
KUWAIT: Burgan Bank held its 55th 
Ordinary Annual General Assembly meeting 
yesterday at KIPCO Tower, with a quorum 
of 84.5 percent. 

The Board of Directors of the bank sub-
mitted to its shareholders the financial 
results achieved for the past year ending on 
December 31, 2020, which reflected the 
bank’s ability to maintain resilient revenues 
while delivering on its strategic initiatives 
despite the unprecedented challenges. The 
bank’s shareholders approved the distribu-
tion of dividend of 5 fils per share and 5 
percent stock dividend. During the General 
Assembly, two non-independent Board 
Members were elected for this year,  
Entisar Al-Suwaidi and Abdullah 
Mohammed Al-Mansour 

During the meeting, Majed Essa Al-
Ajeel, Burgan Bank’s Chairman highlighted 
that the bank has proved its resilience 
throughout these difficult times. The bank 
posted FY ‘20 Revenues of KD 212.8 million 
with stable levels of non-interest income of 

KD 72.8 million and expenses of KD 97.2 
million falling by 5 percent and leading to 
operating profit of KD 115.5 million. 
Customer loans and advances grew by 1.4 
percent to KD 4.3 billion and customer 
deposits grew by 2.5 percent to KD 4.1 bil-
lion. He also highlighted the Q4 successful 
issue of $500 million Tier 2 Capital securi-
ties, further strengthening the bank’s capital 
adequacy ratio to 18.3 percent.  

In a year of unprecedented change, Al-
Ajeel touched upon Burgan Bank’s efforts 
to actively support its customers, employ-
ees and the community through a host of 
measures. These included postponement 
of loan installments for six months for 
retail clients and SME clients, deferral of 
interest servicing for corporate and pri-
vate banking customers on a case-by-case 
basis and a smooth functioning of all client 
channels including 24/7 access to contact 
centers. Burgan has also established and 
committed to the highest level of health 
and safety standards throughout its net-

work of branches, ATMs and offices. 
Commenting on the bank’s focus on its 

strategy throughout 2020,  Masoud M  J 
Hayat, Burgan Bank’s Vice Chairman and 
Group CEO, highlighted the bank’s strategic 
key pillars which include human develop-
ment, sustainability, digital transformation, 
and asset reallocation. He stressed on the 

bank’s long-term sustainability efforts and 
pointed out how the past year emphasized 
the utmost importance of sustainability in 
the way we do business. In implementing 
these goals, we have prioritized the focus 
on developing our human element that we 
consider the main pillar in putting our 
strategy in practice. We have therefore 

concentrated on reinforcing and empower-
ing our talent pool by providing specialized 
learning and development opportunities. 

Raed Al-Haqhaq, Deputy Group 
Chief Executive Officer & CEO- Kuwait 
of Burgan Bank, continued to highlight 
the bank’s strategic initiatives by focus-
ing on its digital transformation journey. 
During 2020, Burgan’s online portal and 
mobile banking application underwent a 
major upgrade that was received with 
very positive clients’ feedback.  Burgan 
pursued i ts  ef forts  to boost  the 
Cybersecurity Framework given the 
increased usage of online channels, and 
to enhance the user access management 
with threat intelligence and monitoring. 
The bank has also launched the first of 
its kind merchant-only application in 
the region -  Ti jarat i , and a new 
improved WhatsApp business service. 
Moving forward, many more important 
milestones are planned this year for our 
digital journey.
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NBK offers discounts  
for customers on  
purchases from Eureka 

 
KUWAIT: National 
Bank of Kuwait 
(NBK) is keen to 
provide rewards to 
its customers all 
year round, accord-
ing to their different 
lifestyles and seg-
ments. In this con-
text, the bank pro-
vides Exclusive 
Monthly Offers for 
two days in partner-
ship with Eureka for 
Thahabi Package, Privilege and Private 
Banking Customers. These monthly offers are 
available for NBK Customers when making 
purchases on Eureka website or app using eli-
gible NBK Visa Credit Cards including NBK 
Visa Infinite Privilege Credit Card, NBK Visa 
Infinite Credit Card, NBK-Kuwait Airways 
(Oasis Club) Visa Infinite Credit Card, and 
NBK-Kuwait Airways (Oasis Club) Visa 
Signature Credit Card. 

The discounts include a select of products 
every month for two days. The bank provides a 
range of offers including the following products: 

l 15% discount on Samsung Galaxy S21 Ultra 

l Pre-booking for PS5 (bundled with 
accessories) 

l 10% discount on Arzum Turkish coffee 
Machine 

l 5% discount on Sony TV 85” 4K  
On this occasion, Mohammed Akram 

Hashim, (Head of Segments, Consumer Baking 
Group) at National Bank of Kuwait said: “We 
strive to launch rewarding campaigns for our 
customers from NBK Credit/Prepaid Card 
holders all year round, by providing exception-
al offers that meet their needs and reflect 
NBK’s leadership as a provider of integrated 
banking experience. 

Hashim accentuated the importance of 
NBK’s close partnerships with leading brands 
in Kuwait, which always translates into exclu-
sive and exquisite offers and services provided 
to its customers. 

We are committed to provide exclusive and 
unique offers to our customers, in line with our 
strategy to give them an integrated banking 
experience top-notch banking services and 
rewards that match their lifestyles and meet 
their expectations.” NBK Visa Credit Cards are 
the best payment experience for the conven-
ience they provide to customers, in addition to 
the various benefits when using their cards for 
shopping, including NBK Rewards Program, 
NBK Miles Program, Purchase Protection and 
Extended Warranty. Additionally, NBK Visa 
Credit Cards provide a unique lifestyle, and eli-
gibility for exceptional campaigns all year 
round, which are always gain customers’ satis-
faction and interaction.

Mohammed  
Akram Hashim

CBK announces  
winners of  
Al-Najma draws 

 
KUWAIT: Commercial Bank conducted the weekly and 
monthly draws on Al-Najma Account and salary transfer cam-
paign yesterday. The draws were conducted in the presence of 
Ministry of Commerce and Industry representative Ahmed Al-
Basman. 

 
The results of the draws were as follows: 

1) Al-Najma monthly draw - the prize of KD 20,000 went 
to the winner Anwar Mujahed Hamzah Khoursheed. 

2) Al-Najma weekly draw - the prize of KD 5,000 went to 
the winner Mohammad Gulam Ahmad. 

3) Salary account campaign - the prize of up to KD 1,000 
went to the winner Fahad Salem Saad Aber Saad. 

The bank stated that the salary campaign is aimed at cus-
tomers who transfer their salaries of KD 500 or more to the 
bank, especially Kuwaiti employees and residents working in 
the government, oil sectors and companies listed with the bank 

as well as retirees, and take advantage of the benefits of this 
campaign and get an instant cash gift from KD 250 to KD 500 
or an interest-free loan of 5 times the salary and a maximum of 
KD 10,000, Kuwaiti pensioner, along with expatriate cus-
tomers who transfer their debt amounting to KD 10,000 or 
above to the bank will receive an instant cash gift of 1 percent 
from their transferred debt.    

The Bank stated that Al-Najma Account prizes are distin-
guished by the highest cash prize and diversity of prizes 
throughout the year clarifying that the account offers weekly 
prize of KD 5,000, monthly prize of KD 20,000 and a semi-
annual prize of KD 500,000 in addition to the largest prize - 
linked bank account payout of KD 1,500,000.  

Al-Najma Account can be opened by depositing KD 100, 
and customer should maintain a minimum amount of KD 500 
to be eligible to enter all draws on Al-Najma Account prizes. As 
for the chances of winning, the more balance a customer main-
tains in Al-Najma Account, the more chances the account hold-
er will get to win, the account also offers additional benefits 
like the ATM card, a credit card against customer’s account 
and all CBK banking services that customer can enjoy. 

The bank revealed that Al-Najma account is available to 
everyone, and anyone can open Al-Najma account through 
CBK mobile application in simple steps from anywhere and 
at any time.

Burgan Bank holds its 55th ordinary 
Annual General Assembly meeting

Shareholders approve distribution of 5 fils cash dividend and 5% stock dividend

Majed Essa Al-Ajeel Masoud M j Hayat Raed Al-Haqhaq

KUWAIT: Burgan Bank announced yesterday the 
names of the dai ly draw winners of i ts Yawmi 
account draw, each taking home a cash-prize of KD 
5,000. 

 
The lucky winners are:  

1. Hassan Salah Elsadek 
2. Ali Sayed Ali 
3. Ahmad Ramzi Mohammad 
4. Amer Abdulqader Al-Awadhi 
5. Bashayer Mohamad Al-Shatti 

In addition to the daily draw, Burgan Bank also 
offers a quarterly draw with more chances to win 
higher rewards, offering the chance to one lucky cus-
tomer to win KD 125,000 every three months. The 
Yawmi Account offers daily and quarterly draws, 
wherein the quarterly draw requires customers to 
maintain a minimum amount of KD 500 in their 
account for two months prior to the draw date. 
Additionally, every KD 10 in the account will entitle 
customers to one chance of winning.  If the account 
balance is KD 500 and above, the account holder will 
be qualified for both the quarterly and daily draws.   

Burgan Bank encourages everyone to open a 
Yawmi account and/or increase their deposit to 
maximize their chances of becoming a winner. The 
higher the level of the deposit, the higher the likeli-
hood to win. 

KUWAIT: The impact of COVID-19 was 
apparent on the GCC banking sector that 
recorded record high provisions during 
Q4-2020. As an ongoing effect of the pan-
demic, banks also slashed cash dividend 
payments by almost half, from $14.6 billion 
as cash dividend for FY-2019 to $8.0 bil-
lion for FY-2020. This was also the second 
consecutive year of dividend cuts, one of 
the first since the financial crisis, after FY-
2019 dividends were cut by $3.9 billion. 
The cuts also came as a result of restric-
tions from regulators in exchange for 
relaxations on the capital front.  

On the business side, lending growth 
continued for the fourth consecutive 
quarter in Q1-2021.  Gross loans (exclud-
ing Kuwaiti banks) reached $1.43 trillion 
at the end of Q1-2021, registering a q-o-q 
growth of 3.5 percent. However, aggre-
gate net loans (including Kuwaiti banks) 
grew at much slower pace of 1.8 percent 
q-o-q to reach $1.52 trillion. UAE was the 
only country in the region that reported a 
decline in net loans by 0.7 percent, 
whereas the rest of the GCC reported q-
o-q growth.  

Meanwhile, customer deposits showed 
growth across the board reaching $1.89 
trillion at the end of the quarter with a q-
o-q growth of 2.3 percent. The faster pace 
of growth in customer deposits vs. net 
loans resulted in a lower loan-to-deposit 
ratio that reached 80.2 percent.  

Total banking sector assets continued 
to climb for the fourth consecutive quarter 
reaching a new record high of $2.51 tril-
lion. Growth was seen across the board 
with Omani banks reporting the biggest q-
o-q percentage increase in total assets at 
3.2 percent, although the Sultanate 
remains the smallest banking industry in 
terms of listed bank total assets of $81 bil-
lion at the end of Q1-2021. UAE banks 
continued to account for the biggest share 
of regional banking balance sheet with 
total assets of $818 billion followed by 
Saudi Arabia at $673 billion.  

Meanwhile, the stability in oil prices at 
over the $65/b level has somewhat allevi-

ated concerns related to government rev-
enues and estimates now point to a much 
lower funding requirements. That said, 
government’s spending plans remains 
intact and as a result break even oil prices 
are above the current oil price for all the 
GCC countries, barring Qatar, according 
to the IMF. Sovereigns are also looking for 
private participation in the economic 
activity as seen from a number of PPP 
projects awarded recently. This, according 
to us, would augurs well for GCC banks, 
especially given the unutilized lending 
capacity with one of the lowest loan-to-
deposit ratio of 80.2 percent. 
Nevertheless, the unwinding of banking 
related COVID-19 relaxations would 
present new challenges for the sector dur-
ing 2H-2021.  

 
Net profits reach pre-COVID levels 
GCC banking sector net profits wit-

nessed remarkable recovery during Q1-
2021 backed by growth seen across the 
region. Profits reached $8.4 billion during 
the quarter, up 62 percent y-o-y and 14.2 
percent sequentially. Out of 59 banks in 
the region, merely 6 reported a q-o-q 
decline in profits during Q1-2021 while 17 
banks reported a y-o-y decline. The 
improvement was mainly led by a 41 per-
cent or $2.5 billion q-o-q drop in loan loss 
provisions (LLP) that reached a six-quar-
ter low level of $3.6 billion in Q1-2021. This 
was partially offset by a decline in the 
topline as banks continue to deal with the 
low interest rate environment. At the 
country level, aggregate profits for banks 
in Kuwait, UAE and Bahrain more than 
doubled q-o-q, whereas Saudi Arabian 
banks reported a profit growth of 34.0 
percent.  

 
Cash dividend payments affected 

Shareholders of banks in the GCC 
received significantly less cash dividends 
for FY-2020 as banks in the region were 
either virtually barred from paying divi-
dends due to the regulatory relaxations 
for COVID-19 or made a much smaller 

dividend payment. Aggregate dividend 
payments for FY-2020 dropped by $6.6 
billion to $8.0 billion as compared to pay-
ments of $14.6 billion as cash  dividends 
for FY-2019. The decline came after 17 
banks in the region cancelled FY-2020 
dividend payments with the bulk of them 
due to COVID-19 related issues. Dividend 
for the year FY-2019 had also declined as 
some banks slashed dividends even last 
year. Dividend payments for FY-2019 
dropped by 21 percent from $18.5 billion 
as dividend payments for FY-2018.  

 
Marginal recovery  

Aggregate return on equity (ROE) for 
the GCC banking sector showed marginal 
improvement for the first time in six quar-
ters.  However, the ratio remained relative-
ly low as compared to historical levels at 
around 8.2 percent for the aggregate GCC 
banking sector, recovering 10 bps from its 
bottom at the end of 2020. In terms of y-
o-y performance, the ratio has contracted 
370 bps mainly due to the decline in 
aggregate profitability. Total shareholder 
equity remained above the $300 billion 
mark at $311.1 billion, declining marginally 
by 0.5 percent from the previous quarter. 
This was also a seasonal decline in equity 
in Q1-2021 mainly led by dividend decla-
rations by banks during the first quarter.  
At the country level, Qatari banks continue 
to boast the highest average ROE of 11.6 
percent despite seeing a decline of 20 bps 
sequentially and 220 bps as compared to 
Q1-2020. Saudi Arabian banks were next 
with an average ROE of 9.2 percent (+30 
bps q-o-q) followed by UAE banks at 7.2 
percent (+20 bps q-o-q). On the other 
hand, Kuwaiti banks reported the lowest 
average ROE of 4.6 percent after declining 
by 440 bps as compared to Q1-2020.  

 
Topline declines  

Total bank revenue for the GCC banks 
declined marginally by 0.6 percent q-o-q 
during Q1-2021 after seeing a healthy 
growth of 5.7 percent during the previous 
quarter. The decline in Q1-2021 was mainly 

led by a fall in net interest income that was 
partially offset by an increase in non-inter-
est income. Non-interest income grew for 
the third consecutive quarter during Q1-
2021 increasing by 2.3 percent q-o-q to 
reach $6.7 billion. The increase was led by 
higher non-interest income reported by 
banks in UAE, Saudi Arabia and Oman that 
was partially offset by declines reported by 
banks in Bahrain, Kuwait and Qatar. On the 
other hand, after seeing growth during the 
previous two quarters, aggregate net inter-
est income declined by 1.9 percent q-o-q 
during Q1-2021 to reach $14.4 billion. The 
q-o-q decline came after higher net inter-
est income reported by Qatari and Bahraini 
banks were more than offset by a decline 
reported by banks in the rest of the GCC 
countries.  

 
Provisions almost halve  

Loan loss provisions (LLP) in Q1-2021 
declined across the board in the GCC 
banking sector as compared to Q4-2020. 
Total provisions recorded during the 
quarter stood at a six-quarter low level of 
$3.6 billion as compared $6.1 billion dur-
ing Q4-2020. UAE banks reported the 
biggest absolute sequential decline in LLP 
at $0.9 billion to reach $1.5 billion, still the 
highest in the GCC. Qatari banks were 
next with an LLP of $0.7 billion during the 
quarter, with a q-o-q decline of $ 0.3 bil-
lion followed by Kuwaiti banks that 
booked provisions of $0.64 billion, regis-
tering a q-o-q decline of 34.4 percent.  

 
Oil prices provide a much need breather 

The oil market has remained resilient 
since the start of the year backed by a 
demand revival as economies recover from 
the pandemic aided by vaccinations as 
well as restrained oil supplies. Crude 
prices have traded comfortably around the 
$65/b recently, thereby lowering the bor-
rowing requirements for GCC govern-
ments. In addition, the prioritization of 
government spending program since the 
start of the pandemic further lowered the 
need to raise funds by GCC governments. 

Burgan Bank winners 
of Yawmi draw

KUWAIT:  Huawei, one of the leading global 
technology company, announced it is expanding 
its long-term brand cooperation with Viber fol-
lowing a successful consumer response to the 
company’s international call and messaging app 
on AppGallery. The service, which has hundreds 
of millions users in 190 countries, was one of the 
first major brands to join AppGallery and is one of 
the most popular. 

Viber enables voice and video calls, messaging, 
and group chats, has achieved a strong global 
presence with 62m app distributions through 
AppGallery in many regions. The two companies 
are now working together to deliver deeper 
engagement with the growing user-base.  

Part of Viber’s success on AppGallery has been 
its ability to embrace Huawei’s “Global +Local” 
strategy, which focuses on developing relation-
ships with app providers whose solutions are 
designed to give high quality, locally oriented 
services to people. As part of the business part-
nership, Viber has released a customized app 
update, in which all Viber-owned sticker packs 
are exclusively free for users with the latest ver-
sion of Viber app downloaded from AppGallery.

Huawei and 
Viber expand 
partnership 

GCC banks slash cash dividends due to COVID 


