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PARIS: One year ago 26-year-old Perrine was
on the cusp of realizing her childhood dream of
becoming a flight attendant. Then the COVID-
19 pandemic arrived and Perrine is now on
track for a job in insurance instead.  At the CFA
center near Paris’s Bourget airport where Per-
rine has been training in mock aircraft cabins,
the seats for passengers are now empty and
there are no attendants.

Most of the 8,000-square-metre (86,000-
square-foot) facility is silent. In a vast hanger
that holds a Falcon business jet and a Super
Puma helicopter for technical training, just a
couple of dozen students are busy at work
benches.

Making the traditional welcome speech at the
start of the academic year in this very unusual
year “was a bit touch and go”, said instructor
Pierre-Henri Greze. “Most of the students are
concerned, anxious about the future,” he added.
The number of apprentices at the start of the
2020 academic year was down by half to 300,
with the courses for flight attendants at a com-
plete halt as airlines shed cabin crew jobs to
match the vastly reduced number of flights they
are operating.

The mechanic and technician students are
down by a third. Before the COVID-19 pandemic,
which saw airlines ground most of their planes as
travel came to a near standstill, graduates of the

CFA school had no problem finding jobs. Rather,
it “had trouble finding candidates” for all the jobs
that the aviation industry was looking to fill, said
CFA director Veronique Flavigny.

In France, the aerospace and aviation indus-
tries recruited 8,000 apprentices in 2019, dou-
ble the number a decade ago as air traffic
expanded between 3.0 and 4.0 percent per year.
But COVID-19 brought all that to a brutal halt.

Dreams delayed or dashed? 
Companies are now shedding jobs, thousands

of them. Airbus has plans to let 15,000 staff go,
including 5,000 in France. Air France plans to cut
8,500 jobs. Air traffic was down two-thirds
globally in 2020, according to the International
Air Transport Association, and it does not expect
a return to 2019 levels before 2024. CFA director
Flavigny hopes to make it through the worst of
the pandemic so the school can survive.

“We found solutions for 2021,” she said. But
beyond that, “all depends on how things recover
and the support we receive,” she added, noting
the school has tapped funding offered by the
French government. Flavigny is worried about
current and former students, many of whom now
face becoming unemployed. Meanwhile, the stu-
dents themselves fluctuate between depression
and determination.

“You can’t give up,” said Marotea Archer,

21, with a pair of pliers in his hands. “Maybe
in a couple of years a company will need
workers and hire us.” Perrine Chaumet is not
as optimistic. “Even if you move heaven and
earth, you can’t pursue your dream job in a crisis
like this,” said Chaumet. Last month, “I began to
submit job applications for insurance and admin

jobs as I see the situation isn’t improving and we
don’t know if that is for several months or several
years,” she added.

Nevertheless, after the crisis passes Chaumet
still hopes to take to the skies. “I had the time to
see that is what I want to do. It’s what makes me
want to get up in the morning.” — AFP

NBK gives its customers 
chance to win Alyasra 
Fashion Gift cards
KUWAIT: National Bank of Kuwait (NBK) is keen to pro-
vide its customers with exceptional rewards through ex-
clusive offers and rewards within NBK Rewards Program.
In this context, and in cooperation with Alyasra Fashion,
NBK gives its customers the chance to enter a draw to win
the company’s gift cards.

The offer allows eligible NBK Cardholders to redeem
NBK Rewards Points for a chance to enter the draw, 1 entry
for every KD 5 spent using NBK Rewards Points at Alyasra
Fashion participating stores. Customers participating in the
draw can win Alyasra gift card worth KD 600 or one of the
20 Alyasra gifts cards, each worth KD 100.

The participating Alyasra Fashion stores are: DKNY,
ECCO, Triumph, ONTIME, Fossil, Trinkets, Comfort Zone.
On this occasion, Sanad Al-Shatti, Senior Manager at Con-
sumer Banking Group at National Bank of Kuwait com-
mented: “Rewarding our customers is one of the key pillars
of their banking experience with NBK, so we are keen to
design campaigns that suit their needs, expectations and
daily lifestyles from all segments.” 

“We are always striving to ensure that our customers
benefit from our strong relationships with the leading in-
stitutions across all different businesses sectors, which

contributes to providing
them various exclusive of-
fers and prizes, in addition
to the top-notch banking
services and products
provided to them by
NBK,” he added. Al-Shatti
pointed out that NBK
Credit Cards give cus-
tomers the chance to par-
ticipate in exceptional
campaigns all year round,
in addition to the unique
lifestyle and benefits pro-
vided to cardholders.

On his part, Hussein Hammoud, Head of Marketing at
Alyasra Fashion said: “Alyasra and NBK have a strategic
partnership, as both institutions seek to make their cus-
tomers happy”.

“We invite all NBK Credit Cardholders to join the pro-
gram, and visit some of their favorite stores like DKNY,
ONTIME, Comfort Zone, and Triumph to enjoy modern
fashion, excellent customer service, matchless shopping
experience, in addition to the chance to win great prizes,”
Hammoud added.

NBK always proves it is closer to its customers, as it
continues to reward them during the exceptional circum-
stances imposed by the coronavirus pandemic over the
past months, and its endeavors to continue its campaigns
that are carefully designed to meet its customers’ needs
and expectations.”

PARIS: This file photo shows Air France planes at Roissy-Charles de Gaulle airport in Roissy-en-France, outside Paris. —AFP

Sanad Al-Shatti

Coronavirus crisis upends 
hopes for aviation careers

Companies now shedding thousands of jobs amid crisis

Pandemic savages 
airline sector
PARIS: Dizzying losses, the looming threat of bankruptcies and tens of
thousands of people thrown out of work: the aviation industry has been
devastated by COVID-19 and there is still no light at the end of the tun-
nel. The sector may be unrecognizable when it finally emerges.

What is the state of air traffic? 
Air traffic took a beating due to the COVID-19 pandemic, dropping

by two-thirds last year according to the International Air Transport
Association (IATA). The airline trade association’s chief economist
Brian Pearce called it “the biggest shock the industry of air travel has
ever experienced.”

At 1.8 billion, the number of passengers fell back to the level of
2003, according to the UN’s International Civil Aviation Organization.
Border closures and quarantines had a greater impact on international
traffic, which dropped by three-quarters, while domestic flights fell by
just under half, according to IATA.

The situation differs sharply from country to country. The number
of passengers on domestic flights in the United States-normally the
world’s top aviation market-was still down 63 percent in December.
In India, the drop was 43 percent, 12 percent in Russia and eight per-
cent in China.In Europe, the number of flights was down by two-thirds
in mid-February, according to Eurocontrol, which coordinates air traf-
fic control in the EU. —AFP 


