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KUWAIT: solutions by stc, the specialized business
arm of Kuwait Telecommunications Company - stc, has
partnered with local smart parking solutions provider,
“PASS”, to offer a range of cutting-edge parking man-
agement solutions.  solutions by stc released a state-
ment noting that the newfound partnership will help
expand the Company’s product line as it enters a new
market segment to further expand its digital product
line. Considering that parking management solutions in
itself is a new market segment, PASS has been a local
pioneer in providing such services with a successful
track record of accomplishments. Through this collabo-
ration, solutions by stc will be the exclusive provider of
this innovative technology to both B2B and commercial
segments on behalf of PASS, while providing additional
services to support SMEs in adopting this streamlined
solution. The addition of this service under solutions by
stc aims to further diversify the Company’s offering
portfolio, expand its market reachability, and provide
customers with customized solutions based on their
unique requirements.

The smart parking solution integrates several tech-
nologies to digitize the user experience when entering

and exiting parking structures. The Automatic Number
Plate Recognition (ANPR) device enables smart park-
ing by using an optical character recognition to read
vehicle license plates and store data on all vehicle
movement both in and out of the structure. 

The smart parking solution is designed for pay-to-
park parking structures and is a perfect solution for

both employees and employers to keep track of all
parking related information. Through the ‘subscription
system’, employers will be able to manage parking
spaces efficiently, while eliminating the use of parking
tickets, payment by cash, or any unnecessary human
interaction. This feature helps eliminate all contact
associated with entering and leaving a parking struc-
ture, serving as a valuable feature considering the
ongoing pandemic and social distancing. 

Another feature included in the application is ‘pre-
booking’. Pre-booking allows users to reserve a
parking spot in advance before arriving to the park-
ing structure. While users will not be able to reserve
a specific spot, they will be designated a vacant spot
in a nearby location, still saving valuable time during
busy times.  By using modern and innovative techno-
logical solutions, solutions by stc currently provides
an extensive offering line for corporate customers,
assisting them in their digital transformation journey.
The Company applies a design thinking approach
while collaborating with market leaders to provide its
customers with effective tools that can enhance effi-
ciency. As a business solutions provider, solutions by

stc also offers a range of connectivity solutions, fixed
or wireless services, 5G technology, ICT, IoT and the
IT products and services. The Company also
launched the 5G LIVEBUS, a safe and smart bus
solution supported by 5G connectivity to provide a
safe and convenient method of transportation for
passengers.

The Company commented that it is proud to partner
with an innovative provider that has a proven track
record in applying smart parking solutions within the
local market. The addition of such solutions will widen
solutions by stc’s offering line following its commitment
to provide customers with integrated and innovative
solutions that enable digitization across multiple opera-
tional aspects and sectors. 

solutions by stc aims to continue exploring new
alternative methods of applying digital and tech-based
concepts that can greatly enhance the efficiency and
productivity of existing activities. As the digital era
continues to expand through transformative milestones,
the Company aims to keep pace with the rapidly evolv-
ing tech-world and become the gateway to its cus-
tomers’ appetite for digital innovation.

solutions by stc partners with PASS to 
offer parking management solutions

A new market segment under stc’s one-stop-shop business arm

KUWAIT: National Bank of Kuwait (NBK) has con-
cluded the campaign for rewarding its customers
signing up to NBK Mobile Banking or opting to NBK
Push Notifications instead of SMS notifications after
completing all bimonthly draws conducted throughout
the campaign, in which many customers won valuable
prizes from Huawei.

This campaign comes in line with NBK’s keenness
to provide the most advanced digital banking services
and payment solutions to its customers and enabling
them to make all their transactions quickly and easily.
The campaign that lasted for three months with the
last draw conducted on 13 July, 2021, gave all cus-
tomers who switched from SMS notifications to NBK
Push Notifications available for all NBK Mobile
Banking users, since it was first launched, the chance
to enter draws and win prizes.

NBK announced the names of the following
winners:
• Fatimeh Ali Melyouni
• Shemali Ali Al-Shemali
• Phani Kumar Katuri
• Ghina Qasem Moosoully
• Wejdan Faisal Al-Hammadi
• Mohammad Fahad Al-Mutairi

On this occasion, Hala Al-Shoaibi, Head of Digital
Service Quality Management, National Bank of
Kuwait said: “We aim to encourage our customers
to use digital channels for all their transactions and
payments.”

“We have a huge technological infrastructure that
enables us to provide top-notch digital services,
especially through NBK Mobile Banking, under which
we strive to provide continuously updated services,”
she added. Al-Shoaibi emphasized that NBK is keen
to launch unrivaled campaigns all year round, in line
with its strategy to reward customers through an
array of exquisite draws, prizes and offers. NBK Push

Notifications enables NBK Mobile Banking users to
receive real-time alerts about all transactions made on
their accounts and credit cards through mobile notifi-
cations including transaction details as an alternative
for SMS notifications. The service allows customers to
receive notifications 24/7, wherever they are, inside or
outside Kuwait, as long as they are connected to the
internet.

NBK Push Notifications is a continuation of a
number of services added to NBK Mobile Banking
App to cope with the fast-paced modern lifestyle,
with dramatically increasing reliance on smartphones

in daily life. These services
include NBK Geo Alerts,
which allows customers to
receive notifications about
available offers and dis-
counts on their smart-
phones at specific locations
while shopping nearby.

Winners: A top-notch
digital experience packed
with exceptional prizes

The winners who
showed various reactions,
agreed on the top-notch
digital banking experience

provided to them by NBK, which is also packed with
exceptional rewards and prizes. The participants said
that NBK Mobile Banking helps them make all trans-
actions easily and quickly anytime, anywhere. Some of
them pointed out that their close connection with
NBK stems from being NBK Customers since child-
hood, and throughout those years, it was always the
bank they know and trust.

The winners also expressed their pleasure with the
prizes they received, which encourage them to do
sport and lead a healthy life. 

KFH continues its 
supportive efforts to 
‘Diraya’ campagain
KUWAIT: As part of “Diraya” campaign, Kuwait
Finance House (KFH) continues to improve the financial
literacy of various customer segments and highlight the
benefits of the banking services and products it pro-
vides. Through the “Diraya” campaign launched by the
Central Bank of Kuwait in collaboration with the Kuwait
Banking Association to spread banking awareness, KFH
is keen to educate customers about personal finance
operations. 

KFH explained that personal finance is provided by
banks to individuals to meet their personal needs, adding
that this financing is divided into two types: consumer
finance and housing finance.  Consumer finance is a medi-
um-term personal finance of maximum KD 25,000 over a
period not exceeding five years, for financing goods and
services such as buying cars, furniture, or educational or
health services, while housing Finance is a long-term per-
sonal finance maximum KD 70,000 over a period not
exceeding fifteen years for purchase, building or renova-
tion of private housing.

KFH added that in order to regulate the provision of
personal financings in a way that enables the customer
to benefit from such facilities without being exposed to
default risk, and to avoid burdening the customer with

financial obligations, the Central Bank of Kuwait has
enacted a set of controls that banks must adhere to
when providing finance, whether for employees or
retirees, taking into account the financial conditions of
each of these two categories. Such controls require
banks to offer financial advice, provide all the informa-
tion about the financing contract, and clarify the details
of the financing process, e.g.  rate of return/discount rate
to the finance amount, number of installments, details of
each installment and other information before signing the
contract with the customer. In addition, the bank should
give the customer a period of two days to review the
contract and read the terms and conditions carefully, so
that the customer can be aware of his/her rights and
obligations under the contract before signing it.

The campaign “Diraya” aims to enhance and support
the goals of the Central Bank of Kuwait and its social
program which aims to spread banking knowledge
among society members, increase public awareness on
the most important financial issues and on the way to
protect assets from fraudulence. Also, it aims to highlight
the banking sector role in general, and the banking
products provided by the private sector, by introducing
a set of instructions and information on regular basis
through social media in cooperation with Kuwait bank-
ing association and local banks. The campaign shall con-
tinue till the end of this year.  It is worth noting that KFH
works always on organizing training courses for its
employees to increase their experience level, and
encourage them to transfer these information in a simpli-
fied manner to customers through direct contact in the
service centers, social media channels and various elec-
tronic channels of the bank.

New Huawei
FreeBuds 4  set to take
your audio experience
to next level 
KUWAIT: Sound is that one essential element
that completes the overall experience.  Everyday,
we are surrounded with sound coming from all
directions and while it is something we are often
used to, it sometimes cuts us from what we actu-
ally want to hear. Check out the Huawei FreeBuds
4, Huawei’s latest True Wireless Stereo (TWS)
Bluetooth earbuds that continues the legacy of
the open-fit earbuds with Active Noise
Cancelation (ANC) technology that started with
the Huawei FreeBuds 3.

Offering studio-quality sound as well as
open-fit ANC and unmatched air-like comfort,
the Huawei FreeBuds 4 doesn’t just work with
Huawei products, but also with devices running
Android and iOS. Through the Huawei AI Life
app, users are able to adjust settings or perform
various controls such as wear detection, quick
control, status query, noise cancelation and
device management.

Immersive high-resolution audio 
with studio-quality sound

While speakers can handle all frequencies
created by sound, the same is not the case with
earbuds or headphones, which is why there is a
need to innovate on how sound can be perfectly
replicated despite the narrow frequency range.
With the Huawei FreeBuds 4, it uses a classic
14.3mm dynamic driver with a lightweight yet
durable diaphragm that brings improved dynam-
ic response to help avoid split vibrations that
cause distortions in audio output. The earbuds
use a Liquid Crystal Polymer (LCP) composite
diaphragm made of polymer for greater durabili-
ty that brings improved middle and treble
sounds. In various test, dynamic drivers that use
an LCP composite diaphragm can support a fre-
quency range of up to 40 kHz which can deliver
professional-grade sound quality with richer and
fuller trebles.

Using this dynamic driver isn’t enough, and
Huawei has implemented a bass tube on the ear-
buds to create a more pulse-pounding bass. This
tube connects to the rear chamber of the audible
unit with the external air holes and is part of a
newly upgraded bass enhancement engine, bass
tube and motherboard that form an independent
sealed sound cavity. This results in an enhanced
airtightness and acoustic pressure and increased
bass performance that is wasn’t possible before
on a small earbud.

More than just the impressively rich bass, clear
vocals and rich details, the Huawei FreeBuds 4
also uses Adaptive Ear Matching (AEM) technol-
ogy for the first time in open-fit earbuds. Using
this technology, it can intelligently optimise the
audio effect and output, allowing users to have a
consistent and high resolution audio quality no
matter how they’re wearing the earbuds.

Aside from the hardware enhancements to
bring rich treble and powerful bass performance,
Huawei FreeBuds 4 feature Adaptive Ear
Matching (AEM) technology in open-fit ear-
phones for the first time. By automatically detect-
ing user’s ear shape and wearing condition,
Huawei FreeBuds 4 can intelligently optimize the
audio effect, allowing users to have consistent
and high resolution audio quality regardless of
the wearing situation.

Leading the industry with 
open-fit noise cancelation

Earbuds that feature ANC usually come with
an in-ear design, but despite the technical chal-
lenges Huawei managed to bring ANC to open-fit
earbuds: the open-fit earbuds offer a more pleas-
ant and super comfortable wearing experience as
the user is less likely to feel a build-up of air
pressure within.

Challenges like how the earbuds should fit in
user’s ears for absolute comfort as well as a
proper noise cancelling algorithm brought about
the adoption of dual microphones used on the

HUAWEI FreeBuds 4. Together with AEM tech-
nology, it helps address the issue by automatical-
ly adjusting the music depending on the user’s
ears. When users turn on noise cancellation, the
earbuds automatically detects the ear canal
shape and wearing conditions and then assigns
the best suited noise cancellation parameters for
the best listening experience.

Additionally, Huawei FreeBuds 4 has a stag-
gered wind-proof structure that prevents wind
noise from being generated at the source. This
design effectively blocks strong winds from
blowing directly into the microphone, allowing
for better wind-proof effects. 

Ergonomic design for an air-like comfort
More than just the performance, earbuds

should also offer comfort levels that will allow it
to be worn for long periods. In the case of the
Huawei FreeBuds 4, Huawei created a 3D evalua-
tion system that mainly looks at the wearing
comfort of earbuds from three elements that
include suction pressure, stability and stuffiness.
Stress tests are then done to simulate how the
earbuds are worn. Using 10,000+ human ear
models, the Huawei FreeBuds 4 was created fac-
toring in the comfort assessment on these tests to
guarantee an optimal wearing air-like comfort for
all users.

Huawei AI Life app
An audio assistant for a better lifestyle

The Huawei FreeBuds 4 can also work as an
external microphone when shooting videos.
Thanks to the high-sensitivity microphone, it is
able record high-fidelity sound using a sample
rate of 48 kHz that help retain much if the detail
on the audio being recorded. Low Latency Mode
is also supported on the Huawei FreeBuds 4
which is perfect for users who love playing fast-
paced games. 

Most of the time users want to control play-
back or answer calls without the need to take
out their smartphones, which is why the Huawei
FreeBuds 4 feature intuitive controls built right
on the earbud. Tapping twice on the stem
allows users to answer/reject a call, play/pause
music, play previous/next song and enable
voice assistant while swiping up and down will
control the volume. Additionally, long pressing
on the steam of the earbuds can enable/disable
noise cancelation.

In this current digital age, many users typically
own more than one device and it could be a has-
sle if they want to connect the earbuds to multi-
ple devices that would require to be set up every
time it is being used. Huawei FreeBuds 4 supports
dual device connections whether if it’s a Huawei
smartphone, tablet, PC, smartwatch or even
devices from other brands.

In one scenario, when the user is watching on
the tablet and there is an incoming call on the
smartphone, the tablet will automatically pause
the episode and the earphones will switch to the
smartphone for the user to pick up the call.

In staying true to its technological innovations,
the Huawei FreeBuds 4 joins Huawei’s line up of
products that have transformed the way users
interact with devices. This is a true testament to
Huawei’s capabilities in delivering what the user
wants and in turn taking audio experience to the
next level. 

Hala Al-Shoaibi

NBK concludes its campaign to 
reward users of Mobile Banking 

Russia hikes rate 
to fight inflation
MOSCOW: Russia’s central bank raised its interest
rate by 100 basis points to 6.5 percent-its biggest
increase since a 2014 currency crisis-as the country
battles soaring food prices. The Russian economy was
hard-hit by the coronavirus pandemic and the 2020 oil
price crisis, and authorities are under pressure follow-
ing a leap in prices for staple goods such as sugar,
sunflower oil and eggs.

“Inflation is developing above the Bank of Russia’s
forecast,” it said in a statement, adding that the
increase in its key rate aimed to “constrain this risk”
and return inflation to 4.0 percent. According to the
bank’s estimates, the Russian economy reached its

pre-pandemic level in the second quarter of 2021.
However, the “steady growth in domestic demand
exceeds production expansion capacity in a wide
range of sectors,” the bank added.

As a result, “businesses find it easier to transfer high-
er costs to prices”. Friday’s rate hike is the highest since
Russia was hit in 2014 by a fall in oil prices and Western
sanctions following Moscow’s annexation of Crimea.
That year the central bank abruptly raised its key rate to
more than 17 per cent. After months of historically low
inflation, consumer prices began climbing in March
2020, driven by a drop in the ruble’s value. The central
bank started raising its historically low rate the same
month. In June, Russian annual inflation remained high
at 6.5 percent according to the state statistics agency,
the highest level since 2016 and well above a bank fore-
cast of 4.0 percent. The bank’s next monetary policy
meeting is set for September 10.  —AFP 


