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KFH activates guide 
feature on its 
Instagram account
KUWAIT: Keeping up
with the latest updates
by digital platforms
and through adopting
digitization, Kuwait
Finance House (KFH)
has become the first
Kuwaiti bank to acti-
vate Instagram’s Guide
feature.

This comes as part
of KFH efforts to rein-
force communication
and constructive inter-
action with customers
by facilitating access
to its content on its
social media channels,
and to learn more
about the bank’s serv-
ices and products,
awareness campaigns
and various offers.

The new feature
effectively and quickly provides customers with all infor-
mation about KFH’s services and events, such as e-bank-
ing solutions, awareness campaign “Diraya”, community
events, activities and contests of interest to the public,
customers and followers.

The Guide feature has a consistent content catego-
rized into different windows, each one containing all the
materials that fall under it without overlapping, which
facilitates search and access process in an easy and flexi-
ble way. KFH focuses on enhancing the role of advanced
digital tools in analyzing customers’ thoughts and measur-
ing their interaction in order to be in line with their
demands.

KFH is keen to be active in various electronic and
social media channels, as part of a strategy to always be
the closest to customers and the public, and to learn more
about their interests and interact with them, as well as
getting involved in different social events. KFH’s social
media accounts have over one million followers which
confirms the efficiency of its social media strategy. The
bank also aims to target the youth segment in the first
place, as they constitute the highest follow-up rate, reach-
ing about 70 percent of the total followers.

As KFH’s social media accounts witness a positive
interaction from followers, the bank seeks to provide more
innovative and creative content. KFH is keen to invest in
social media channels in distinctive ways that make it
closer to its customers and the public, paving the way for
customers to express their opinions and suggestions
regarding the products, services, campaigns, offers and
discounts offered by the bank.

KUWAIT: Leading Middle East-based low-cost
carrier (LCC), Jazeera Airways, yesterday
announced that it will launch a new service to
London Heathrow airport on Friday, June 18, 2021,
making the airline the first LCC in the Middle East
to operate direct flights to the airport. 

The airline has scheduled direct flights between
Kuwait and London Heathrow every Friday and
plans to increase its frequency as travel restric-
tions ease.  Commenting on the new service,
Jazeera Chief Executive Officer, Rohit
Ramachandran, said, “The new service to
Heathrow Airport enables Jazeera to cater to pop-
ular demand for flights to London, including
demand from business travellers, Kuwaiti students
and the large segment of accustomed tourists who
we believe are more than eager to return to
London this summer, while many of whom own
homes in the area. 

“As the vaccinations against the COVID-19
virus roll out in Kuwait and across the world, coun-
tries are opening their borders for a gradual return
of summer traffic. Jazeera pilots and cabin crew
have already been fully vaccinated, and we continue
to mandate strict safety measures in all our facilities.
Our customers can rest assured that they will be
travelling safely to London with us.” Passengers
should review COVID-19 regulations before book-

ing to ensure compliance with local regulations on
vaccination and PCR test certificates. 

Travel advisory 
Kuwaiti citizens travelling out of Kuwait should

ensure they carry their vaccination certificate. At
the time of this announcement Kuwait is on the UK
amber list and all travellers require a PCR test with-
in 72 hours of their departure, as well as to book
and pay in advance for two PCR tests on Day 2 and
Day 8 from their arrival to London, in addition to
completing a passenger locator form. Quarantine is
for 10 days upon arrival, however an extra PCR test
with a negative result that is performed on Day 5
can release the traveller from quarantine, with the
Day 8 test still mandatory. Currently only fully vac-
cinated Kuwaitis can travel out and into Kuwait.
However, an extension to all residents, who have
been vaccinated, is under consideration.

Safety measures
Jazeera has also implemented many other meas-

ures to ensure the safety of passengers since the
start of the COVID-19 pandemic. Its expanding
fleet of Airbus A320neo aircraft are all equipped
with hospital grade HEPA air filters. Every safety
and precautionary measure is also a standard today
on its aircraft and at Jazeera Terminal T5 in Kuwait. 

First LCC in Middle East to operate a direct route to LHR

Jazeera Airways to operate weekly 
flights to Heathrow starting June 18

NBK releases docu
‘The Path Towards 
A Sustainable Future’ 
KUWAIT: Underscoring its unwavering efforts
towards achieving a future of sustainable growth,
National Bank of Kuwait (NBK) has released the
documentary narrating the construction journey of
its new headquarters, whereby NBK presented a
role model of sustainable modern architecture that
will become a source of inspiration for all outstand-
ing works of engineering for many years to come.

In the 35-minute documentary, the project execu-
tives present all the details, challenges, critical
moments and difficult times that the work team con-
sisting of 2,000 workers, engineers and administra-
tors, succeeded in transforming into successes accu-

mulated over 21 million working hours that translated
the idea into a reality and a new headquarters for
the bank, and gifted Kuwait with an outstanding
architectural icon.

All the details of the documentary reflect the main
objective of building the new headquarters of the
bank, which did not compete to be the tallest and
most glamorous, but rather focused on creating a
sustainable and green headquarters the bank, bring-
ing all employees under one roof to provide them
with a work environment accommodating innovation
and excellence.

With the completion of the works, the bank’s new
headquarters, which rises 981 feet tall divided into
63 floors, with a total area of 1.36 million sq. ft, has
become one of the new landmarks of the financial
district in the heart of Kuwait City.

NBK’s management is proud of the completion of
the new headquarters, not because it is a high-rise
and outstanding building, but because it symbolizes
a long history of excellence, a present of develop-

ment and leading institutional work that provides a
role model for modern banking entities, and also
reflecting a futuristic vision to consolidate the bank’s
leadership and maintaining the course towards sus-
tainable growth.

This edifice is one of the key achievements of
NBK’s management, which accentuates its proactive
and insightful vision and prudent policies, which
make the bank always able to overcome any chal-
lenges and sustain growth. It is also a continuation of
the sincere efforts started seven decades ago by
Kuwaiti merchant families who anticipated the future
by establishing a national banking entity that was
always an active contributor in promoting national
growth and prosperity. The new headquarters also
represents a cornerstone in NBK’s integrated strate-
gy to achieve sustainable development, a beacon for
all in the field of modern architecture, and a role
model for green buildings, as the building was fully
designed and implemented in line with LEED Gold
requirements, the leading green buildings standards.

stc provides Kuwaitis 
with an opportunity to 
join the telecom world
KUWAIT: Kuwait Telecommunications Company - stc,
a world-class digital leader providing innovative servic-
es and platforms to customers, enabling the digital
transformation in Kuwait, renews its open invitation to
aspiring Kuwaiti individuals who would like to join stc’s
talented team and gain experience in the telecom and
digital solutions world. 

stc announced during a roundtable, attended by
local media representatives, that it is keen to attract
and employ talented Kuwaiti individuals from different
fields and backgrounds, starting with fresh graduates
up to senior executives. stc indicated that it is welcom-
ing applicants across various fields and sectors, includ-
ing technical and specialized positions dealing with
strategy, marketing, technology and human resources,
in line with its commitment to attract and recruit local
Kuwaiti talent.

During the roundtable, stc’s Human Resources team,
led by Chief Human Resources Officer, engineer Ahmad
Al-Hammad, answered queries related to the Company’s
focused recruitment strategy to hire talented Kuwaiti
individuals. Below are more details from the roundtable:

Q: What are some of stc’s competitive advantages
that can aid in attracting talented Kuwaitis?

Al-Hammad: stc offers growth to employees through
state of the art learning and development platforms to
expand their skillsets and provide them with opportuni-
ties to advance in their career within the company. The
company also recognizes and rewards employees that
excel in their performance and achievements through
various rewards and recognition programs.

Following the launch of its new brand, stc focused
on redefining its strategy towards enabling digital
transformation across different sectors. The transfor-
mation was carried out internally and externally to
enrich the experience of the employees and cus-
tomers. This resulted in an improved digital experi-
ence to employees where the company focuses on
digitizing all employee transactions.

In hand with its strategy to support the Kuwaiti soci-
ety and economy, stc emphasized its efforts towards
attracting motivated and talented Kuwaiti individuals
through its various internships and internal development
programs.

Q: What are the key pillars of your HR strategy to
attract Kuwaiti talents?

Al-Hammad: The HR strategy is based on a vision to
attract talents and provide them with opportunities to
grow within the company to reach their full potential.
The strategy is also focusing on culture and digital
experience of the employee, especially during the
COVID-19 crisis.

The culture transformation the company went
through following the launch of its 3D values (dynamism,
drive and devotion) aimed at creating synergies
between teams, with the ultimate objective of achieving
the company’s strategy, while promoting self-develop-
ment, gaining knowledge, experience and technical
expertise.

As part of the strategy, stc focuses on offering con-
tinuous learning and development programs, which aid-
ed in supporting the key pillars throughout the past
period. The Company has now effectively implemented
its e-learning programs through various recognized
international institutions, such as LinkedIn Learning and
Gartner, to continue offering employees with training
and development opportunities. 

Additionally stc have developed an internal recruit-
ment platform under the name of Khatwa. Khatwa pro-
gram is designed to not only strengthen an employee’s
career path but also to establish a career network by
providing opportunities to experience different roles
within the Company. This allows individuals to gain vast
experience and knowledge regarding the operational
and technical aspect of the Company, while developing
their leadership skills.

stc is proud to be part of a regional group that fol-
lows international standards within its industry, allowing
its employees to widen their knowledge base and gain
experience to the highest levels in line with the best
global organizations

Q: What are your goals when it comes to enabling
digital transformation and how will this benefit the com-
pany and local community?

Al-Hammad: Primarily, stc’s digital transformation
strategy aims to enrich the lives of its individual and cor-

porate customers by providing innovative solutions
through our latest products and services available in the
telecom and digital world. To achieve this strategy the
company focused on enriching the digital experience
internally with the employees through the employee
portal, performance management system and various
other digital tools and channels.

The importance of this vision became more evident
since the global Coronavirus outbreak, as the Company
managed to continue its operations interruption-free
during the full lockdown period. This was achieved by
implementing remote working protocol for all employ-
ees that was supported by the digital platforms which
allowed each employee to carry out their day to day
tasks and operations remotely without any impact. stc is
proud to be the fastest and most effective to adapt the
remote work process and culture for its employees in
Kuwait, which was accomplished by the dedication and
flexibility of our employees and the digital cultural
transformation the company went through.

Q: What can you tell us about the Company’s per-
formance culture?

Al-Hammad: stc strongly believes in empowering its
employees to achieve their full potential. The company’s
culture is performance oriented that aims at enabling the
employees to achieve their goals in alignment with the
company’s strategy. The performance management sys-
tem and culture go hand in hand with competitive
rewards and recognition schemes that are part of the
company’s strategy to reward and recognize top per-
formers. 

Q: Is your current recruitment strategy limited to
experienced professional, or does it include recent

graduates as well?
Al-Hammad: stc’s recruitment strategy aims to attract

talented Kuwaiti individuals who are interested in devel-
oping their careers, regardless of their age or level of
experience. The Company welcomes talents from all lev-
els of experience, starting with fresh graduates, and
going up to senior level executives. We at stc strongly
believe the local talents are the future of any organiza-
tion, and we are fully committed to the Kuwaitization
initiative in the private sector. The Kuwaiti talents have
proved yet again to be innovative and the huge potential
they have to grow and become future leaders.

stc welcomes applicants across various fields and
sectors, including technical and specialized positions
dealing with strategy, communications, technology and
human resources, in line with its strategy to attract and
recruit local Kuwaiti talent. 

Q: How can interested applicants reach you?
Al-Hammad: Applicants interested in joining stc fam-

ily can submit their applications with ease through stc’s
recruitment website: careers.stc.com.kw.

The careers page is supported by world best prac-
tice in talent acquisition platforms. The webpage also
showcases some of our attractive benefits and values to
give a glimpse of our corporate culture and competitive
advantage. 

Through our talent acquisition platform, interested
applicants can apply for vacant positions related to their
profile. The platform is designed to create a best match
between the applicants and the available job posts. We
thrive to enable talents to join the stc family and build
their careers through stc’s learning and development
platform and the career network within the company. 

Ahmad Al-Hammad

Al-Hammad with the HR team


