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Lights, camera, real live audiences -
Milan fashion welcomes back actual
people to its shows Friday, a sign the

industry is ready to start turning the page
on virtual formats adopted during the pan-
demic. The numbers are still modest, with
only Armani, Dolce & Gabbana and Etro
inviting an audience to their men’s
Spring/Summer 2022 collections. “This is
the dress rehearsal of the return to nor-
malcy,” Federica Trotta Mureau, editor of
the Italian fashion magazine Mia Le
Journal, told AFP. 

The shows represent baby steps but
the effect of the live events, instead of the
video presentations or short films relied
on since early last year when coronavirus
cut short the twice-yearly shows in Italy’s
business capital, would still be appreciat-
ed, Mureau said. 

“The lights that go out and come back
on, the music that sounds as soon as the
first models come out... it’s an emotion

that digital cannot give us,” she said.
Armani was the first in late May to
announce the return of the public, after
being the first to shut them out in
February 2020.  “I’m scared, like every-
one else,” Giorgio Armani, 86, said as the
pandemic swept through Italy last year.

Goodbye dull shades 
The bulk of the 47 fashion shows tak-

ing place over five days will remain digital.
That was the case for Ermenegildo
Zegna, which kicked off the shows on
Friday with a virtual display featuring mod-
els wandering through labyrinths of green-
ery before returning to an urban concrete
landscape. 

“This marks a renaissance of luxury
craftsmanship, a movement that liberates
the man while preserving his uniqueness,”
said the brand’s artistic director,
Alessandro Sartori. Fendi came next, yes-
terday; Prada’s virtual show is due today.

Though still a small minority, the return of
even the few in-person shows was “an
important signal of recovery”, according to
Carlo Capasa, president of the National
Chamber for Italian Fashion.

After months of stop-start measures,
coronavirus restrictions in most of Italy
have now been lifted thanks to falling
infection rates, although masks are still
compulsory in public and social distancing
must be respected. Capasa has estimat-
ed sales for the Italian fashion market will
rise 17 percent this year to 80 billion

euros ($95 billion), driven mostly by
growth in China. Exports of “Made in Italy”
fashion are expected to rise by 13 per-
cent.  But only in 2022 will the country’s
fashion industry regain its pre-pandemic
levels, especially since orders during the
first months of 2021 have fallen below
expectations.  Last year, revenue fell by
26 percent for the Italian industry, as
stores shuttered and well-heeled tourists
stayed home. 

So what will Milan’s men be wearing
next year?

After the grey winter and the gloom of
the pandemic, colors found in nature such
as light green, ocean blue, terracotta, sun-
shine yellow or fire red should prevail,
according to Mureau. 

“Goodbye to sober colors and too pun-
ishing looks, the summer of 2022 in men’s
fashion will be marked by color and exag-
geration,” she said. — AFP

Nigeria models
look to rock
the runways

In Nigeria’s economic capital Lagos an
international model casting was on the
hunt for the face of the future. Elizabeth

Elohor is sure that it will be an African
one. The former top model created the
first modellng agency in Nigeria back in
2004, when there was no Fashion Week
on the continent, very few local designers
and little high-end fashion.  Now with her
“Future Face Africa” casting, Elohor hopes
to expand the search for future talent from
Nigeria to the rest of the continent. Before
the 2000s, there were few black faces
gracing the covers of women’s magazines
with the exception of iconic figures like
Naomi Campbell, Donyale Luna and
Beverly Johnson. 

In Nigeria, Africa’s most populous
country with more than 200 million people,
the few who at the time dared to venture
into modeling were independent, vulnera-
ble, and had to distribute their own portfo-
lios to companies specializing in events
and advertising. 

When Elohor returned from London in
2004 to start Beth Model Agency, she was
breaking new ground, said Marius Isikalu,
a former top model at barely 30, who now
works alongside her. “Elizabeth was a pio-

neer. She signed all the known models
back then and she said ‘If you want to use
them, this is how much you’re going to
pay, and those are the conditions,’” Isikalu
said standing on the event’s red carpet.

“She set the rules, the rates, she set
the pace.” The turning point for Africa’s
modeling world came in 2010 when South
Africa and Nigeria organised fashion

weeks that were recognized on the inter-
national scene as “select” in fashion
world.  The recent Black Lives Matter
movement and high-profile advocates for
the beauty of black women are also help-
ing to change trends around the world.
But the reasons are also economic. 

“International designers like Louis

Vuitton, Dolce & Gabbana, Balmain...
have started realizing that a lot of their
clients are actually from Africa,” Elohor
said, seated in a mustard yellow armchair
by a Nigerian designer. “Back in the days,
out of 50 agencies, you would probably
have like five models and now, one
agency can have up to 10, 15 African
models.”  

Africa is the future
Tobi Momoh is one of the new genera-

tion of models. Smiling and full of life, the
19-year-old goes from table to table in her
fitted black dress, greeting stars from
Nigeria’s Nollywood film scene, Afropop
music royalty or reality TV stars. “I grew
up thinking that I would be like any other

girls struggling to find a job after school.
But Elizabeth saw me on the road, she
asked permission to my mom to sign me
in her agency and now! Look at me! It
was so simple,” she said.

Tobi was just 15 when she won the
Elite Model Look Africa competition, which
propelled her onto the catwalks in Milan,
Paris and in several international agen-
cies.  “We have the beauties to rock the
runways,” she said. Elizabeth knows that,
too. And even if she no longer has time to
walk the streets or the markets of Lagos,
her passion for finding the rare pearls of
African beauty remains with her.  Through
“Future Face Africa”, a huge casting first
via social networks and then in face-to-
face castings, she wants to broaden her
search to the whole continent and make
fashion shake in Africa.

The growing sector has allowed the
emergence of many actors, designers,
makeup artists, but also photographers.
Kola Oshalusi, a famous Nigerian fashion
photographer, has also witnessed the
explosion in demand and the profession-
alization of modeling in Africa over the
past decade. Even Nigeria’s growing
security troubles, high inflation and eco-
nomic woes can’t take away the glitz and
sense of hope. “Africa is the future,”
Oshalusi said sporting an elegant beige
hat and cotton jacket. “Nigeria is Africa.
Nigerian models are confident, they are
bringing so much energy on the runways,
they know what they want, and it’s helped
to build an incredible reputation on the
international scene.” — AFP

Live audience 
‘baby steps’

back to normality 

Milan Fashion

LAGOS: Model Aramide Lopez (left) takes a selfie with founder of Beth Model Management,
Elizabeth Elohor (center), and model Tobi Momoh (R) during the launch of the Future Face of
Africa.—AFP photos

LAGOS: Picture of an international model is projected to guests during a reception to mark
the launch of the Future Face of Africa in Lagos. 

LAGOS: Founder of Beth Modeling Agency, Elizabeth Elohor (center), pose with friends dur-
ing a reception to mark the launch of the Future Face of Africa. 

MILAN: Models present creations by Dolce & Gabbana dur-
ing the menís & women spring/summer 2019 collection
fashion show in Milan in this file photo. — AFP

The unveiling of a new statue of
Diana, princess of Wales, next
month could help thaw frosty ties

between her sons prince William and
Prince Harry, a royal biographer said
Friday. The princes are due to attend the
July 1 ceremony in the gardens of
Kensington Palace, unveiling a statue
they commissioned to mark what would
have been their mother’s 60th birthday.

Omid Scobie, a journalist and writer
whose 2020 book “Finding Freedom” cov-
ers Harry and Meghan’s marriage and
move to the United States, said he
expects the event “will demonstrate that
both of them are able to be cordial and
respectful when it comes to remembering
the life of their mother, despite their differ-
ences”. The once-close brothers, who
studied together at Britain’s elite Eton
school, and both served in the military,
have become distant since Harry’s mar-
riage to Meghan and the couple’s move to
California. The brothers’ meeting could
remind them “how well” they work togeth-
er to preserve the legacy of their mother,
who was killed in a Paris car crash, aged
36, in 1997, Scobie told the Foreign Press
Association in London, answering a ques-
tion from AFP.

“Maybe that will be the icebreaker that
is needed,” he added, while saying the
princes would not be able to talk privately
at the large event and “there’s a lot to be
discussed”.—AFP

Princess of Wales Diana

MILAN: A model presents a creation by Prada
during the men & women’s spring/summer
2019 collection fashion show in Milan

MILAN: A model presents a creation for fash-
ion house Fendi during the presentation of
its men’s spring/summer 2020 fashion col-
lection in Milan. 

MILAN: A model presents a creation for fash-
ion house Etro during the presentation of its
men’s spring/summer 2020 fashion collection
in Milan.

MILAN: Italian fashion designers Stefano Gabbana (left) and Domenico Dolce acknowledge
applause following the presentation of the Dolce & Gabbana men’s spring/summer 2020 fash-
ion collection in Milan. 


