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KUWAIT: In recognition of the importance of the
small to medium-sized enterprise (SME) sector and
in line with the strategic direction of the Central
Bank of Kuwait, Gulf Bank has launched a new ini-
tiative to offer basic forms of assistance to SMEs.
By adopting a more holistic approach, Gulf Bank
aims to offer SMEs integrated solutions that go
beyond financing, and engage with small businesses
through partnerships with various sectors and spe-
cialized agencies.

It is worth-noting that Gulf Bank has issued
financing conditions for individuals, SMEs, and oth-
er economic entities affected by the pandemic since
the start of 2020, including the issuance of a draft
guarantee law in April 2021 to rescue SMEs affect-
ed by the pandemic.

Regarding this initiative, the Assistant General
Manager of Corporate Banking at Gulf Bank,
Meshal Al-Wazzan, said: “We launched a digital
platform to process requests from business owners

who were affected by the
pandemic, providing sup-
port to various compa-
nies through financing
measures amounting to
over KD 30 million. The
Bank is currently looking
forward to a more effec-
tive solution, and is await-
ing the implementation of
the draft law to rescue
SMEs, through which the
Kuwaiti government is set

to guarantee 80 percent of
funding provided to businesses affected by the
COVID-19 pandemic. After fulfilling the legal
requirements for consideration, the amount of
financing provided to each applicant will be deter-
mined based on the customer’s credit conditions,
while ensuring due diligence to verify that the guar-

antee loan is deducted from public funds.
As part of Gulf Bank’s strategic plan, the

Corporate Banking Department is working to imple-
ment the digital transformation of all major opera-
tions and services provided to SMEs, which will be
launching soon. Through these efforts and more, Gulf
Bank aims to offer even more services that can sup-
port banking operations and contribute to the
growth of small and medium-sized enterprises that
are partnered with Gulf Bank.

Al-Wazzan added: “Gulf Bank is currently serv-
ing more than 7,000 companies through its busi-
ness sector and across all branches. We currently
offer companies the opportunity to conduct all
their corporate banking transactions online, includ-
ing collection and payment services, employee
salary transfers, point-of-sale services, payment
gateways and payment links, in addition to the abil-
ity to open all kinds of accounts, issue debit cards,
and apply for SME financing solutions.”

In an effort to further enhance its customer
experience, Gulf Bank also launched a dedicated
website through which SMEs can communicate with
the Bank to inquire about commercial banking serv-
ices and facilitate both financing and non-financing
requests. For more information regarding the vari-
ous services Gulf Bank provides to SMEs, the Bank
has launched a dedicated website: https://www.e-
gulfbank.com/ en/sme

Companies can also apply for financing through
Gulf Bank’s dedicated SME website, indicating the
company’s basic information, financial history, and
financing priorities. Upon entering the relevant
company information, business owners can then
direct the form and any relevant information to the
designated email provided. Upon receiving the
request, Gulf Bank will review the client’s request
and evaluate funding options accordingly. If eco-
nomic viability is proven, the Bank will contact the
SME for next steps.

Gulf Bank launches new initiative 
to support SMEs hit by pandemic

How are robots 
redefining 
education?
By Pavel Makarevich 

Technological advancements like robotics and
artificial intelligence (AI) have transformed the
workplace in the twenty-first century. It is

challenging to manage our day-to-day activities
without software, algorithms, or computers in today’s
era. The global education system has also gone
through several changes over the years. Not long ago,
someone who needed information or needed to write
a paper had to visit the library. However, today,
almost every piece of information is readily available
and accessible, thanks to the Internet. Our education-
al methods are evolving, as are our tools; robots are
increasingly becoming part of the classroom environ-
ment. Advanced technologies and globalization are
pushing the education sector towards a sustainable
and equitable future. Future growth in the education

sector is achievable
through the collaboration
of humans and robots. 

A classic example is an
international school in
India that introduced
humanoid robots to teach
students and work along-
side teachers. Under this
collaborative learning
model, the robot took over
the responsibility of pro-
viding knowledge-based
content, which teachers

used to achieve by spend-
ing 90 percent of their time on Google. This gave
teachers plenty of time to concentrate on mentoring
the students, offering emotional support and care that
a machine cannot provide. The collaboration between
humans and robots helped bridge the gap between
efficient learning and comprehensive guidance.
Several schools across the world have already started
to test these robots in a classroom setting. Some
experts have predicted that within 10 years, encoun-
tering robots in schools would be a common phe-
nomenon worldwide. 

The education sector presents an excellent poten-
tial for robotics and its implementation to make the
most positive impact. Working with robots can
improve educational programs’ quality, act as an
effective tool for STEAM education (Science,
Technology, Engineering, Art, Math), encourage spe-

cial education, and improve educational outcomes. It
can also help enhance cognitive skills like critical
thinking and problem-solving at a very early stage.
Robots can be programmed to assess students’
growth against personal goals and measure their suc-
cess by tracking annual progress reports and target-
ed benchmarks. Teachers can gather valuable data
about students with the help of robots and help them
set their actionable learning goals. 

One such famous humanoid robot is NAO, which
caters to the needs of students and teachers in over
6000 academic institutes in more than 70 countries
across the globe. It is employed as a teaching assis-
tant where the teacher-student ratio is small. Its visu-
al and intuitive interface simplifies content develop-
ment, allowing personalized teaching activities on a
one-to-one basis or a small group. NAO can easily
create an empathetic link with the students and
teachers with its human-like appearance and
humanoid behaviors. The versatile nature of NAO
allows academic institutions to expand their basic
curriculum by introducing STEAM education and
language learning to children at a very early stage.
Pepper and NAO can also be effective tools in pro-
moting IEP (Individualized Education Program) for
students with determination. NAO’s neutral expres-
sion can be therapeutic for special needs children and
help boost their confidence and social skills. An
Australian study revealed that when students engage
with humanoid robots, it enhances their curiosity and
enables critical thinking, creativity, collaboration, and
communication skills. Teachers have also observed
that a student’s coding skills automatically expand
beyond the expected level as they directly interact
with electrical and mechanical processes and proce-
dures. 

Another exciting aspect of robotics’ demand is the
assistance it offers by video interactions to home-
schooled students or those who cannot attend a
school. Double 3 is a two-wheeled self-driving video
conferencing robot that revolutionizes how you learn
remotely. By providing students and teaching staff a
physical presence where they cannot be in person,
Double 3 helps them feel more connected to their
classroom. 

Over 13000 humanoid robots have already been
deployed in various schools and universities around
the world. This number is projected to grow further in
the coming years. The next step will be assessing how
far robotics can be integrated into our educational
system to ensure that it operates in sync with
humans. As the technological world unveils innova-
tions daily, it would be fair to conclude that the edu-
cation sector will continue to benefit from robotics
and AI. 

Note: Pavel Makarevich is product manager,
Proven Solutions

Meshal Al-Wazzan 

Pavel Makarevich

Bank expands services for SME segment to assist small companies

Hassan’s Optician 
rolling out a 
new CSR vision 
KUWAIT: Hassan’s Optician Company announced
yesterday that the company eyes an innovative
approach to its corporate social responsibility as part
of its 70th anniversary, which was kicked off in the
holy month of Ramadan by collaborating with the
Kuwait Association for Needy Families (KANF) to
support economically disadvantaged families in
Kuwait.

“As we are marking our 7th decade in the market, it
is essential to reiterate Hassan’s Optician’s commitment
towards Kuwait and the community. We managed to
grow from a simple store to a network of thirty optical
stores throughout Kuwait and set the basis for a fully
integrated eye care facility. Our growth story mirrors
the efforts and commitment of Kuwait towards devel-
oping the private sector. It is therefore our responsi-
bility to continue giving back by contributing to
Kuwait’s development efforts,” stated Kian Saadat,
CEO of Hassan’s Optician.

In an official statement,  Saadat stressed on the
importance of aligning the company’s social responsi-
bility to Kuwait’s national development plan by part-
nering with civil societies and charity organizations to
support Kuwait’s humanitarian projects. He added that
Hassan’s Ramadan initiative came as part of its dedi-
cated efforts towards the most vulnerable in Kuwait.

Praising the work of the KNAF and Kuwait’s civil
societies who have contributed to Kuwait’s global
humanitarian position, Saadat stated that it is neces-
sary for all national entities to collaborate and collec-
tively work together towards achieving the country’s
development agenda. He explained that this initiative is
an initial step towards a comprehensive CSR vision
bringing Hassan’s Optician’s experience in innovation
and business growth to projects contributing to
Kuwait’s development.

Chairman of the KNAF, Badr Hamad Al Mubarak,
confirmed that the association distributed more than
300 food baskets to the most vulnerable families in
Kuwait in partnership with Hassan’s Optician
Company. Al-Mubarak explained that the initiative
comes within the framework of the Naqsa project that
the association adopts to support the families with
sufficient foodstuffs adequate for a period of one
month. He added that the association’s collaboration
with Hassan’s Optician comes as part of its joint
efforts with the private sector and the rest of the
national institutions that are collectively working
together to meet the basic needs of the most vulnera-
ble in Kuwait.

Established in 1951, Hassan’s Optician was founded
by Dr. Hassan Saadat Yazdi who was the first
optometrist officially approved by the Kuwaiti
Department of Health in 1960. In 2016,Hassan’s
Optician launched its own state-of-the-art factory in
Amghara, Kuwait to produce ZEISS German
Ophthalmic lenses. The company is now considered as
one of the market leaders in the optical industry in the
Middle East and a partner to global leaders in the field
of eye-care and optics, as well as jewelry and hearing
aids with a network of more than thirty optical stores
all around Kuwait. 

DUBAI: Memac Ogilvy has named globally recog-
nized creative Till Hohmann as its new Chief
Creative Officer for the MENA region. Hohmann
rejoins the agency, having served as its UAE
Executive Creative Director from 2007 to 2010. 

Hohmann will be responsible for uniting the
group’s five core capabilities under one modern
creative offering. He will be dedicated to sustain-
able and innovative growth for major clients in
Advertising, Brand, and Content; Experience; Public
Relations; Healthcare; and Growth & Innovation,
across the MENA region. Hohmann steps into the
role following time with Geometry and his work
transforming and launching the creative commerce
company under VMLY&R COMMERCE as Chief
Creative Officer for EMEA. He will oversee the cre-
ative product for Memac Ogilvy’s 13 offices across
11 markets.

The announcement reaffirms Memac Ogilvy’s
commitment to being its client’s most effective part-
ner for growth, with creativity as the cornerstone of
that offering.

During his previous tenure, Hohmann helped pio-
neer innovative, digital, brand, and social offerings,
restructuring the agency’s creative product and
helping drive major growth in the midst of the glob-
al recession. Memac Ogilvy became one of the most
successful agencies in the region during those
years, being named Agency of the Year at Lynx
2010. Since then, Hohmann has matured into one of
the world’s top creative talents, earning numerous
global accolades with Grey, JWT, WPP, VMLY&R
Commerce, Munich based Serviceplan Campaign 1
GmbH, and more, in London, Berlin, Hamburg,

Singapore, and other
markets. 

“Till  believes in the
power of ideas shaped
differently. Business-
defining and change-dri-
ving ideas. The kind of
ideas the Ogilvy Group
is renowned for across
the globe,” said David
Fox, Memac Ogilvy’s
Chief Executive Officer.
“Since departing these

shores more than a
decade ago, he has grown into one of the world’s
most notable creatives, delivering work for many
sectors, and being recognized at the industry’s
most prestigious award shows worldwide. He is a
proven leader and expert in achieving growth for
clients not only financially, but responsibly, sus-
tainably, and culturally.”

The incoming Till Hohmann added, “The MENA
region is one of most diverse, unique, and interest-
ing in the world. The ambition of brands to do new
things, lead their industries, and connect with their
young, impassioned populations has always inspired
me. I’m thrilled to be back. The work Memac Ogilvy
is doing in the region, coupled with the Group’s
global mandate made this opportunity impossible to
turn down. I look forward to working with our
incredible suite of clients, as well as our burgeoning
talent, under the leadership of Foxy.” Hohmann
replaces Juggi Ramakrishnan, who served as Chief
Creative Officer for three years. 

Memac Ogilvy names Till Hohmann 
as chief creative officer for MENA

AUB congratulates 
Al-Hassad weekly 
draw winners
KUWAIT: In accordance with full preventive
guidelines and measures set by health authori-
ties, Ahli United Bank (AUB) held the weekly
draw of 02 June 2021 of Al-Hassad Islamic
account which is the very first draw account in
Islamic banking in Kuwait and has won the “Best
Savings Product in Kuwait 2019” by the presti-
gious Banker Middle East Magazine for the
numerous unique features it provides. Al-Hassad
Islamic account offers over 750 prizes, Over 12-
month period and has reshaped the lives of thou-
sands lucky winners.

The bank and announced 20 winners of KD
1,000 as follows: Mazhar Kasimbhai Piplodwala,
Yousef Abdarahman Al-Kandiri, Salha Salem Al-
Azmi, Najat Mohamad Almujaibel, Kawkab
Nema Allah Muqaddam, Kameelah Khalaf Al-
Enezi, Bassam Zakwan Al-Kaaki, Latifah Nemaa
Al-Shammari, Jehan Ali Qasem, Khaled Saleh Al-
Fadhel, Mansour Abdulrahman Al-Rashed, Lubna
Mostafa Shaqlousi, Rajaa Mohamad Al-Behaisi,
Hasan Abdullah Al-Resheedi, Hamad Haider
Akbar, Mohammad Saud Al-Raqwah, Majedah
Jassem Al-Rejaib, Hasan Abduallah Al-Rashidi,
Hala Qasem Al-Mahasnah and  Shareefah
Abdullah Al-kandari.

The draws of Al-Hassad include several cash
prizes, such as KD 100,000 each Eid and the
grand quarterly draw of KD 250,000 prize
which continues to be a key aspiration for cus-
tomers who are wishing to fulfill their dreams. Al
Hassad offers 20 weekly prizes of KD 1,000 for
each winner. In addition to this attractive pack-
age of rewards, Al-Hassad Islamic account incor-
porates a Wakala contract for projected annual
profits, making this account beneficial to all cus-
tomer segments that are aspiring to build their
short and long-term savings through a unique
savings account with many advantages. 

Furthermore, for the first time in Kuwait, the
AUB Al-Hassad presents the “Privilege Draw”,
which is a quarterly draw of KD 25,000 exclu-
sively for Al-Hassad customers who maintained
their balances for more than one year and have
not won a prize in the past five years. 

For all draws, the clients are eligible for one
draw chance for each KD 50 deposited in their
Al-Hassad account. It is worth mentioning that
Al-Hassad Islamic account has won the “Best
Savings Product in Kuwait 2019” by the presti-
gious Banker Middle East Magazine for the
numerous unique features it provides. Such fea-
tures include the simplest and easiest program,
highest number of winners, largest prize value,
unique draws during Eid Al-Fitr and Eid Al-
Adha, loyalty multipliers, unique online account
opening feature, transparent draws held during
radio shows with live broadcast on the Bank’s
social media platforms.

Till Hohmann 

Equities rebound 
as jobs data quash 
rate hike fears
NEW YORK: Equity markets moved higher while the
dollar fell on Friday after tepid job US growth numbers
assuaged fears of a rapid reduction in stimulus measures
and interest rate hikes.

The start of a Group of Seven finance ministers meet-
ing drew investors’ attention as well, with Europeans
optimistic the world’s wealthiest countries will support
US-backed plans for a global minimum corporate tax.
US Labor Department data released before Wall Street
trading began showed the world’s largest economy
added 559,000 jobs in May, below expectations for the
second straight month but an improvement on April.

That was good news for equities, as investors have
feared the roaring return of the US economy would push
the Federal Reserve to “taper” stimulus measures sooner
than markets have been expecting. “This employment
report was not too hot, not too cold obviously and I
think that the fact that we didn’t see any big hike in the
wages suggests that the Fed is not going to be in a hurry
to accelerate any tapering debate sooner than anticipat-

ed,” said Peter Cardillo of Spartan Capital Securities.
The Dow ended up 0.5 percent while the tech-rich
Nasdaq added 1.5 percent.

Before the closely-watched data was released,
investors had been bracing for a jobs boom, after
reports Thursday showed US private employers adding
nearly one million positions in May and new unemploy-
ment benefit requests falling below 400,000 last week
for the first time since the pandemic began.  “The key
takeaway from the report is that it shows there is still
ample room for improvement, which is apt to register in
the Fed’s mind as a basis for sticking with its patient-
minded policy approach,” said Briefing.com analyst
Patrick O’Hare. 

The highly accommodative monetary policies of the
Fed and other central banks have been key drivers of the
blockbuster rally in world equities after they cratered at
the start of the pandemic. But there have been growing
concerns on trading floors that too strong a rebound in
the economy will set off a boom in inflation, forcing the
Fed to begin to wind down its vast bond-buying pro-
gram or even lift interest rates to prevent overheating.

CMC Markets analyst Michael Hewson said the jobs
figure was “helping to support a view, that for all of the
recent talk of a possible central bank retreat of support
measures, that any such action was likely to be later
rather than sooner.” And US central bankers have
remained adamant that it is too soon to pull back on the
stimulus measures. —AFP


