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WAVRE, Belgium: A small country with an outsize
reputation in research and pharmaceuticals,
Belgium has emerged with a strategic role in the
world’s battle against the coronavirus. The drugs
giants racing to develop and produce new vac-
cines at scale in record time are international, but
many of their global supply chains intersect here.
In 2019, before the pandemic, Belgium accounted
for 13 percent of EU biopharmaceutical exports
and 10 percent of research investment, with just
2.5 percent of the European Union’s population.

Biopharma - the extraction of a drug product
from a biological culture - is used in the production
of many of the vaccines that governments are rush-
ing to secure. In Wavre, just outside Brussels,
British multinational GSK already produces an
adjuvant to be used in future vaccine candidates
from France’s Sanofi and Canada’s Medicago. Now,
it is also leaping into the production of a promising
jab from German start-up Curevac, which is in clin-
ical trials and could be approved in the EU by May.

“We’re putting part of our production capacity
at the service of other companies in order to move
more quickly,” GSK Vaccines managing director
Patrick Florent told AFP at the plant. The plan is to
produce 100 million doses of Curevac vaccine at
the Belgian site this year, a quarter of the total
ordered from the firm by the European
Commission.

The commission, which is coordinating vaccine
purchases for the 27 member states and has prom-
ised to support its poorer neighbors, has contracts
with five more companies. And several of these are
also hard at work in Belgium, which has sites oper-
ated by or on behalf of the world’s 10 biggest pri-
vate pharmaceutical firms. US giant Pfizer is sup-
plying the globe with a vaccine designed by
German lab BioNTech from its plant in Puurs, a
Flemish town previously better known in Belgium

for a brand of beer, Duvel. And when British-
Swedish outfit AstraZeneca need to produce a
vaccine designed at Oxford University, it turned to
a subcontractor in Seneffe, in Belgium’s French-
speaking south.

EU inspection 
The Seneffe plant, formerly operated by

Novasep, was bought by America’s Thermo Fisher
in January in a transaction worth euro 725 million
($880 million) - but which also brought with it a
public relations headache. AstraZeneca warned the
European Commission last month that it would not
be able to meet its delivery promises - and was
accused of short-changing Europe while serving
its UK contract.

The Belgian plant was identified in reports as a
source of production bottlenecks, and has been
inspected by Belgian authorities at the request of
the European Commission. Biopharma was a
strategic industrial choice for Belgium even before
COVID-19 spread around the world, supporting
30,000 jobs, 8,000 of them created in the last
decade.

The sector’s trade body, Essenscia, argues that
the magic formula has been the use of public mon-
ey to encourage cooperation between universities
and private enterprise. Essenscia secretary general
Frederic Druck said the shared effort drives
applied research producing market ready drugs.
Belgian firms l ike Galapagos, Biocartis and
Sequana Medical account for two-thirds of the
equity in the European biotech sector.

A typical operation would see research con-
ducted at a campus in Louvain or Ghent spun-off
into a lab that could attract private investment to
exploit a new patent. Belgian firm Henogen began
in this way, with researchers from the Free
University in Brussels going into business with

GSK and setting up the plant in Seneffe. This in
turn became a hub in Belgium’s BioPharma Valley,
before being bought by Novasep and then Thermo
Fisher. “It’s a good example of the weaving of this
kind of industrial fabric in Belgium. Most of the
spin-offs work out, because the landscape is
favorable,” Florent said.

Belgium is also reputed for giving generous tax
breaks to firms that re-invest profits in research

and to scientists that register patents in the coun-
try. Medical industry lobby Pharma.be spokesman
David Gering also points to the excellent transport
links and Belgium’s central position at the cross-
roads of Europe. Both of Belgium’s international
airports are licensed to export pharmaceuticals,
and the one serving the capital , Brussels-
Zavantem, boasts it has shipped 15 million doses of
vaccine since the crisis began. —AFP

KFH announces 
winners of ‘Win 
with Hesabi’ draw
KUWAIT: Kuwait Finance House (KFH) announced
the winners of the 1st and 2nd draws of “Win with
Hesabi” campaign that offers 3 Jeep Wrangler Sport
cars and 120 cash prizes worth KD 250 each. The
draw was held at KFH Headquarters under the super-
vision of the Ministry of Commerce and Industry.

The winners are: Reem Al-Mutairi, Mohammed
Al-Jassar, Saud Al-Ajmi, Afrah Al-Azmi, Fatima Al-
Azmi, Nourah Al-Ajmi, Abdullah Al-Qinai,
Mohammed Al-Dossari, Awdah Al-Khusaily, Rawan
Al-Enzi, Abdulaziz Al-Hajaj, Bodour Al-Rishidi, Hajar
Al-Azmi, Saeed Al-Rishidi, Rawan Al-Otaibi,
Bashayer Al-Enzi, Abrar Al-Foudari, Talal Al-Mutairi,
Bashayer Al-Zuaby, Ahmed Al-Kandari.

This campaign comes as part of KFH continuing
efforts to add value to Hesabi customers including
advantages, discounts, prizes, and exclusive rewards.
Once the social allowance is transferred to Hesabi
program, customers enter the monthly draw on 10
prizes of KD 250 each, in addition to three special
draws on Jeep Wrangler Sport cars.

KFH offers “Hesabi for Youth” with a variety of
privileges as part of its continued endeavor to pro-
vide adequate customer care, innovate new prod-
ucts and services and fulfill the needs of all cus-
tomers of various age categories and interests.
Services and products are tailored to suit cus-
tomers’ needs and provide distinguished service as
per global standards regarding quality, accuracy
and speed.  

Hesabi” program has been designed to meet the
needs of youth and aspire for their active lifestyle.
This program presents for youth many exclusive
offers and a wide range of privileges including
Hesabi ATM card with a unique design, eligibility to
issue Hesabi prepaid card (as per credit regulations
of KFH), distinguished offers and discounts etc.

KFH continues to launch marketing campaigns to
reward youth customers. Hesabi for Youth repre-
sents the ambitions and expectations of youth cate-
gory and copes with KFH aspirations to attract the
largest portion of youth who represents the major
part of Kuwaiti society. Also, the account represents
KFH initiative to diversify banking services and
products.

Biopharma a strategic industrial choice for small country

Pandemic showcases Belgium 
as Europe’s Vaccine Valley

WAVRE, Belgium: Employee are at work at the factory of British pharmaceutical company
GlaxoSmithKline (GSK) on Feb 8, 2021 where the COVID-19 CureVac vaccine will be produced. —AFP

Markaz reduces net loss 
to KD 1.72m after net 
profit of KD 4.3m for Q4 
KUWAIT: Kuwait Financial Centre “Markaz”
reported its financial performance with a net profit
of KD 4.3 million for the quarter ending Dec 31,
2020, reducing the net loss attributable to share-
holders for the year 2020 to KD 1.72 million, as
compared to a net profit of KD 6.96 million for
2019. The Earnings per Share (EPS) was according-
ly negative 4 fils for the year 2020 as compared to
15 fils for 2019.

Diraar Yusuf Alghanim, Chairman stated: “2020
was clearly the most challenging period in recent
history with the onset of the global health crisis.
The primary focus of Markaz in the first half of
2020 was to maintain the business stability and
continuity, ensuring its clients’ objectives are
being achieved, while protecting the health and
safety of all its employees. The second half recov-

ery started with the removal of the initial lock-
down restrictions, even as the GCC continued to
feel the impact of lower oil prices and demand.
With this economic and market backdrop, Markaz
was still able to deliver gradual improvement dur-
ing the year on both operational and financial per-
formance indicators.” 

Ali H Khalil, Chief Executive Officer stated: “In
December 2020, Markaz successfully closed its KD
35 million 5-year bond issue through private place-
ment. The bonds were oversubscribed, which sup-
ports the financial plan for the company on the mid
and long terms.”

He added: “Markaz reported Asset Management
fees of KD 7.52 million in 2020, a decline of 7.3 per-
cent y-o-y, which were most impacted in Q2 2020
as a direct result of equity market volatility.
However, Asset Management fees recovered
sequentially in Q3 and Q4 2020 to pre-pandemic
levels. Investment Banking fees for 2020 were KD
0.61 million, a growth of 5.9 percent y-o-y and a
reflection of Markaz’s commitment to providing
incomparable investment banking services.” 

He pointed out: “Revenues for 2020 were sup-

ported by the positive results of Markaz real estate
activities. On the other side, the annual performance
was offset by the loss from financial assets at a fair
value of KD 2.08 million out of which KD 0.26 was
actually realized. Markaz also recognized an impair-
ment of properties of KD 2.07 million due to sub-
dued real estate market conditions. Markaz AUM at
the end of the year closed at KD 979 million as
compared to KD 1,143 million at the end of 2019.”

Burgan Bank 
sheds light on 
security tips 
KUWAIT: As part of its corporate social responsibility
practices and in context to its role in the banking
awareness campaign ‘Let’s be aware’, Burgan Bank
took the lead on educating its customers and the wider
community on how to protect their bank accounts bet-
ter through efficient security tips. The nationwide cam-
paign was recently launched by the Central Bank of
Kuwait and the Kuwait Banking Association alongside
participation of local banks.

The campaign aims to enlighten the public on their
financial rights and core banking and financial services
and transactions. The campaign addresses several
important issues, including in the areas of investments,
cards, financial planning, loans, senior citizens’ rights,
special needs services. 

The platform also details cyber security and the
protection of customers’ bank accounts, with guidance
on the related procedures such as how to submit com-
plaints and protection acts. Additionally, different seg-
ments of the community can hear on the various func-
tions of the banks and their vital role in the progress of
the economy, which is key to reaching the desired out-
come of the campaign.

Burgan Bank will be providing ‘security tips’ on a
regular basis through several of its channels such as the
website and other social and digital platforms in order
to safeguard against security breaches and online fraud
and ensure optimal protection of consumer data.  Some
of the most important security tips for customers are as
follows:

l In order to preserve banking transactions and
their privacy, the bank does not request the customer’s
personal information, whether via e-mail, text messages
or even phone calls. Therefore, customers should
remain cautious and avoid responding to these mes-
sages, as it is considered fraudulent attempts targeted
at obtaining banking information to steal money or
identity thefts. 

l Another important advice is to not to store any
confidential information such as: debit card numbers,
credit card numbers, or personal identification numbers
on the mobile phone, nor write the password on the
card and share it with any party

l Avoid sharing the one-time password (OTP) to
avoid any fraud or scams.

l Handle electronic links with caution, because sim-
ply clicking on the link may expose your confidential
banking data to theft. 

l Customers must ensure to log out of the applica-
tion or the bank’s website upon completion of the
banking transaction and do not write passwords on the
card or share it with anyone.

On the occasion of the launch of the campaign,
Masaud M J Hayat, Vice Chairman and Group CEO of
Burgan Bank Group said: “We are delighted to be a

part of this unique program
initiated by the Central
Bank of Kuwait and Kuwait
Banking Association and
support the cause through
the aid of our social media
channels and the bank’s
branches. Promoting the
banking culture is part of
our social responsibility
toward our valued cus-
tomers and all members of
the society. Through the
campaign, we seek to
enhance people’s knowledge on fundamental banking
concepts, crucial services and keep the community
well-informed of their rights and duties, which are
critical to the long-term financial and economic stabil-
ity of Kuwait. “

Hayat continued, saying: “I would also like to high-
light the most recurring and recent banking risks faced
by all globally, in particular, since the start of the
COVID-19 crisis, such as the various miscellaneous
scams and threats. Hence, we request the consumers of
Kuwait to abide by and follow all of the security tips
and rules provided by the Kuwaiti banks in order to
ensure seamless and secure banking experiences. “

Burgan Bank will serve as an integral part of the
“Let’s be Aware” campaign throughout the year, to
enhance the role of Kuwaiti banks, promote financial
literacy and raise awareness on the citizen’s financial
rights and responsibilities through this journey.

Diraar Yusuf Alghanim Ali H Khalil

Masaud M J Hayat

Saud Alotaibi winner 
of Gulf Bank salary 
account grand draw 
KUWAIT: Gulf Bank held its annual draw to
announce the grand prize winner of the salary
package. The lucky winner, Saud Eid Amer
Alotaibi, took home a cash prize worth up to 100
times his monthly salary. In addition to the grand
prize draw, the bank also held a draw to reveal the
name of the monthly salary package draw winner
for January 2021. The winner of the monthly draw,
Jumanah Falah Ghuloum Mohammad, received a
prize equivalent to 12 times her monthly salary. 

The draws took place on Thursday evening at
Kuwait Pulse FM 88.8, and were held in the pres-

ence of a representative each from the Ministry of
Commerce and Ernst & Young. Mohammad Al-
Qattan, General Manager of Consumer Banking at
Gulf Bank, announced this year’s updated salary
account offers, saying: 

“First of all, we would like to congratulate Mr.
Saud Eid Amer Alotaibi on winning Gulf Bank’s
annual Salary Account grand draw prize award of
100 times his salary! We would also like to extend
our congratulations to our first winner of the
monthly draws of 2021, Mrs Jumanah Falah
Ghuloum Mohammad, who will be taking home a
cash prize of up to 12 times her monthly salary.”

“Gulf Bank’s salary account is one of the most
rewarding salary accounts in Kuwait, with a wide
range of exclusive offers that are tailored to our
clients’ needs, in addition to monthly and annual
draws that offer cash prizes of up to 100 times the
winner’s monthly salary,” said Qattan. 

“This year, we are granting our salary account

clients even more exclusive offers than ever,
including the ability to choose between an inter-
est-free loan, a cash prize of up to 300 Kuwaiti
dinars, or a free credit card, with these offers
being valid for workers in both the public and
private sectors. We are also proud to have special

offers for frontline workers in appreciation of
their continuous efforts in combating the pan-
demic. For these reasons and more, I would like to
encourage all Kuwaiti employees to take advan-
tage of these exclusive offers and transfer their
salaries to Gulf Bank.”


