
KIB reports KD 2.2
million profit for
first half of 2021
KUWAIT: Kuwait International Bank (KIB)
announced its financial results for the first six months
of 2021, achieving KD 34 million of operating income,
compared to KD  29 million recorded at the end of
the same period last year with a growth of 16percent,
a reflection of the bank’s stable financial performance
during this period.  The financial results highlight that
KIB continues to enhance its competitive edge in the
banking and financial sector, whilst seeking to main-
tain growth across its key financial indicators and
preserving the stability of its financial returns. KIB
also remains committed to strengthening its financial
position as a key player in the capital markets and to
developing and expanding its financing footprint on
the local, regional and international level. 

Accordingly, during the first half of the year, KIB
reported a net profit attributable to Shareholders of
KD 2.2 million compared to KD 103k in the similar
period of 2020. 

Commenting on the Bank’s financial results, the
Bank’s Chairman, Sheikh Mohammed Jarrah Al-
Sabah, stated that KIB’s financial statements have
shown that the Bank’s assets grew by 5 percent to
reach almost KD 2.9 billion, comparable to KD 2.7
billion at the end of June 2020. This growth was the

result of an increase in the size of the financing
portfolio by almost KD 160 million to reach KD 2.1
billion, compared to KD 1.9 billion at 30 June 2020,
achieving a growth of 8percent. Additionally, KIB’s
investment securities portfolio grew (mainly high
quality Sukuk) by about KD 61 million. Depositors’
accounts grew by KD 207 million, a growth of 13
percent to reach nearly KD 1.8 billion compared to
nearly KD 1.6 billion at the end of June last year,
while the shareholders’ equity reach to almost KD
259 million.

Al-Jarrah noted that as it aims to achieve high

creditworthiness, KIB continues to committed to
providing high-quality, Sharia-compliant financing
and financial advisory services, designed specifi-
cally to respond to the fast-paced and ever-chang-
ing needs of KIB customers. He also noted that KIB
is actively striving to contribute to the sustainable
growth and development of infrastructure.

Al-Jarrah further pointed to KIB’s eagerness
when it comes to taking part in investment oppor-
tunities, deals and prominent financial transactions,
a reflection of KIB’s growing investment banking
capabilities on a local and regional level. He said
“We seek to play an active role in the investment
landscape and the capital market, both in Kuwait
and the GCC, through the issuance of high-level
sukuk, which have become an important part of the
global finance market, as it offers solutions to face
a range of challenges posed by the current eco-
nomic situation”.

In this context, Al-Jarrah mentioned that KIB
recently acted as a Joint Lead Manager in the

$600 million perpetual Tier 1 Sukuk issuance for
Ahli United Bank (AUB), alongside several regional
and international banks and financial institutions.
On his part, Vice Chairman and Chief Executive
Officer at KIB, Raed Jawad Bukhamseen, said: “KIB
achieved growth in its financial position during the
second quarter of 2021, with total assets reaching
nearly KD 2.9 billion at the end of the second quar-
ter of this year. Distribution rates on depositors’
accounts recorded good annual returns by the end
of the second quarter of this year, reflecting the
Bank’s success in achieving its profitability and

diversification objectives.”
Elaborating further, Bukhamseen noted that the

Sukuk contributed to strengthening KIB’s long-term
financing base and increasing the capital ratios in
accordance with (Basel 3) standards, which was
reflected in the capital adequacy standard ratio to
reach 20.53 percent significantly exceeding the min-
imum levels required by the Central Bank of Kuwait.
Fitch Ratings assigned KIB Sukuk a long-term credit
rating of “A-”, and a long/short-term credit rating of
“A+/F1” for the Bank’s Sukuk program.

Bukhamseen also mentioned that, Fitch Ratings, in
its report issued in May 2021 has affirmed KIB’s
Long-term Issuer Default Rating (IDR) at ‘A+’ and
viability rating (VR) at “bb-”, with a negative outlook.

Concluding both their statements, Al-Jarrah and
Bukhamseen lauded the collective efforts of KIB’s
employees and praised the performance of the
entirety of the Bank’s team as they continued to
drive towards delivering the best-in-class banking
services to customers, especially during these chal-
lenging times. They both stressed that these efforts
contributed to maintaining the confidence of share-
holders and customers in the Bank’s ability to
achieve excellent financial results and perform its
role effectively, adding: “We look forward to
achieving further growth in shareholder returns in
the next period, and expand our customer base by
continuing to offer an exceptional banking experi-
ence to our customers.”
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KUWAIT: Ahli United Bank B.S.C. (AUB) reported
a net profit attributable to its equity shareholders
of $138.9 million for Q2/2021, which represents a
13.9 percent increase over the Q2/2020 reported
profit of $122.0 million driven by an increase in net
interest income and lower level of provisioning. The
Basic and Diluted Earnings per Share were US 1.2
cents in Q2/2021 versus US 1.0 cents in Q2/2020.
Comprehensive income attributable to the owners
of the bank for Q2/2021 was $162.9 mill ion
(Q2/2020: $194.3 million, -16.1 percent). Net inter-
est income was $214.7 mill ion in Q2/2021
(Q2/2020: $192.9 million, +11.3 percent) and total
operating income was $261.2 million in Q2/2021
(Q2/2020: $256.8 million, +1.7 percent). 

AUB reported a net profit attributable to its
equity shareholders of $298.6 million for the first
half of year 2021 which represents a 1.7percent
increase over the H1/2020 reported profit of
$293.4 million mainly driven by an increase in net
interest margins and lower provisioning require-
ments given the exceptional precautionary pro-
visions raised in H1/2020 to adjust with the
heightened levels of macro-economic and sec-
toral  r isks fo l lowing the out-break of  the
COVID-19 pandemic.   

The Basic and Diluted Earnings per Share in

H1/2021 were US 2.8 cents, compared to US 2.7
cents in H1/2020. Comprehensive income attributa-
ble to the owners of the bank for H1/2021 was
$337.8 million (H1/2020: $157.3 million, +114.7 per-
cent). Net interest income for H1/2021 was $421.7
million (H1/2020: $406.7 million, +3.7 percent) pri-
marily due to improved spreads, reduced liquidity
premia and stable market conditions. Total operat-
ing income for the H1/2021 was $552.2 million
(H1/2020:  $575.6 million, -4.1 percent). 

The group’s equity attributable to owners at 30
June 2021 increased by 4.8 percent to $4.2 billion
(31 December 2020: $4.0 billion). Return on
Average Equity for H1/2021 increased to13.8 per-
cent (H1/2020: 13.6 percent). The AUB Group’s
total assets as at 30 June 2021 marginally increased
(+1.0 percent) to $40.5 billion (31 December 2020:
$40.1 billion) reflecting prudent balance-sheet
growth compatible with prevailing operating envi-
ronment in its main markets. Return on Average
Assets was sustained at 1.6 percent for H1/2021
(H1/2020: 1.6 percent). 

The non-performing loans ratio was lower at 2.5
percent (31 December 2020: 2.6 percent) with spe-
cific provision coverage of 83.9 percent (31
December 2020: 85.9 percent). Provision coverage
levels are calculated on a cash provision basis

excluding the value of
the substantial additional
non-cash (real estate and
securities) collaterals
available against non-
performing loans.  

The cost to income
ratio for H1/2021 was
27.9 percent (H1/2020:
27.4 percent) reflecting
AUB’s entrenched intelli-
gent spend approach
and the impact of the
operational efficiencies achieved and digitization
initiatives as part of the AUB group’s overall trans-
formation plan. 

The AUB Chairman, Meshal Al-Othman, com-
mented “Global and regional economies are show-
ing signs of recovery encouraged by the progres-
sive roll-out of vaccines for COVID-19.
Uncertainty remains due to the risk of new mutant
waves and their implications on different countries
which are gradually opening up the free movement
of people locally and internationally. Against the
backdrop of the still evolving pandemic, AUB
achieved very satisfactory performance in the first
half of 2021 and is carefully planning its next steps

for the balance of the year”. 
He added, “Despite the continuing general

volatility, the AUB group took important steps in
advancing its strategic agenda by increasing its
stake in AUB Egypt from 85.5 percent to 95.7
percent through a share tender offer and through
raising a very successful heavily oversubscribed
$600 million Additional Tier -1 Capital issue at
AUB Kuwait.”

Ahli United Bank  (AUB) is a leading pan-
regional financial services provider, incorporated in
Bahrain in May 2000.  It offers a full range of retail,
commercial and private banking and wealth man-
agement services, both conventional and Sharia-
compliant, across the MENA region and the UK.
AUB operates through its Bahrain head office and
its subsidiaries in Kuwait, Egypt, Iraq, and the UK
as well as its associates in Oman and Libya; and
branch in the UAE (DIFC). 

The key shareholders of AUB are the Public
Institution for Social Security, Kuwait (18.86 per-
cent stake) and Social Insurance Organization,
Bahrain (10.01 percent stake). AUB’s strong per-
formance has earned it a string of prestigious local
and regional accolades over the years, including:
“Best Bank in the Middle East” by The Banker
(2006, 2016) and by Euromoney (2007, 2012). 

KIPCO to raise its 
capital through 
a rights issue 
KUWAIT: KIPCO - the Kuwait Projects
Company (Holding) - announced that it intends
to raise its issued and paid up capital from KD
200,000,000 to KD 264,000,000 through a
rights issue. KIPCO’s Board of Directors met
yesterday and approved the rights issue, sub-
ject to completing procedures required by the
regulatory authorities. The rights issue will be
open to existing shareholders, offering
640,000,000 shares at a price of 125 fils per
share (including the nominal value of 100 fils
per share and the issuance premium of 25 fils).
Faisal Al-Ayyar, KIPCO’s Vice Chairman
(Executive), said: “As our core businesses con-
tinue to grow through new investments and
acquisitions, KIPCO seeks to support this by
raising its own capital. Subject to business
requirements, our financial services’ businesses
will be completing rights issues this year after
obtaining regulatory approvals. KIPCO’s capital
increase will ensure the healthy growth of our
core companies and will contribute to maintain-
ing a balanced capital structure.” 

Meshal Al-Othman

AUB reports a net profit of $298.6m 
A return on average equity of 13.8% for six months ended 30 June 2021

• 16% growth in operating income to KD 34 million, compared to 1H 2020
• 5% growth in total assets vs 30 June 2020 
• 8% growth in financing portfolio 
• 34% growth in investment securities portfolio 
• 13% growth in depositors’ accounts 
• High Capital Adequacy Ratio of 20.53% (Basel III)
• Fitch Ratings affirmed A+ ratings, negative outlook

Sheikh Mohammed
Jarrah Al-Sabah Raed Jawad Bukhamseen

KUWAIT: solutions by stc, the specialized business
arm of Kuwait Telecommunications Company - stc,
announced the launch of its all-new business web-
site featuring a new look and feel, as well as innova-
tive features that complement the one-stop-business
experience for B2B customers. 

solutions by stc released a statement indicating
that the new website is designed with the objective
of delivering a world-class experience for cus-
tomers, meeting their diverse business needs
through improved access to a variety of solutions.
The Company applied the latest cutting-edge tech-
nology, innovative online tools, and the best practical
methods when developing the website to ensure a
seamlessly well-rounded journey for users. The navi-
gation features have been redefined to accommo-
date the business account management tools to exe-
cute actions with great efficiency and reliability. This
will allow users to conveniently manage their own
services on a simple and responsive platform with-
out having to visit a branch or contact a customer
service agent.

Launching the new website came as a natural
progression following the rebranding of Qualitynet
to solutions by stc. Additionally, the growth in solu-
tions by stc’s customer base encouraged the devel-
opment of a revamped platform that caters to both

fixed and mobility customers by taking advantage of
the services offered by stc. These include SMEs,
large enterprises, corporates within the oil & gas
sector, as well as government entities. B2B cus-
tomers will gain access to a wide variety of products
coupled with the latest offers in the Kuwaiti market
to support their diverse business functions. 

In terms of the solutions showcased on the new
business website, solutions by stc added pre-defined
bundles catering to different market segments, as
well as options to customized packages based on
customer preference. The website will also include a
product list for customers to select from with lead
forms that can be filled for specific solutions, in which
the requestor will be contacted by a customer serv-
ice agent. Service visits can also be arranged through
the site with the option to be contacted by solutions
by stc’s pre-sales team. Customers experiencing any
difficulties while using the website can use the live
chat option or request further assistance under the
contact us section. 

solutions by stc stated that the new website aims
to further enhance the quality of service provided to
its valued customers while granting seamless access
to the range of solutions offered under its extensive
product line. These solutions include connectivity
options including fixed or wireless services, 5G
technology through stc, ICT, Cloud, IoT, IT, and
cyber security. Developed with simplicity in mind,
the highly responsive platform will allow users to
seamlessly navigate through the various offerings
with minimal loading periods and manage their
accounts securely and with ease.

Launching the new website also falls in line with
solutions by stc’s commitment to deliver modern

technological platforms that elevate the user and
service experience, now accessible through
(www.solutions.com.kw). When developing the plat-
form, solutions by stc used a design thinking model
to identify the core needs of its customers and
deliver based on those needs, similar to the one its
uses when introducing new concepts to the market. 

Following the launch of the new business website,
solutions by stc will continue to enhance the UI/UX
experience, while updating the offering line to
reflect the latest bundles and solutions introduced
by the Company. Additionally, solutions by stc will
continue searching for innovative methods in both
digital and cloud-based solutions that can be
applied to existing applications to satisfy the grow-
ing demand for personalized solutions. Through its
one-stop business model, solutions by stc will con-
tinue to offer the latest technologies introduced in
the tech-world, serving as the preferred gateway to
its customers through digital innovation. 

solutions by stc
launches its all-new
business website 

Pinoy Fiesta 2021, a
celebration of 
Philippine foods at
LuLu Hypermarket
KUWAIT: LuLu Hypermarket, the largest retailer
in the region and recognized as being among the
most powerful retailers in the world, launched its
much-awaited Pinoy Fiesta 2021- an annual cele-
bration of the best of foods from the Philippines.
The week-long promotion which runs from 4 to 10
August at all outlets of LuLu Hypermarket in the
country, highlights the Philippines as a major new
global gastronomic destination, and features high-
quality branded food products from the country at
very special prices.

Large cut-outs and posters of popular tourism
and heritage sites, traditional buildings and iconic
structures of the Philippines that are prominently
displayed at the foyer in all outlets of the hyper-
market, add allure to the food festival while also
promoting tourism to the island nation.

Among the popular brands on offer at amazing
prices are food products from such well-known
brands as Alaska, Blue Bay, Century, Datu Puti,
Delmonte, Ding Dong, Fibisco, Fiesta Pinoy, Hobe,
Jack N Jill, Jufran, Ligo, Lily S, Mama Sita’s, Monde,
Mother’s Best, My San, Newton, Oishi, Silver Swan,
and Ufc among others.  Pinoy Fiesta 2021 is prov-
ing to be a perfect platform that showcases the
variety and extensive range of Philippines’ food
and cuisine. The week-long festival, which cele-
brates the best of Philippine foods, is part of LuLu
Hypermarket’s continuing commitment to introduce
shoppers in Kuwait to the tantalizing tastes and fla-
vors of international foods and cuisines. 

By consistently bringing high-quality food prod-
ucts and other goods from around the world, and
offering them to shoppers in Kuwait at amazingly
competitive prices, LuLu Hypermarket has further
entrenched its position as the shopping destination
of choice for discerning customers in the country.


