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SAINT PETERSBURG, Russia: A flagship
economic forum has returned to Saint Peters-
burg, with Russia aiming to signal it has moved
beyond the coronavirus pandemic and is open
for business despite political tensions.

The Saint Petersburg International Economic
Forum (SPIEF), often dubbed the Russian
Davos, officially starts yesterday and is the
country’s main showcase for investors, attract-
ing political and business leaders from around
the world.

It has been hosted every year since 1997 —
cancelled only in 2020 due to the pandemic-
in the hometown of President Vladimir Putin,
who is expected to speak at the forum in per-
son on Friday. “The forum is very important for
the image of the city, the restoration of the
economy’s growth and the revival of tourism,”
Saint Petersburg governor Alexander Beglov
told the RIA Novosti news agency.

The scale of the forum will be smaller than
previous years, with the number of partici-
pants capped at 5,000. In comparison, the
2019 SPIEF was attended by over 19,000
people from 145 countries, according to or-
ganizers. At the forum previously attended by
leaders of China, France and India, Putin will

be joined via videolink by Austrian Chancellor
Sebastian Kurz and Sheikh Tamim bin Hamad
Al-Thani, the Emir of Qatar, which has sent
one of the biggest delegations this year.

The reduced attendance also comes after a
turbulent year for Russian diplomacy, as rela-
tions with the West-which have been deterio-
rating since the annexation of Crimea in 2014 —
reached a new low following the poisoning and
imprisonment of Kremlin critic Alexei Navalny.

But Russian officials now say that “bad poli-
tics should not be allowed to interfere with good
business”, said Chris Weafer, analyst and
founder of Macro-Advisory consultancy firm.
According to Weafer, one of the messages at this
year’s SPIEF is that “Russia has turned a corner
and has learned from the last seven years” char-
acterised by low oil prices and sanctions.

Handshakes, no masks 
The forum comes almost a year after Russia

lifted its strict lockdown that was imposed last
spring when the coronavirus swept across the
country. Since late summer most virus restric-
tions have been lifted with authorities opting to
protect the economy and pin hopes on Russia’s
Sputnik V jab that was registered in August.

The country still continues to record an av-
erage of 9,000 new infections every day. To en-
sure virus safety at the forum, all participants

this year are required to test negative for the
coronavirus before they enter the site. Inside,
masks are required at all times. — AFP

Russia gathers thousands for 
business forum despite COVID

Russian Davos attracts investors from around the world

Participants attend a session of the St Petersburg International Economic Forum (SPIEF) in Saint
Petersburg yesterday. —AFP

KUWAIT: The annual ‘Mango Mania’ fes-
tival that celebrates the best of mangoes
from across the world was held from 2 to 11
June at LuLu Hypermarket, the undisputed
heavyweight in the region when it comes to
hypermarket retailing.

The event was inaugurated at the Al-Rai
branch of LuLu Hypermarket on Wednes-
day, 2 June by the Indian Ambassador to
Kuwait Sibi George, in the presence of sen-
ior management of LuLu Hypermarket in
Kuwait. Held across all LuLu Hypermarket
outlets in Kuwait, the ‘Mango Mania’ pro-
motion has grown more popular through the
years, and has become a yearly-event that
is  eagerly awaited by customers. This year,
the relaxing of restrictions following the re-
cent downward trend in COVID-19 infec-
tions in Kuwait, allowed shoppers to feel
more comfortable attending the festival.
Nevertheless, the entire event was organ-
ized in full adherence to all existing health
guidelines.

A major draw of the annual ‘Mango
Mania’ festival is that it allows shoppers to

sample, select and purchase the finest man-
goes and mango-related products from
across the globe. This year was no different,
with more than 50 varieties of mangoes on
display, shoppers could pick and choose
from an international smorgasbord of man-
goes ranging from sour to sweet to super-
sweet and in riot of rainbow colors. The
wide range of luscious and exotic mangoes
on display during the 10-day mango festival
included all-time favorite Indian brands such
as Alphonso, Badami, Mallika, Totapuri and
Rajapuri, as well as choicest mangoes from
tropical mango paradises worldwide. 

This year, in addition to mangoes in all
their glorious colors and tastes, there was
also a wide selection of mango-related
products on special offer during the promo-
tion, including mango juices and smoothies,
mango halwa, mango payasam, mango
snacks, mango curries, mango salads, mango
pickles, and even mango cakes, mousse and
muffins as well as mango swiss rolls.

Committed to bringing shoppers the
finest selection of international products at
competitive prices, LuLu Hypermarket has
over the years built a large base of discern-
ing customers looking for the widest choice
of high-quality affordable products. It is no
surprise that these loyal patrons turned up
in large numbers to participate in the cele-
bration of global mangoes at the ‘Mango
Mania’ festival.

Mango Mania 
at LuLu 
Hypermarket

KUWAIT: Indian Ambassador Sibi George inaugurates the annual ‘Mango Mania’ festival in the presence
of senior management of LuLu Hypermarket in Kuwait.


