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Electric carmaker  
start-up Lucid  
Motors to go public 
 
 
SAN FRANCISCO: US electric carmaker Lucid 
Motors announced Monday that it will go public 
via a merger with a company that values it at $24 
billion. The California-based start-up has chosen 
to go through a SPAC, or “Special Purpose 
Acquisition Company,” which is a company with 
no commercial activity whose aim is to raise funds 
by going public. 

The SPAC, Churchill Capital Corp IV (CCIV), 
contributed $2.1 billion, and Lucid also negotiated 
$2.5 billion from investors including BlackRock, 
Fidelity Management & Research LLC, Franklin 
Templeton and Neuberger Berman. 

“The transaction values Lucid at an initial pro-
forma equity value of approximately $24 billion,” 
the carmaker said in a statement, and will bring in 
“approximately $4.4 billion in cash.” 

IPOs via SPACs exploded in the United States 
in 2020. They allow companies to go public with a 
windfall. “Lucid is going public to accelerate into 
the next phase of our growth as we work towards 
the launch of our new pure-electric luxury sedan, 
Lucid Air, in 2021 followed by our Gravity per-
formance luxury SUV in 2023,” the automaker’s 
CEO, Peter Rawlinson, said in the statement. 

The funds will also enable the Silicon Valley-
based company to expand its Arizona plants, 
which are expected to produce approximately 
365,000 vehicles per year within the next few 
years. Lucid employs nearly 2,000 people and 
hopes to hire an additional 3,000 by the end of 
the year. 

The start-up expects to close the deal in the 
second quarter of 2021. “CCIV believes that Lucid’s 
superior and proven technology backed by clear 
demand for a sustainable EV make Lucid a highly 
attractive investment,” Michael Klein, the SPAC’s 
CEO, said in the statement. Several major automak-
ers such as Ford and GM recently announced major 
investments in electric vehicles, a market dominated 
by California-based Tesla. —AFP 

Lucid CEO Peter Rawlinson. US electric carmaker Lucid 
Motors announced on Monday that it will go public via a 
merger with a company that values it at $24 billion. — 

LONDON: The British pound continued a frantic 
two-month rise against the euro and the dollar, reach-
ing new highs this week in a sign of traders’ enthusi-
asm for the country’s vaccination roll-out. Just before 
Christmas, investors feared the country would leave 
the European single market without a post-Brexit 
trade agreement. At the same time, a deadly second 
wave and new, more transmissible coronavirus variants 
pushed infection rates up and saw the death toll soar. 

It currently stands at more than 120,000 — one of 
the worst in the world. But since December, the pound 
has gained more than five percent against the euro and 
US dollar, making it a top performer among major cur-
rencies. The jump is due to the number of people vac-
cinated: according to the government, one adult in 
three has already received a first dose, representing 
more than 17.5 million people. Another reason for opti-
mism is Prime Minister Boris Johnson’s publication 
Monday of a “cautious but irreversible” roadmap to 
ease lockdown restrictions by July. “After a year in 
which the government’s reputation was soured by a 
string of policy U-turns, the UK has made good deci-
sions regarding vaccines,” Jane Foley, head of FX 
strategy at Rabobank, told AFP. “The vaccine rollout 
has improved the economic outlook in the UK relative 
to elsewhere, especially in the EU,” Capital Economics 
added in a note. 

 
Positive rate  

“Markets are still adjusting to the fact that the Bank 
of England is unlikely to implement negative rates for 
now,” added analysts at Swiss bank UBS. Like other 
central banks, the Bank of England adopted a record 
low interest rate of just 0.1 percent to cushion the eco-
nomic impact of the pandemic. 

But traders were mainly worried it would adopt a 
negative rate like the European Central Bank or the 
Bank of Japan. At its last monetary policy meeting, the 
bank took that option off the table until August, and 
governor Andrew Bailey said it might not be imple-
mented then either. As a result, forex traders began to 
bid up the pound against the dollar and the euro. 
Unlike Europe’s single currency, whose strength has 
weighed on exports, the pound is still at relatively low 
levels. While it is just above $1.40 at a near three-year 
high, the British currency is still six percent below lev-
els seen before the June 2016 Brexit referendum, and 
12 percent down against the euro.  “A stronger pound 
is another headwind for UK exporters and provides 
some small relief for households,” noted Paul Dales of 
Capital Economics.  

 “But it’s not going to make a big difference to the 
economy.” Foley warned that “there are speed bumps 
ahead”. The effectiveness of vaccines against coron-
avirus variants and the strength of the UK recovery 
will determine if the pound remains at its current levels 
or not, she forecast. And another risk looms on May 6 
when elections for the devolved parliament in Scotland 
could give fresh impetus to the pro-independence 
movement, she added. — AFP

SYDNEY: Facebook said yesterday it will 
lift a contentious ban on Australian news and 
pay local media companies for content, after 
a last-gasp deal on pending landmark legis-
lation. Australia’s Treasurer Josh Frydenberg 
announced a face-saving compromise that 
will see Google and Facebook plunge tens of 
millions of dollars into the struggling local 
news sector. 

In return the US digital firms will, for now, 
avoid being subjected to mandatory pay-
ments that could cost them vastly more and 
create what they see as an alarming global 
precedent. Just hours after the compromise 
was unveiled, Facebook announced its first 
proposed deal with an Australian media com-
pany, Seven West, and was said to be pursu-
ing commercial deals with other local news 
organizations. 

The company is expected to use the con-
tent to launch a dedicated news product in 
Australia later this year. “As a result of these 
changes, we can now work to further our 
investment in public interest journalism, and 
restore news on Facebook for Australians in 
the coming days,” said Will Easton, managing 
director of Facebook Australia. 

The social media firm sparked global out-
rage last week by blacking out news for its 
Australian users in protest at the proposed 
legislation, and inadvertently blocking a 
series of non-news Facebook pages linked to 
everything from cancer charities to emer-

gency response services. 
Prime Minister Scott Morrison had angrily 

accused Facebook of making a decision to 
“unfriend” Australia. Google has already bro-
kered deals worth millions of dollars with 
local media companies, including the two 
largest: Rupert Murdoch’s News Corp and 
Nine Entertainment. Commentators described 
the eleventh-hour amendments - which came 
as parliament looks set to pass the law this 
week - as “a reasonable compromise”. 

“Everybody can walk away saying, well 
we got what we wanted,” University of New 
South Wales business professor Rob Nicholls 
told AFP. Both companies now have an addi-
tional two months to reach further agree-
ments that would stave off binding arbitration. 

 
Precedent-setting  

The tech firms had fiercely opposed the 
legislation from the get-go, fearing it would 
threaten their business models. In particular, 
the companies objected to rules that made 
negotiations with media companies manda-
tory and gave an independent Australian 
arbiter the right to impose a monetary settle-
ment. That process will now be avoided if 
companies are deemed to have made a “sig-
nificant contribution” to the Australian news 
industry through unspecified “commercial 
agreements”. 

“We now face the strange possibility that 
the news media mandatory code could be 

passed by parliament and it applies to pre-
cisely no one,” said Marcus Strom, head of 
the Media Entertainment and Arts Alliance, a 
union. “It will just sit in the Treasurer’s 
(drawer) as a threat to misbehaving digital 
companies.” 

Google was also keen to avoid creating a 
precedent that platforms should pay anyone 
for links, something that could make their 
flagship search engine unworkable. Facebook 
- which is much less reliant on news content - 
had initially said being forced to pay for news 
was simply not worth it and shut down con-
tent. “There is no doubt that Australia has 
been a proxy battle for the world,” said 
Frydenberg. 

Critics of the law say it punishes innova-
tive companies and amounts to a money grab 
by struggling but politically connected tradi-
tional media. Thousands of journalism jobs 
and scores of news outlets have been lost in 
Australia alone over the past decade as the 
sector watched advertising revenue flow to 
the digital players. For every $100 spent by 
Australian advertisers today, $49 goes to 
Google and $24 to Facebook, according to 
the country’s competition watchdog. 

Tech insiders see the legislation as driven, 
in particular, by Rupert Murdoch’s News 
Corp, which dominates the local media land-
scape and has close ties with Australia’s con-
servative government. A new provision in the 
law gives Facebook and Google more discre-

tion over who they do deals with, and what 
the sums involved would be. “We have come 
to an agreement that will allow us to support 
the publishers we choose to, including small 
and local publishers,” said Facebook vice 
president for global news partnerships 
Campbell Brown. 

Facebook and Google could still face the 
prospect of having to replicate deals with 
media worldwide, as the European Union, 

Canada and other jurisdictions move to regu-
late the sector. Since their emergence around 
the turn of the century, Google and Facebook 
have been largely unregulated and have 
grown into two of the world’s largest and 
most profitable companies. But a string of 
scandals about misinformation, privacy viola-
tions, data harvesting and their virtual 
monopoly on online advertising has triggered 
the attention of watchdogs. — AFP  

Facebook to restore Australia  
news, pay media companies

Last-gasp deal reached on pending landmark legislation

MENLO PARK, California: This file photo taken on Oct 23, 2019 shows a giant digital 
sign at Facebook’s corporate headquarters. — AFP 

HONG KONG: HSBC yesterday vowed to accelerate 
its Asia pivot despite spiraling tensions between China 
and the West after it reported a 30 percent plunge in 
profits for 2020 due to the  coronavirus pandemic.  
Reported profit after tax came in at $6.1 billion, which 
the bank blamed primarily on higher-than-expected 
credit losses and other bad debt charges.  

The results came as HSBC published a new strategy 
laying out plans to redouble its attempt to seize more of 
the Asian market-the region of the world where 
Europe’s largest lender makes the vast majority of its 
profits. The strategy will see the London-headquartered 
bank plough some $6 billion into shoring up operations 
across Asia, with a particular focus on targeting wealth 
management in the increasingly affluent region. 

The bank made specific mention of markets in 
Southeast Asia such as Singapore, as well as China and 
Hong Kong, and also the Middle East. After “the eco-
nomic impact of COVID-19 hit” profits, HSBC will invest 
in “markets that set us apart, whilst also moving the 
heart of the business to Asia, including leadership”, chief 
executive Noel Quinn said in webcast. 

The global economic slowdown caused by the virus 

has hit financial giants hard but HSBC has a further 
headache-it’s politically precarious position as a major 
business conduit between China and the West. 

HSBC makes 90 percent of its profit in Asia, with 
China and Hong Kong the major drivers of growth. As a 
result, it has found itself more vulnerable than most to 
the increasingly frayed relationship between China and 
western powers-especially after Beijing imposed a dra-
conian security law on Hong Kong last year and cracked 
down on democracy supporters. 

HSBC endorsed the security law, a move that led to 
criticism from lawmakers in Britain and the United 
States. It has frozen the bank accounts of some Hong 
Kong democracy activists with Quinn summoned to tes-
tify before British lawmakers earlier this month. 

At the same time HSBC has found itself called out by 

Chinese state media for providing information that 
helped lead to the arrest in Canada of a top Huawei 
executive. HSBC says it has to obey the laws in each 
jurisdiction it operates in.  But the dual crises neatly 
encapsulate the delicate position that a bank so reliant 
on China has now found itself in. 

“The geopolitical environment remains challeng-
ing-in particular for a global bank like HSBC-and we 
continue to be mindful of the potential impact that it 
could have on our strategy,” chairman Malcolm Tucker 
said in a statement attached to yesterday’s results. 
Despite those complications, HSBC looks set to go all 
in on Hong Kong. According to Bloomberg and the 
Financial Times, the bank is planning to move three of 
its top executives from London to Hong Kong in the 
coming months.  — AFP 
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