
KUWAIT: National Bank of Kuwait (NBK) contin-
ues its effective participation in the banking aware-
ness campaign “Diraya” recently launched by the
Central Bank of Kuwait, by publishing educational
material and awareness content on all the bank’s
social media platforms and digital channels, with the
aim of shedding light on customers’ rights of and
raising their awareness in relation to their dealings
with banks. On this occasion, Abdul-Mohsen Al-
Rushaid, Assistant General Manager of
Communications Department at National Bank of
Kuwait said: “NBK strongly supports “Diraya” cam-
paign, which comes as an initiative from the Central
Bank of Kuwait and Kuwait Banking Association,
out of its belief in the importance of enhancing
financial culture among the different segments of
society and raising awareness about how to make
the utmost benefit from the various services provid-
ed by banks.”

Al-Rushaid pointed out that the campaign, which
is the largest across the region, aims in the first
place, to raise the banking and financial awareness
of banks’ customers, noting that this campaign is
the fruit of relentless efforts exerted over more than
two years, as the launching was postponed last year
due to the exceptional circumstances of the coron-
avirus pandemic. “Diraya” campaign adopts a highly
important awareness agenda that includes
acquainting customers with the role of banks as
financial intermediaries, the importance of saving

and investment, and ways to benefit from the prod-
ucts provided by banks,” he noted.

Al-Rushaid mentioned that the campaign aims to
raise the awareness about customers’ rights in rela-
tion to personal finance operations, whether con-
sumer or housing loans, the mechanism for submit-
ting complaints about banking services, in addition
to various bank cards, and key precautions for pro-
tection from fraud, and awareness about the risk
associated with “loan shark” schemes, and high-risk
investments, as well as other important topics.

He also stressed that the campaign focuses on an
important aspect, which is introducing the services
provided to special needs customers, noting that
NBK has taken the lead in extending all types of
support for special needs customers by developing
services and providing the necessary equipment to
facilitate their access to the branches dedicated to
servicing them.

Al-Rushaid said that NBK provides ATMs
equipped with Braille keyboards and earphones,
which allow visually impaired customers to make
withdrawals. It also trains its employees to provide
services in sign language to hearing-impaired cus-
tomers, and offers iPads with speech-to-text func-
tionality for visually impaired customers, as well as
wheelchair access to branches, and reserved, clearly
marked parking spaces for special needs customers.

Al-Rushaid emphasized that NBK is a key sup-
porter and partner in all the initiatives and cam-

paigns of the Central
Bank of Kuwait which
aim to raise financial
awareness and spread
banking culture among all
segments of society. He
also noted that, as the
leading financial institu-
tion in Kuwait and the
region, NBK frequently
organizes various activi-
ties that contribute to
raising awareness about
all topics related to the
banking sector. It also
organizes a wide range of training courses for its
employees to enhance their expertise in the areas of
combating fraud and financial crimes.

NBK, with a branch network spanning 4 continents
and 15 countries worldwide, launches campaigns to
raise their awareness of its customers about the risks
of cybercrime and fraud, through its branches, all dig-
ital channels and social media platforms, he added. It
is worth mentioning that the banking awareness cam-
paign “Diraya” has recently been launched in an ini-
tiative from the Central Bank of Kuwait and Kuwait
Banking Association, with a view to raise credit,
financial and banking culture among banking sector
customers and the society at large.

The campaign comprises many topics such as

the process of borrowing, bank cards, awareness of
the rights of special needs customers, as well as
advice related to cybersecurity and the protection
of bank accounts. It also provides guidance regard-
ing complaint submission mechanisms, and protec-
tion of customers’ rights, and introduction of the
functions of the banking sector and its role in pro-
moting and developing the economy, in order to
create awareness among all segments of society
about banking and financial dealings.
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stc strengthens 
its cyber security 
solutions with ‘Shield’
KUWAIT: Kuwait
Te l e c o m m u n i c a t i o n s
Company - stc, a world-
class digital leader provid-
ing innovative services and
platforms to customers,
enabling the digital transfor-
mation in Kuwait,
announced that it is offering
its corporate customers
through its specialized
business arm solutions by
stc with the ultimate solu-
tion in cyber security and
protection, “Shield”. The
pioneering service is deployed through solutions by stc
under the Security Operations Center (SOC) to ensure
the safety of businesses by identifying risks in possible
data breaches, 360 degrees protection, and assessing
critical assets to enable a worry-free environment for
businesses to thrive digitally.

Solutions by stc issued a statement highlighting the
benefits of its leading IT solutions in the cyber security
field that can elevate the customer experience and provide
protection for businesses who rely on digital and online
data. The cyber security solutions are offered through
solutions by stc’s SOC, which consists of highly qualified
and intellectual cyber security technicians that utilize the
latest cutting-edge technology, world-class standardized
tools, and advanced methods to manage online and data
protection. 

The SOC aims to detect and analyze vulnerabilities in
the digital infrastructures without inflicting data loss or any
unexpected interruption in service. The team monitors and
identifies possible breach attempts or incidents that might
compromise the security of any business, while analyzing
data logs and reporting any suspicious behavior to the
customer in real-time to take proper action.

To strengthen its SOC, solutions by stc partnered with
leading international cyber security providers to keep
pace with the rapidly evolving tools and techniques hack-
ers may use to penetrate the fire walls of any business. As
a pioneering IT solutions provider in the region, solutions
by stc maintains the highest level of cyber security for its
customers, ensuring that their data is always protected.
“Shield”, the solution offered by solutions by stc, aims to
reduce the costs businesses would generally expect when
hiring experts to carry out the same functions and stan-
dard of protection. The solution also includes 24/7 rapid
detection while minimizing risks and possible downtime. 

The cyber solutions offered by solutions by stc follow a
series of innovative offerings introduced by the Company
to support businesses in managing their operations more
effectively while enhancing efficiency. “Shield”, an innova-
tive cyber security solution, stems from stc’s strategic plan
to provide safe and secure world-class connectivity
through IT solutions under one roof, paving the way for
digital transformation in businesses. As a business solutions
provider, solutions by stc offers a range of connectivity
solutions, fixed or wireless services, 5G technology, ICT,
IoT and the IT products and services.

Mohammad N Al-Nusif, Chief Executive Officer of
solutions by stc, said, “As the number of daily cyber-attacks
increases both locally and globally, so does the demand for
effective data protection. Through our SOC, solutions by
stc can provide competitive solutions that suit the diverse
needs of our growing corporate customer base while pro-
viding 24/7 data protection monitoring and prevention. We
possess an in-depth understanding of our customers’ needs
which positions us as the preferred telecommunication and
IT solutions provider in the region.”

Al-Nusif added, “We will spare no effort in developing
effective solutions that maintain the highest levels of online
and data security for our customers with the support of
international players who specialize in data breach and
prevention management. Additionally, we provide a
breadth of solutions that can greatly enhance the opera-
tional efficiency of the day-to-day activities run by busi-
nesses of all sizes across multiple industries. In our mission
to aid businesses succeed within their industries and sec-
tors, we will continue to introduce new offerings, and
enhance existing ones, to achieve optimal outcomes for
our customers.”

Al-Rushaid: Campaign enhances financial culture among segments of society

NBK supports ‘Diraya’ campaign on its 
social media platforms, digital channels

KIB announces 
winners of salary 
campaign draw
KUWAIT: Kuwait International Bank (KIB)
recently announced the names of the two lucky
winners of the Salary Campaign final grand prize
draw live during the “Diwaniyat Al-Yaqout & Al-
Ansari” show on ‘Q8 Pulse’ 88.8 FM, in the pres-
ence of a representative from the Ministry of
Commerce and Industry, as well as KIB staff
members and managers. Isaa Mubarak Alaszmi
was the lucky winner of the 2019 Luxury Lexus
IS350, while Ahlam Mustafa Alqazweni won the
grand prize of KD 10,000.

The campaign was launched in October 2019
and continued until October 2020. A first-of-its-
kind in Kuwait, Salary Campaign offered new cus-
tomers the opportunity to choose between more
than 400 bundles packed with exclusive benefits
and rewards, which included: eligibility to enter the
final draw on grand prizes, as well as receiving an
Qard Hasanof up to KD 10,000, instant cash prize
of up to KD 200, KIB Takaful car insurance,
mobile bill cash back, petrol allowance, online food
order allowance and more.

On this occasion, Othman Tawfeqe, General

Manager of KIB’s Retail
Banking Department con-
gratulated the winners and
spoke about the cam-
paign, saying: “We are
pleased to conclude the
2020 Salary Campaign
with great success and a
remarkable turnout from
KIB customers who com-
mitted to transferring their
monthly salary to their
KIB salary accounts
throughout the campaign,
and were therefore rewarded with instant prizes
and enjoyed exceptional salary account privileges.
Beyond the campaign, KIB is constantly looking to
offer a topnotch customer experience, in addition to
exclusive rewards tailored to fit customers’ unique
requirements with maximum security.” 

Tawfeqe also pointed out that KIB is always in
search of state-of-the-art banking solutions and
innovative ideas for launching its various marketing
campaigns, including its distinguished salary
account campaigns that provide customers with the
best financial solutions, in addition to endless
rewards and privileges. Furthermore, the Bank con-
tinues to craft exclusive offers in collaboration with
various entities and retail shops that complement
customers’ unique high-end lifestyle and status. 

It serves to note that salary account benefits

include access to a free credit card for the first year,
a free international debit card, access to Murabaha
facilities as well as access to e-banking services. 

Burgan Bank announces 
winners of Yawmi 
account draw
KUWAIT: Burgan Bank announced yeserday the
names of the daily draw winners of its Yawmi
account draw, each taking home a cash-prize of
KD 5,000.

The lucky winners are: 
1. Abdulaziz Mohammad Jassim Alabdulsalam
2. Fatemah Ali Hasan Qabazard
3. Mohammad Irfan Ektiar Siddiqui
4. Ghassan Shukri Abuasba
5. Majid Hilal Abdulhussein Altameemi
In addition to the daily draw, Burgan Bank also

offers a quarterly draw with more chances to win high-
er rewards, offering the chance to one lucky customer
to win KD 125,000 every three months. The Yawmi
Account offers daily and quarterly draws, wherein the

quarterly draw requires customers to maintain a mini-
mum amount of KD 500 in their account for two
months prior to the draw date. Additionally, every KD
10 in the account will entitle customers to one chance
of winning.  If the account balance is KD 500 and
above, the account holder will be qualified for both the
quarterly and daily draws.  

Burgan Bank encourages everyone to open a Yawmi
account and/or increase their deposit to maximize their
chances of becoming a winner. The higher the level of
the deposit, the higher the likelihood to win. 

Abdul-Mohsen Al-Rushaid

Othman Tawfeqe

Isaa Mubarak Alaszmi, the lucky winner of the 2019
Luxury Lexus IS350

Mohammad N Al-Nusif

Fed seeks to 
ease inflation 
worries
KUWAIT: Last week, it was revealed that the
key measure of US inflation was unchanged in
January for a second straight month. The core
figure (which excludes volatile food and ener-
gy costs) increased 1.4 percent from the prior
year though was unchanged m/m. The broad-
er CPI advanced 0.3 percent m/m, boosted by
higher gasoline prices. The data comes during
a time of intense debate among economists
regarding the course of inflation moving for-
ward. While the relatively tame figures were
weaker than expected, inflation is for the most
part expected to move higher in the months
ahead. Expectations that Congress will pass
another large stimulus package alongside a
pickup in demand as more get vaccinated
against COVID-19 supports this theory. 

Hence, the concern is in regards to the
pace of the rise in inflation. If higher rates
come into play soon, it would damage stock
valuations which are currently trading near
record highs due to a lack of competition from
bond yields. More importantly, the cost of
debt would rise exponentially at a time of
record debt in the US and on a global scale.
The US budget deficit (how much more the
government spends than it receives in revenue
annually) is expected to rise to $3.7 trillion for
2020. To put this into perspective, prior to the
pandemic the 2020 deficit was projected at
$1.1 trillion. Meanwhile, lawmakers are contin-
uing to debate the size of the next COVID-19
relief bill, with President Joe Biden’s proposal
of a $1.9 trillion plan worrying economists who
warn it could spur an outbreak in inflation. On
the other hand, others argue there is plenty of
room for fiscal stimulus and fears of increases

in price pressures are not a concern. 
Moving forward, inflation figures may be

distorted due to the recession which led CPI
to plummet in March, April, and May of 2020.
When annual figures are calculated this year,
inflation will appear to accelerate quickly y/y
compared with those three months. 

Inflation subdued
US Federal Reserve Chair Jerome Powell

has said the central bank will continue to sup-
port the economy “until the recovery is com-
plete.” Speaking to the Economic Club of
New York last week, Powell said “You could
see strong spending growth, and there could
be some overt pressure on prices,” He added,
“My expectation would be that will be neither
large nor sustained. Inflation dynamics will
evolve but it’s hard to make the case why they
would evolve very suddenly in this current
situation.” Furthermore, the Fed has voiced its
willingness to let inflation run above its 2 per-
cent objective for a period of time - an indica-
tion policy makers will probably leave interest
rates near zero for a while. The struggling
labor market also plays a big role here, as
persistently high unemployment will limit the
degree of the rise in CPI. 

Labor market
Unemployment claims are continuing to

decline as COVID-19 restrictions recede and
activity picks up. Last week’s figure decreased
by 19,000 to 793,000 - declining for four
weeks in a row now. The improving situation
has prompted states like California and New
York to relax prior restrictions specifically on
indoor dining and other activities. However,
industries such as leisure and hospitality
remain under pressure. Challenges remain for
the nearly 10 million Americans who remain
unemployed, and the Labor Department’s
recent reporting of just 49,000 jobs added in
January is a grim reminder of what can be
expected regarding the pace of recovery. 

President Joe Biden’s relief package
includes an extension of emergency jobless
benefits introduced at the start of the pandem-
ic, which are due to expire in March. Fed Chair
Jerome Powell stressed the importance of
“patiently accommodative” monetary policy to
support the struggling labor market. He added
that it would “not be easy” for the economy to
achieve full employment and that we are still
“very far from a strong labor market”.

Markets react
US stocks are ending another broadly

positive week with the S&P 500 index and
Dow Jones Industrial Average ending 1.23
percent & 1.00 percent higher respectively.
Equities have continuously touched record
highs with investors powered by record
amounts of stimulus and hopes that COVID-
19 vaccines will result in a rapid recovery. The
greenback declined last week, sending the
GBP/USD above the 1.38 mark to its highest
level since April 2018. 

Looking at safe-havens, the price of Gold
continued to move lower as Treasury yields
moved higher. The price for the safe-haven
metal has dropped 2.4 percent so far in
February following a 2.7 percent decline in
January. This has correlated with a significant
rise in longer-term Treasury yields. The yield
difference between the 30-year and 5-year
bond is at the widest since 2015, while the
gap between the 2 & 10 year reached its
widest since 2017. 

UK economy
The UK economy suffered its largest eco-

nomic slump in more than three centuries as
GDP plummeted nearly 10 percent in 2020.
Essentially, this has wiped out all growth in
the UK over the last 7 years with the econo-
my now back to its 2013 size. Though the 9.9
percent drop in GDP was less severe than
expected, it surpassed the collapse of the 1921
Great Depression, marking the worst annual

drop since the 1709 “Great Frost”. The reces-
sion is one of the worst among major
economies. For example, Germany held up a
lot better with provisional estimates suggest-
ing a 5 percent contraction for 2020. The EU
is expected to have shrunk 6.4 percent, while
the US fared even better with GDP decreas-
ing by 3.5 percent.  On a positive note, pre-
liminary GDP figures saw an increase of 1
percent in Q4 of 2020, providing some signs
of improvement following record growth in
Q3. However, the national lockdown imposed
on January 5 is once again expected to hit the
economy hard in Q1 of 2021, reversing the
return to growth in Q4 of 2020. Adding to the
weight on activity is disruption to EU-UK
trade following the end of the Brexit transition
period on December 31.

A challenging winter
The EU & euro-area is expected to reach

pre-COVID19 levels of output earlier than
previously anticipated, according to the
European Commission. Projections are for the
EU economy as a whole to see growth of 3.7
percent in 2021 and 3.9 percent in 2022 fol-
lowing the 6.4 percent drop last year. Growth
is expected to resume in the spring and sum-
mer as vaccination programs progress and
containment measures ease.

According to the report, some EU mem-
ber states will be able to fully recover this
year such as Latvia, Lithuania, Luxembourg
and Poland. Meanwhile, growth in countries
such as Germany, France, and Belgium will not
be enough to recoup prior losses, and an
improvement will probably have to wait until
2022. Estimated numbers for southern coun-
tries such as Spain, Greece, and Italy lead to
expectations that they will have to wait even
longer after plunging 11 percent, 10 percent,
and 8.8 percent in 2020 respectively.
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