint cooperation between
our Company and local and international compa-
nies, as well as to the customers, users and suppliers
joining the application. In this respect, we cannot
ignore the efforts exerted by our workers in all
technical, administrative and logistical fields, as well
as the recommendations of expert houses. Hence,
we are very keen to provide our customers with
their various requirements, focusing on expediting
fulfilling their orders with the most possible quality
and speed, whether they were inside or outside
Kuwait.

In order to achieve integration in performance,
Al-Badr said: “We were keen to own a service-
logistical arm represented by the delivery company,
Evco, which is 100 percent owned by Brandatt, so
as to ensure the level of quality, service and speed
in local delivery, in addition to our keenness to con-
tract with major global delivery companies to
ensure that orders reach our customers all over the
world”.

One of the major targets of the distinguished
activity of launching “Brandatt” on OTC Platform,
the system for trading securities unlisted on
Kuwait Stock Exchange, is to open the way for our
customers to be true partners of a Kuwaiti success
story to be added to the records of success sto-
ries, similar to international companies.

Mubarak Al-Badr added that, stemming from
the principle of transparency, Brandat shall be
keen to display its information through “Al-
Mawazi.com”, which is the first provider of real-
time price data and information on the shares of
companies unlisted on OTC Platform in Kuwait
Stock Exchange.

Brandat’s keenness to display its information
through Al-Mawazi platform is due to the fact that it
is characterized by ease of obtaining the main infor-
mation and its continuous investigation of the accu-
racy of information it provides to shareholders and
investors periodically through official sources and
not only through the company’s general assembly.

Al-Badr also indicated
that upon the Company’s
registration, it becomes the
first Kuwaiti technology
company to join OTC
Platform and provide its
shareholders with opportu-
nity for an easier exit or for
the entry if new investors.

On this occasion,
Fahad Al-Shariaan, CEO
of KIC Brokerage
Company, stated that KIC
Brokerage Company sole-
ly provides electronic trading solutions through its
application and website to its customers on OTC
Platform, the system for trading securities unlisted
on Kuwait Stock Exchange, which, in turn, will
allow a large segment of Shareholders to trade the
shares of all companies registered on the Platform
electronically.

KFH to join
GUST’s virtual
career fair 
KUWAIT: Under the theme
of “A bright future starts
with KFH”, Kuwait Finance
House (KFH) is participating
in the virtual career fair
organized by the Gulf
University for Science and
Technology (GUST). The
22nd career fair will be held
virtually for two days from
June 22nd - 23rd through
KHIBRA platform. 

Group Chief Human
Resources Officer at KFH,
Zeyad Abdullah Al-Omar
said that KFH participation comes in line with its efforts in
acquiring and qualifying the national talents. It also con-
firms its keenness to always be present in GUST career
fairs, and reflects its commitment to providing students
with career opportunities.  Al-Omar added in a press
release that during the virtual career fair, a specialized
KFH HR team will conduct virtual job interviews and
answer job seekers’ queries while educating them on the
opportunities available at KFH and the private sector. 

He pointed out that KFH has achieved great ratios in
nationalization, indicating the bank is keen on maintaining
high levels of benefits to its employees and new recruits.  The
bank encourages its staff to be certified and highly qualified
by providing them with all training programs they need to
enable them to enjoy productive and satisfying careers. KFH
continues its efforts to be a leader in the field of talent devel-
opment, particularly national labor by attracting, training, and
qualifying young graduates. It is worth noting that KFH has
taken part in two virtual career fairs organized by the
American University of Middle East (AUM) and the
Australian College of Kuwait (ACK) and recruited a number
of national talents to join KFH family. KFH has strong part-
nership with GUST in different fields that encompass spon-
soring the Islamic financing club activities, cooperation and
coordination concerning workshops, seminars, conferences,
lectures and training courses, in addition to career fairs and
scholarships programs among others. 

Brandatt shares registered on OTC platform

Brandatt, first Gulf e-commerce 
company to join OTC platform

Dollar rises amid 
a hawkish Fed 
KUWAIT: Last Wednesday saw a shift in the stance of the
Federal Reserve, who has for months been wary of signaling
that an end to its ultra-loose monetary policy would be in
sight. A hawkish twist saw Federal Reserve chair Jerome
Powell announcing at a press conference that Fed officials
expected to start raising interest rates in 2023, in addition to
beginning talks on eventually reducing the pace of its $120bn
per month asset purchase program. 

The moment when the Fed might start winding down its
support, suddenly looked to be on the horizon. The dot plot is
now showing that 13 of the 18 FOMC members predicted a
first interest rate increase in 2023, compared to 7 in March’s
dot plot. Fed officials are now expecting two interest rate hikes
in 2023, a year earlier than the forecast just three months ago.
Powell went on to explain the changing views during his press
conference, saying “Many participants are more comfortable
that the economic conditions in the committee’s forward guid-
ance will be met somewhat sooner than previously anticipated.
And that would be a welcome development.”

Powell tried to put some brakes on the notions of a rapid-
ly accelerating timeline toward monetary tightening, saying
that the dot plot needed to be taken with a “grain of salt”.
The Fed has vowed to continue buying Treasuries and
agency mortgage-backed securities at the current pace of
$120bn a month until it sees “substantial further progress”
towards its goal of a more inclusive recovery. Only later
would it increase interest rates, after certain economic mile-
stones were met, stressing that that the Fed’s monetary policy
guidance is not calendar-based but dependent on economic
outcomes.

Fed officials are now projecting that the US economy will
grow by 7 percent this year, and 3.3 percent in 2022, with
unemployment rate falling to 3.8 percent by the end of 2022,
down from 5.8 percent in May. Although they do not see the
economy to be overheating, they predict core inflation to
jump to 3 percent this year, but would fall back to 2.1 percent
in 2022 and 2023, a scenario consistent with the Fed’s aim of
a full recovery. 

Higher prices
The producer price index (PPI) was released on Tuesday

where it illustrated a gain in prices paid by producers, which
might force companies to increase prices on consumers. The
PPI has gained 0.8 percent in May following a 0.6 percent
increase in April. The main driver to the increase of produc-
tion costs comes from increased material costs and labor
expenses. Additionally, increased demand has depleted inven-
tories combined with transport bottlenecks, which influenced
the prices to increase.

Markets react
The shift in the Fed’s projections jolted the government

bond market, where treasuries of all maturities sold off
sharply in the back of the release. The benchmark 10-year
note rose 0.08 percent before cooling down to close the
week at 1.443 percent. The 5-year note closed the week 0.14
percent up at 0.876 percent. The 2-year note yield, which is
even more sensitive to the timing of Fed rate rises and had
budged little so far this year, jumped as well, to close the week
at 0.252 percent.  The Fed’s hawkish tone saw the greenback
strengthening taking the index up 2 percent to close the week
at 92.225. The dollar’s strength took its toll on the single cur-
rency, pushing the EUR/USD pair to three months lows clos-
ing at 1.1860, with the cable following suit reaching three
month lows of 1.3809 against the dollar.

UK inflation
UK’s inflation saw another jump last month, overshooting

economists’ forecasts and the Bank of England’s target, as the
reopening from lockdown drove up prices.  Figures released
by the Office for National Statistics on Wednesday showed
prices of consumer goods rose 2.1 percent in the year to May,
up from 1.5 percent in April and the highest level since July
2019. The consensus expectation was 1.8 percent.  Central
bankers have expressed confidence that such steep rises will
be temporary, driven by short-term supply chain bottlenecks,
rising commodity prices and suppressed demand. But some,
including BoE chief economist Andy Haldane, have warned
against complacency over upside inflation risks. It is worth
noting that BoE governor Andrew Bailey said last month he
would not hesitate to tighten monetary policy, by raising
interest rates from their current 0.1 percent, if price rises
appeared to be consistently outstripping 2 percent.

Retail sales 
Data released on Friday showed UK retail sales unex-

pectedly fell last month for the first time since January as
consumers spent more on meals and drinks out and less on
grocery shopping. The volume of retail sales fell 1.4 percent
in May compared to the previous month, throwing econo-
mist’s forecasts of a 1.6 percent increase into the wind. 

The decline followed a jump of almost 10 percent in
April, when non-essential shops were allowed to reopen for
the first time since early January in most of the country. The
largest contribution to the monthly decline in May came
from food stores, where sales volumes fell 5.7 percent.
Indoor hospitality reopened on May 17 in many parts of the
UK, resulting in many people eating out rather than cooking
at home. Non-food stores, in contrast, reported a 2.3 per-
cent increase. Household goods stores, such as furniture,
reported the fastest growth, of 9 percent.

A Separate report released on Tuesday showed the num-
ber of employees in the UK has risen by 197,000 since April,
the sixth consecutive monthly increase. The biggest gains for
May where among people working in hospitality, mainly
young people living in London. The unemployment rate
averaged 4.7 percent over the three months leading to April.

BOJ holds its ground
In its monetary meeting statement on Friday, the Bank of

Japan kept its rate targets unchanged and announced that it
will maintain its massive stimulus to support the economy
and extended a September deadline for its pandemic relief
program, suggesting that Japan will lag well behind the US in
ending its crisis mode policies. In a briefing following the pol-
icy decision, BoJ governor Haruhiko Kuroda said “In Japan,
inflation had not reached 2 percent even before the pandem-
ic. As such, we must continue with our ultra-loose monetary
policy even after the pandemic subsides, in order to achieve
our 2 percent inflation target.” The regulator surprised mar-
kets with the unveiling of a plan to boost funding for fighting
climate change, joining a growing number of central banks
stepping up efforts to address its economic and financial
consequences. 
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CBK announces 
winners of Al-Najma 
Account campaign 
KUWAIT: Commercial Bank of Kuwait conducted the
weekly draws on Al-Najma Account and salary transfer
campaign yesterday. The draws were conducted in the
presence of Ministry of Commerce and Industry represen-
tative Ahmad Al-Basman.

The results of the draws were as follows:
1- Al-Najma weekly account - the prize of KD 5,000

went to the winner Akeel Hussain Al-Ibrahim
2- Salary account campaign - the prize of up to KD

1,000 - went to the winner Hamad Mohammad Al-Ajmi
The bank stated that the salary campaign is aimed at

customers who transfer their salaries of KD 500 or more to
the bank, especially Kuwaiti employees and residents work-
ing in the government, oil sectors and companies listed with
the bank as well as retirees, and take advantage of the bene-
fits of this campaign and get an instant cash gift from KD
250 to KD 500 or an interest-free loan of five times the
salary and a maximum of KD 10,000 to Kuwaiti pensioner,
along with expatriate customers who transfer their debt
amounting to KD 10,000 or above to the bank will receive
an instant cash gift of 1 percent from their transferred debt.   

The bank stated that Al-Najma Account prizes are dis-
tinguished by the highest cash prize and diversity of prizes
throughout the year clarifying that the account offers week-
ly prize of KD 5,000, monthly prize of KD 20,000  and a
semi-annual prize of KD 500,000 in addition to the largest
prize - linked bank account payout of KD 1,500,000. 

Ooredoo offers 
Apple TV 4K to 
customers in Kuwait
KUWAIT: Ooredoo Telecom, the first to introduce inno-
vative digital services in Kuwait, and Gait, Apple
Premium Reseller, announced the launch of the next
generation of Apple TV 4K with the Siri Remote which
makes it even easier to watch shows and movies on
Apple TV with intuitive navigation controls. Hence,
Apple announced the launching of its all-new Apple TV
4K, in April 2021. 

With A12 Bionic, Apple TV 4K now supports high
frame rate HDR (High Dynamic Range) and Dolby
Vision video, enabling fast-moving action at 60 frames
per second (fps) to play more smoothly and appear
more lifelike than ever before. Together with tvOS - the

most powerful TV operating system - Apple TV 4K
works seamlessly with Apple devices and services to
magically transform the living room in ways that every-
one in the family will love.

The all-new Apple TV 4K comes in two storage fla-
vors and is available for Ooredoo customers at KWD
66 for Apple TV 4K 32GB, and for KWD 74 for Apple
TV 4K 64GB. Customers can also purchase it through
Ooredoo ADD for KWD 3 per month for the Apple TV
4K 32GB, or KWD 3.5 per month for the Apple TV 4K
64GB. The Apple TV 4K is also available through
Ooredoo and Gait official websites and sales of point, in
addition to branches. In a statement, Ooredoo Kuwait
shed a new light on the fact that companies that operate
in different sectors compete for maintaining and gaining
new customers, where customer satisfaction is driven by
offering them value through meeting their changing
desires and demands. Therefore, Ooredoo is always
keen on being the first in the country to offer its cus-
tomers the latest products and services that will
undoubtedly improve the customer experience. 

Burgan Bank announces 
winners of Yawmi draw
KUWAIT: Burgan Bank announced yesterday the
names of the daily draw winners of its Yawmi
account draw, each taking home a cash-prize of KD
5,000.

The lucky winners are: 
1. Hasan Abdullah Ashkanani
2. Zaid Natae Rowaie
3. Thekrayat Mousa Kakouli
4. Farah Osamah Aljarallah
5. Nadeen Hasan Alsadek
In addition to the daily draw, Burgan Bank also

offers a quarterly draw with more chances to win
higher rewards, offering the chance to one lucky cus-
tomer to win KD 125,000 every three months. The
Yawmi Account offers daily and quarterly draws,
wherein the quarterly draw requires customers to
maintain a minimum amount of KD 500 in their
account for two months prior to the draw date.
Additionally, every KD 10 in the account will entitle
customers to one chance of winning.  If the account
balance is KD 500 and above, the account holder will
be qualified for both the quarterly and daily draws.  

Burgan Bank encourages everyone to open a
Yawmi account and/or increase their deposit to
maximize their chances of becoming a winner. The
higher the level of the deposit, the higher the likeli-
hood to win.  


