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KUWAIT:  On Thursday evening, Gulf Bank
held its semi-annual draw to announce its
newest millionaire and the winner of the Al-
Danah account’s semi-annual draw prize of KD
1 million for the year 2021. This year, the semi-
annual prize went to Naser Bader Haji Al-
Haddad.  The winner was announced as part of
a virtual draw event that aired on Al-Rai TV
and the Bank’s various social media channels.
The draw was held live in the presence of rep-
resentatives from the Ministry of Commerce
and from Ernst & Young.  

Gulf Bank, bank of the future
At the start of the event, the General

Manager of Consumer Banking at Gulf Bank,
Mohammed Al-Qattan, touched on the latest
strategic developments at Gulf Bank, saying:
“In keeping with the promise we made to our
esteemed clients at the beginning of the year
when we revealed the winner of Al-Danah’s KD
1.5 million grand prize, we are excited to
announce yet another millionaire today as part
of our semi-annual Al-Danah account draw. I
am also pleased to take this opportunity to
announce our latest developments and innova-
tions at Gulf Bank, as we continuously strive to
facilitate and simplify our customer experience.
Our vision is to consolidate our leadership
position in Kuwait, and our mission is to pro-
vide our customers with simple and innovative
services and products. That is why our team is
mindful about every little detail when keeping
pace with developments in both the Kuwaiti
and global markets, as we continue on the path
to becoming the Kuwaiti Bank of the Future.” 

A Gulf Bank minute
Commenting on what can happen in a

minute with Gulf Bank, Bader Al-Ali, Deputy
General Manager of Consumer Banking at Gulf
Bank, said: “I am pleased to announce a new
era of digital banking services for our cus-
tomers, as opening an account with Gulf Bank
is now the easiest and fastest account registra-
tion process in Kuwait. At Gulf Bank, we are
constantly striving to provide simpler, more
convenient and more secure banking services
compared to the traditional banking experi-
ence. This new initiative is only the beginning of
Gulf Bank’s digital and technological transfor-
mation and is part of our new strategy to give
customers the option of conducting their bank-
ing transactions anytime, anywhere - be it from
the comfort of home or the office. We have now
developed our systems and designed our serv-
ices with our clients’ evolving needs in mind,

enabling customers to conveniently open new
accounts on their phones, in just one minute!
Clients can now open Gulf Bank Salary, “red”,
AlDanah, savings, and all other accounts on
their phones, and receive their account num-
bers and IBAN numbers immediately via the
Gulf Bank application, making it possible for
our clients to conduct money transfers, shop
online, and more.”

Al-Ali added: “At Gulf Bank, we are con-
stantly striving to provide our customers with
the ultimate customer experience. We are also
continuously working to achieve the highest
levels of flexibility in developing our digital
services to facilitate and simplify our cus-
tomers’ lives. The Gulf Bank application’s
recent updates were developed with these
tenets in mind, and although we are excited to
announce this unique feature today, we know
that our efforts do not stop here. We are always
aspiring for more, and are working to provide
even more features that will facilitate our cus-
tomers’ lives and provide them with an unpar-
alleled banking experience.”

“red” Account revamp
Gulf Bank works year-round studying the

requirements of multiple customer segments
with the goal of tailoring various banking prod-
ucts to suit customer groups’ specific needs.
On that note, Gulf Bank gathered a number of
youth as part of a focus group to assess their
opinions on the banking services currently
being provided to them, what more they would
like to experience from Gulf Bank’s services
and products, and what constitutes the ideal
banking experience. With the learnings from
these focus groups in mind, Gulf Bank launched
a series of updates and improvements to Gulf
Bank’s red Account for the youth segment, as
mentioned by Gulf Bank’s Deputy General
Manager of Marketing, Najla Aleisa, who com-
mented: “Gulf Bank’s red account is specifically
designed to support our youth on their paths to
realizing their dreams and achieving their goals.
In that way, ‘red’ is more than an account; it is
our youth’s companion and a source of con-
stant support. In keeping with the youth’s cre-
ativity and excellence, we decided to launch a
completely revamped card for the red account,
complete with a new and innovative design that
was designed by the youth, for the youth. In
fact, we also employed the marketing depart-
ment of a student group to design the card, not
only in terms of shape, but also in terms of the
features and exclusive discounts that the youth
segment would like to see more of. The youth

we interviewed expressed a preference for a
simple and distinctive card design that protects
the user’s privacy, going so far as not including
the user’s name on the front, in addition to oth-
er features and characteristics that constitute
the ideal banking experience. To further
encourage Gulf Bank’s youth community, we
also launched an exclusive Instagram account
for the youth to keep up with everything Gulf
Bank has to offer them.”

Women: “Danah” cornerstones 
of the home

In addition to its focus on the youth seg-
ment, Gulf Bank is keen to focus on women
when introducing new products and services,
as the Bank considers women an independ-
ent category, tailoring their services accord-
ing to women’s needs and lifestyles in order
to provide them with the best possible bank-
ing experience. On this, the Director of the
Investment Department at Gulf Bank, Dalia
Al-Qassem, said: “At Gulf Bank, we are more
aware than ever of the active role of women
in Kuwaiti society. Gulf Bank has always
been a pioneer in championing gender
equality in solidarity with the Bank’s vision
and that of its senior management. Today,
women have more investment opportunities
than ever, which is why Gulf Bank is con-
stantly encouraging women to save and
invest in an attempt to enable them to
achieve their various goals, including finan-
cial independence and maintaining a stable
household income. Moreover, evolving tech-
nology has also contributed to the creation
of diversified low-risk and income-generat-
ing investment products, tailored specifically
to meet the investment needs and prefer-
ences of women, as demonstrated by various
studies. On that note, Gulf Bank is proud to
offer WISE Investments, an advisory and
portfolio management service that provides
women with the opportunity to diversify their
investments and invest in international mar-
kets in an easy, transparent and cost-efficient
way - all via a simplified investment portfolio
that is not only tailored to the client’s financial
goals, but can also be created quickly and
conveniently online. At Gulf Bank, we strive to
provide the best solutions for our clients
through various investment services with lim-
ited risk in order to guarantee our clients’
financial rights. In addition, we proudly
employ certified investment advisors that
manage our clients’ investments under the
guidance of the Central Bank of Kuwait.”

Gulf Bank celebrates latest 
lyrical masterpiece

At the beginning of the ceremony, Gulf
Bank aired its latest song, which had been
released in anticipation of the semi-annual
Al-Danah account draw for the KD 1 mil-
lion prize. The new song is performed by
Abdulsalam Mohammed and Hadi, with a
maritime melody that reflects the culture
of the people of Kuwait and the spirit of
Gulf Bank.

As is tradition, Gulf Bank’s clients have
become accustomed to expecting entertaining
performances from the Bank in celebration of
various national and social occasions. This time
around, after Gulf Bank increased the Al-
Danah account prizes with the promise to
announce two new millionaires this year, the
Bank launched a song that celebrates its rela-
tionship with its loyal customers, rewarding
them in a similar fashion as to how the sea
rewards its seafarers, as depicted in the music
video. The music video released with the song
also depicts the difficulty of pearl diving and
the hardship that our forefathers endured
while, at the same time, highlighting the ease of
winning with Gulf Bank’s Al-Danah account,
and how life changing winning an Al-Danah
prize can be.

During the course of the song, artists
Abdulsalam Mohammed and Hadi refer to
Gulf Bank’s recent increase of the Al-Danah
account prizes, and how even during the past
year, all customers’ Al-Danah chances were
accumulated as a reward for their loyalty. The
song’s lyrics also refer to Gulf Bank’s slogan,
the Al-Danah account draws and prizes, and
to the increase in the Al-Danah prize
amounts.

Annual grand prize
Following the announcement of the winner,

the Assistant General Manager of Corporate
Communications at Gulf Bank, Ahmad Al-Amir
said: “We would like to congratulate Naser
Bader Haji Al-Haddad on winning this year’s KD
1 million prize. We would like to remind our
clients that they still have plenty of time to
deposit before September 30 for the chance to
win the Al-Danah account’s KD 1.5 million prize.
What’s more - opening an Al-Danah account is
now easier than ever before, with customers
now able to register and deposit into a new
account within just one minute! At Gulf Bank,
we are constantly striving to achieve excellence
and innovation when serving the many seg-
ments of the Bank’s esteemed clients. Today, we

are proud to announce a comprehensive
revamp of our ‘red’ youth account, and are con-
tinuing to provide customers with products that
meet their evolving needs, including investment
services that suit our clients’ objectives and
goals. Moreover, we know that our passion
does not end here; rather, this is the beginning
of a long journey of digital transformation and
structural development, as we continue down
the path to asserting Gulf Bank’s position as the
Bank of the Future.” 

Gulf Bank recognizes & rewards loyalty
As part of Gulf Bank’s commitment to

rewarding customers for their loyalty, the Al-
Danah account provides account holders with
loyalty chances. Loyalty chances are the total
chances gained in the previous year, which are
then transferred to the current year to reward
customers for their loyalty to the Bank.
Accordingly, all chances gained by existing Al-
Danah customers in 2020 have been trans-
ferred to the 2021 draws, and this will be
repeated in 2022 onwards. Terms and condi-
tions apply.

Gulf Bank encourages Al-Danah account
holders to increase their chances of winning
by increasing the amounts deposited into their
accounts. With Gulf Bank, depositing into an
Al-Danah account is now easier than ever, as
clients can deposit into their accounts using
the ePay service, available through the Bank’s
Online/Mobile Banking services.

The Al-Danah account provides a multi-
tude of valuable services to its customers,
including access to an exclusive Al-Danah
ATM card, ideal for depositing money into
their accounts at any time. Account holders
can now also calculate their chances of win-
ning the monthly, quarterly and annual draws
using the Al-Danah Calculator, available on
Gulf Bank’s Online and Mobile Banking App.

Al-Danah enriches you
Gulf Bank’s Al-Danah account is open to

both Kuwaiti and non-Kuwaiti residents of
Kuwait. A minimum of KD 200 is required to
open an account and the same amount must
be maintained for customers to be eligible for
the upcoming Al-Danah draws. If the cus-
tomer’s account balance falls below KD 200 at
any given time, a KD 2 fee will be charged to
the account monthly until the minimum bal-
ance is met. To participate in this year’s
upcoming monthly, quarterly and annual Al-
Danah draws, customers must maintain the
required balance. 

Naser Al-Haddad is Gulf Bank’s 
newest Al-Danah millionaire

Al-Danah semi-annual draw prize winner of 2021 is taking home a prize of KD 1 million

KFH: Integrated 
banking, financing 
solutions for SMEs
KUWAIT:  The
Executive Manager -
SME banking - KFH,
Homoud Al-Awadhi
said that the bank
plays a major role in
supporting and financ-
ing small and medium
enterprises, thus
affirming the signifi-
cance of this sector in
the field of economy
and growth.  Al-
Awadhi indicated that
KFH provides, through
SME Banking Department, a diversified package
of banking and finance services and solutions to
fulfil the needs of the SME sector. He noted that
the package includes cash finance services e.g.,
Murabaha, Tawarruq and Ijara and non-cash
finance e.g., all types of letters of credit and letters
of guarantee. 

He added that KFH provides other services e.g.
points of sale (POS) as well as all e-banking servic-
es that would facilitate the management of corpo-
rate accounts e.g. balance inquiries, bank transfers,
employee salary transfer, viewing POS reports and
many other sundry e-banking services.

Al-Awadhi reiterated that the significance of
the SME Sector lies in the fact that it forms a
potential seed for the emerging of major compa-
nies, thus providing job opportunities for the
Kuwaiti youth at low capital costs. Also, the SME
sector is characterized for using local resources at
a large scale, supporting suppliers and merchants
and enhancing the economic cycle. The SME sec-
tor contributes to the enhancement of self-suffi-
ciency policies for certain commodities and serv-
ices and plays its role in supporting domestic
product.  Al-Awadhi highlighted KFH role in sup-
porting and financing the companies affected by
COVID-19 pandemic, by providing facilitated
finance services to SME and other economic enti-
ties which were affected by the COVID-19 pan-
demic, thus aiming to cover the needs of these
corporates and sectors and prevent the short term
liquidity crises from turning into a solvency crises.  

He added that the bank is fully compliant with
the provisions of Law No 2 for the year 2021
regarding the rescue of Small and Medium
Enterprises from the impacts of the COVID-19
pandemic. The law is available on KFH website
for those interested. The website comprises all
details concerning the rescue of SME including
procedures, finance cost, beneficiaries, illegible
parties and other details of the law as per the
organizational framework set by the Central Bank
of Kuwait. 

Homoud Al-Awadhi

NBK revamps Miles 
Program with 
a new partner
KUWAIT: National Bank of Kuwait (NBK) is keen
to fulfil its customers’ needs to provide them with
top-notch services and exceptional rewards to
meet their expectations. For the first time in
Kuwait, NBK has expanded the horizon of
redemption options on Miles points earned by
partnering with Q’go. This partnership will ensure
that the redemption is not only restricted to travel
related options but much more. The new service
will enable NBK Customers to not only book air
tickets, hotels, and car rental but also to experi-
ence new prime services like buying tourist trips
to different cities around the world or booking
tickets for sporting events like world’s best soccer
matches and buying international travel insurance
policies using NBK Miles Points.

The partnership with Q’go gives NBK Customers
more convenience and flexibility by allowing their

access to exceptional services, including premium
24/7 customer service to answer all their inquiries
and manage their bookings. In addition, customers
will have access to 24/7 dedicated WhatsApp num-
ber, and Q’go local branches to service their
requirements, which include a branch at Kuwait
International Airport operating 24/7 across the
year. NBK has always endeavored to enrich its cus-
tomer experience. Keeping in line with NBK’s
vision, the expiry of the miles points has been
extended until December 2022 for eligible NBK
Credit Cardholders.

On this occasion, Bader Al-Janah, Consumer
Banking Group at National Bank of Kuwait said:
“We seek to allow our customers to make the
utmost benefit from their NBK Miles Points, as part
of our endeavors to fulfil their needs and provide
them with excellent services and exceptional
rewards that meet their expectations.”

“NBK’s partnership with Q’go represents a key
step in the efforts to revamp NBK Miles Program
and by adding more services and enhancements for
customers’ convenience and quick, easy redemption
of their earned points,” he noted. Al-Janah added:
“NBK Credit Cards give the opportunity to partici-
pate in all the campaigns launched by the bank all

year round, and also offer
a unique lifestyle for cus-
tomers with the various
benefits available for their
holders, which contribute
to giving them a richer
banking experience.”

Customers earn NBK
Miles Points every time
they shop in stores or
online, withdraw cash, or
make any other payment
transaction inside or out-
side Kuwait as well as
when using their cards while traveling. They can
redeem their points online to book flights with 800
airlines, or an accommodation with 150,000 hotels
or rent a car at leading car rentals from around the
world. In addition to buying tourist trips to different
cities around the world or booking tickets for sport-
ing events and buying international travel insurance
policies using NBK Miles Points.

NBK Customers can also exchange the miles
earned on their credit cards to their memberships in
leading airlines and retail loyalty programs through
Point Exchange option available at miles.nbk.com. 

Burgan Bank’s 
special monthly 
‘Mega Hit’ offer 
KUWAIT: Burgan Bank’s prepaid and credit cardhold-
ers can now benefit from the exclusive monthly ‘Mega
Hit Offer’ through its partnership with ‘Best Al-Yousifi’,
the leading electronics store in Kuwait. The bank’s val-
ued customers will be given the chance to purchase
“Black & Decker Digital Air Fryer Oven 12 Liters” for a
special discounted price on Sunday, 25th of July, 2021.

The offer provides limited quantities of the highly
demanded air fryer and is valid for 24 hours only.
Customers can benefit from the ‘Mega Hit Offer’ while
making other purchases only through the “Best Al-
Yousifi” website or mobile application. 

As the only bank in Kuwait to provide this special
offer, the selected product’s price can also be viewed
on Burgan Bank’s social media platforms on the same
day of the offer.  To learn more about Burgan Bank’s
latest offers or any of its products and services, cus-
tomers can visit any of the bank’s branches or Burgan
Banks Instagram page on @BurganBankKuwait, con-
tact the call center or via WhatsApp at 1804080. 

Bader Al-Janah

Add it now with 
zeed from stc 
KUWAIT: Kuwait Telecommunications Company
- stc, a world-class digital leader providing inno-
vative services and platforms to customers,
enabling the digital transformation in Kuwait,
announced the launch of zeed, the  program that
allows all stc postpaid customers to add a new
device from a wide selection of devices to their
current subscription and enjoy flexible installment
payments. 

‘zeed’ will provide existing stc customers, that
meet the eligibility requirements, the opportunity
to add a new device of their choice from the wide
range of smartphones, smart watches, gaming
devices, routers, tablets, laptops as well as other
offered products. All they need to do is to call
102, visit stc’s website or mystc App and choose
the device they would like to add to their current
plan. They will have the option to pay in flexible
and convenient installments.

Chief Consumer Officer (CCO) of stc, engineer
Amer Atoui, said, “ ‘zeed’ caters to our customers’
lifestyle needs and enriches their overall experi-

ence with stc. We aim   to
continuously enhance our
product offerings and
services to meet and
exceed our customers’
expectations at the best
guaranteed market
prices.   ‘zeed’ will allow
our postpaid customers’
to select the most suit-
able devices, based on
their preference, that will
keep them connected in
the digital world we live
in today.”

He added, “at stc, we continuously assess the
qualities that appeal most to our target audience
and ensure that we provide them with a well-
rounded experience they greatly benefit from. By
offering a rich selection of products and services,
which include the latest smartphones, internet
routers and entertainment devices, stc aims to
grant its customers with an unmatched choice in
quality, value, and convenience. Placing the cus-
tomer experience at heart, the Company offers all
its products and services through stc branches,
its website (www.stc.com.kw) and mystc App.”

Amer Atoui

Mexico disputes 
US application 
of USMCA rules 
MEXICO CITY: Mexico is at odds with the United
States over how it is applying content rules for the

regional auto trade, Mexican Economy Minister
Tatiana Clouthier said Friday. The dispute centers
on content requirements known as rules of origin
that allow cars manufactured in North America to
receive duty free treatment under the regional trade
pact that took effect just over a year ago.

“We believe that the rules of origin have not
been interpreted the way it was agreed at the
moment we signed the agreement,” Clouthier told
reporters.

The US-Mexico-Canada Agreement (USMCA)
signed by former US president Donald Trump raised
the regional content requirement for vehicles to 75
percent from the 62.5 percent threshold under the
North American Free Trade Agreement (NAFTA),
which it replaced. Clouthier met on Thursday with
US Trade Representative (USTR) Katherine Tai to
discuss the issue just after the anniversary of the
deal’s implementation, but indicated the sides had
not resolved their disagreement. —AFP


