
KUWAIT: solutions by stc, the specialized busi-
ness arm of Kuwait Telecommunications Company
- stc , announced that it has added Google prod-
ucts, in partnership with iSolutions, to its existing
range of offerings to aid B2B customers transition
into the world of digital solutions. The new offering
addition follows the global market shift towards
online and cloud-based solutions that enable digi-
tal transformation by digitizing processes and
enhancing productivity.

In its statement, solutions by stc mentioned that
the diverse range of Google products, now offered
by the Company, fall in line with its vision to pro-
vide B2B customers with a wealth of innovative
products and services al l  under one roof.
Considering that Google services are user friendly
and come packed with a range of features, solu-
tions by stc considers this addition to be a benefi-
cial one for corporates and SMEs. 

The Google services will be offered to inter-
ested customers at the same prices listed by
Google, but with access to solutions by stc’s ded-
icated support experts who will provide around
the clock guidance on the most suitable pack-
ages. The team of experts will also provide cus-
tomers with consultations and technical support
to ensure a seamless user journey into the digital
world. The partnership will begin with the launch
of Google workspace plans and various packages
that serve various sectors, followed by the addi-

tion of other products related to cloud solutions
and digitization. 

In terms of the newly added solutions under
solutions by stc, the Google line offers an array of
affordable services that cater to different market
segments including education, financial services,
government, and SMEs. Based on the customer’s
preferences, productivity applications like Gmail,
Google Forms, Google Drive, Google Docs, Meet
& Chat, as well as other applications considered
essential will be added as part of the package.  

Customers can also take advantage of Google’s
integrated product line which feature Jamboard,
Chromecast, Meet hardware and the popular
Chromebook. The Google cloud platform, which
includes a suite of cloud computing services,
works seamlessly with Google’s devices and runs
on the same infrastructure used by Google inter-
nally to manage its end-user products.

Now with the ongoing pandemic, most employ-
ees are working remotely and require access to
essential applications to complete their daily tasks.
Google Workspace is the perfect tool for SMEs, oil
companies, government entities and other busi-
nesses that require applications that will assist
them in resuming their workflow wherever they
may be. This service offered by Google includes
access to Gmail, the Google Calendar, the shared
Drive, Google Docs, as well as other features that
will allow employees to share information with one

another and complete their work efficiently and
productively. 

As for the education sector, Google
Workspace for Education is an ideal tool to con-
nect educators with students by utilizing the
Google product line. This education suite is  fea-
ture-packed, easy-to-use, and highly secure for
schools that are implementing online learning.
Both Google Workspace and Google Workspace
for Education come with the Google cloud fea-
ture which allows online data storage to be
shared internally within an organization. 

solutions by stc commented that its partnership
with iSolutions to offer the Google products line at
cost will assist in streamlining the digitization
process for its valued customers. The Company
especially focused on providing a range of pack-
ages tailored to suit the needs of SMEs as they
overcome the challenges that were created by the
pandemic. 

Additionally, 24/7 support services will be
available to assist customers in set up proce-
dures, or to answer any queries. By offering these

services, stc is not focusing on profitability, but
rather providing its customers with the means to
enable their digital transformation strategies all
under one roof.

With the ongoing pandemic, businesses are tak-
ing advantage of cloud-based computing services
and modern technology to resume their operations
and mitigate the risks caused by the pandemic.
Increased usage of collaboration tools, as well as
new-to-market solutions, will ultimately change
the dynamic of work environments pre-Covid. In
line with its commitment to progressively enhance
and expand its product line, solutions by stc will
continue to introduce offerings that can integrate
systems, enhance efficiency, amplify productivity,
and ease the execution of daily tasks to achieve
favorable outcomes for its diverse customer base.

ABK spotlights Central 
Bank’s consumer 
protection guide
KUWAIT: Al Ahli Bank of
Kuwait (ABK) reiterated the
importance of the latest in a
series of educational topics
that have formed part of the
Central Bank of Kuwait and
Kuwait Banking
Association’s year-long
‘Let’s Be Aware’ programme,
namely the Consumer
Protection Guide. The
Consumer Protection Guide,
issued by the Central Bank
of Kuwait, is in accordance
with the principles of finan-
cial consumer protection approved by the Finance
Ministers and Central Bank Governors of the G20 coun-
tries in October 2011. The guide includes a set of principles
complementing the various rules and guidelines issued by
the Central Bank of Kuwait for protecting customers in
their dealings with banks.

If a customer has a complaint against a financial serv-
ices provider, a well-defined grievance process is
detailed for them to follow. This starts by submitting a
complaint to the provider through designated forms,
which must be available in every bank branch. The serv-
ice provider must respond to the complaint in writing
within 15 business days.

Should the bank fail to respond within the allocated
time frame, or if the customer is dissatisfied with the
provider’s response, the customer may submit a grievance
letter to the Central Bank of Kuwait, accompanied by a
copy of the bank’s response. The Central Bank of Kuwait
will evaluate the complaint and attempt to reach a mutually
acceptable solution.

Ahmad Altayyar, Area Manager  - Retail Banking
Division, stressed the importance of consumers being
aware of their rights and knowing the process of ensuring
they are heard if they have a concern: “The ‘Let’s be
Aware’ campaign has been an extremely informative and
successful initiative.  Protecting consumers and ensuring
best practice across the banking industry is extremely
important. ABK takes all complaints seriously and believes
that every customer has the right to redress if they are dis-
satisfied with a product, service or outcome.”

“It is therefore essential that customers know their
rights and understand the correct procedure for filing a
complaint. This campaign aims to do just that, by ensuring
that customers are aware of the correct process to follow
in case of a grievance.” he added. 

The ‘Let’s Be Aware’ programme brings together regu-
lators and financial services providers in Kuwait, spear-
heading a joint effort to raise consumer awareness of
banking products and services. Each programme member
takes the lead on a particular topic, such as effective bank
card usage, guidance on borrowing, complaints and esca-
lation methods, fraud management, cybersecurity proto-
cols, and more.

Since the onset of the global crisis, the Central Bank of
Kuwait, with the support of the Kuwait Banking
Association, has helped mitigate the economic impact on
the nation, and the latest initiative adds to the Central
Bank’s track record of ensuring financial and economic
stability in Kuwait.

solutions by stc adds Google products 
to its wide range of B2B offerings

NBK main sponsor 
of training program 
organized by IBS 
KUWAIT: As part of its constant care to active-
ly contribute to raise awareness and knowledge
among the different segments of society, NBK
announced its sponsorship for the training pro-
gram organized by Kuwait Institute of Banking
Studies (IBS), “Mastering New Chal lenges:
Leading Change and Managing Performance”,
which will be held virtually on the 6th and 7th
of June.

The program will host Prof. James J Dowd -
Senior Lecturer and Executive Director at Harvard
Business School, who will lecture on and discuss
several important topics, including new concepts
in business with direct impact on developing and

increasing productivity.
The lecturer will also highlight the effectiveness

of management and leadership as key and essential
factors for success in business, in addition to high-
lighting the contribution of effective management
in getting the utmost benefit from the strengths of
individuals and institutions.

The program also aims to motivate trainees to
capture the greatest possible value from their
business model, and focuses on effective leader-
ship for innovation, learning, and creating ways to
thrive in a changed competitive environment with a
new business model.

The lecturer will use four Harvard Business
School case studies to explore the challenges of
managing complex organizations under heavy
pressure to perform. Participants will gain insight
and understanding of effective practices for orga-
nizational leadership - aligning the organization
for strategy execution-and for personal leadership,
enabling them to maximize their impact in their
leadership roles.

Prof James J Dowd has
extensive experience in
leadership development,
organizational culture,
change and individual
commitment. He is also
the chairperson of the
faculty in leadership and
change programs. He is
the former Professor of
Organizational Behavior
at IMD - Switzerland, and
co-authored the 1993
book Vision, Values and
Courage: Leadership for Quality Management.

NBK’s sponsorship of this program over the
past years comes as part of its consistent sponsor-
ship of the initiatives highlighting its approaches to
achieve community development across various
fields, including social and educational aspects, in
an effort to serve the community and contribute to
its development in a better way.

KFH announces 
winners of ‘Win 
with Hesabi’ draw
KUWAIT: Kuwait Finance House (KFH) announced the win-
ners of the 5th and 6th draws of “Win with Hesabi” campaign
that offers three Jeep Wrangler Sport cars and cash prizes
worth KD 250 for 10 winners each month. The draw was held
at KFH Headquarters under the supervision of the Ministry of
Commerce and Industry.

The winners are: Mishal Al-Mutairi, Wasmiyah Al-Anjari,
Osama Rabea, Mohammad Al-Awadi, Manayer Al-Mutairi,
Rahaf Al-Jumaily, Abdulwahab Al-Obaidan, Mariam Al-
Dossari, Hatheel Al-Ajmi, Abdulrahman Al-Enzi, Ahmad Al-
Ajmi, Awthah Al-Shammari, Nasser Al-Rashidi, Latifa Al-
Usaimi, Abdulrahman Al-Azmi, Ibrahim Al-Shammari, Reem
Al-Allaty, Mariam Al-Azmi, Eman Al-Mutairi, Shouk Al-Jabri.

This campaign comes as part of KFH continuing efforts
to add value to Hesabi customers including advantages, dis-

counts, prizes, and exclusive rewards. Once the social
allowance is transferred to Hesabi program, customers enter
the monthly draw on 10 prizes of KD 250 each, in addition
to three special draws on Jeep Wrangler Sport cars.

KFH offers “Hesabi for Youth” with a variety of privi-
leges as part of its continued endeavor to provide adequate
customer care, innovate new products and services and ful-
fill the needs of all customers of various age categories and
interests. Services and products are tailored to suit cus-
tomers’ needs and provide distinguished service as per
global standards regarding quality, accuracy and speed.  

Hesabi” program has been designed to meet the needs
of youth and aspire for their active lifestyle. This program
presents for youth many exclusive offers and a wide range
of privileges including Hesabi ATM card with a unique
design, eligibility to issue Hesabi prepaid card (as per credit
regulations of KFH), distinguished offers and discounts etc.

KFH continues to launch marketing campaigns to reward
youth customers. Hesabi for Youth represents the ambitions
and expectations of youth category and copes with KFH aspi-
rations to attract the largest portion of youth who represents
the major part of Kuwaiti society. Also, the account represents
KFH initiative to diversify banking services and products.
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HUAWEI WATCH 
FIT ELEGANT can 
help with SpO2
KUWAIT: It is important to keep an eye on your overall
health and body’s fitness levels. One key indicator is our
blood oxygen saturation (SpO2), which is the amount of
oxygen levels in our bloodstream. Those of us who are
under extreme stress or who are physically very active are
some key people who need to keep an eye on their SpO2
levels. An important indicator, measuring your blood oxy-
gen saturation levels (SpO2) can be a bit complicated, but
thanks to the HUAWEI WATCH FIT ELEGANT, which
offers all-day SpO2 monitoring. 

Blood Oxygen Saturation (SpO2) explained
What does Blood Oxygen Saturation levels (SpO2)

exactly mean? One of the first measurements taken in any
medical examination; it is simply defined as an estimate of
the oxygen levels in a person’s bloodstream. Ideally, your
body needs to have SpO2 level between 90 and 100. It is

highly unlikely that a person’s SpO2 level to go above the
normal level without any external assistance such as sup-
plemental oxygen. However, if the SpO2 level is below nor-
mal, the body cannot function properly. This condition is
called hypoxemia and can cause serious health problems
requiring immediate medical care. 

How do I measure my SpO2 levels using the HUAWEI
WATCH FIT ELEGANT?

Huawei’s newly launched HUAWEI WATCH FIT ELE-
GANT comes with a continuous SpO2 monitoring feature,
which you do not have to turn on manually, as it, is set on
by default. The latest smartwatch in the HUAWEI WATCH
FIT series is capable of accurately measuring your SpO2
levels with a dedicated SpO2 sensor anytime and any-
where: Be it in your office, home, gym or even while you
are out and about, you can always rely on your HUAWEI
WATCH FIT ELEGANT to have you covered.  

Thanks to the smart power saving algorithm, you are
now able to monitor your SpO2 level 24/7. When the
HUAWEI WATCH FIT ELEGANT detects an abnormal
SpO2 level, it will send you an alert to notify you about
your health situation, allowing you to consult professional
medical advice on time. You can also check the changes in
SpO2 levels throughout the day with the HUAWEI Health

App, a great feature to help those interested in keeping
closer tabs on their health.

Thanks to the 10 day battery life of the HUAWEI
WATCH FIT ELEGANT and its wide range of fitness and
health features, you are not only promised an accurate and
reliable reading of your SpO2 levels but you also get to
keep tabs on your heart rate by HUAWEI TruSeen(tm) 4.0,
sleep quality with HUAWEI TruSleep(tm) 2.0 and stress
levels by HUAWEI TruRelaxTM anytime and anywhere. All
displayed clearly on its vibrant HD display with its sleek
stainless steel body ensuring you are always on top of your
essential health levels. 

One month left to 
enter Gulf Bank’s 
Al-Danah draw 
KUWAIT: With just over a month left until the end
of June, Gulf Bank is reminding everyone that the
last chance to participate in the year’s third quarter-
ly Al-Danah account draw for the chance to win KD
100,000 is Wednesday, June 30. The quarterly draw
is currently scheduled to take place on October 14,
2021 in the presence of representatives from both
the Ministry of Commerce and Ernst & Young. 

Gulf Bank’s Al-Danah account offers account
holders multiple services and features that are
designed to encourage and reward clients for sav-
ing, with periodic draws worth valuable prizes. Gulf

Bank’s Al-Danah account offers monthly opportuni-
ties to win KD 1,000 to ten lucky winners, in addi-
tion to quarterly draws with KD 100,000 prizes
each, a semiannual draw prize of KD 1,000,000 and
a grand draw prize of KD 1,500,000. 

To enter the upcoming draws, Gulf Bank cus-
tomers can open an Al-Danah account at any time.
To increase their chances of winning, account hold-
ers must either maintain the minimum deposit amount
of KD 200, or increase their Al-Danah savings - the
higher the balances in an account, the more chances
accumulated over t ime. Opening an Al-Danah
account is also easier than ever, with customers
being able to open their accounts online through
Gulf Bank’s Online and Mobile Banking services.

With the month of June just around the corner,
Gulf Bank’s General Manager of Consumer Banking,
Mohammed Al-Qattan, commented: “There is cur-
rently just over a month left to participate for the
chance to win this year’s third quarterly Al-Danah
draw. As part of Gulf Bank’s commitment to encour-

aging a culture of saving locally, we are inviting all
our clients to take an even more active approach to
their financial affairs, and prioritize saving on a
habitual basis with an Al-Danah savings account. 

“With an Al-Danah savings account, clients can
take advantage of multiple chances to win exciting
prizes, in addition to being rewarded for their loyal-
ty throughout the year. With lots of time left to
deposit or open an account, Al-Danah account hold-
ers are eligible to win our upcoming KD 100,000
quarter ly prizes, the grand draw prize of  KD
1,500,000, and the monthly draws of KD 1,000 each
for ten lucky winners. We are wishing everyone the
best of luck!”

Numerous Benefits
The Al-Danah account is the only account that

rewards customers for their loyalty by providing loy-
alty chances. Loyalty chances are the total chances
gained in the previous year, which are then trans-
ferred to the current year to reward customers for

their loyalty to the Bank. Accordingly, all chances
gained by existing Al-Danah customers in 2020 have
been transferred to the 2021 draws, and this will be
repeated in 2022 onwards. Terms and conditions
apply. It is also worth noting that all account draws
are attended by a representative from the Ministry of
Commerce and Industry, with the quarterly and
annual draws also reviewed by Ernst & Young.

Opening an Al-Danah account
To enter the upcoming draws, Gulf Bank cus-

tomers can open an Al-Danah account today with
only KD 200. To open an Al-Danah account, exist-
ing Gulf Bank customers can apply through Gulf
Bank’s online and mobile banking services, or book
an appointment at their nearest branch by using the
new “Visit Gulf Bank” app for a faster and more
convenient branch visit. New customers can also
open an Al-Danah account by visiting their nearest
Gulf Bank branch or by scheduling an appointment
through the app.


