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Women in the US army are going
to be able to dress up a little.
The Pentagon announced

Tuesday that female soldiers would be
able to grow their hair long, color their
nails and don earrings. Revisions to
army grooming policies expanded the
number of hair styles women could
adopt, including wearing their hair long.
In the past women with longer hair had
to tie it in buns, which many said was
uncomfortable and interfered with their
helmets. Under the new policy, long hair
needs to be worn in ponytails or braids
in training and tactical situations. 

A broadening of styles especially
accommodated African American
female soldiers, who wanted more
options for wearing their hair, in braids
and other styles. They can also wear
two styles at once-braids and twists, for
example. Whatever they do, it has to fit
smoothly inside a combat helmet. And,
on the other end of policy, women who
want to shave their heads-the way some
male soldiers do-are now permitted.
Before they had to maintain a minimum
hair length.

The women soldiers can also now
wear nail polish and lipstick while on the

job, but not in colors considered
extreme-like blue, black, “fire-engine
red”, violet and fluorescent. Extreme nail
lengths and styles-think stiletto-are also
no-nos. Likewise with hair color: it has to
be natural-looking, with no extremes like
pink, green, and blue. For those who do
color their hair, roots in different colors
longer than 1.5 inches (3.8 centimeters)
are prohibited. Stud earrings are permit-
ted on bases but banned in field train-
ing and combat. The changes are the
result of a review launched last year
under previous defense secretary Mark
Esper, part of an examination of racial
discrimination and mistreatment of
minorities in the military. — AFP 

Aplane tree with roots in the 17th
century and a Greek god as an
ancestor is now taking pride of

place in one of Rome’s most beloved
parks. The six-year-old “Platanus
Orientalis” is a clone of a rare specimen
planted over 400 years ago by Cardinal
Scipione Borghese, who built extensive
gardens around his art-filled villa in
Rome.  The tree lovers behind the proj-
ect told AFP the clone now planted in
the Villa Borghese public park-along-
side the plane tree that gave it life-rep-
resents a real botanical feat that they
hope will ensure the longevity of Rome’s
majestic trees. “This important result
represents a key first step for the pro-
tection, reproduction and conservation
of the genetic heritage of ancient trees
in Rome,” said Laura Fiorini, head of
green spaces for Italy’s capital.

The tree was grown from a branch
bearing a solitary leaf discovered on the
fragile hollow trunk of Adonis, one of 11
trees planted by Borghese that still
stand in the park’s “Valley of the Plane
Trees”. The head of the “Friends of Villa
Borghese” association, Alix Van Buren,
said she put the small branch in a pot,
where it gradually began sprouting
more leaves. Van Buren then planted it
on her property in the south of France
so that it could flourish in rich, sun-

kissed soil.  “If it is well cared for,
Adonis Junior can live for many cen-
turies, for the benefit of future genera-
tions,” the association wrote on its
Facebook page.  Cuttings on Rome’s
ancient plane trees had been tried
before, but efforts failed. The group is
now seeking the help of scientists to for-
malize the cloning protocol. 

Van Buren told AFP that Borghese’s
plane trees inside the gardens, now
entrusted to the care of two French

botanists, represent the only urban island
of ancient oriental plane trees listed in
the West. Borghese, nephew and secre-
tary to Pope Paul V, transformed what
had been vineyards into elegant gardens
with fountains, statues, and wide tree-
lined avenues. His villa, now the Galleria
Borghese museum, continues to house
his prestigious sculpture and painting
collections, including works by Bernini
and Caravaggio. — AFP

Food industry colossus PepsiCo and
faux-burger makers Beyond Meat
announced an alliance Tuesday to

cook up plant-based snacks that tempt
the palate while being easy on the plan-
et. The companies said they are forming
a joint venture called “The Planet
Partnership” to create and market drinks
and snacks made from plant-based pro-
teins, which is Beyond Meat’s specialty.
Beyond Meat has found success with

burgers and sausages made from plants
that look and taste similar to the tradition-
al versions consisting of animal flesh.

Plant-based diets are considered bet-
ter for the planet because farming is less
damaging to the environment than rais-
ing livestock. “Plant-based proteins rep-
resent an exciting growth opportunity for
us,” PepsiCo chief commercial officer
Ram Krishnan said in a joint release.
Krishnan added the venture was “a new

frontier” in efforts to build a more sustain-
able food system. PepsiCo brings mar-
keting and global distribution prowess to
the alliance, while Beyond Meat has
been creating plant-based alternatives to
meat since it was founded in 2009. “We
look forward to together unlocking new
categories and product lines that will
inspire positive choices for both people
and planet,” Beyond Meat founder and
chief executive Ethan Brown said.

Beyond Meat said that as of late last
year, its products were sold in approxi-
mately 122,000 retail and food service
outlets in more than 80 countries. Shares
in Beyond Meat jumped nearly 18 per-
cent in mid-day trading following word of
the PepsiCo partnership. — AFP

In this file photo soldiers, officers and civil-
ian employees attend the commencement
ceremony for the US Army’s annual obser-
vance of Sexual Assault Awareness and
Prevention Month in the Pentagon Center
Courtyard in Arlington, Virginia. — AFP 

In this file photo Beyond Meat “Beyond
Burger” patties made from plant-based sub-
stitutes for meat products sit on a shelf for
sale in New York City. — AFP 

This general view shows a plane tree cloned from a rare specimen from the 17th century and
cultivated in France, after it was planted in the park of Villa Borghese in Rome. — AFP 

With the pandemic forcing Paris
Fashion week online, haute cou-
ture designers have turned to

celebrated arthouse filmmakers to give a
little spectacle to their presentations, even
if some admit a growing desperation to
return to live shows.  In these uncertain
times, the fashion world needs a touch of
magic more than ever and Dior drafted in
Italian director Matteo Garrone for their
latest collection inspired by tarot cards. 

The filmmaker behind recent left-field
hits such as “Gomorrah” and “Pinocchio”
created a dreamlike adventure in which a
young woman crosses paths with tarot
characters such as Justice, the Madman
and Death.  The creations on display mix
the feminine-a long lace dress with volu-
minous sleeves-with the masculine, in the
form of a reinvented version of Dior’s icon-
ic “bar” suit. “Tarot cards speak of a mag-
ical world,” said Maria Grazia Chiuri, the
fashion house’s Italian haute couture
designer. “Not to tell us the future, but to

better understand the present and our
personality.”

Garrone’s “artisanal approach to film-
making has a language that is poetic,
extremely picturesque, that marries up
very well with my vision of haute couture,”
she told AFP. Meanwhile, Chanel made
their online presentation yesterday with a
short film and photos by another cult film
favorite, Anton Corbijn, known for his gritty
Joy Division biopic “Control” and many

photographic portraits of rock icons.  “I
knew that we couldn’t organize a major
catwalk show, that we had to do some-
thing else. So I had the idea of a little
cortege that descends the stairs of the
Grand Palais. Like a family celebration, a
marriage,” said Virginie Viard, Chanel’s
creative director. 

‘Creativity is a refuge’ 
Such positive energy has been hard to

maintain as the pandemic grinds on,
delaying the return to the glitz and glam-

our of live fashion events. “It’s pointless to
deny that the catwalk shows are a key
element, not just for Dior, but for the whole
fashion world. The guests are a part of the
show,” said Chiuri. She is preparing a
pret-a-porter collection for the next
Fashion Week in March, though she has
no idea what will happen. 

“The start of the year has been very dif-
ficult. There have been ups and downs.
It’s tiring to constantly find the strength to
keep pushing forward. But creativity is a
refuge in these difficult times,” she said.
Tarot cards were a refuge for Christian
Dior himself, who often turned to them as
he built his fabled fashion house through
the uncertain postwar years.  Chiuri’s lat-
est designs draw on the famed Visconti
tarots of the 15th century, adorned with
gold and enamel, richly verdant and geo-
metrical-images that guide the contours of
the draped dresses and their time-faded
color schemes. 

The new take on the bar jacket
involves black velvet with a new con-
struction of lateral folds, accessorized
with trousers and moccasins. Chiuri
sticks with her well-known feminist aes-
thetic of flat shoes-extremely rare in the
world of haute couture-while gold and sil-
ver cage boots complete the long dress-
es. The style of the Italian Renaissance is
also evoked in the way the materials have
been worked.  One technique-known as
“devoured velvet”-involves removing a
layer of the velvet to bring out the gold
lamÈ background on the “thousand flow-
ers” dress, or hand-painted zodiac signs
on another.  — AFP 

Christian Dior’s Italian fashion designer Maria Grazia Chiuri (center) poses with models
wearing her creations during a fitting session at Christian Dior’s Haute Couture fashion
house in Paris. — AFP photos

Seamstresses work on a dress at Christian Dior’s Haute Couture fashion house workshop in
Paris.

A seamstress works on a couture garment.

A seamstress works on a couture garment.

Models wear creations by Christian Dior’s during a fitting session at Christian Dior’s Haute Couture fashion house in Paris.


