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KUWAIT: As part of the activities of the career 
readiness program “Tamakan” sponsored by the 
bank, National Bank of Kuwait (NBK) held a semi-
nar in which Mohammed Al-Othman, GM-
Consumer Banking Group at National Bank of 
Kuwait gave a lecture and answered a number of 
questions raised by participants. 

 
A turning point 

Al-Othman said that continuous training and 
learning after joining work is a key pillar of career 
excellence and a pressing need to enhance the skills 
and bridge the gaps between what distinguishes a 
person and the changing work needs, in light of the 
rapid developments seen across all business sectors. 
Al-Othman said: “No matter how prestigious the 
position and leading the institution, joining a job is 
not the end of the story, but rather the beginning of 
a process that is based on two main factors to 
achieve success: doubling the efforts and continuing 
education and training so that you can represent an 
added value for the work team and the institution.” 

Al-Othman gave an example to the attendees 
about the impact of continuous learning and train-
ing on career development through his joining 
Harvard and Columbia Business Schools saying: “It 
was a major turning point in my career that con-
tributed to significantly enhance my skills, which 
was reflected on my performance and had a great 
impact on the development my career path.” 

Al-Othman affirmed the importance of institu-
tions and private sector companies’ role in focusing 
on training their employees and setting a path for 
continuous learning, in order to enrich their skills 
with a view to help the institution achieve its goals. 
He stressed that the training and learning opportu-
nities provided by NBK to its employees are a key 
pillar of the bank’s strategy to achieve sustainable 
growth and consolidate its leading position, which 
makes it an example to follow, in this regard. 

 
Youth and digitization 

Discussing the challenges facing institutions and 
ways to overcome them, Al-Othman discussed the 
key challenges facing the banking industry includ-

ing the rapid technological developments and the 
boundless expectations of customers form the 
youth segment. Al-Othman indicated that NBK 
remarkably succeeded in giving a successful bank-
ing model and an inspiring experience in digital 
transformation and attracting customers from the 
youth segment. 

The key challenges faced by Consumer Banking 
Group team were the necessity to provide digital 
services that meet the needs of all customers, 
especially the youth, while abiding by a prudent 
strategy that maintains NBK’s principles in provid-
ing secure services and following a conservative 
risk management strategy. These services also had 
to reflect the bank’s leading position and conser-
vative approach, while offering advanced and up-
to-date solutions, he noted. 

Al-Othman explained that NBK’s strategy showed 
remarkable success, as reflected in the continuously 
growing number of customers from the youth seg-
ment, and clearly manifested in the massive demand 
for the bank’s digital offerings and advanced pay-
ment solutions during the exceptional circumstances 
imposed by the coronavirus pandemic. 

 
A lifetime journey 

Al-Othman explained how banks, through the 
banking product, services and payment solutions 
they provide, have become an essential part of the 
daily life of people who rely on these services in 
most of their investment, spending and saving deci-
sions, at all times. In this regard, Al-Othman high-
lighted NBK’s comprehensive strategy that aims to 
cater to the needs of all segments of society from all 
ages, goals and financial positions. This has made 
NBK a lifetime partner, starting from opening Zeina 
children’s account, to the products and services 
provided to students and youth, financing entrepre-
neurship projects and meeting the ambitions and 
expectations of all family members, as well as the 
various investment solutions and savings channels it 
offers. In addition, the bank provides advanced 
payment solutions and exceptional rewards pro-
gram that makes the bank part of every detail of 
their daily life. 

NBK’s unique environment 
Al-Othman highlighted the emerging changes in 

work culture and environment, as the success of 
institutions is no longer attainable without working 
as one team, and focusing on innovation. The work 
environment has become largely dependent on 
technology and advanced communication technolo-
gies, which must be part of the qualifications of 
fresh graduates as they navigate into the labor mar-
ket, as well as acquiring the necessary experience 
and skills to quickly engage in this culture and work 
efficiently within this environment. 

Al-Othman emphasized that NBK is character-
ized by well-established organizational work nature 
that sets a general framework of principles defining 
work culture and all aspects related to work envi-
ronment and communication between team mem-
bers. This represents a melting pot in which all ideas 
and various management trends, at all levels, are 
fused, with open-door policy and one-team spirit 

representing essential characteristics of NBK’s 
work environment. 

 
Only be what you wish 

It is a golden advice when it is given by a leader-
ship from the same generation of the youth, who 
succeeded in making a rich career taking the long 
way from working as a teller to heading the largest 
staffed department at the leading bank in Kuwait: 

l Know well what you wish, and listen to every-
one, but only do what realizes yourself. 

l When it comes to your ability to achieve goals 
that seem distant, do not listen to anyone and make 
your ambitions sky high. 

l However the circumstances around you may be 
unfavorable, try to light a candle; that is better than 
cursing the darkness. 

l Study is one stage of learning, followed by a 
long journey of knowledge acquisition and training 
that requires doubling your efforts. 

ABK appoints  
Omar Wahby  
as CEO, UAE 

 
KUWAIT: Al-Ahli 
Bank of Kuwait 
(ABK), this week 
announced the 
appointment of Omar 
Wahby as CEO - 
UAE.  Omar has over 
25 years’ experience 
across many disci-
plines.   He started his 
career as an invest-
ment banker in Egypt, 
and has worked in a 
number of senior roles in top institutions 
including BNP Paribas and Citibank.  His last 
position was with National Bank of Kuwait 
as Deputy CEO for the International Banking 
Group.  Omar has extensive experience 
across key markets of the MENA region. 

Commenting on his appointment, George 
Richani, Group CEO of ABK said: “We are 
very pleased to welcome Omar to ABK. He 
has an excellent track record of strong 
leadership, both in Kuwait and the MENA 
region, and I am certain that he will grow 
the UAE business, and add great all round 
value to the Group.  We wish him every 
success.”

Al-Othman gives a lecture during career readiness program ‘Tamakan’

NBK presents an ‘inspiring banking  
experience’ in digital transformation

Mohammed Al-Othman gives the lecture

KIB participates  
in ‘Let’s Become  
Aware’ campaign  

 
KUWAIT: As part of its continuous efforts to pro-
vide the safest banking experience to its customers, 
Kuwait International Bank (KIB) announced its par-
ticipation in “Let’s Become Aware” - a banking 
awareness campaign organized by the Central Bank 
of Kuwait (CBK) throughout the year 2021 under 
Kuwait Banking Association. The campaign will wit-
ness the participation of all local banks, with the aim 
of promoting financial literacy among different seg-
ments of society, which will contribute towards 
increasing customer awareness of how to benefit 
from the banking services while protecting their 
personal information and bank assets. 

The campaign will highlight a variety of topics 
that will be communicated across the social media 
platforms of the CBK, the local participating banks, 
or by visiting dirayakw.com. The topics will include: 
introducing the role of banks as a financial interme-
diary, the importance of saving and investing and 
how to benefit from products offered by banks in 
this area, raising awareness of customer’s rights 
when obtaining personal finance, whether consumer 
loan or housing finance, services for the disabled, 
the mechanism for filing complaints about banking 
services, in addition to various banking cards, the 
most important steps to be followed to avoid fraud, 
awareness of the risks of what is known as “loan 
encashment”, high-risk investments and more. 

Commenting on the campaign, Raed Jawad 

Bukhamseen, Vice Chairman and CEO of KIB, said: 
“We are delighted to be part of this unique initia-
tive, more likely a comprehensive national campaign 
that seeks to promote financial literacy and banking 
awareness among as many members of the commu-
nity as possible, reflecting on financial inclusion and 
the protecting customers against any risks, as well 
as improving KIB’s customer base and boosting 
their trust in banking institutions, thereby support-
ing the country’s overall economic stability. This 
campaign also comes in line with the Bank’s social 
responsibility program to spread financial and 
banking awareness - a first-of-its-kind program the 
Bank had launched a few years ago with the aim of 
spreading financial and banking awareness amongst 
diverse segments of Kuwait’s community, particular-
ly youth and children by educating them on the 
concepts of budgeting and saving, banking transac-
tions, managing money and its many usages at an 
early age, thereby building a generation that is well-
poised to build a better future.” 

Bukhamseen further noted that through partici-
pating in the campaign, KIB will focus on providing 
guidelines to protect customers from cybercrime 
through the Bank’s various media and social media 
platforms, consistent with its newly adopted digital 
transformation strategy, which calls for spreading 
financial and banking awareness by not only intro-
ducing customers to e-banking services, but also by 
alerting them to the risks of fraudulent activities and 
educating them on how to maintain the confidential-
ity of their banking data, thus ensuring a safe and 
efficient banking experience at all times. To that 
end, the Bank succeeded in nabbing the “Safest 
Bank in Kuwait” award for 2020 by World Finance 
magazine, in recognition of its quality financial 
products and services, in addition to its commitment 

to the highest safety and 
security standards, which 
has always been our top 
priority.” 

Bukhamseen praised 
KIB’s outstanding efforts 
to provide the highest lev-
els of global security and 
safety standards to pro-
tect customers against 
cybercrimes, highlighting 
the Bank’s compliance 
with cybersecurity regula-
tions set forth by the 
Central Bank of Kuwait, which included the recently 
released cybersecurity framework, ISO 27001 
Information Security Management System standard, 
payment card industry data security standard, and 
SWIFT Customer Security Programme. The Bank 
also provides increased banking security through 
the SMS service, the secure log-in and automatic 
log-out system, as well as state-of-the-art security 
encryption techniques and other security measures 
that protect customers against online banking fraud.  

Concluding his statement, Bukhamseen provided 
a set of safety tips and security guidelines for cus-
tomers to follow when carrying on their online 
banking transactions, including: refraining com-
pletely from responding to suspicious emails or 
phone calls related to their bank statements and 
reporting the Bank immediately, using a strong 
password, maintaining the confidentiality of the PIN 
and changing it regularly, installing an anti-virus 
scanner, not using internet networks or computers 
available in public places, in addition to ensuring 
that the website is secure prior to making any 
online payment.

By Anas A Abdul-Haiy  
 
KUWAIT: Verticals deter-
mining the success of any 
project vary even within the 
same field, or even within the 
very same project down the 
timeline. This is the case 
especially in AI, a relatively 
new field fueling business 
worldwide and shifting the 
attention of investors to 
more technologically pow-
ered, sustainable and cost-
effective solutions. AI is a 
business superpower on the rise; the Kingdom of Saudi 
Arabia hosted the Global AI Summit in October 2020, 
where an elaborate, market-wide AI strategy was 
revealed. The strategy aims to train up to 20,000 data and 
AI experts and set up 300 AI-focused startups. This is 
predicted to generate up to $20 billion in investment by 
the year 2030.  

If AI can be used to develop whole nations, it’s then a 
tool to shift the way the world works, and a lot of decision 
makers are noticing this as more than a trend, but also as a 
gateway into a healthier, more sustainable future.  The 
enthusiasm to jump on the AI train is understandable and 
encouraged, but the success of AI depends on the com-
plete universe of data being captured and analyzed 
through a large-scale database with continuous analysis 
of the convergence between predictive and real time data. 
Premature failure of AI projects is a common concern, and 

one that is legitimate; recent numbers show 85% of all AI 
projects fail, sometimes before they have even been initi-
ated-Why? Well, oftentimes, these big projects are mis-
aligned with business priorities. Especially today, a lot of 
businesses are invested in keeping their traditional 
processes going, so embarking on such an altering project 
is not likely to make the top priorities list.  

 
Financial strategy 

AI is expensive. Spending on AI projects and solutions 
will hit the $58 billion mark within the next few years. 
Many companies tend to take a leap into a sea of informa-
tion on the matter and end up with one takeaway: AI helps 
cut cost. While this is true, the results take time, effort and 
skills. From partnering with the right solution providers, to 
hiring the perfect candidates to administer AI projects. A 
lot of companies will initiate and then withdraw when the 
costs are fully evaluated in comparison to the results. This 
is why strategizing AI projects is essential to success, but 
still does not guarantee it.  

While strategy is a vertical in business generally, in AI-
focused projects, it’s simply not enough. Financial strategy 
without expertise is like throwing money on a problem; it 
simply won’t work. AI is new. This means there is a lack of 
the proper skills in the market. For reasons like this, gov-
ernments are turning to training programs, pumping capital 
into developing a solid generation of skilled AI engineers, 
scientists, and businesspersons. This relatively new field 
makes investment tricky also because there isn’t enough 
history behind it. In a way, it’s an age of trial and error, and 
error often means massive losses and premature failure. 
This happens a lot; a lot of AI projects start big, with ambi-
tion and hope backing up high-complexity work.  

This relates to the way AI is described as risky busi-
ness. It’s considered an expensive tool that is hard to 
measure and maintain. However, developing strategy and 
approach can set companies on the right path. It must 
always start with a problem the business is facing, and a 

question; ‘Can AI solve it?’ A strategy can then be 
designed and set, with proper and regular measuring of 
ROI. There is more to this, however. Part of why AI is often 
met with dissatisfaction, contributing to many businesses 
choosing safer options, is the ambiguity and myth sur-
rounding it. For the longest time, it seemed like this tech-
nological leap was a thing for film and literature. When 
investors go into AI, they have a hard time managing and 
adjusting their expectations. Businesses investing massive 
efforts and capital in AI often focus on the technology 
instead of the business. AI adoption must be a step-by-
step process, starting with why the business needs it, and 
how it can help. AI can, for example accurately predict 
valuable information based on data, but it cannot function 
as intricately as the human brain.  

The way an AI solution will work for a business is 
through data, and the quality of data it is fed with. This 
poses another threat to AI projects, and is considered a 
major contributing factor in their failure. The term ‘Big 
Data’ came about as tech giants started taking over the 
global business sphere. The concept is quite enigmatic, 
because ‘how big is big,’ one might ask. Well, really big. AI 
requires a lot of data in order to deliver, and the more the 
better. If a company is small, with not much data to go 
from, then expectations must be scaled to that level of 
data availability. The data must also be relevant to the 
problem the AI solution is designed to solve, and often-
times such intricacies aren’t even considered.  

AI is risky, but the rewards can bring cost-cutting and 
long-term success to business. It is most crucial to consid-
er data quality and availability when AI adoption is on the 
table. Strategy, success and failure measurement criteria 
are also determining steps in the adoption process. 
Meanwhile, globally, the direction business is going 
towards is one that should solve the issue of low skill levels 
and expertise in the field.  

Note: Anas A Abdul-Haiy is Director  
and Deputy CEO of Proven Consult

Raed Bukhamseen

Omar Wahby

Burgan Bank 
reveals winner  
of Al-Thuraya  
account draw 

 
KUWAIT: Burgan Bank, announced yesterday 
Waleed Abdullah Rashed as the lucky winner of 
the draw prize of Al-Thuraya Salary Account 
monthly draw.  

The draw rewards new and existing customers 
who transfer their salary to Burgan Bank by 
offering them a chance to win KD 10,000 every 
month. Each account holder has one chance to 
enter the draw. 

The Al-Thuraya account holders have the 
option to hold money in Kuwaiti Dinar and other 
major currencies and can access account-related 
services such as standing orders, loans and credit 
cards, and benefit from the discounts and offers 
throughout the year. Customers wishing to open 
the Al-Thuraya account can do so by simply vis-
iting the nearest Burgan Bank branch and obtain 
all the necessary details.

Why most AI  
projects fail

Anas A Abdul-Haiy


