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KUWAIT:  National Mobile Telecommunications Company
K.S.C.P “Ooredoo” (Ticker: OOREDOO) announced yester-
day its financial results for the half year ended 30 June 2021:

Commenting on these significant financial results, Sheikh
Mohammad Bin Abdullah Al-Thani, Chairman of the Board of
Directors stated the fact that:  “COVID-19 continued to impact
economic activities in several of our markets during the first
half of 2021, however, despite these challenges; we prioritize
the health and wellbeing of our employees and customers. This
is supported by the on-going provision of uninterrupted con-
nectivity in the markets in which we operate, and the empow-
erment of the communities that continue to be affected by the
pandemic.  Consolidated revenue increased slightly to KD
294.7 million in H1 2021, compared to KD 294.1 million in H1
2020, and NMTC reported an improved EBITDA margin of
36 percent for the period despite the various ongoing restric-
tions and challenges associated with the pandemic. 

In Kuwait, our continued focus on cost optimization, sup-
ported by our digital transformation agenda, led to an increase
in EBITDA by 11 percent to KD 29.7 million in H1 2021. In
Tunisia, first half revenues and EBITDA increased by 6 percent
and 3 percent respectively. In Algeria, reported revenues
declined to KD 92.6 million mainly due to the 9 percent deval-
uation of the Algerian dinar, in local currency terms revenue
was up 8 percent. In Palestine, we reported a strong EBITDA
increase of 22 percent, driven by our revenue growth of 10
percent as well as our continued cost optimization initiatives.
In the Maldives, Q2 revenue in local currency terms improved
by 3 percent year on year and Ooredoo Maldives won multiple
Asia Pacific Stevie Awards 2021.”

Al-Thani concluded saying: “We are broadening our prod-
ucts across all markets offering and focusing on expanding our
customer acquisition channels”.

“H1 strong performance for Ooredoo Kuwait wouldn’t have
been possible without the commitment and innovative work of
every team member in our company,” said Abdulaziz Yaqoub
Al-Babtain, Ooredoo Kuwait’s CEO.  “Ooredoo’s financial and
operational performance witnessed a substantial growth over
the past 6 months. We are gratified by the enthusiastic cus-
tomer response to the unmatched line of cutting-edge prod-
ucts and offers that we delivered across all our channels,” said
Al-Babtain. 

Al-Babtain pointed out to the fact that “We have stayed
focused on our core business while maintaining agility to
transform and lead in the digital space driven by our bold
strategy and revolutionary vision. We have successfully invest-
ed in our network infrastructure, signed strategic B2B agree-
ments, provided governmental entities and partners with con-
nectivity services and security solutions, continued to invest in
our Kuwaiti manpower and above all; Ooredoo Kuwait was
proudly named “Kuwait Fastest Network in 2021”.

Review of operations
The Group’s operational performance can be summarized

as follows:

Ooredoo Kuwait: 
Ooredoo Kuwait revenues were KD 102.7 million in H1

2021, compared to KD 104.2 million in H1 2020. EBITDA
increased by 11 percent to KD 29.7 million in H1 2021 com-
pared to KD 26.7 million in H1 2020, driven by operational
efficiencies across the business.

KD 68 million Investment
Ooredoo Kuwait’s network infrastructure witnessed a sig-

nificant upgrade over the past two years, with KD 68 million
invested heavily in developing the network in addition to
enhancing and enriching customers’ experience and providing
the best 5G experience. Faster speeds and very low response
rates (latency) in data transmission have been remarkably
observed. 

Online eSIM
In continuation of the its ongoing digital change efforts to

efficiently attain digital transformation, demonstrate flexibility
and efficiency, and after witnessing exquisite results triggered
by its collaboration with the Public Authority for Civil
Information (PACI), Ooredoo Telecom, the first to introduce
innovative digital services in Kuwait, is now the first telecom
operator in the country and region to offer customers the abil-
ity to conduct a complete purchasing process of a new eSIM
online and without any physical interaction or signature utiliz-
ing “Kuwait Mobile ID”, a mobile application provided by the
Public Authority for Civil Information (PACI) that provides
users with a digital civil ID accredited for identification and
digital signature for both government and private sector. 

Ooredoo customers can now purchase and subscribe to a
new eSIM prepaid or postpaid plan, or transfer from the tradi-
tional SIM to an eSIM utilizing the “Kuwait Mobile ID” and
My Ooredoo applications.

Today, the availability of digital solutions and services has
become a necessity in order for companies to improve the
customer experience and increase productivity. Hence, since
the emergence of COVID-19 pandemic; flexibility, mobility
and digitization have been key factors for business continuity
and customer satisfaction. Thus, Ooredoo Kuwait has over-
came itself once again in taking major steps in deploying the
most efficient features and technologies that not only improve
the customer experience, but also enhance the country’s econ-
omy and digital infrastructure that go in line with the Kuwait
vision 2035 “New Kuwait”.

The eSIM (Embedded SIM) is the equivalent of a digital or
electronic version of the traditional SIM, which gives cus-
tomers the opportunity to store multiple SIMs in the smart-
phone and is activated by scanning the QR code from the
phone’s camera. Note that the eSIM is built into the phone and
cannot be removed, and it only works with devices that sup-
port it. Customers can activate the eSIM with simple easy
steps: visit Ooredoo eShop, select the phone number, package
and commitment, enter your civil ID number and verify it
through the “Kuwait Mobile ID” app, choose the payment
method and use the camera to scan the QR and follow the
instructions on your screen.

Empowering local talents
The company has invested heavily in developing local

human talents as part of its human development strategy. At

the center of this success is the empowerment program, a
milestone training and development initiative aimed at shaping
the future leaders of Ooredoo Kuwait. 

Furthermore, Ooredoo Kuwait invested great efforts in
recruiting and developing the skillsets of young Kuwaiti talents
during H1/2021. The company will continue attracting young
Kuwaiti talents as part of its development and growth plans
that invest in Kuwaitis to foster and mentor promising profes-
sionals in the telecom sector. 

Fastest network in Kuwait
Another key achievement Ooredoo Kuwait celebrated dur-

ing H1/2021 was winning a prestigious award from Ookla; the

company behind Speedtest and the global leader in fixed
broadband and mobile network testing applications, data and
analysis. Ooredoo Kuwait is proudly named the “Fastest
Network in Kuwait 2021”. The company has taken major steps
in the world of telecommunications over the past two years
and during the pandemic, and continued to strengthen its net-
works while successfully continuing to achieve key milestones
in its network development journey. Moreover, the company
has taken proactive steps in the Kuwaiti market and outper-
formed its competitors in providing the best and fastest cover-
age nationwide.  Ooredoo Kuwait witnessed the highest QOQ
5G customer base growth ever reported. 

7-day cash back
Ooredoo Kuwait was also the first to offer 7-day money

back guarantee on data postpaid offers exhibiting our confi-
dence in our network and services. This feature is available to
new customers on Postpaid data offers (12/24 months commit-
ment) with Routers. 

Government trust in Ooredoo’s network 
Ooredoo Kuwait has proudly gained the government sec-

tor trust and reliance. The company has taken the lead in this
field and worked closely with different government entities to
provide them with the best and latest telecom services and
innovative solutions. This trust and strong relationship came to
prove that Ooredoo’s wireless network and its owned compa-
ny FASTtelco’s wired network are both most preferred in
town. In light of the above, Ooredoo has celebrated a mile-
stone achievement and won a tender with MoI to provide
interconnectivity solutions across all MoI’s sectors. This serv-
ice is a building block for MoI transition to the next generation
network that will pave the way for utilizing latest technologies
such as SD-WAN and 5G technology.  

It is worth mentioning that Ooredoo business have been
supporting the government throughout the pandemic to run
operations across Kuwait while securing data transfer across
all entities. 

Ooredoo & BT partnership
Due to the rapid development of the cyber threat land-

scape, the tremendous growth in remote workers and the
acceleration of the adoption of cloud services, security has
become one of the key priorities for businesses and govern-
ments.  Hence, Ooredoo Kuwait has been proudly selected by
the British Telecom’s Communications and Security Solutions
to offer customers the best cloud-based solutions and servic-
es. The services included managed connectivity and voice
services, collaboration and contact center solutions, as well as
cloud-based security services and consultancy. Ooredoo’s
wireless network and its owned company FASTtelco’s wired
network were selected due to the cutting-edge and efficiency.
BT is considered a leading provider of global communications
services and solutions. 

Taking CSR to another level
Ooredoo Kuwait collaborated with the Ministry of Health

(MoH), in rolling out the National Vaccination Campaign. The
collaboration allows Ooredoo Kuwait and MoH to work
together hand in hand to unify the efforts to enhance public
awareness about the importance of receiving the vaccine.
Moreover, Ooredoo Kuwait provided MoH with various tele-

Ooredoo Kuwait Group reports revenue 
of KD 295 million for first half of 2021

Group reported a record jump with over 300% net profit

com-related services and smart solutions. The company, in
coordination with MoH medical team, organized a special vac-
cination day for all Ooredoo employees in Ooredoo Kuwait
headquarter. 

ProPing 2.0 
Ooredoo Kuwait successfully launched ProPing 2.0, which

offers less than 10 milliseconds on the most popular games in
Kuwait. ProPing is a one of kind service launched by Ooredoo
Kuwait exclusively for gamers using Ooredoo’s 5G technology.
The low ping rates make gaming experience faster and better
for all gamers and ProPing from Ooredoo will always offer
consistent speed; seamless and more reliable gameplay online.

Ooredoo Tunisia
Revenues increased by 6 percent to KD 65.7 million in H1

2021 compared to KD 61.8 million in H1 2020. EBITDA increased
to KD 27.3 million in H1 2021 compared to KD 26.6 million in H1
2020. Ooredoo’s customer base in Tunisia decreased to 7.2 mil-
lion customers in H1 2021, due to a change in Ooredoo Tunisia’s
reporting methodology of its prepaid customer base from the
original life-cycle definition to the 90 days network activity defi-
nition to align with a common methodology across mobile oper-
ators within Tunisia. This change translates into a drop in the
reported customer base of approximately 1.6 million with no
impact on the reported financials.

Ooredoo Algeria
Business in Algeria was negatively impacted by the devalu-

ation of the Algerian dinar, which depreciated by 9 percent
year on year. Consequently, revenues decreased to KD 92.6
million in H1 2021, compared to KD 94.1 million in H1 2020. In
local currency terms, revenues were up by 8 percent. EBITDA
increased by 6 percent to KD 33.1 million in H1 2021 compared
to KD 31.3 million in H1 2020. Customer base in Algeria
decreased by 2 percent to 12.6 million in H1 2021 compared to
12.9 million in H1 2020.

Ooredoo Palestine
Revenues increased by 10 percent to KD 16.6 million in H1

2021, compared to KD 15.1 million in H1 2020. EBITDA was
strong, increasing by 22 percent to KD 5.8 million in H1 2021,
compared to KD 4.8 million in H1 2020, driven by operational
efficiencies across the business. Customer base in Palestine
decreased to 1.3 million customers in H1 2021 compared to 1.4
million in H1 2020.

Ooredoo Maldives
Ooredoo Maldives reported 10 percent decrease in rev-

enues to KD 17.0 million in H1 2021, compared to KD 19.0 mil-
lion in H1 2020. EBITDA was KD 8.9 million in H1 2021 com-
pared to KD 9.7 million in H1 2020. Ooredoo Maldives now
serves a total of 362k customers.

l EBITDA improved by 17% during Q2/21 vs. Q2/20 
l Robust performance and excellent 5G coverage nationwide with an investment of KD

68 million from Ooredoo Kuwait 
l Strategic initiatives took place to empower local talents 
l Ooredoo Kuwait invested great efforts in recruiting and developing the skills of young

Kuwaiti talents during H1/21  
l Ooredoo Kuwait named the “Fastest Network in Kuwait 2021” by Ookla 
l The highest QOQ 5G customer base growth ever reported 
l Ooredoo Kuwait the first to offer 7-day money back guarantee on competitive data

offers exhibiting confidence in network and services
l Ooredoo Kuwait gained the trust of the government sector due to its strong netwrok 
l Ooredoo Kuwait partnered with British Telecom’s Communications and Security

Solutions to offer customers the best cloud-based solutions and service
l A successful ongoing collaboration with the Ministry of Health supporting their efforts

in the National Vaccination Campaign

Sheikh Mohammad Bin Abdullah Al-Thani Abdulaziz Yaqoub Al-Babtain

Highlights


