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DUBAI: Award-winning omnichannel communica-
tions agency BPG, a part of the WPP network, has
secured two more marquee brands from the leisure
and tourism sector. Motiongate(tm) Dubai and
Singapore Tourism Board are BPG’s newest clients,
capping off a year that has seen the 40 year-old
agency enhance its omnichannel client roster. In
2020, BPG bagged a vibrant cross-sector mix of
new clients and projects spanning fintech, retail,
technology, media, telecom, life sciences and
FMCG.

Following a competitive tender, BPG Dubai has
been appointed the social media agency in the
MENA region for Singapore Tourism Board, the
lead development agency for one of Singapore’s
key economic sectors. BPG will use its creative and
digital media expertise to bring alive Singapore’s
‘Passion Made Possible’ brand promise. The holistic
digital remit also includes managing Instagram and
Facebook for Visit Singapore ME.

BPG Dubai has also won the contract to manage
the public relations for Motiongate(tm) Dubai, the
largest Hollywood-inspired theme park in the
Middle East and the flagship theme park in Dubai
Parks and Resorts. Avi Bhojani, CEO, BPG, said:
“BPG Group has a 40-year legacy and deep under-

standing of the region. We have had the good for-
tune of supporting iconic regional destination mar-
keting brands like DSF, DSS, Jumeirah, and more.
We have partnered in communicating milestone ini-
tiatives, which shaped regional and global percep-
tions. Armed with our clients’ trust, we look for-
ward to leveraging our extensive experience in
destination marketing to support Motiongate(tm)
Dubai and Singapore Tourism Board with our
insights, refreshed digital skill sets and innovation.” 

Sharing the agency’s winning strategy, Avi
explained: “By breaking down siloes and challeng-
ing traditional organizational structures, we are
building omnichannel teams around clients, with
one client lead as the brand custodian. We offer a
refreshed agency model under a single P&L, com-
bining digital and offline media services, public
relations and public affairs, social media, branding,
activation and creative content, with digital at its
heart. This streamlines efficiencies, and delivers
impact and consistency across all marketing. 

“We were quick to innovate, pivot and action
our plans into fruition, which was key to respond-
ing to the pandemic. Our clients value our ability
to be real, impactful and nimble - without any
bureaucracy or the needless overheads of siloes,

or dictates from Global Head Offices.” 
“This has enabled the agency to weather the

challenges of 2020, deliver tangible value for
clients and some excellent award-winning work,”
said Ketaki Banga, Executive Vice President, BPG
Dubai. “A finalist for 19 awards at MEPRA this
year, BPG Group won 10 awards for clients such
as KPMG, Deezer, Mazoon, Sony and Avenues
Mall, across diverse categories such as Best
Consumer Goods Campaign, Best Art & Culture
Campaign, Best  Retai l  Campaign and Best
Professional Services Campaign. The agency also
picked up best campaign awards for clients in
Kuwait, Oman and Saudi Arabia.”

Motiongate(tm) and Singapore Tourism join
BPG’s  impress ive roster  of  c l ients  such as
Alshaya Group, Al-Tayer Motors, Behbehani
Motors (dealers for Porsche, VW and Skoda),
Booz Allen Hamilton, Boubyan Bank, DHL, HMD
Global  ( the home of  Nokia  phones) ,
Innoventures Education, KPMG, NBK, Philip
Morr is  Internat ional , Rivol i  Group, Sony,
Spinneys, and Warner Media. 

Souheil Arabi, President, BPG Kuwait, con-
cluded: “Our data-driven creative expressions
that cut through digital clutter to deliver results,

are exactly what brands need in the post-pan-
demic bus iness  environment . In  2021  and
beyond, we look forward to helping our clients
thrive in the new normal, delivering ROI on mar-
keting budgets, bringing brands to life and rein-
vigorating the region’s economy in turn.” 

IMF-CEF Kuwait,
IMF-ATI Mauritius
hold webinar
KUWAIT: The IMF-Middle East Center for Economics
and Finance (IMF-CEF) in Kuwait, and the Africa
Training Institute (IMF-ATI) in Mauritius, held a high-
level  bi-regional webinar on “The Impact of the
COVID-19 Pandemic and Commodity Price Shock: The
Way Forward for Africa and the Middle East”. 

The webinar was moderated by Yousef Al-Ebraheem,
Kuwait’s HH the Amir Court’s Economic Advisor. Rabah
Arezki, Vice President and Chief Economist, African
Development Bank, kicked off the panel with a presenta-
tion on the challenges faced by both regions and the
way forward, followed by discussions with eminent pan-
elists including (by alphabetical order) Athanasios
Arvanitis, Deputy Director, IMF’s Middle East and
Central Asia Department; Ibrahim Elbadawi, Managing
Director, Economic Research Forum; Nikolay
Gueorguiev, Division Chief, IMF’s Fiscal Affairs
Department; Jose de Lima Massano, Governor, Banco
Nacional de Angola; Khaled Mehdi, Secretary General,
Kuwait Supreme Council for Planning and Development;
Catriona Purfield, Deputy Director, IMF’s African
Department; and Professor James Robinson, University
of Chicago. 

Al-Ebraheem highlighted the novel bi-regional
approach to bring to the fore common traits and differ-
ences of the two regions regarding the policy responses
to the adverse twin shocks-the global COVID-19 pan-
demic and the fall in oil and commodity prices. Arezki
discussed success stories, including the Republic of
Korea, of containing the virus and providing targeted
assistance to those in need. He indicated that the
COVID-19 crisis brought to light the underlying vulner-
abilities of the two regions, which warrant decisive
reforms. Recognizing the importance of moving to more
inclusive societies, Rabah made the case that countries
must simplify social safety nets by promoting a univer-
sal social protection system to replace the current
fragmented systems that benefit few and exclude many.
He argued that countries would need to provide
Universal Basic Income (UBI) schemes and universal
health systems. 

Arezki underscored the importance of reforms to
bolster transparency, productivity, fair competition,
and digitalization, which are especially important to
the informal sector to gain access to services and mar-
kets. He concluded that having a more efficient and
accountable public administration would put an end to
the rent-seeking behavior and help spur growth in the
Middle East and Africa. 

Arvanitis then examined the key policy priorities
for the MENA region to pave the way for more sus-
tainable and inclusive growth. Purfield discussed the
way forward for Sub-Saharan African countries,
bringing to the fore ways to “build back better” once
the pandemic is overcome.

Turning to concrete country cases from both regions,
Mehdi and Massano shared lessons from Kuwait and
Angola in addressing the COVID-19 pandemic and
strategies going forward, highlighting lessons for other
resource-rich countries.  Gueorguiev discussed fiscal
policy responses by oil exporters to the decline in oil
revenue. He highlighted the consequences of the fact
that although oil prices have recovered somewhat
recently, the medium-term trend seems down, demand
for oil remains subdued, and overall revenue still lower
relative to 2019.

Elbadawi explained that countries in the Middle East
and Africa are faced with a heavy fiscal burden, which
will require a prudent expenditure policy going forward.
He discussed the challenges and opportunities for the
two regions to graduate from subsidizing commodities
to directly empowering citizens through schemes like
UBI or direct cash transfers.

Professor Robinson discussed the political economy
consequences of the pandemic, explaining how political
considerations can constrain economic policies in the
two regions. The floor then opened for a discussion with
a diverse audience from both regions, including partici-
pants from the public sector, academia, the business
community, and representatives from civil society and
international organizations. In closing, Al-Ebraheem
thanked the CEF and ATI for the novel bi-regional
approach. “This webinar was indeed very revealing in
the richness of this approach, and I look forward to
more such events,” Al-Ebraheem told the audience. 

BPG keeps the momentum going, leveraging three decades of destination marketing expertise

BPG signs on Motiongate Dubai, 
Singapore Tourism as new clients

AUB supports CBK 
‘Diraya’ financial 
awareness campaign
KUWAIT: Jehad Al-Humaidhi, Acting CEO of Ahli
United Bank participated in the press conference
on launching “Diraya” Financial Awareness
Campaign initiated by the Central Bank of Kuwait
(CBK). Diraya Campaign is an initiative overseen
by CBK and managed by the Kuwait Banking

Association (KBA), with the aim to educate cus-
tomers about their rights and to increase their
awareness in financial institutions role and how to
benefit from the services provided by the banks.

In a press statement, Al-Humaidhi emphasized
AUB’s support to Diraya Campaign as it is an
excellent initiative of CBK geared to increase the
level of financial and banking awareness and
enhance social financial culture, which will be
reflected in increasing customer protection against
any potential risks on one front and enhancing their
trust in banking institutions on the other front.

Al-Humaidhi pointed out that Ahli United Bank
will endeavor to support the campaign through the
Bank’s all means of communication, in order to

achieve a wider spread of
the campaign’s mission
and objectives and ensure
that the public interacts
with its content. Al-
Humaidhi praised the
campaign’s role in
enhancing the savings
culture across a wider
segment of society and
encouraging them to deal
with the banking sector in
a way that contributes to
achieving the financial
inclusion.

DUBAI: AVEVA, a global leader in
engineering and industrial software, has
joined the United Nations Global
Compact and the UN Global Compact
Network UK - a voluntary leadership
platform for the development, imple-
mentation, and disclosure of responsible
business practices. With this announce-
ment, AVEVA joins thousands of other
companies around the globe committed
to taking responsible business action to
create a more sustainable world.

Launched in 2000, the UN Global
Compact is the largest corporate sus-
tainability initiative in the world, with
more than 12,000 companies and 3,500
non-business signatories based in over
160 countries, and 69 local networks. Its
aim is to mobilize a global movement of
sustainable companies and stakeholders
to create the world that conducts busi-
ness responsibly by aligning its strate-
gies and operations with Ten Principles
on human rights, labor, environment and
anti-corruption; and takes strategic
actions to advance broader societal
goals, such as the UN Sustainable

Development Goals, with an emphasis
on collaboration and innovation.

AVEVA is already making strides
towards a sustainable future, and
today’s announcement marks another
step in this journey. Alongside embed-
ding changes across its own functions,
AVEVA is enabling its customers to
advance their own sustainability
efforts with software solutions that
can be applied across more than nine
industry verticals to address chal-
lenges such as providing real-time
energy data and supporting improved
operational efficiency to help cus-
tomers cut their energy consumption
and emissions. Craig Hayman, CEO of
AVEVA, commented, “Joining the UN
Global Compact cements our existing
commitment to align our business with
the Ten Principles, and provides an
exciting platform for learning and col-
laboration with other members.
AVEVA’s key focus will initially be on
areas where our social and environ-
mental contribution can be greatest,
including addressing the climate crisis

and expediting the transition to a more
circular global economy. We will
accelerate this journey by delivering
products and solutions which will
drive more sustainable outcomes for
our customers while also providing
additional benefits for our employee
and partner ecosystem focused on
ultimately creating a better environ-
ment for all.”

Steve Kenzie, Executive Director,
UN Global Compact Network UK,

added, “The core of the United
Nations Global Compact’s mission is
to support companies doing business
responsibly by aligning their strategies
and operations with ten universal prin-
ciples on human rights, labor, environ-
ment, and anti-corruption. We also
support business taking actions to
advance the Sustainable Development
Goals. We are delighted and encour-
aged by AVEVA’s endorsement of our
initiative.”

Craig Hayman

Jehad Al-Humaidhi

Sunday last date to 
enter Gulf Bank’s 
Al-Danah draw 
for KD 100,000 
KUWAIT: Gulf  Bank has announced that
Sunday i s  the  las t  day for  customers  to
deposit into their Al-Danah accounts, and
therefore be eligible to win the KD 100,000
quarterly draw prize.

Mohammad Al-Qattan, Deputy General
Manager of Consumer Banking at Gulf Bank,
encouraged Gulf Bank customers residing in
Kuwait to take advantage of this opportunity,
saying: “We recently updated Gulf Bank’s Al-
Danah draw prizes to give two people the
opportunity to become millionaires, with a
semiannual draw prize of KD 1 million, and an
annual grand draw prize of KD 1.5 million.
Today, we are quickly approaching the dead-
line to participate in the first quarterly draw for
a chance to win KD 100,000. We would like to
remind all Gulf Bank customers that opening
and depositing into an Al-Danah account is
easier than ever and can be done onl ine
through the Gulf Bank app.”

The Al-Danah account is one of the most
rewarding savings accounts in Kuwait, with
its periodic draws that award valuable prizes
and its many advantages for account holders.
Gulf Bank’s Al-Danah account offers monthly
opportunities to win KD 1,000 to ten lucky
winners, in addition to two quarterly draws
with KD 100,000 prizes each, a semi-annual
draw prize of KD 1,000,000 and a grand

draw prize of KD 1,500,000.

Numerous benefits
The Al-Danah account is the only account

that rewards customers for their loyalty by
providing loyalty chances. Loyalty chances are
the total chances gained in the previous year,
which are then transferred to the current year
to reward customers for their loyalty to the
Bank. Accordingly, all chances gained by exist-
ing Al-Danah customers in 2020 have been
transferred to the 2021 draws, and this will be
repeated in 2022 onwards. Terms and condi-
tions apply. It is also worth noting that all
account draws are attended by a representa-
t ive from the Ministry of  Commerce and
Industry, with the quarterly and annual draws
also reviewed by Ernst & Young.

Annual grand prize
To increase their  chances of  winning,

account holders must either keep their account
with a minimum deposit amount of KD 200, or
increase their Al-Danah savings - the more
deposits into an account, the more chances
accumulated over time. Gulf Bank’s Al-Danah
account holders also have the opportunity to
enter and win cash prizes all year long through
monthly, quarterly and annual draws.

Opening an Al-Danah Account
To enter the upcoming draws, Gulf Bank

customers can open an Al-Danah account
today with only KD 200. To open an Al-Danah
account, existing Gulf Bank customers can
apply through Gulf Bank’s online and mobile
banking services, or book an appointment at
their nearest branch by using the new “Visit
Gulf Bank” app for a faster and more conven-
ient branch visit. New customers can also open

an Al-Danah account by visiting their nearest
Gulf Bank branch or by scheduling an appoint-
ment through the app.

Deposit more for more chances to win!
With Gulf Bank, depositing into an Al-Danah

account is easier and more secure than ever, as
clients can deposit into their accounts through
the following channels: Online/Mobile Banking
App which includes the ePay service, ATMs
and ITMs, the Customer Contact Center at
1805805 which is available 24/7, in addition to
the free standing order service from other Gulf
Bank accounts.

Additional features:
l All Al-Danah account holders will receive

a special Al-Danah ATM card for deposits, ide-
al for depositing money anytime.

l Gulf Bank’s Customer Contact Center is
available on WhatsApp around the clock for
any inquiries at 65805805.

l Al-Danah account holders are eligible for
free SMS alerts for all transactions.

l Customers can now calculate their
chances using the Al-Danah Calculator, avail-
able at Gulf Bank’s Online and Mobile Banking
App.

Important notes
If a customer’s account balance drops below

KD 200 at any given time, a KD 2 fee will be
charged to their account on a monthly basis
until the minimum account balance is increased
again to a minimum of KD 200. If no transac-
tions are made on an Al-Danah account for a
48-month period, the account will become dor-
mant. However, this  wi l l  not affect  your
chances, and you will still be eligible to enter
all draws.

AVEVA joins United Nations 
Global Compact Network


