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KUWAIT: Ooredoo Telecom, the first to intro-
duce innovative digital services in Kuwait, prom-
ises to deliver an enhanced 5G experience from
Algeria to South East Asia. Throughout these
key markets, football superstar Leonel Messi is
assisting in raising awareness of the advantages
to consumers of adopting Ooredoo services as
their own.

Research shows that, for contemporary cus-
tomers in the 18 to 45 demographic, online video
is a key priority across the trinity of communica-
tion, information and entertainment. This need has
also sharpened in recent months with a growing
focus on online learning and working from home,
underpinned by video calling and videoconfer-
encing. Taken together, these factors make fast
and reliable connections vital.

As Messi has helped to explain in seven key
markets - Qatar, Kuwait, Oman, Algeria, Tunisia,
Myanmar and the Maldives - consistent service
and delivery is essential for the speedy delivery
of online content.

At the outset of the new campaign, Abdulaziz
Yaqoub Al-Babtain, Chief Executive Officer,
Ooredoo Kuwait said: “It makes me proud to see
our topnotch networks take the role in bringing
people together online allowing them to experi-
ence new ways of engaging. Independent testing
of Ooredoo Kuwait’s 5G network has logged
both its speed and reliability as the first such
national communications system, and it points to
the future we hope to deliver in other countries
moving forward.”

Ooredoo has recently achieved a world record,
being the first globally to have successfully tested
the 200MHz spectrum and reached a world
record throughput of 4Gbps. This means that
customers will be able to enjoy the internet at a
whole new level, with unprecedented quality of
streaming services, remote learning, cloud gam-
ing and augmented and Virtual Reality applica-
tions. This also offers new opportunities for busi-
nesses to create new revenue streams and drive
efficiencies in areas including smart cities, health

care, logistics and many others.
Ooredoo Kuwait promises continuing investing

in it networks to ensure seamless connectivity, its
5G ecosystem is continually evolving and net-
work capacity is increasing. A widening range -
in quality and quantity - of customer devices can

now be added to and supported across both
types of system.

Network enhancements and improved connec-
tivity will also pave the way for greater use of
artificial intelligence (AI), VR, and the Internet of
Things.

US manufacturers 
power through 
Dec COVID surge
WASHINGTON: The resurgence of COVID-19
in the United States did not hold back factories
in December, which saw activity grow faster than
expected, according to an industry survey
released Tuesday. The Institute for Supply
Management’s (ISM) manufacturing index rose
to 60.7 percent last month, defying forecasts that
it would decline slightly as the world’s largest
economy struggled with surging levels of coron-
avirus infections.

“Manufacturing performed well for the sev-
enth straight month, with demand, consump-
tion and inputs registering strong growth com-
pared to November,” survey chair Timothy R.
Fiore said.

Manufacturing activity plummeted when the
COVID-19 pandemic began in March, but has
regained ground since. December’s result was 3.2
points higher than November and the seventh
consecutive month above the 50-percent thresh-
old indicating growth.

New orders rose 2.8 points to 67.9 percent last
month, while production jumped four points to
64.8 percent.  The employment index also rose to
51.5 percent, returning to expansionary territory. 

But Ian Shepherdson of Pantheon
Macroeconomics warned that was “nothing like
enough to signal a full recovery in manufacturing
jobs anytime soon.” Sixteen of 18 industries sur-
veyed reported growth last month, including the
six largest, Fiore said, with the survey receiving
three positive comments from companies for
every cautious one. “Business is stronger than
expected, with higher demand for many prod-
ucts. Volatility continues due to the very persist-
ent pandemic and associated risks,” a company
in the electrical equipment, appliances and com-
ponents industry told the survey.

Oren Klachkin of Oxford Economics warned
the index could struggle in coming months,
amid increasing cases and the smaller-than-
expected stimulus package approved by
Congress last month. 

Klachkin pointed to a nearly six-point rise in
the supplier deliveries index-which is inversely
correlated and means factories are seeing slow-
downs in the supplies they need. “Factories will
face headwinds from the virus’ recent resur-
gence, slower economic recovery and ongoing
supply chain disruptions and shortages,”
Klachkin said. “While we can be confident that
vaccines will bring the pandemic to an eventual
end, broad recovery risks will remain tilted to
downside risks in the near term.” —AFP

First network globally to have successfully tested the 200MHz spectrum

Ooredoo launches next gen network 
campaign in collaboration with Messi

Al-Rayan schools, 
Microsoft conduct 
remote e-learning 
KUWAIT: Al-Rayan schools and Microsoft are
working together to ensure full continuity of edu-
cation in Kuwait, as they team up to ensure the
delivery of remote e-learning for more than
13,000 students from five schools. This interac-
tive program is powered by Microsoft Teams.

The move comes as the unprecedented situa-
tion created due to COVID-19 has seen schools
across Kuwait physically close to support public
health and safety. In order to provide a positive
response to this with full continuity for education,
Al-Rayan efficiently coordinated with Microsoft
to ensure that its students have full capability to
continue their education. Delivery of this aim is
supported through a 900-strong team of special-
ly trained teachers and administrators to conduct

online sessions every day.
“Since the COVID-19 pandemic has disrupted

the normal lifestyle of people across the globe,
the virtual world has ensured continuity from
work to social to education,” said Lana Othman
Al-Ayyar, Chief Executive Officer of Al-Rayan.
“Al Rayan has enhanced its e-learning platform,
providing essential training for teachers to use
this and platforms to the optimum level. We are
finding the extensive functionality of Microsoft
Teams offers an easy to use method of continu-
ing the curriculum, advancing the education
agenda for the country even during this chal-
lenging time.”

The program involved five schools including
International  Brit ish School , Fahaheel  Al-
Watanieh Indian Pvt School , New Pakistan
International School, Fahaheel Al-Watanieh
Arabic School and Kuwait International English
School - each with their own unique curriculum.

“Throughout the pandemic, Microsoft has sup-
ported organizations in Kuwait  on working
remotely to achieve continuity of work, study,
leisure and life,” said Alaeddine Karim, Country

Manager, Microsoft
Kuwait. “We are using
our insights from the
over 20 mill ion people
around the world who
use Teams every day to
collaborate - and we are
applying this expertise to
ensure that students in
Kuwait continue to learn
and to achieve.” A virtual
classroom, Microsoft
Teams brings conversa-
tions, content, assign-
ments, and apps together
under one easily accessible umbrella, empowering
educators to create vibrant learning environments
backed up by security and privacy. The Educator
and Student experience is assured by providing
capabilities such as identity management, multi-
factor authentication, mobile device management,
mobile application management, conditional
access, information protection with data loss pre-
vention for files and chats, and retention policies.

China to launch 
carbon emissions 
trading scheme 
BEIJING: China’s delayed carbon trad-
ing system will start operating in
February, the environment ministry has
said, as the world’s biggest polluter
takes steps towards decarbonizing its
economy by 2060. The ministry issued
rules on Tuesday allowing provincial
governments to set pollution caps for
big power businesses for the first time. 

Firms can buy the right to pollute
from others who have a lower carbon
footprint, but the program is expected to
drive down overall emissions by making
it more costly to do so. “This is one of
the most exciting developments for the
world’s largest carbon market in the
recent rollercoaster year,” said Zhang
Jianyu, vice president of the
Environmental Defense Fund China,

which has consulted with the govern-
ment on emissions trading. However, 60
percent of power in China is still provid-
ed by coal despite ambitious renewable
energy targets, and experts warn the
powerful coal lobby will be pressing
hard for favorable carbon caps.

Under the new rules, more than 2,200
firms that emit over 26,000 tons of
greenhouse gases per year can start
trading their emission quotas from
February 1. China’s nationwide system is
expected to eclipse that of the European
Union to become the world’s largest
emissions trading scheme (ETS).

Beijing has pledged to peak emis-
sions before 2030 and become carbon
neutral 30 years later. But it pared back
initial plans to curb emissions from seven
other industries including aviation, steel
and petrochemical manufacturing.
“When Europe started its trading
scheme in 2005, there were issues in the
first phase where members were kind of
caving in to lobbying pressure,” said Li
Shuo from Greenpeace China. China’s
greenhouse gas emissions in 2019 were

estimated at 13.92 billion tons-about 29
percent of the world’s total linked to
global warming.

Once fully operational, the ETS will
cover about a third of China’s national

emissions, according to the
International Carbon Action Partnership.
It is unclear whether China will include
businesses outside the power sector in
the system. —AFP

Despite ambitious renewable energy targets, 60 percent of China’s power
is still provided by coal.

Difficult 2020 ends 
on an improving note 
for US carmakers
NEW YORK: General Motors and Toyota reported
strong US sales at the end of 2020 on Tuesday,
reflecting surprisingly robust consumer demand that
mitigated the sales drop for the full year in the wake
of COVID-19. The pair are the top two automakers by
US market share, and both scored higher sales in the
fourth quarter despite notching double-digit sales
declines for all of 2020.

US auto sales for 2020 are projected to drop 15.3
percent to 14.4 million-which would make it the worst
year since at least 2012 — according to a December
forecast from Cox Automotive. Still, those numbers
are much better than analysts feared after the US car
market almost completely froze during spring lock-
downs as the country contended with a spiraling
coronavirus crisis.

“Everybody is excited the market has done as well
as it has,” said Charles Chesbrough, senior economist
at Cox Automotive. “We’re getting back to normal
much more quickly than expected.”

While the pandemic has caused elevated unemploy-
ment and long lines at food pantries, other consumers

have more cash for cars and other big-ticket items due
to less spending on travel and other discretionary
goods, and many have benefited from federal stimulus
funds. “If you haven’t lost your job, the government has
been giving away money,” said Chesbrough, who thinks
the industry could benefit in the second half of 2021
from a recovering US economy bolstered by vaccina-
tions and additional federal spending. Chesbrough said
auto companies have been able to keep selling incen-
tives in check due to limited inventories. However, sales
could sag in the first quarter if the worsening pandemic
crimps demand.

Optimism for 2021 
GM cited continued consumer hunger for pickup

trucks, sport utility vehicles and other large cars that
enabled the auto giant to score record average trans-
action prices in the fourth quarter and for the full year.
The auto giant reported a 4.8 percent increase in US
auto sales in the final three months of the year, to
771,323, topping analyst estimates.

But GM’s overall sales for 2020 fell 11.8 percent to
2.5 million compared with 2019, reflecting the hit from
a nearly two-month disruption to auto manufacturing
due to the initial US COVID-19 outbreak. Since then,
automakers have overhauled plants to respect social
distancing protocols, enabling car output to return
roughly to pre-pandemic levels.

GM said year-end inventories stood at about 33
percent below 2019 levels, but offered an upbeat out-

look for the year. “We look forward to an inflection
point for the US economy in the spring,” GM Chief
Economist Elaine Buckberg said.

“Widening vaccination rates and warmer weather
should enable consumers and businesses to return to a
more normal range of activities, lifting the job market,
consumer sentiment and auto demand.” 

At Toyota, fourth-quarter sales were up 9.4 percent
at 660,715. However, full-year sales came in at 2.1 mil-
lion, 11.3 percent below the 2019 level. In contrast, Fiat
Chrysler reported a fourth-quarter sales decline of
eight percent to 499,431 and a 17 percent drop for the
year to 1.8 million. —AFP

Abdulaziz Yaqoub Al-Babtain

Michelin to 
eliminate 2,300 
French jobs
PARIS: French tire group Michelin said yesterday it
would eliminate up to 2,300 posts in France as it
reinforces activities outside its core business.
Michelin said the roughly three-year plan would not
involve outright layoffs, but consist of not replacing
workers as they retire and offering payouts to oth-
ers who were willing to leave.

It employs around 20,000 people in France at
present. Competition from low-cost tire makers has
hurt Michelin, which has already reduced its work-
force by almost 1,500 since 2017 in France,
Germany and the United States. It pledged to cre-
ate other jobs while focusing on higher end tires,
and those destined for agricultural, industrial or
competition use. “Michelin is not abandoning France
and continues to invest massively there,” chief exec-
utive Florent Menegaux was quoted as saying in a
French-language statement. The company added
that it would focus increasingly on sectors that
included hydrogen development, 3D printing, adhe-
sives and plastic recycling. By 2030, Michelin plans
to earn around 30 percent of its revenues from
activities other than tire-making. —AFP

Alaeddine Karim

Hundreds of General Motor vehicles are parked outside
the GM Assembly plant in Oshawa, Ontario. —AFP

UK car sales 
crash to almost 
30-year low
LONDON: British new car sales
crashed to the lowest level for almost
three decades in 2020, with demand
ravaged by chronic coronavirus fall-
out and Brexit uncertainty, industry

data showed yesterday.
Sales tanked by 29.4 percent com-

pared with 2019 to 1.63 million new
vehicles, the Society of Motor
Manufacturers and Traders (SMMT)
revealed in a statement.  That was the
lowest level since 1992. The sector
suffered a revenue loss of £20.4 bil-
lion ($27.7 billion, 22.6 billion euros)
meanwhile.

“2020 will be seen as a lost year
for automotive, with the sector under

pandemic-enforced shutdown for
much of the year and uncertainty over
future (EU) trading conditions taking
their toll,” SMMT Chief Executive
Mike Hawes was quoted as saying.
“However, with the rollout of vaccines
and clarity over our new relationship
with the EU, we must make 2021 a
year of recovery,” he added.

Hawes was also positive around
“manufacturers bringing record num-
bers of electrified vehicles to market

over the coming months”. He warned
however that Britain’s latest coron-
avirus lockdown, implemented this
week to combat a spike in infections,
would lead to “rocky” trade over the
coming months.

Sales took a hit late last year also
after the British government said it
planned to ban diesel and petrol car
sales from 2030 as part of a plan to
achieve carbon neutrality by the mid-
dle of the century. —AFP


