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KUWAIT: As part of its commitment to providing
unparalleled levels of customer service, Gulf Bank
wrapped up 2020 with tremendous digital achieve-
ments and information technology (IT) enhance-
ments. The new updates were implemented in part as
a response to the challenges imposed by the pan-
demic, which saw Gulf Bank launching a rapid
response effort that granted customers a premier
banking experience while preserving the safety of
both staff and customers. 

Throughout the year, the bank introduced sever-
al initiatives and launched innovative technological
systems that serviced both the Bank and its cus-
tomers during the most challenging parts of the year.
The year’s digital updates and developments serve as
the perfect foundation on which to launch the Bank’s
overarching digital transformation process, which is
part of Gulf Bank’s immediate strategy for the next
three years.

The new initiatives enhance the digital experience
for all customer segments of the Bank - including indi-
viduals, larger businesses, and small and medium-sized
enterprises (SMEs) - and facilitate the financial bank-
ing operations of each segment. On Gulf Bank’s ongo-
ing digital transformation, Dari Al-Bader, General
Manager of Corporate Affairs at Gulf Bank, said: “We
started working on Gulf Bank’s updated strategy
about a year ago, launching a complete digital trans-
formation of the Bank’s operations in a way that facili-
tates daily operations for both customers and the
Bank’s various internal departments. As part of our
commitment to elevating Gulf Bank’s service levels to
rival those of leading banks around the world, we were
able to introduce new features while continuing to
enhance security levels. In response to the challenges
imposed by the pandemic, we are also proud to have
been able to expedite and launch several technological
initiatives this year.”

Al-Bader added, “Throughout the year, we
achieved several digital milestones and implemented
major updates that all our customers - from individuals
to larger businesses and SMEs - benefited from. In
pursuit of granting our clients the highest levels of
customer satisfaction, we are proud to continue to
work toward our vision of digital excellence.”

Digital services & enhancements for all customers
‘Visit Gulf Bank’ app

In 2020, Gulf Bank launched “Visit Gulf Bank,” a

mobile application allowing customers to book
appointments to visit their nearest branch. The app
aimed to reduce wait times and make the process of
visiting a branch more convenient, especially in light
of the restrictions imposed by the coronavirus pan-
demic. The app is currently available to download for
all Gulf Bank clients on both iOS and Android devices.
Gulf Bank customers can book their appointments
through the app and specify their preferred date, time
and branch, granting them a smoother and faster
branch visit.

Bulk cash deposit machines
During the year, Gulf Bank provided deposit

machines that facilitated the depositing process for
customers by allowing them to deposit large sums of
cash in one transaction. The new service was provided
around-the-clock for added customer convenience.

Gulf Bank app on the Huawei App Gallery
In addition to iOS and Android operating systems

(which support smartphones from Apple, Samsung
and others), the Gulf Bank app is also now available to
download for Huawei smartphone users. Gulf Bank
customers with Huawei phones can now download the
Bank’s newest version of the Gulf Bank app, available
on the Huawei App Gallery.

Personal data updated digitally
With Gulf Bank, customers can also update their

personal data through Gulf Bank’s Online and Mobile
Banking services without the need to visit a branch.
The ability to update personal information online can
come in handy for customers, enabling them to quickly
regain access to their accounts in the event that they
are required to update their personal information.

Additional self-service operations
As part of its commitment to granting customers a

seamless banking experience, Gulf Bank has activated
more self-services that customers can conduct
through Gulf Bank’s Online and Mobile Banking. These
self-services include certificate requests, and the abili-
ty to unlock accounts and access cards. 

Digital services for larger businesses & SMEs
Exclusive loans during the pandemic

To counter the effects of the pandemic, Gulf Bank
offered special loans for various larger enterprises and

SMEs which required loans to finance and sustain
their operations. In light of pandemic restrictions, Gulf
Bank launched a completely digital loan application
process - from application, to assessment, to approval,
and to the disbursement of the required funds.

International banking operations 
using Kuwaiti dinars

During the year, Gulf Bank launched a new service,
which allowed businesses to initiate international bank
transfers in Kuwaiti Dinars. With this service, cus-
tomers can transfer Kuwaiti dinars to their internation-
al beneficiary account.

Google reCAPTCHA system
Gulf Bank also implemented the Google Recaptcha

system, an online operating system that allows web
hosts to distinguish between human and automated
access to websites. As an added security measure for
digital portals, the system verifies that the user is
human and mitigates the risks imposed by malicious
software.

Self-service activation
Among the many services provided by Gulf Bank

to enterprises of all sizes was the ability to self-acti-
vate the Online Banking portal through a single-use
password (OTP). In that way, customers were relieved
of the need to visit a branch or request assistance from
the Customer Contact Center.

OTP for all transactions
In the interest of cybersecurity, Gulf Bank also

enabled the use of a single-use password (OTP) for all
banking transactions that are processed through Gulf
Bank’s digital banking platform, including Online and
Mobile Banking services. 

Enhanced bank transfer feature
For an enhanced digital experience, Gulf Bank

added the Arabic language function to the transfer
request form, which is available on Gulf Bank’s website
and application. To further ease the transfer process,
Gulf Bank also provided a country-specific “Purpose”
selection under the “Payment Transfer” screen for
international transfers to the United Arab Emirates. 

Launch of new “Al-Raed” Fund
Gulf Bank launched the “Al-Raed” digital invest-

ment portfolio to enable
companies to benefit from
Gulf Bank’s extensive
experience in managing
investments. The new
service was especially
helpful given the challeng-
ing circumstances experi-
enced throughout the year,
during which many busi-
nesses faced disruptions.
The service provided
companies with feasible
investment opportunities
that granted them cash liquidity and access to proj-
ects that were not only highly feasible, but also
astutely and professionally managed.

Salary status updates available online
The bank facilitated the process of checking on

the status of ministry and public sector salaries by
publishing the latest updates on the Gulf Bank web-
site as soon as salaries were disbursed to clients.
The immediate status updates saved clients the need
to search for updates elsewhere or contact Gulf
Bank’s Customer Contact Center.

Request letters of credit & bank 
guarantees online

As part of its corporate credit facilities, Gulf
Bank provides letters of guarantee for business
activities that require a Bank Guarantee, and letters
of credit that facilitate trading activities and help
secure payment of receivables. Due to the impor-
tance of these non-cash facilities, Gulf Bank made it
possible for businesses to apply for them online,
with end-to-end processing of international and
domestic letters via SWIFT.

Self-activation of online users
To further enhance the digital banking experi-

ence, Gulf Bank also made it possible for clients to
activate and unlock user names using the Bank’s
online portal. The updated service aims to facilitate
the digital banking experience for businesses,
allowing them to grant immediate access to employ-
ees and accountants who need to access the busi-
ness bank account, without the need to notify or
visit a branch.

UK supermarkets 
caught in plastic 
packaging: Study
LONDON: Britain’s major supermarket chains remain
big users of plastic packaging that blights the envi-
ronment, despite efforts to cut down, according to a
study published yesterday. The nation’s top ten
supermarkets produced almost 900,000 tons of plas-
tic packaging in 2019, according to research from
pressure groups Greenpeace UK and the
Environmental Investigation Agency (EIA). 

That was 1.6 percent less than in 2018. “We had
hoped to see a much sharper downwards trajectory
as strategies and targets bear fruit,” said EIA senior
campaigner Christina Dixon in its latest annual report
based on supermarkets’ own data.

“Instead, we are looking at a relatively static pic-
ture which represents a drop in the ocean of tackling
plastic pollution. The sector urgently needs to pick up
the pace of plastic reduction,” the EIA insisted.

Many supermarkets are tackling the use of plastic
packaging in their own branded products-but much
remains to be done about packaging of products by
third-party companies, the report noted.

“We would like to see supermarkets increasingly
taking the fight to the big manufacturers and com-
pelling them in turn to drive down their own plastic
footprints,” Dixon said. The research also showed that
more than 1.58 billion plastic shopping bags were
sold in 2019, up by 4.5 percent from 2018, despite
their intended multiple use.  The total equates to 57
so-called “bags for life” per British household during
the year. —AFP

Bank’s updated digital systems to offer better services during economic uncertainty

Gulf Bank enhances customer experience 
through 3-year digital transformation plan

stc participates 
in cyber security 
live discussion 
KUWAIT: Kuwait Telecommunications Company
- stc, a world-class digital leader providing inno-
vative services and platforms to customers,
enabling the digital transformation in Kuwait,
announced its participation in the Gulf University
for Science and Technology’s (GUST) discussion
under the Brilliant Minds program (Staying Safe
Online) on cyber security held for students and
followers through a live session on the universi-
ty’s official Instagram account. Delivering the
informative session, General Manager of Cyber
Security at stc, Eng Issa Al-Suwait, simplified the
concepts behind cyber security to the audience,
while addressing the cyber risks and challenges
individuals may encounter. The initiative falls
under stc’s corporate social responsibility (CSR)
agenda and builds on the Company’s strategy to
enable digital transformation in Kuwait.

stc issued a statement highlighting that as cyber
security attacks become more advanced, targeted,
and diverse, individuals and enterprises should be
well educated on how to protect themselves and
identify possible cyber threats. The session, deliv-
ered by Al-Suwait, focused on informing viewers
on the different types of common attacks that
occur in the digital world today, the local and

global overview on the matter, as well as tips and
recommendations to consider when using con-
nected devices or internet services. On the impor-
tance of taking necessary precaution measures to
protect data, Al Suwait discussed some of the
available online tools designed to safeguard valu-
able information, in addition to precautionary tips
to avoid unauthorized access. Unlike individual
users, businesses require advanced methods of
protection and constant monitoring to maintain
high security levels. Based on that, he elaborated
on some of the innovative methods to protect cus-
tomers against cyber-attacks and the techniques
hackers may use to penetrate the firewalls of busi-
nesses and private accounts. 

Participating in the informative discussion falls
under one of the key pillars of stc’s CSR agenda,
which focuses on educating the public, especially
students and youth, on various topics that can pro-
vide them with valuable knowledge they can apply
in their daily lives. Cyber security has become a
widely popular topic and an essential factor to
consider when enabling digital transformation as it
provides the means to protect online data shared
by users daily across multiple platforms. As a tele-
com operator and digital solutions provider, stc
places great emphasis on informing the public of
the different methods and tools available to pro-
tect online data from cyber-attacks.  

Chief Technology Officer at stc, Eng Fahad Al
Ali, said, “Cyber security attacks are evolving at a
rapid pace, targeting end users through ran-
somware, social engineering and blackmail attacks.
With the growing demand for online services,

users are exposing valu-
able and sensitive infor-
mation through different
online platforms that they
rely on daily. It is impor-
tant that users consider
and apply the necessary
means to protect their
data and take extra pre-
cautionary measures to
ensure that they are not
exposing their informa-
tion to those who might
unethically leverage on.

He added, “This initiative, organized by GUST,
allowed us to showcase some of the different
methods that hackers may use to gain access to
valuable and private data. It also allowed us to
inform the followers about the different techniques
they can individually apply to protect themselves
against such acts. We find it crucial to ensure that
individuals are well educated on how they can
secure their data through simple practices that
would make it more difficult for cyber-attacks to
succeed.”

Al Ali concluded by saying, “On behalf of stc, I
would like to thank GUST for hosting this discus-
sion that will shed light on some of the cyber secu-
rity practices available today to protect end users
from attacks or unauthorized access to valuable
information. At stc, we strive to maintain the
integrity, confidentiality, and availability (ICA) of
data for our customers, business partners and the
general public.”

Dari Al-Bader

Fahad Al Ali

Ogilvy names Fox as 
CEO MENA; Patou 
in new global role
KUWAIT: Ogilvy yesterday announced that David Fox
will assume the role of the Chief Executive Officer for
Memac Ogilvy in the Middle East and North Africa
(MENA) region, effective March 1, 2021. Based in Dubai
Fox will lead the creative and strategic regional agency
powerhouse that counts 11 agencies in 9 countries.

The move to a new regional position follows six and a
half years for Fox as CEO of Ogilvy Australia, having
previously spent ten years in global client roles with
Ogilvy in London.  Fox’s predecessor and long-serving
senior Ogilvy executive Patou Nuytemans, has been
promoted to the position of Global Chief Growth Officer,
Growth & Innovation for the global creative network. 

EMEA CEO, Ogilvy, Paul O’Donnell said: “I’m
delighted our dedication to thoughtful, long-term suc-
cession planning has positioned us to appoint such a
strong and capable leader as David to lead MENA for
Ogilvy. David will be an excellent CEO in the region,
building on his track record of achieving outstanding
business results; his strong oversight of the develop-
ment of Ogilvy Australia’s digitally led creative strategy;
plus his strong values-led leadership.”  O’Donnell con-
tinued: “I thank Patou for her exceptional leadership in
MENA. In the last three and a half years, she has led
Memac Ogilvy from strength to strength - financially,
operationally and reputationally, transforming the
regional network to an integrated, efficient, modern
marketing agency with an unparalleled new business

track record, high client satisfaction and a true talent
and people-first culture at heart. In her long career at
Ogilvy across five countries and three continents,
Patou’s innovative ideas have helped to drive sustained
growth and transformation. Combining strategic leader-
ship with operational excellence, I look forward to the
impact she will make on our global growth and innova-
tion agenda.”

Fox has a proven record of growing client business
and believes strong cultures create strong companies.
His leadership is focused on realizing significant
advancements in digital innovation and superior client
value.  He said: “I am eager to embark a new chapter in
my Ogilvy career in a region that is filled with opportu-
nity. We have amazing talent and unmatched capabili-
ties that set us to continue our position as the long-
term growth partner for our clients.”

Fox continued: “There is no better moment to lead
such remarkable network in a diverse region that
thanks to its young enthusiastic population and ambi-
tious nations undergoing rapid social, cultural and eco-
nomic transformation, is set to include some of the
leading economies of the next decade”.  

Commenting on her term with Memac Ogilvy, Patou
Nuytemans said: “It’s been such a privilege to be part
of a region in the world where ambition, and the ability
to convert that ambition is bigger than anywhere else.  I
am so proud of the uncountable digital-age ideas in the
shape of platforms, campaigns, programs, content,
experiences... we developed that built brands, delivered
business value and results. These ideas came to fruition
thanks to the incredible energy of Memac Ogilvy’s
hugely talented people and the trust of our amazing
clients, who’ve continued to support us throughout a
challenging 2020. But what is most important is that I
know that we are now set up to continue to do so, at

speed and at scale, and to be the partner of choice for
MENA’s formidable brands.”

Nuytemans, continued: “I must thank my Memac
Ogilvy colleagues and our clients for a fantastic journey
and for their deep and warm friendships. And I am
delighted that in my global role I will get the chance to
continue to work with many of them to deliver on the
growth ambitions in the region.”

Patou will continue to be based in the MENA region,
before a planned move later in the year. Before her
move to Dubai, Patou combined her role of EMEA
Chief Digital Officer with that of CEO Ogilvy &
Social.Lab Brussels, managing the network roll-out as
well as the Brussels Center of Excellence of this lead-
ing-edge social media performance capability that was
acquired under her leadership and became the fastest
growing offer of Ogilvy globally. As Chief Digital
Officer, a role she had for over 15 years, she developed
and implemented the strategy that transformed Ogilvy
into a digital-age agency group and led numerous digi-
tal transformation projects for some of the world’s lead-
ing brands. 

David Fox Patou Nuytemans

GE upbeat on 2021 
after profitable 2020
NEW YORK: General Electric scored higher fourth-
quarter orders in key industrial segments as it
reported a profitable 2020 and eyes further improve-
ment in 2021, according to results yesterday.

The industrial giant, which has been in turnaround
mode following losses the prior three years, project-
ed a jump in adjusted profit margins in 2021 on antic-
ipated improvement in the macroeconomy with
widespread use of coronavirus vaccines. “Over the
past year our team proved resilient, and momentum
is growing across our businesses,” Chief Executive
Lawrence Culp said. 

“We are in leading positions to capture opportu-
nities in the energy transition, precision health, and
the future of flight.” In the fourth quarter, GE report-
ed $2.4 billion in profits, more than four times the lev-
el in the year-ago period, reflecting the benefits of
cost-cutting initiatives.

GE reported earnings of $5.2 billion for all of
2020, compared with a loss of $5.4 billion the prior
year. The latest batch of quarterly results included a
jump in orders in the power segment to $5.6 billion,
which was above the level in the third quarter as well
as the 2019 fourth quarter. —AFP


