
KUWAIT: Gulf Bank K.S.C.P. (“The Bank”)
announced its financial results for the first half ending
30 June 2021. The bank recorded a net profit of KD
16.5 million, an increase of KD 4.8 million or 40 per-
cent compared to the first half of 2020 net profit of
KD 11.8 million. The bank recorded an operating
profit of KD 43.1 million, and took provision of KD
25.8 million, to reach the net profit of KD 16.5 million.

The improvement in net profit was mainly driven
by a 6.5 percent or KD 4.0 million increase in net
interest income mainly due to a decline in interest
expense. Compared with 31st December 2020, total
assets increased by 2.9 percent to KD 6.3 billion,
gross loans and advances to customers climbed by
4.1 percent to KD 4.6 billion, and shareholders’
equity increased by 0.8 percent to reach KD 643
million. 

The bank’s regulatory capital ratios are at a strong
level with the Tier 1 ratio reaching 14.30 percent and
was 480 basis points above the regulatory minimum
of 9.5 percent. While the Capital Adequacy Ratio of
16.59 percent was 509 basis points above the regula-
tory minimum of 11.5 percent.

Commenting on the results, Gulf Bank’s Chairman,
Jassim Mustafa Boodai, said: “I am pleased to
announce that Gulf Bank has sustained its strong per-
formance in 2021, recording KD 16.5 million in net
profit during our first half of the year. These results
are a testament to Gulf Bank’s sound policies, prudent
management practices, as well as strategy built on
maximizing value for our shareholders. Moving for-
ward, we remain focused on our key pillars of:

l promoting corporate banking segment growth
by increasing our product offerings and focusing on
small and medium-sized enterprises; 

l increasing our retail banking market share by

targeting the youth and the affluent client segments; 
l and concluding our Bank’s digital transforma-

tion process to improve our efficiency and competi-
tiveness.

Strong capital
On the bank’s regulatory capital position and

recent bond issuance, Gulf Bank’s CEO, Tony Daher,
commented: “Despite the challenges that we continue
to face as a result of the COVID-19 pandemic, Gulf
Bank has successfully completed the redemption of
its existing KD 100 million subordinated Tier 2 bonds,
and the issuance of new KD 50 million Subordinated
Tier 2 Bonds which was oversubscribed. This
issuance optimizes the bank’s capital adequacy, in
compliance with Basel III frameworks, and supports
our overall investment plans towards making Gulf
Bank the leading Bank of the Future.”

Partnership with Murex 
As part of Gulf Bank’s ongoing digital transforma-

tion plan, Gulf Bank recently announced the success-
ful launch of its new MX.3 system in partnership with
Murex for the development and automation of the
Bank’s capital markets and treasury platforms. The
new system is provided by Murex, the leading global
financial technology firm providing new treasury and
risk management solutions that cater to today’s finan-
cial markets.

Commenting on the launch of the Murex platform,
Daher said: “We are very happy to launch our new
treasury system after an 18-month partnership with
Murex. The integrated solutions will offer a robust
technological infrastructure that meets the evolving
requirements of today’s customers and provide an
even more seamless workflow and better risk man-

agement. Moreover, the launch of the new treasury
system seeks to make the most of our ongoing digital
transformation, transforming Gulf Bank into a fully
integrated digital bank.”

Gulf Bank’s aspiration is to be the leading Bank of
the Future, where the Bank is spearheading its digital
transformation with tech-driven solutions, fostering a
performance-driven culture based on meritocracy
and engagement, and adopting world-class risk man-
agement practices.

Innovative products
As part of its ongoing commitment to enhancing

its product offering, Gulf Bank also launched its new
MOUJ Cashback Prepaid card, the first card of its
kind in the Middle East to combine both cashback
and pre-paid features to its users, offering discounts
at more than 850 outlets across Kuwait. 

In addition, Gulf Bank earlier this year launched
the new MasterCard Rose Gold credit card targeting
women, with tailored benefits and exclusive discounts
designed to reward the female customers. 

Raising awareness with Diraya
With the objective of customer protection, Gulf

Bank continues to support the Diraya campaign, an
awareness campaign initiated by the Central Bank of
Kuwait and the Kuwait Banking Association. Gulf
Bank’s efforts is a result of the Bank commitment to
educate customers, raise their awareness about their
banking rights, as well as cybersecurity, and the over-
all role of the banking industry in developing the
economy. 

“A” credit ratings 
Gulf Bank continues to be well recognized in terms

of its creditworthiness and financial strength interna-
tionally, rated “A” by three leading credit rating agen-
cies.  Moody’s Investors Service maintained the
Long-Term Deposits Rating of “A3” with a “Stable”
outlook. Fitch Ratings affirmed the bank’s Long-term
Issuer Default Rating of “A+” with a “Negative” out-
look. Capital Intelligence affirmed Gulf Bank’s Long-
term Foreign Currency Rating of “A+” with a “Stable”
outlook.

Thanks and appreciation
Boodai concluded his remarks by stating: “On

behalf of the Board of Directors, we would like to
extend our appreciation to the Central Bank of
Kuwait and the Capital Markets Authority for their
dedicated efforts in supporting and promoting
Kuwait’s banking sector. I would also like to thank
our shareholders, customers, and Board of Directors
for their valuable contributions, with a special note of
appreciation to our team members for their loyalty
and dedication.”
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Apple profit nearly
doubles as 
lockdowns eased
SAN FRANCISCO: Apple said Tuesday its profit in
the just-ended quarter nearly doubled amid improv-
ing consumer spending and a “growing sense of opti-
mism” as pandemic lockdowns eased.

The California tech giant’s profit rose to $21.7 bil-
lion on growth in iPhone sales and its increasingly
important digital services. Revenue surged 36 percent
from a year ago to $81.4 billion, the best ever for the
tech titan’s fiscal third quarter. “This quarter saw a
growing sense of optimism for consumers in the
United States and around the world, driving renewed
hope for a better future,” chief executive Tim Cook
told a conference call.

“We are especially humbled that our technology
has continued to play a key role in keeping our cus-
tomers connected.” Cook said an easing of pandemic
lockdowns helped boost consumer spending in many
parts of the world, with Apple benefitting from that.

He maintained that Apple can continue to grow as
consumers seek new devices for superfast 5G wire-
less networks. “We’re only in the early innings of 5G,
but already its incredible performance and speed
have made a significant impact on how people can get
the most out of our technology,” he said.

“Customers love iPhone 12 for its superfast 5G
speeds.” Apple shares were little changed in after-mar-
ket trading following the results, which were stronger
than most forecasts. Revenue from iPhone sales
jumped some 50 percent and posted increases for its
services such as digital payments, music, streaming tel-
evision and gaming. The results come with Apple and
other tech giants facing heightened pressure from
antitrust enforcers around the world for their domi-
nance of key economic sectors, which has increased
during the pandemic.

Scott Kessler of the research firm Third Bridge said
Apple was able to keep its momentum despite the
global shortage of semiconductors, and sustained its
growth in services, which have been important in diver-
sifying its revenue stream. The chip shortage “didn’t
seem to impact iPhone sales, which rose 50 percent,”
Kessler said in a research note. “A major theme for the
company over the last couple of years has been the
emergence of services offerings and related revenues.
Services accounted for more than 20 percent of rev-
enues and have been a source of consistent growth.”
Daniel Ives at Wedbush Securities said Apple delivered
stronger-than-expected results which should help
boost share prices. —AFP
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‘Metaverse’: The 
next Internet 
revolution?
PARIS: Imagine a world where you could sit on the
same couch as a friend who lives thousands of miles
away, or conjure up a virtual version of your work-
place while at the beach. Welcome to the metaverse:
a vision of the future that sounds fantastical, but
which tech titans like Facebook founder Mark
Zuckerberg are betting on  as the next great leap in
the evolution of the Internet.

The metaverse is, in fact, the stuff of science-fic-
tion: the term was coined by Neal Stephenson in his
1992 novel “Snow Crash”, in which people don virtu-
al reality headsets to interact inside a game-like dig-
ital world. The book has long enjoyed cult status
among Silicon Valley entrepreneurs-but in recent
months the metaverse has become one of the tech
sector’s hottest buzzwords, with companies pouring
millions of dollars into its development.

Facebook fuelled the excitement further Monday
by announcing the creation of a new team to work
on Zuckerberg’s vision of the metaverse. “This is
going to be a really big part of the next chapter for
the technology industry,” Zuckerberg told tech web-
site The Verge last week. Over the next five years, he
predicted, Facebook would transition from “primari-
ly being a social media company to being a meta-
verse company”.

As with many tech buzzwords, the definition of
the metaverse depends on whom you ask. But
broadly, it involves blending the physical world with
the digital one. With the help of augmented reality
glasses, it might allow you to see information whizz
before your eyes as you walk around a city, from
traffic and pollution updates to local history.

But metaverse enthusiasts are dreaming of a
future in which the idea could be extended much
further, allowing us to be transported to digital
settings that feel real, such as a nightclub or a
mountaintop.

As workers have grown weary of video-confer-

ences during the pandemic, Zuckerberg is particu-
larly excited about the idea that co-workers could
be brought together in a virtual room that feels like
they are face-to-face.

Digital casinos and Gucci handbags 
Games in which players enter immersive digital

worlds offer a glimpse into what the metaverse could
eventually look like, blurring virtual entertainment
with the real-world economy. As far back as the ear-
ly 2000s, the game Second Life allowed people to
create digital avatars that could interact and shop
with real money.

More recently, plots of land in Decentraland-a
virtual world where visitors can watch concerts, visit
art galleries, and gamble in casinos-have sold for
hundreds of thousands of dollars in MANA, a cryp-
tocurrency. The hugely popular video game Fortnite
has also expanded into other forms of entertainment,
with 12.3 million people logging in to watch rapper
Travis Scott perform last year. Fortnite’s owners Epic
Games said in April that $1 billion of funding raised
recently would be used to support its “vision for the
metaverse”.

And on Roblox, a gaming platform popular with
children, a digital version of a Gucci bag sold in May
for more than $4,100 — more than the physical ver-
sion would have cost. Cathy Hackl, a tech consultant
who advises companies on the metaverse, said the
next generation was more comfortable with the idea

of attaching real meaning to virtual experiences and
objects. “My first concert was in a stadium. My son’s
first concert was (American rapper) Lil Nas X on
Roblox. Just because it happened in Roblox, it didn’t
make it less real for him,” she said.

Exhilarating, or dystopian? 
Hackl rejects the dystopian vision presented in

“Snow Crash” of a virtual world where people go to
escape the horrors of reality, an idea that emerged
again two decades later in the novel and Steven
Spielberg movie “Ready Player One”. Nor does she
think the metaverse would necessarily involve every-
one shutting out their neighbors with virtual reality
headsets around the clock.

Facebook has invested heavily in technology that
allows people to feel like they are physically some-
where else, such as its Portal video-calling devices,
Oculus headsets and its Horizon virtual reality plat-
form. But even Zuckerberg has admitted that existing
virtual reality headsets are “a bit clunky”, requiring
far greater development for the kind of experiences
he has described.

Wedbush tech analyst Michael Pachter said it
was hard to predict whether Facebook could truly
transform into a “metaverse company” in five years.
“But they certainly have a huge advantage of hav-
ing one billion people log on every day,” he said. “If
they offer entertainment options, it’s likely they will
succeed.” —AFP

Tech titans like Facebook founder Mark Zuckerberg are betting on  metaverse as the next great leap in the evolution of the
Internet.

Biden steps up 
‘Buy American’ 
program
WASHINGTON: US President Joe Biden announced a
plan yesterday to strengthen “Buy American” policies,
proposing to increase the US-made content in hun-
dreds of billions of dollars of government purchases.

The White House said it was proposing legislation to
update the 1933 “Buy American Act” to close loopholes
and pressure businesses that supply the government to
add more US-made inputs into their supply chains. The
move comes as the COVID-19 pandemic has highlight-
ed weaknesses in global supply chains that have left US
markets short of critical products and materials, includ-
ing semiconductors, building materials and toilet paper.

Biden’s new proposal “would increase US content in
the products the federal government buys and support
the domestic production of products critical to our

national and economic security,” the White House said.
The administration is proposing to increase the 55 per-
cent US-content requirement in the Buy American Act
for supplies to the federal government to 60 percent in
the short term and gradually to 75 percent.

The White House said the move, which applies to
$600 billion in annual government spending, would
boost small- and medium-sized manufacturers around
the country. The new initiative also offers new pricing
schemes for government procurement that would favor
domestic manufacturers for a slate of products deemed
crucial to national security.

“As the pandemic made clear, supply chain disrup-
tions can impact the health, safety and livelihoods of
Americans — leaving us without access to critical
goods during a crisis,” the White House said in a state-
ment. To promote the initiative Biden will speak
Wednesday afternoon at a factory producing Mack
trucks, an iconic US brand of heavy transport and
industrial vehicles, in Pennsylvania.

Scott Paul, president of the manufacturers’ group
Alliance for American Manufacturing, applauded
Biden’s proposed legislation. “For too long, the law has
been weakened by loopholes, waivers, lax oversight

and overly permissive rules that allowed too many for-
eign goods to be purchased with tax dollars,” he said in
a statement. “That meant lost opportunities for
American manufacturers — and lost jobs for American
workers,” Paul said. —AFP

MCLEAN, US: US President Joe Biden leaves after address-
ing the Intelligence Community workforce and its leader-
ship while on a tour at the Office of the Director of National
Intelligence in McLean, Virginia, Tuesday. —AFP

NEW YORK: People walk past an Apple retail store
in New York City. —AFP


