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Photo of the Day

LONDON: Kuwaiti photographer Mohammad Murad won the second place of the 2021 Nature TTL Photographer Awards in the Urban Wildlife cate-
gory for his photograph ‘The Fox of Arabia’. The international competition witnessed the participation of nearly 8,000 photographs from different
countries around the world.  — KUNA

Kuwait, Oman
Ministers discusses
regional issues 
KUWAIT: Kuwait
Foreign Minister and
State Minister for
Cabinet Affairs Sheikh
Dr Ahmad Nasser Al-
Mohammad Al-Sabah
called Omani Foreign
Minister Badr bin
Hamad bin Hamood
Al-Busaidi on Friday.
During the call, both
sides discussed the
strong and deep-
rooted strong historic bilateral relations between the
two countries and ways to enhance develop them in
various fields. They also discussed the latest devel-
opments and events on the regional and internation-
al levels and ways to coordinate on them. — KUNA

Badr Al-Busaidi (left) and
Sheikh Dr Ahmad Al-Sabah

Kuwait’s oil price
up to $71.39 pb
KUWAIT: The price
of Kuwaiti oil went up
by 20 cents to $71.39
per barrel Friday after
being at $71.19 pb the
day before, said the
Kuwait Petroleum
Corporation (KPC)
yesterday. The prices of
the Brent crude and the West Texas Intermediate, glob-
ally, saw an increase with the first going up by 58 cents
to $71.89 per barrel, the same case with the latter, which
also went up by 81 cents to $69.62 pb. — KUNA

DHAMAN visits
embassy of
Sudan in Kuwait
KUWAIT: Health Assurance Hospitals Company
(DHAMAN) conducted a visit to the embassy of the
Republic of Sudan in Kuwait to discuss a number of
mutual interest topics. During the meeting, the
Ambassador of the Republic of Sudan to Kuwait
Abdulmonem Alamin expressed appreciation to
Kuwait for its efforts in providing integrated health-
care services to expatriates and all members of the
populations. While noting the role of DHAMAN in
employing Sudanese health professionals, the
Ambassador added that Sudan is looking forward
to play a bigger role in the healthcare sector.

Meanwhile, DHAMAN Acting CEO Dr
Mohammad Al-Qenai said: This visit is part of our
collaboration with various bodies, including
embassies, to fully explain the role and objectives of
DHAMAN to ensure overall alignment between all
stakeholders, especially the beneficiaries from the
Company’s services.

Qenai noted: “As part of continuing the applica-
tion of global standards in the healthcare sector, the
Company pays great attention to overall alignment,
accuracy, and progress in the mobilization phase of
shifting beneficiaries from the Ministry of Health
(MoH) to DHAMAN.”

Throughout the visit, discussion included high-
lighting DHAMAN as the first public-private
partnership (PPP) in Kuwait and the first compa-
ny in the Gulf to provide its services based on the
Healthcare Maintenance Organization (HMO)

model through establishing an integrated health-
care system that includes medical insurance pro-
grams, as well as building and operating a net-
work of primary healthcare centers and hospitals
that cover all areas in Kuwait.

The visit was also attended by the Deputy
Head of Mission at the Embassy Dr Mohammed
Ali, as well as DHAMAN acting Medical Services
Director Dr Fatema Bendhafari, HR Corporate
Director Ahmad Bourisli and Corporate Director
- Communication and PR Ali Al-Hamad. 

VO positions
Kuwait globally by
unleashing young
talents to the world
KUWAIT: VO, the first Kuwait-based inte-
grated youth platform for incubating young
talents, launched “It happened! And their
dreams are fulfilled”, a campaign that fosters
Kuwait’s global positioning on social media
platforms by exposing young Kuwaiti talents
to the international community.

The campaign’s success was
exemplified in its recent pro-
duction of ‘BRAVO’, a song that
crossed above 4 million views in
three days and claimed number
one on Kuwait ’s  YoutTube,
GCC, Morocco, and currently
hitting Egypt. 

The inspiring story of VO ful-
filling the dream of the Kuwaiti
amateur singer, Haneen Hussain,
who aspired to have the world
recognize her talent and sing
with  her  favor i te  Kuwait i
s ingers , Bader  Shuaib and
Abdulaziz Louis, grasped the
attention of many Kuwaitis and
infused hope in having their tal-
ents recognized. 

“There are so many ‘Haneens’
in Kuwait who have the talent
but don’t  know how to start .
Kuwaiti youth currently need
practical  opportunit ies and
proper guidance that would sup-
port their journey of do-ing.
And, this is exactly what we are
doing at VO. If you have a spe-
cific talent or passionate about a
field, we help you fulfi l l  your
dream with the support of highly qualified
experts, international entities, and those who
are leading the field,” stated Riham Al-Ayyar,
CEO of VO.

The participating talents have praised VO
and commended the platform’s idea and
efforts in providing them with concrete
opportunities that helped them to practically
achieve their dreams and follow their passion.
Prominent celebrit ies such as Bader Al-
Shuaibi stated, “When I was first introduced
to the concept of VO, I was pleased to be
finally collaborating with an entity that invests
in Kuwaiti talents and fulfills its promises.”

Officially launched in May, the campaign
has already supported a number of Kuwaiti
young talents in the fields of music, produc-

tion, and entertainment through practical col-
laborations that resulted in tangible impact
across various platforms, including:

1) Building the capacity of a long list of
actors, directors, and producers such as
Mohammed Al-Fozan, Laila Al-Buloushi, and
many others through substantial initiatives and
collaborations that opened up opportunities
for them to connect with prominent names in
the field and directly work with them. Those
names include Kuwait i  actor Osama Al-
Buloushi, director Sadeq Behbehani, and pro-
ducer Dr Meshari Al-Mutawa.

2)  Fulf i l l ing Humood Al-Bader and
Mohammed Abdel-Razaq’s dream and passion
in moderating their first e-gaming competition

to transform their talent to an
entrepreneurial skill. VO is cur-
rently supporting them to repre-
sent Kuwait in international tour-
naments.

3)  Support ing Fahad Al-
Bishara in hosting his own social
media show called Al-Morad.

“Unleashing Kuwaiti talents to
the international community will
support Kuwait’s global position-
ing and economic diversification.
We must recognize that oil and
natural gas are not the only
resources of Kuwait. The country
possesses many talents and
unique gifts that we can capitalize
on, and this will only happen once
we acknowledge the potential of
Kuwaiti youth and practiVO, the
integrated youth platform and
Kuwait’s first talent incubator, was
founded in July 2020 as result of a
fruitful collaboration between
Sheikha Ohoud Al-Sabah and
Riham Al-Ayyar aiming to empow-
er local talents and position them
in the global market. The platform
will provide an academic program
for Kuwaiti youth to identify and
nurture their talents, an all-inclu-

sive studio to empower and express their ideas,
and a ‘smart’ app to promote their creative
productions on a seamless, high-tech and effi-
cient digital platform.cally support them,” stat-
ed Riha, Al-Ayyar, CEO of VO. 

VO, the integrated youth platform and
Kuwait’s first talent incubator, was founded in
July 2020 as result of a fruitful collaboration
between Sheikha Ohoud Al-Sabah and Riham
Al-Ayyar aiming to empower local talents and
position them in the global market. The plat-
form will provide an academic program for
Kuwaiti youth to identify and nurture their tal-
ents, an all-inclusive studios to empower and
express their ideas, and a ‘smart’ app to pro-
mote their creative productions on a seamless,
high-tech and efficient digital platform.

Haneen Hussain

Riham Al-Ayyar


