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KUWAIT: Capital Intelligence Ratings (“CI
Ratings”), the international credit rating agency,
has affirmed the Long-term Foreign Currency and
the Short-term Foreign Currency of Gulf Bank
ratings at “A+” and “A1”, respectively with a
“Stable” Outlook. 

According to CI Ratings, the affirmation is sup-
ported by Gulf Bank’s well established business
franchise, especially in retail banking, good loan
asset quality, solid capital position, comfortable
liquidity metrics and sound operating profitability.
The Core Financial Strength reflects Gulf Bank’s
size as the fifth largest bank in Kuwait with a large
distribution network and a sound market share of

both loans and deposits.  Commenting on the
Capital Intelligence credit rating announcement,
Dalal Al-Dousari, Gulf Bank’s head of Investor
Relations said: “We are very pleased to receive
the affirmation of our Bank’s Long-term Foreign
Currency rating at “A+” with “Stable” outlook.
“This is an important acknowledgement of the
Bank’s sustained improvement in asset quality,
solid capital and sound operating profitability,”
added Al-Dousari. 

Gulf Bank continues to be well recognized in
terms of its creditworthiness and financial
strength internationally as it is rated “A” by all four
leading credit rating agencies.  In addition to

Capital Intelligence
Ratings recent affirmation,
Gulf Bank has a Long-
term Issuer Default Rating
of “A+” with a “Negative”
Outlook by Fitch Ratings,
an Issuer Credit Rating of
“A-” with a “Negative”
Outlook by S&P Global
Ratings, and a Long Term
Deposits rating of “A3”
with a “Stable” Outlook
by Moody’s Investor
Services.  

Dalal Al-Dousari

CI affirms Gulf Bank’s Long-term 
Foreign Currency Rating at ‘A+’ 

Short-term Foreign Currency rating at ‘A1’ with a ‘Stable’ outlook

Ten days left to enter
Gulf Bank’s quarterly
Al-Danah draw of 2021
KUWAIT: With just ten days
left until the end of June, Gulf
Bank is reminding everyone
that the last chance to partic-
ipate in the year’s third quar-
terly Al-Danah account draw
for the chance to win KD
100,000 is Wednesday, June
30. The quarterly draw is cur-
rently scheduled to take place
on October 14, 2021 in the
presence of representatives
from both the Ministry of
Commerce and Ernst & Young. 

In addition to the upcoming draw, Gulf Bank’s Al-
Danah account offers account holders multiple serv-
ices and features that are designed to encourage and
reward clients for saving, with periodic draws worth
valuable prizes. Gulf Bank’s Al-Danah account offers
monthly opportunities to win KD 1,000 to ten lucky
winners, in addition to quarterly draws with KD
100,000 prizes each, a semiannual draw prize of KD
1,000,000 and a grand draw prize of KD 1,500,000.
To enter the upcoming draws, Gulf Bank customers
can open an Al-Danah account at any time. To
increase their chances of winning, account holders
must either maintain the minimum deposit amount of
KD 200, or increase their Al-Danah savings - the
higher the balances in an account, the more chances
accumulated over time. Opening an Al-Danah
account is also easier than ever, with customers
being able to open their accounts online through
Gulf Bank’s Online and Mobile Banking services.

With the deadline to participate in the upcoming
draw fast approaching, Gulf Bank’s General
Manager of Consumer Banking, Mohammed Al-
Qattan, commented: “There are only ten days left to
participate for the chance to win this year’s third
quarterly Al-Danah draw. That is why we are
encouraging all our clients to act quickly, and start
taking an even more active approach to habitual
saving and managing their finances with an Al-
Danah savings account. With an Al-Danah savings
account, clients can take advantage of multiple
chances to win exciting prizes, in addition to being
rewarded for their loyalty throughout the year. We
would like to remind everyone that there are still
plenty of chances left to win our upcoming KD
100,000 quarterly prizes, the grand draw prize of
KD 1,500,000, and the monthly draws of KD 1,000
each for ten lucky winners. We are wishing everyone
the best of luck!”

Numerous benefits
The Al-Danah account is the only account that

rewards customers for their loyalty by providing
loyalty chances. Loyalty chances are the total
chances gained in the previous year, which are then
transferred to the current year to reward customers
for their loyalty to the Bank. Accordingly, al l
chances gained by existing Al-Danah customers in
2020 have been transferred to the 2021 draws, and
this will be repeated in 2022 onwards. Terms and
conditions apply. It is also worth noting that all
account draws are attended by a representative
from the Ministry of Commerce and Industry, with
the quarterly and annual draws also reviewed by
Ernst & Young.

To enter the upcoming draws, Gulf Bank cus-
tomers can open an Al-Danah account today with
only KD 200. To open an Al-Danah account, existing
Gulf Bank customers can apply through Gulf Bank’s
online and mobile banking services, or book an
appointment at their nearest branch by using the
new “Visit Gulf Bank” app for a faster and more
convenient branch visit. New customers can also
open an Al-Danah account by visiting their nearest
Gulf Bank branch or by scheduling an appointment
through the app.

Deposit more for more Chances to win!
With Gulf Bank, depositing into an Al-Danah

account is easier and more secure than ever, as
clients can deposit into their accounts through the
following channels: Online/Mobile Banking App
which includes the ePay service, ATMs and ITMs,
the Customer Contact Center which is available
24/7, in addition to the free standing order service
from other Gulf Bank accounts.

Gulf Bank’s Al-Danah account is open to both
Kuwaiti and non-Kuwaiti residents of Kuwait. A
minimum of KD 200 is required to open an account
and the same amount must be maintained for cus-
tomers to be eligible for the upcoming Al-Danah
draws. If the customer’s account balance falls below
KD 200 at any given time, a KD 2 fee will be
charged to the account monthly until the minimum
balance is met. Customers who open an account
and/or deposit more will enter Gulf Bank’s Al-Danah
draws throughout the year, for cash prizes totaling
up to more than KD 2 million.

To deposit into an Al-Danah account, customers
can visit one of Gulf Bank’s branches, or transfer
directly through Gulf Bank’s Online/Mobile Banking
services. Customers can also direct their queries via
WhatsApp for round-the-clock assistance from Gulf
Bank representatives, or call the Customer Contact
Center on the same number. In addition, customers
can visit the dedicated Al-Danah account website to
learn more about the account and its winners.

Mohammed Al-Qattan

HSBC says French 
retail bank sale to 
cost 1.9bn euros
LONDON: HSBC on Friday said it will incur a
hefty charge of 1.9 billion euros with the sale of
its French retail banking operations to French
lender My Money Group. It comes as the Asia-
focused banking giant is exiting also the retail
sector in the United States. London-headquar-
tered HSBC said in a statement that the French
sale, for a nominal one euro, would generate an
estimated pre-tax loss of 1.9 billion euros ($2.25
billion). The business comprises 244 retail
branches, serving 800,000 customers at the end
of last year. 

HSBC said that about 3,900 employees would
transfer to the buyer. “The signing... for the
potential sale of our French retail banking busi-
ness represents a significant step in progressing

the actions we announced during our strategic
update earlier this year,” said HSBC chief execu-
tive Noel Quinn.

He said it would allow HSBC to “dramatically
simplify” its business in mainland Europe. “We
are committed to remaining as a leading interna-
tional wholesale bank in continental Europe, cap-
italizing on our global network and serving our

multinational customers,” Quinn added in the
statement.

The bank aims to complete the sale in the first
half of 2023. HSBC last month announced plans
to exit the retail and small business banking mar-
ket in the United States. Of its 148 US branches,
90 are to be sold, including to Citizens Bank and
Cathay General Bancorp.

The bank plans to turn about 20 locations into
international centers dedicated to high net worth
individuals, and gradually wind down the remain-
ing 35-40 branches.

HSBC recently announced a doubling of first-
quarter profits, helped by a reversal in credit
losses as well as its ongoing restructuring. It fol-
lowed a tumultuous year that saw its fortunes
take a hammering from the coronavirus pandem-
ic. HSBC makes 90 percent of its profit in Asia,
with China and Hong Kong the major drivers of
growth. In February, it published a new strategy
laying out plans to redouble its attempt to seize
more of the Asian market.  Weighed down by low
interest rates, it is planning to seek out more fee-
based income, especially wealth management for
Asia’s increasingly affluent. — AFP

LONDON: This file photo shows an HSBC logo pictured
on a wall outside a branch of the bank. —AFP

Study highlights 
gender gap in 
health innovations
WASHINGTON: Harvard business professor
Rem Koning studies how bias hurts innovation.
But three years ago, his research hit too close to
home when his wife, suffering from a rare post
childbirth condition, couldn’t find treatments
designed with new moms in mind. “It came out of
nowhere. And the whole thing was a lot more
scary than I think it needed to be,” Koning told
AFP about the diagnosis of postpartum
preeclampsia, which is characterized by high
blood pressure. 

The couple were also disappointed by the
quality of tech products aimed at mothers-and
realized it might be because most medical inno-
vations were designed by men who dismissed or
overlooked women’s needs. 

These experiences led Koning to conduct a
machine learning text analysis of more than
440,000 US biomedical patents filed from 1976
to 2010, the results of which were published
Thursday in the journal Science.

By tracking inventors’ names and tying them to
patents, Koning and his colleagues John-Paul
Ferguson and Sampsa Samila found patents filed
from all-female inventor teams were more than 35
percent more likely to focus on the health of
women.  Teams that were majority female were 18
percent more likely to make products with
women in mind.

These patents were aimed at solving problems

that affect women either specifically-like
menopause or preeclampsia-or disproportionate-
ly, such as fibromyalgia. Then there are conditions
like atrial fibrillation that affect women differently,
from risk factors to symptoms and even treat-
ments. But while the impact of women innovators
on women’s health products was significant, their
representation was small. 

6,500 lost inventions 
Women inventors represented 25 percent of

the patents filed over the three decades ana-
lyzed-and the team estimated that if patents were
invented equally during the period studied, there
would be about 6,500 more female-focused
inventions on the market. “Sadly, prior research
has shown that women account for a minority of
patents in the US, both in biomedicine and across
other fields, too” Koning said. “So, we weren’t
surprised but still disappointed by how little the
numbers had changed.” Despite years of
improvement, women make up only 27 percent of
all US STEM workers, according to census data-
and the gap in future products benefiting
women’s health needs will likely persist.

Writing in a related commentary, Fiona
Murray, who researches innovation and inclusion
at the Massachusetts Institute of Technology,
argued that innovators from diverse backgrounds
identify research blind spots and improve the
lives and health of more people. For example,
African American ophthalmologist Patricia Bath
was granted a patent in 1988 for a laser-based
cataract removal system.

The invention not only benefited women, who
suffer disproportionately from the eye disease,
but ultimately everyone else. From a business
perspective, Koning said a dearth of women

inventors can negatively impact an economy
struggling to recover from the effects of a glob-
al pandemic.

“When women don’t get to invent or start new
companies, we lose new ideas, new technologies
and so end up with slower economic growth,” he
said. “Not only does society lose out on the ideas
discovered by women, but women consumers are
especially disadvantaged.” On the other hand,
Koning said not all inventors are guided by gender
identity, and sometimes male inventors invent
products for women, for example. Their study was
also limited in its binary analysis of sex and gender.

“Unfortunately, the limitations of our data pre-
vent us from delving deeper into the complex
ways gender and sex are related,” he explained.
“Though my sense is that our findings suggest
that transgender/nonbinary research is likely also
overlooked given the barriers such researchers
face in society and in the sciences.” — AFP

A biologist at OSE Immuno-therapeutics pharmaceuti-
cal lab works on a program to develop a vaccine
against COVID-19 in Nantes. —AFP

UK retail sales
drop as consumers
eat out
LONDON: British retail sales fell last month on
easing lockdown curbs, as people dined at bars
and restaurants instead of buying food at super-
markets, data showed Friday.

Sales by volume declined 1.4 percent in May
after a 9.2-percent bounce in April, the Office for
National Statistics said. Food stores were the
hardest hit, with sales sinking 5.7 percent as
Britons took advantage of reopening hospitality.
Under the phased reopening of Britain’s battered
economy, bars and restaurants restarted outdoor
dining in April and indoor services in May.

“Instead of eating every meal at home as we
all did during lockdowns, we were able to dine
outside at cafes or restaurants,” said Capital
Economics analyst Paul Dales. “Spending just
shifted from the shops to social activities,” he
said, but warned however that “soft retail sales
data could mean May was not as strong for the
economy as we had thought”.

Overall UK retail sales in April and May were
nevertheless 9.1 percent higher than the pre-pan-
demic level in February 2020. The UK also
reopened non-essential retail in April, allowing
the broader British economy to recover further
from pandemic fallout on the rapid vaccines roll-
out. The economy is now expected to fully
reopen on July 19, after the government this week
delayed the date by four weeks due to surging
Delta infections. Britain’s business lobby predict-

ed Friday that the economy is on course to reach
its pre-Covid level by the end of 2021.

The Confederation of British Industry, the
nation’s biggest employers’ organisation, now
expects the economy to surge 8.2 percent this
year and 6.1 percent in 2022.

The COVID-ravaged economy had collapsed
by almost ten percent last year in Britain’s
biggest slump in three centuries — and the worst
performance among the G7.

Exports fallout from Brexit 
Stubborn Brexit worries also fester after

Britain formally exited the EU single market at
the start of 2021. Industry data showed Friday
that UK food and drink exports to the bloc
almost halved in the first quarter as a result of

both Brexit and pandemic fallout. The Food and
Drink Federation (FDF) said EU sales slumped 47
percent from the same period a year earlier.
Exports to the EU fell by £2.0 billion ($2.8 billion,
2.3 billion euros) compared with the first quarter
of 2019, before the pandemic struck. 

The industry body blamed “the ongoing
impacts of COVID-19 and changes in the UK’s
trading relationships” after Brexit. Non-EU sales
accounted for 55 percent of all UK food and drink
exports in the first quarter, it added. “The loss of
£2 billion of exports to the EU is a disaster for our
industry,” said Dominic Goudie, head of interna-
tional trade at the federation. The news “is a very
clear indication of the scale of losses that UK
manufacturers face in the longer-term due to new
trade barriers with the EU”, he added. —AFP

LONDON: British retail sales fell last month on easing lockdown curbs, as people dined at bars and restaurants
instead of buying food at supermarkets, data showed Friday.


