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KUWAIT: Jazeera Airways yesterday announced
its earnings for 2020 reporting an operating rev-
enue of KD 41.4 million. 

Number of passengers flown during the year
subsequently came in at 696,093, down from 2.4
million in 2019 with a load factor of 64.3 percent
while yield increased 38.4 percent to KD 57.4. 

Jazeera Airways ended the year with a cash
balance of KD 19.7 million; a solid sign of how the
company managed to navigate through a very
tough and exceptional year and a confirmation of
Jazeera’s  sol id and stable cash posit ion.
Operating revenue for 2020 stood at KD 41.4 mil-
lion while the company reported a net loss of KD
26.4 million impacted by various one-offs and
adverse accounting treatment specifically related
to IFRS 16, which combined were equivalent to
KD 15 million. 

Commenting on the results, Jazeera Airways
Chairman, Marwan Boodai said: “Jazeera’s per-
formance in 2020 was in line with industry bench-
marks. Its number of passengers decreased by 71
percent during the year in comparison to 72.9
percent in the Middle East and 65.9 percent
worldwide, while load factor decreased by 13.2
percent in comparison to 18.9 percent for the
Middle East and 19.2 percent worldwide.”

“While the extent of the pandemic was not
foreseen back in March 2020, Jazeera took imme-
diate action to safeguard its position against air-
port closures and ensure its business continuity as
a private company. The airline suspended its 2019
dividend payment, activated the drawdown of bank
facilities that were not previously tapped and
renegotiating cost structures with suppliers and
aircraft manufacturers. We were very prudent in
our cash management and closed the year with
enough cash coverage for the upcoming 20 months
without the need to access any additional external
funding.”

“Jazeera’s flexible business model has proved
once again its success in adapting to times of cri-

sis to protect its customers, employees and share-
holders’ rights. We were able to reallocate our
resources to support our local community and
economy in a commitment to our role as a Kuwaiti
national carrier, served our customers when gov-
ernment regulations permitted and continued to
commit to our obligations.”

Commercial flights at Kuwait International
Airport were suspended for close to five months
from March 13 until July 31. Operations resumed
with limited capacity from suspended direct
flights from 34 destinations, which increased to
35 by year-end, and a mandated 14-day quaran-
tine for all incoming passengers slowed down
demand for travel.

During the suspension of commercial flights, the
airline redirected its capacity and capabilities to
operating full-cargo and charter flights as well as
supporting government efforts during the pandem-
ic, mainly with the repatriation of Kuwaiti nationals. 

In Kuwait, PCR testing on arrival is being
implemented at Kuwait International Airport,
which is a critical solution to ensuring the safety
of passengers and citizens entering the country
while the rollout of vaccinations is being acceler-
ated by the Ministry of Health. 

2020 was an exceptional year for airlines
worldwide, impacted by the COVID-19 pandemic
and qualified by the International Air Transport
Association (IATA) earlier this month as the
“Worst Year in History for Air Travel Demand”.

New destinations
Jazeera launched its

f i rs t  serv ice to  the
touristic destination of
Trabzon on August 3,
with two return flights
per week every Monday
and Fr iday. A second
new service followed to
Dhaka on October  1 ,
and a third with weekly
f l ights  to  Muscat  on
November 2. 

Supporting pandemic efforts
Jazeera Airways started operating full-cargo

flights to support business continuity with a
capacity of up to 15 tons per aircraft and within
a range of six hours flying time from Kuwait. The
airline also continued to operate charter flights
in coordination with the Ministry of Foreign
Affairs to serve expatriates wishing to leave the
country. 

The airline also took part of the largest air
bridge repatriation program by the State of
Kuwait operating over 60 flights bringing home
around 6,800 Kuwaiti nationals.  Repatriation
flights extended from March 25 to May 10 and
f lew c i t izens  back from London, Warsaw,
Moscow, Yerevan, Riyadh, Manama, Dubai ,
Doha, Amman, Istanbul, Alexandria, Cairo, Najaf,

Tehran, Tbilisi and Sarajevo.
In addition to these efforts, Jazeera Airways

converted its Park & Fly facility into the first
drive-through virus testing center in Kuwait for
the use of the Ministry of Health. A second
drive-through testing facility was also con-
structed by the Jazeera Airways team at the
Jaber Al-Ahmad national stadium.

By the end of June, Jazeera Airways granted
50,000 free round-trip t ickets to frontl ine
heroes fighting the Covid-19 pandemic in the
State of Kuwait. 

Outlook
Jazeera Airways’ Chairman concluded: “The

high demand for travel to and from Kuwait will
always be there and our passengers will want to
travel as soon as restrictions are lifted. We expect
travel to gradually return to its pre-2019 levels
starting from the second half of 2021. The focus of
Jazeera’s board and management now is to come
out of this global situation stronger than when it
started and active steps are being taken to
achieve that goal . Jazeera Airways wil l  be
announcing several new launches in the coming
few months and will take delivery of four new air-
craft during 2021 that will complement the com-
pany’s expanding fleet and network growth.”

KIB welcomes fresh 
talent to support 
strategic plans  
KUWAIT: In continuation of
its effort to attract and retain
young national talent as a
core component of its strate-
gic plans, KIB recently
announced the appointment
of a new group of high-cal-
iber banking professionals
across its organization. This
comes as part of the Bank’s
efforts to develop its organi-
zation and strengthen the
overall business performance
across departments, by infus-
ing young talent and fresh industry perspective to optimize
KIB’s ability to deliver on its expansive strategic plans.

KIB’s new recruitment push comes in line with the
Bank’s vision to strengthen and innovate its banking serv-
ices whilst providing customers an unprecedented and
unique experience, with that at their forefront, it requires a
tech-savvy team with the digital know-how that is capable
of developing the Bank’s technological base and digital
applications, in order to meet the needs of a more digital-
ly-sophisticated generation with dynamic needs and ever-
higher expectations.

On this occasion, Feras Aldarmi, Deputy General
Manager of the Human Resources Department at KIB,
said: “KIB has been a trusted and well-respected banking
partner throughout the years, owing to its long-standing
and record in the Islamic banking market. This means the
Bank is able to attract competent and ambitious talents
looking to build a long-term career in banking. We are
proud of the new competencies who have recently joined
our team, particularly in the Retail Banking Department,
which plays a critical role in delivering next-level banking
services and products to customers, as well as bringing
overall performance up to the highest industry standards.”

Aldarmi further added: “At KIB, we believe that each
team member plays a complementary role in achieving
the Bank’s vision and strategic plans, which is why the
strategy of our Human Resources Department is focused
on developing and strengthening the Bank’s most valu-
able asset: its human capital. Moreover, the Bank is con-
stantly looking to scout the right candidates for positions
that fit their expertise, thus ensuring they live up to their
full potential, in addition to contributing to the Bank’s
business objectives.”

Concluding his statement, Aldarmi noted: “We are
working tirelessly across the Bank to build a strong opera-
tional infrastructure and set in place solid foundations, in
order to deliver the best digital banking services, products
and tools in addition to a seamless, simplified banking
experience to customers.” He added: “Our aim is to carve
out a banking niche in the market, therefore we are striving
to build a high-performing team that we can reliably
entrust with this mission. That is way we have invested a lot
of effort towards building a strong internal culture that
promotes and nurtures personal and team growth. We are
also always looking to attract and retain the best local tal-
ent by providing opportunities for career growth and con-
tinuous personal development, as well as offering training
courses and other benefits to improve overall employee
satisfaction, boost motivation and promote career stability
and cooperation among team members.”

It serves to note that KIB’s Human Resources
Department seeks to attract young national talent by pro-
viding them with suitable employment opportunities, in
addition to rotating competent staff to ensure a continued
career development of employees in across all the Bank’s
departments. The Department has also been moving
towards a policy of Kuwaitizing senior management posi-
tions by increasing its national employment rate to 73.14%
as part of its commitment to support Kuwaitization in
banking sector in line vision of the Central Bank of Kuwait.

Positive outlook for travel industry starting second half of 2021

Jazeera Airways announces FY 2020 earnings

25-26% cashback on 
purchases made with 
NBK-KAC Visa cards 
KUWAIT: Underscoring its care to celebrate with
its customers on the occasion of national days,
National Bank of Kuwait (NBK) is launching spe-
cial exclusive offer, as the bank has increased the
cashback to 25 percent on purchases made on
25th February and 26 percent on 26th of February
when using NBK-Kuwait Airways (Oasis Club)
Visa Cards.

NBK’s national days cashback offer comprises a
wide variety of leading participating brands includ-
ing: Abyat, ASOS, Bershka, Best Al-Yousifi, Boggi
Milano, Carrefour, City Centre, Decathlon, Eureka,
Farfetch, LuLu Hypermarket, Massimo Dutti,
Namshi, Ooredoo, Pottery Barn, SHEIN, STC, tala-
bat, The Sultan Center, Trafalgar, X-cite, and Zain.

NBK-Kuwait Airways (Oasis Club) Visa Cards
enable customers to earn up to 15,000 Welcome
Elite Tier Miles upon card activation, as well as up
to 10,000 additional miles when spending within
the first 3 months of card issuance. Customers will
then earn up to 4 Oasis Club Miles for every KD 1
spent on their daily purchases.

Additionally, NBK has provided a 3-year
annual fee waiver for new customers applying
for NBK-Kuwait Airways (Oasis Club) Visa
Infinite Credit Card or NBK-Kuwait Airways
(Oasis Club) Visa Signature Credit in an offer

valid for a limited period.
On this occasion, Mohammed Al-Othman, GM-

Consumer Banking Group at National Bank of
Kuwait said: “At NBK, we are keen to join our cus-
tomers in their celebrations of the historic national
days, and in commemoration of these glorious days,
we seek to offer exceptional rewards that are differ-
ent from other offers throughout the year.”

“Cashback campaigns are designed very careful-
ly to meet the needs and expectations of customers
from different segments, as they are based on our
customers’ preferences that we identify through
NBK’s different communication channels on which
we are in touch with them around the clock. This is
reflected in how popular and well-received all are
our offers all year round,” he added.

Al-Othman stressed that NBK is committed to
enrich customers’ banking experience by providing
top-notch and cutting-edge banking products and
services that meet all their needs, in addition to a
rewards program packed with exclusive offers.

On his part, Meshal Lafa Al-Mutairi, Director,
Commercially Important Persons from Kuwait
Airways said: “We have the pleasure to cooperate
with NBK, and to work side by side to provide dis-
tinguished services to our customers and join them
in celebrating the national days, as part of our well-
established strategic relationships.”

“We congratulate the people of Kuwait on the
national days, promising to continue our efforts to
provide a distinguished array of services and exclu-
sive offers to NBK - Kuwait Airways (Oasis Club)
Visa Cardholders,” he added.

NBK Credit Cards provide the best payment
method, given the exclusive features they offer,

including NBK-Kuwait Airways (Oasis Club) Visa
Credit Cards that give travel lovers unlimited serv-
ices and rewards. NBK-Kuwait Airways (Oasis
Club) Visa Infinite Credit Card and NBK-Kuwait
Airways (Oasis Club) Visa Signature Credit Card, as
well as NBK-Kuwait Airways (Oasis Club) Visa
Platinum Prepaid Card offer customers an array of
benefits; including: earning Oasis Club Miles when
using the card, redeeming earned miles for tickets
with Kuwait Airways, upgrading to Business or First
Class, in addition to many other benefits.

Furthermore, NBK - Kuwait Airways (Oasis
Club) Visa Cards allow customers to enjoy more
privileges that make travelling a lot more comfort-
able and enjoyable, such as access to airport
lounges worldwide, travel insurance, special assis-
tance at airports NBK Rewards Program allowing
customers to earn points that can be redeemed at
more than 900 participating outlets, as well as a 10
percent cashback when shopping at selected out-
lets until 5 March 2021.

ABK advocates ‘Card 
Sense’ in ‘Let’s Be 
Aware’ campaign
KUWAIT: In support of the ‘Let’s Be Aware’ campaign
recently launched by the Central Bank of Kuwait and
Kuwait Banking Association in cooperation with local
banks, Al-Ahli Bank of Kuwait stresses the importance
of best practices for card users. 

Muneerah Al-Maraghi, Executive Manager - Retail
Banking at ABK commented: “As card transactions con-
tinue to grow, driven by higher merchant acceptance,
spread of ATM kiosks, POS and an ongoing increase in
online usage, linked to excellent rewards and benefits
when using credit cards, it is the bank’s responsibility to

enlighten clients with advice and guidance to ensure
they   fully benefit from the services and also understand
the importance of security when using their cards.” 

Speaking on the importance of security, Maraghi
added: “Customers should never share their card PIN
with anyone nor write it down anywhere. The back of
the card must be signed to make sure it is accepted by
merchants everywhere and this limits fraudulent usage.
It is necessary that customers update the bank on their
travel plans to avoid interrupted services or deactiva-
tion triggered by suspicious activity abroad.

“In addition, customers can avoid extra exchange
rate charges by choosing the local currency when using
their credit cards while abroad. When using an ATM,
confirming that it belongs to an accredited financial
institution is crucial, and users should avoid unfamiliar
machines and suspicious devices. Clients should imme-
diately alert the bank if they notice any discrepancies
and suspicious charges, or if they lose their cards. In

order to efficiently do so,
they should download the
bank’s official mobile app,
and activate email and
notifications to monitor all
transactions, especially
when travelling. As a pre-
cautionary step, they  are
encouraged to change their
PIN number upon return-
ing from a trip.”

The ‘’Let’s Be Aware’’
campaign is scheduled to
run throughout 2021, and
will spearhead the dissemination of key information
on banking services and practices including filing of
complaints, special needs services, fraud manage-
ment, investments and savings as well as loans and
borrowing.
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UK unemployment 
edges up to 5.1% 
on pandemic fallout
LONDON: Britain’s unemployment rate edged
up to 5.1 percent in the final quarter of 2020,
official data showed yesterday, as coronavirus
lockdowns slashed economic activity.

The rate compared with 5.0 percent in the
three months to  the end of November, which
was a 4.5-year high, the Office for National
Statistics said in a statement. Analysts expect
unemployment to surge when the UK govern-
ment’s furlough scheme paying the bulk of
wages for millions of private-sector workers
comes to a stop-as currently planned-at the
end of April.

Finance minister Rishi Sunak yesterday hint-
ed at further employment support in the com-
ing months as England begins to exit its third
lockdown form early March.

Details are expected to come in his annual
budget next week. “I know how incredibly
tough the past year has been for everyone and
every job lost is a personal tragedy,” the chan-
cellor of the exchequer said in a statement.
“That’s why throughout the crisis, my focus has
been on doing everything we can to protect
jobs and livelihoods.

“At the budget next week I will set out the
next stage of our plan for jobs and the support
we’ll provide through the remainder of the
pandemic and our recovery.”

British Prime Minister Boris Johnson on
Monday set out a four-step plan to ease coro-
navirus restrictions, expressing hope that life
could get back to normal by the end of June. In
a statement to parliament, he outlined a “grad-
ual and cautious” approach to lifting curbs in
England, starting with the reopening of schools
from March 8 and non-essential retail from
April 12.

The ONS on Tuesday added that at 5.1 per-
cent, the unemployment rate was 1.3 percent-
age points higher compared with the final

quarter of  2019. The number of  payrol l
employees tumbled by 726,000 between
February and January 2021, it said. “The rise in
the unemployment rate.. . to 5.1 percent in
December is another step up on the climb
towards the 6.5-percent peak we expect by the
end of the year,” noted Thomas Pugh, econo-
mist at Capital Economics research group. 

“But with the end of COVID-19 restrictions
now in sight, the jobless rate may be back at
4.0 percent in 2023,” he added. —AFP

LONDON: Unemployed youths pose outside a job cen-
ter in the UK. —AFP


