
KUWAIT: Kuwait’s population in 2020 experi-
enced the biggest annual drop recorded in almost
30 years, as the number of resident expatriates fell
sharply, while the number of Kuwaiti nationals con-
tinued to rise. The fall in expat numbers was partly
driven by fallout from the COVID-19 pandemic,
which saw companies shed workers amid a weaker
economic environment, but also by proposed
changes to the residency law and continued
enforcement of Kuwaitization policies.

Kuwait’s population trends lower in 2020 
According to the latest demographic data from

the Public Authority for Civil Information (PACI),
Kuwait’s population decreased by 2.2 percent y/y in
2020 to 4.68 million, after an increase of 3.3 percent
in 2019. This was driven by modest growth among
Kuwait nationals (+2.0 percent) and by a sharp
decrease in expatriate numbers (-4.0 percent). The
share of expatriates in the total population fell back
to 68.7 percent, its lowest in seven years. 

Since the start of the pandemic and the imple-
mentation of the lockdown and restriction meas-
ures, more than 130,000 expats left the country, as
economic slowdown due to the coronavirus pan-
demic forced companies to cut their workforce.
Also, job losses and higher living costs have forced
some working spouses to send their dependents
back home. The number of expatriate dependents
has continued to decline, falling by 0.4 percent y/y
in 2020 after a drop of 0.3 percent a year earlier.

Despite the continued deceleration in the growth
of the number of Kuwaitis under the age of 15
(down to 0.2 percent y/y in 2020 from 0.4 percent
a year ago and 2.0 percent in 2013), this cohort of
around 493,000 still makes up more than a third of
the Kuwaiti population. 

Meanwhile, growth in the number of working age
nationals above the age of 15 has remained steady
at 2.7 percent over the last couple of years. The
young population underscores the urgency for cre-
ating a considerable number of jobs in the coming
years to absorb the increasing number of youth that
will eventually enter the labor market.

Total employment declines 
After a growth of 4.9 percent y/y in 2019, total

employment in 2020 recorded its largest decline in
almost 30 years of 4.2 percent. This reflected by
moderation in hiring activity among Kuwaiti nation-
als and a big drop in expat employment.
Employment growth among Kuwaitis moderated
from 2.4 percent in 2019 to a still decent 2.1 percent
in 2020, as the effects of the Covid-19 pandemic
were felt particularly in the private sector (-1.2 per-

cent). The public sector has fared quite well (+2.7
percent) in comparison to the private sector, partly
attributed to Kuwaitization efforts.

In contrast, expatriate employment dropped by
5.2 percent in 2020 after an increase of 5.4 percent
a year earlier, on the back of hiring activity decline
in both the public (-3 percent) and private sector (-
5.3 percent). However, within the overall total,
domestic (i.e. household) workers’ employment was

less affected, as their number decreased only by 1.5
percent in 2020. In fact, the government allowed
domestic helpers to start returning to the country
once flights resumed. Excluding domestic workers,
expat employment decreased by an even greater
6.7 percent, led by a sharper decline in hiring activ-
ity in the private sector (-7 percent versus +2.2
percent in 2019).

The drop in expat employment in the private

sector (excluding domestic workers) was due main-
ly to a sharp decline in hiring in construction (-12.9
percent y/y) and real estate (-6.3 percent), in line
with weaker project activity and muted demand on
housing during the pandemic period. Expat
employment also declined in other sectors such as
manufacturing (-6 percent) and Hotels & restau-
rants (-3.4 percent). This trend highlights that large
numbers of low-paid and low-skilled expatriate
workers were the most affected by the pandemic
fallout. In fact, our estimate based on the educa-
tional qualification data from PACI is that about 95
percent of the expatriate job losses were from low-
skilled workers, slightly above their share of all pri-
vate sector expat employment. More expat workers
are expected to leave in the coming period, on the
back of proposed changes to the residency law,
continued enforcement of Kuwaitization policies,
and as companies are forced to shed workers amid
a weaker economic environment.
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Global tech firms 
in Australia launch 
anti-disinformation code
SYDNEY: Global tech firms in Australia unveiled a new
code of practice yesterday to curb the spread of disin-
formation online, following pressure from the govern-
ment. The lobbying group DIGI-representing Facebook,
Google, Twitter, Microsoft, TikTok and Redbubble-com-
mitted under the code to a range of actions including
labelling false content on their platforms, demoting fake
content and prioritizing credible sources of information.

They also agreed to suspend or disable offending and
fake accounts, including “bots” that automatically dis-
seminate information across their platforms. The meas-
ures-which largely codify existing practices-are said to
target paid and political advertising as well as content
shared by users.

“All signatories commit to safeguards to protect
Australians against harm from online disinformation and
misinformation, and adopting a range of scalable meas-
ures that reduce its spread and visibility,” the group said
in releasing the 29-page code. The voluntary code was
developed in response to an Australian government
inquiry into the role of online platforms in the spread of
misinformation and disinformation. The problem became
particularly acute during historic bushfires that swept the
country in late 2019 and 2020 and during the coron-
avirus pandemic, when social media platforms were
flooded with false information on the origins of the dis-
ease and efforts to curb its spread.

The government’s Communication and Media
Authority (ACMA), which will oversee the code’s imple-
mentation, said yesterday that in 2020 more than two-
thirds of Australians expressed concern over the extent
of online misinformation. “False and misleading news and
information online-like that spread through the 2020
bushfires and the COVID-19 pandemic-has the potential
to cause serious harm to individuals, communities and
society,” it said in a statement. — AFP

Kuwait population falls to below
4.7m as expatriate numbers drop 

As fallout from pandemic, companies shed jobs, economic activity slows

KUWAIT: Kuwaitis and expatriates at the Avenues Mall in this file photo. Kuwait’s population in 2020 experienced the biggest
annual drop recorded in almost 30 years as the number of resident expatriates fell sharply. —  Photo by Yasser Al-Zayyat 

Australia’s tech law 
pits Murdoch 
against Zuckerberg
SYDNEY: Australia’s push to regulate tech
giants has become a power struggle between
two of the world’s most powerful men, with
Rupert Murdoch and Mark Zuckerberg locked in
a generational battle for media dominance.

Efforts in Australia to make Google and
Facebook pay for news has garnered worldwide
attention, creating what some call a defining
moment for the web and for journalism, and even
a litmus test for democracy. But beyond the
high-sounding rhetoric lies a more base strug-
gle, with the barons of traditional media fighting
back against their digital heirs.

Sydney tech bil l ionaire Mike Cannon-
Brookes went as far as calling the Australian
push to force payments for content a “shake-
down”. The landmark legislation may carry the
seal of government, but media and political
insiders see the fingerprints of Rupert
Murdoch’s News Corp all over it. “This has been
a passionate cause for our company for well
over a decade,” said News Corp chief executive
Robert Thomson, hailing his boss’ “fervent,
unstinting support” for the cause.

“For many years, we were accused of tilting at
tech windmills, but what was a solitary campaign,
a quixotic quest, has become a movement, and
both journalism and society will be enhanced.”

For decades, the Melbourne-born billionaire
behind Fox News, The Sun and Sky News
Australia has bestraddled politics in the United
States, Britain and Down Under. Today, he con-
trols roughly two-thirds of daily newspaper cir-
culation in Australia’s major cities, with complete
monopolies in Brisbane, Adelaide, Hobart and
Darwin.

That has prompted critics to paint the 89-
year-old in almost cartoonish terms-as an all-
powerful political puppetmaster. While he still

wields political power, the rise of Facebook and
Google has seriously challenged Murdoch’s pre-
eminence-gouging ad revenues that kept many
of his publications in the black.

‘Frightened of Murdoch’ 
At the turn of the millennium, newspapers had

96 percent of Australia’s classified revenues.
Now, that is down to around 12 percent. For
every $100 spent by Australian advertisers
today, $49 goes to Google and $24 to Facebook,
according to the country’s competition watch-
dog, which proposed the law in direct response
to this duopoly.

“Let’s not kid around, this was very deliber-
ately designed to put money in the pockets of a
very few specific companies-News Corp and
others,” Lucie Krahulcova of advocacy group
Digital Rights Watch told AFP. An initial draft of
the law even cut out public broadcaster ABC-
which Murdoch’s outlets and Australia’s conser-
vative government have long attacked-from
receiving Google and Facebook payments. 

Former prime minister Kevin Rudd, an out-
spoken Murdoch critic, told lawmakers in
Canberra on Friday that the proposed laws
solved the digital dominance problem “by
enhancing the power of the existing monopoly-
that’s Murdoch”.

“Everyone is frightened of Murdoch,” he
maintained. Everyone, it seems, except
Facebook CEO Mark Zuckerberg, who made a
worldwide splash last week by refusing demands
to pay Murdoch’s News Corp and other
Australian media.

Rather than follow Google and reach agree-
ments to pay for content, Zuckerberg went
nuclear, removing news from Australia on the
platform and sparking a global backlash.

Enormous political power 
The two men were born more than three

decades part and come from staggeringly differ-
ent eras, but both wield enormous political pow-
er. Where Murdoch could hobble governments
or torpedo campaigns with a rapier front-page

splash, Zuckerberg’s platform can change the
tenor of a US election campaign. Like Murdoch,
Zuckerberg has come under fierce scrutiny for
his influence over society. It is also not the first
time they have tussled.

Murdoch’s bid for social media dominance
failed spectacularly when MySpace was left in
the dust of Zuckerberg’s rapidly growing
Facebook. According to reports by tech maga-
zine and website Wired, the pair had a testy
exchange in Sun Valley, Idaho in 2016, with
Zuckerberg allegedly warned to offer publishers
a better deal or expect New Corp to lobby reg-
ulators around the world.

Those lobbying efforts are now bearing fruit
in Australia, with Google agreeing to pay the
company for news in a three-year deal. The
amounts were not disclosed, but similar Google
deals with other Australian media groups were
said to be worth around US$23 million a year.

Supporters have cheered that as a victory for
journalism-a struggling industry long in decline-
although questions remain about whether the
money will be ploughed back into reporting.

With legislation in the works in Canada,
Europe and perhaps even the United States,
Murdoch’s “quixotic quest” against the tech
giants is unlikely to stop in Australia. — AFP

Australia’s push to regulate tech giants has become a
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