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KUWAIT: National Bank of Kuwait (NBK) maintains a
leading position and obvious superiority as a provider
of the most advanced digital services in the region. In
this context, the bank has won the “Innovation in Digital
Banking” Award in the Middle East in The Banker inter-
national magazine’s annual survey.

The “Innovation in Digital Banking” Award recog-
nizes the outstanding efforts made by institutions in the
area of innovation and digital technology, with a focus
on digital initiatives demonstrating banks’ progress
achieved in innovation and digital transformation. The
initiatives and efforts of all participating institutions are
evaluated in seven categories: innovative mobile bank-
ing, advanced digital payment solutions, data analytics,
artificial intelligence (AI) and robotics, cybersecurity,
financial inclusion initiatives, and open banking.

NBK outperformed its peers in four categories
namely mobile banking, data analytics, AI and robot-
ics, and digital payment solutions. The initiatives of
the participating banks are evaluated by an independ-

ent panel of judges com-
prising a group of experts
and specialists in banking
and technology ranging
from analysts, executives
and academics.

On this occasion,
Mohamed Al-Othman, GM-
Consumer Banking Group at
National Bank of Kuwait
said: “The current crisis has
brought about radical
changes in the banking

industry. At NBK, we were fully prepared for these
transformations, thanks to our digital transformation
strategy, which contributed to strengthen our leadership
and excellence as a provider of advanced digital servic-
es and payment solutions.”

“Our digital channels are seeing a massive demand
from our customers, who have become highly

dependent on them for their transactions, in view of
the services we provide and continuous enhance-
ments made to meet their needs, as well as our keen-
ness to communicate with them to identify these
needs using the latest data analytics methods.” Al-
Othman indicated that NBK was proactive and ahead
of peers in providing cutting-edge payment solutions
in the market, mentioning: “A few weeks before the
crisis, we had successfully launched Garmin Pay and
Fitbit Pay early last year, and before the end of the
year, we launched Samsung Pay, all first introduced in
Kuwait by NBK,” he said.

On the excellence in mobile banking, Al-Othman
said: “We regard NBK Mobile Banking App as our
largest branch, and we are investing heavily in making
continuous enhancements to it.” Al-Othman accentuat-
ed that NBK succeeded in intensive robotic automation
of its operations over the past period, thus boosting its
capabilities and huge technological infrastructure, which
is the key pillar for its digital banking excellence.

NBK Mobile Banking App provides a secure plat-
form to manage money easily, at any time, allowing cus-
tomers to make various banking transactions, pay for
their purchases, view offers and discounts while shop-
ping, in addition to other enhancements and new servic-
es that are regularly introduced in the app. The Banker
is a UK-based Financial Times publication founded in
1926. It is one of the most reputable financial intelli-
gence magazines that conducts surveys to select and
recognize top performing and leading banks and finan-
cial institutions in 120 countries around the world.

Key indicators of NBK digital channels
• MOB Transaction Growth - YoY - 57% (YTD June

’21)
• Quick pay Transaction growth - 90% (SPLY Jun ’21)
• MOB active user Growth  - 27% (SPLY Jun ’21)
• Penetration of mobile in overall Transactions - 41%

(June ’21)
• Penetration of self service channels - 97% (June ’21)

NBK named best bank in ‘Innovation 
in Digital Banking’ in the Middle East

Bank wins The Banker international magazine’s award in its annual survey 

Mohamed Al-Othman

Markaz: Kuwait 
equity market 
continues to rally 
KUWAIT: Kuwait Financial Centre “Markaz” recently
released its Monthly Market Review report for the month
of July 2021. Markaz report noted that Kuwait equity mar-
ket had another month of gains. Kuwait All Share index
extended its good run and rose 3.0 percent for the month
and 18.7 percent for the year. Market liquidity in July, as
indicated by the average daily traded value, stood at $139
million, a decrease of 35 percent compared to the earlier
month.

Among Kuwait sectors, Consumer Goods was the top
gainer, rising 6.2 percent followed by Financial Services at
5.2 percent, while Technology and Basic Materials
declined by 8 percent and 1.7 percent respectively for the
month. Among blue chips, Boubyan Bank was the top
gainer, rising by 9.3 percent. The stock has gained 48 per-
cent for the year after another strong financial perform-
ance in the second quarter in which net profits rose 20
percent Year-on-Year. Agility Public Warehousing rose
7.4 percent in July, continuing its stellar performance from
previous months. The stock has 60 percent gains for the
year.

Regionally, S&P GCC composite index gained 1.2 per-
cent for the month. Most of the GCC markets with the
exception of Abu Dhabi made small gains during the
month. KSA, Qatar, and Bahrain increased 0.3 percent, 0.2

percent and 0.6 percent respectively while Dubai and
Oman lost 1.6 percent and 0.8 percent respectively. Abu
Dhabi was the largest gainer rising 7.1 percent during the
month led by a rally in blue-chip firms.  

Among the GCC blue chip companies, the best per-
former was UAE’s International Holdings Company which
gained 11.5 percent during the month and 215 percent for
the year. The Company has benefited from many of its
subsidiaries being listed on the Abu Dhabi Stock
exchange in the last 2 years and which have subsequently
made good gains post listing. Saudi Blue Chips like Al-
Rajhi Bank and Saudi National Bank which made great
returns in the first 6 months of 2021 were down in July as
some investors booked profits due to high valuations.

The performance of global equity markets was flat,
with the MSCI World Index closing 1.7 percent higher in
July, US market (S&P 500) with a gain of 2.3 percent and
MSCI Emerging Index losing 7 percent due to a fall in
Chinese tech stocks as the Chinese Government took
action against monopolies like Tencent, Didi etc. UK’s
FTSE 100 fell 0.1 percent for the month after consumer
spending rose slower than expected due to increase in
COVID-19 cases. 

Oil prices closed at $76.3 per barrel at the end of July
as oil markets consolidated after several consecutive
months of gains. OPEC+ in its latest meeting held on July
18, decided to increase production by 400,000 barrels a
day, beginning from August. This will add about 2 percent
to the world’s supply by the end of the year. The decision
was taken on account of rising global oil demand as the
economic recovery continues in most parts of the world
and to end the disagreement between the UAE and Saudi
Arabia on how fast to increase supply. 

CAIRO: Al-Ahli bank of Kuwait - Egypt (ABK-Egypt),
one of Egypt’s fastest growing banks, yesterday reported
strong results for the six-month period ended 30th June
2021. Net operating profit stood at EGP 756 million, a 20
percent increase compared to the first half of 2020. Net
interest income grew by 13 percent to reach EGP 1 billion.
Total assets grew by 19 percent to reach EGP 49 billion.
The bank’s total customer deposits saw a sharp increase
of 27 percent standing at EGP 42.6 billion compared to
EGP 33.6 billion for the period ended 31 December 2020.
Total loans portfolio grew by five percent for the six-
month period compared with last year to reach EGP
22.90 billion. 

The bank’s profit before tax stood at EGP 580 million
and net profit at the end of the first half of 2021 increased
by 12 percent over the corresponding half in 2020 to
reach EGP 396 million. The increase in net profit is a tes-
tament to the success of prudent management decisions
in mitigating the economic impact of the pandemic. 

Ali Marafi, Chairman of ABK-Egypt said; “The positive
financial results achieved by the bank in the first half of
this year, despite the economic and health challenges
imposed by the COVID-19 pandemic, reflect the bank’s
ability to respond with agility and positivity in all circum-
stances to achieve sustainable profits. As one of the lead-
ing financial institutions in Egypt, we will continue our
commitment to support retail and corporate customers,
providing them with high-quality banking solutions while
ensuring we continue to enhance and strengthen the
social fabric through the social responsibility initiatives
launched by the bank. I would like to take this opportunity
to thank the executive management team and all employ-
ees for their dedication throughout this period.” 

Khaled El Salawy, CEO & Managing Director of ABK-
Egypt expressed his pride at the positive results achieved
by the bank during the first half of the year and voiced his
gratitude to the teams for their dedication in ensuring the
protection of customer and shareholder interests during
this challenging period.  He also stressed that the bank’s
priorities since the beginning of the pandemic have been
to take quick measures to maintain the quality of the
credit facilities portfolio, provide high liquidity ratios and
invest in digital banking solutions and electronic banking
services provided to retail and corporate customers,
ensuring swift adaptation in an ever changing market. 

In conclusion, Khaled El-Salawy stated that he is fully
convinced that the banking sector has already begun to
recover gradually from the effects of the pandemic, thanks
to the initiatives put forward by the Central bank of Egypt.
He stressed that despite the unprecedented negative
impact of the pandemic, the Egyptian economy has the

ability to contain and overcome the impact of the crisis to
achieve and exceed global growth rates.

ABK-Egypt will continue to innovate and implement a
long-term strategy to support institutions and companies
across Egypt to support economic recovery. Within the
framework of this commitment, ABK-Egypt recently
launched a certificate of deposit for companies at a fixed
competitive rate that caters to the varying needs of busi-
nesses to provide them with the necessary flexibility to
overcome economic challenges.

ABK-Egypt is committed to promoting values of social
responsibility as part of its dedication to serving, develop-
ing and advancing the communities in which it operates.
The bank works closely and collaboratively with non-
profit organizations, government agencies and community
entities to provide the necessary support. Emphasizing its
commitment to support efforts to provide health care in
local communities, ABK-Egypt made a financial donation
in favor of Ahl Masr Burn Hospital in the name of “Ahl
Masr Foundation for Development”. The donation will aid
the construction of the facility and the provision of life
saving medical equipment to treat burn victims.

As part of its commitment to supporting health and
wellbeing of the community, ABK-Egypt donated towards
ten medical convoys in partnership with Ibrahim Badran
Foundation. The convoys were organized for school chil-
dren in ten underprivileged villages in Qalubia, and is
equipped to support 7000 patients and 8000 beneficiar-
ies over the course of 2021. In addition, the bank donated
an Ultrasound device for the second consecutive year to
Dr Moustafa Mahmoud Association Medical Center.

The bank actively advocates and supports the empow-
erment of women in society. ABK-Egypt financed ten
small businesses led by women, supporting initiatives that
play a key role in driving economic independence for
women. Through this contribution, they are able to work
independently and make the necessary provisions for their
families in the face of economic adversity.

ABK-Egypt reports solid profit of 
EGP 580 million in first half 2021

Ali Marafi Khaled El Salawy

Only 2 months left 
to enter Gulf Bank’s 
Al-Danah draw for 
KD 1,500,00 prize
KUWAIT: With August upon us, there are only two
months left to deposit for the chance to win Gulf Bank’s
Al-Danah account’s grand annual draw prize of the year,
with the last day to participate being Wednesday,
September 30 for the chance to win the KD 1,500,000
prize. The annual draw is currently scheduled to take
place on January 13, 2022 in the presence of representa-
tives from both the Ministry of Commerce and Ernst &
Young. 

In addition to the annual
draw, Gulf Bank’s Al-Danah
account offers account hold-
ers multiple services and
features that are designed to
encourage and reward
clients for saving, with peri-
odic draws worth valuable
prizes. Gulf Bank’s Al-Danah
account offers monthly
opportunities to win KD
1,000 to ten lucky winners,
in addition to quarterly

draws with KD 100,000 prizes each, a semiannual draw
prize of KD 1,000,000 and a grand draw prize of KD
1,500,000. To enter the upcoming draws, Gulf Bank cus-
tomers can open an Al-Danah account at any time. To
increase their chances of winning, account holders must
either maintain the minimum deposit amount of KD 200,
or increase their Al-Danah savings - the higher the bal-
ances in an account, the more chances accumulated over
time. Opening an Al-Danah account is also easier than
ever, with customers being able to open their accounts

online through Gulf Bank’s Online and Mobile Banking
services.

With the last day to participate for the chance to win
the Al-Danah account’s grand annual prize just around the
corner, Gulf Bank’s General Manager of Consumer
Banking, Mohammed Al-Qattan, commented: “We recent-
ly announced our first Al-Danah millionaire of the year,
the winner of the semi-annual draw prize, and we are now
anxiously awaiting the announcement of our grand draw
prize winner, who will receive the KD 1.5 million prize! As
usual, we are inviting all our clients to take an even more
active approach to their financial affairs, and prioritize
saving on a habitual basis with an Al-Danah savings
account, with which they can take advantage of multiple
chances to win exciting prizes, in addition to being
rewarded for their loyalty throughout the year. We are
wishing everyone the best of luck!”

Numerous benefits
The Al-Danah account is the only account that

rewards customers for their loyalty by providing loyalty
chances. Loyalty chances are the total chances gained in
the previous year, which are then transferred to the cur-
rent year to reward customers for their loyalty to the
Bank. 

Accordingly, all chances gained by existing Al-Danah
customers in 2020 have been transferred to the 2021
draws, and this will be repeated in 2022 onwards. Terms
and conditions apply. It is also worth noting that all
account draws are attended by a representative from the
Ministry of Commerce and Industry, with the quarterly
and annual draws also reviewed by Ernst & Young.

To enter the upcoming draws, Gulf Bank customers
can open an Al-Danah account today with only KD 200.
To open an Al-Danah account, existing Gulf Bank cus-
tomers can apply through Gulf Bank’s online and mobile
banking services, or book an appointment at their nearest
branch by using the new “Visit Gulf Bank” app for a faster
and more convenient branch visit. New customers can
also open an Al-Danah account by visiting their nearest
Gulf Bank branch or by scheduling an appointment
through the app. 

KUWAIT: Over the course of nearly two years, Huawei,
the global tech giant, and talabat, the leading food delivery
and q-commerce platform in the MENA region have
teamed up to create a range of initiatives, to develop a
seamless customer experience on their platforms and also
to continue positioning their brands as technology leaders
in their respective industries. We sat down with Onur
Elgun, Vice President of Strategy MENA at talabat, who
shared with us some insights about the collaboration with
Huawei, since the organization integrated with
AppGallery, Huawei’s official distribution platform and one
of the three top marketplaces globally. 

Question: Why has talabat decided to partner with
Huawei and integrate the AppGallery? 

Elgun: Huawei is one of the largest smartphone manu-
facturers globally, with more than 730 million smartphone
users. In this region, it has developed into a leading tech
player also. Our data showed a clear increase in our cus-
tomers ordering on the talabat app through Huawei
devices - particularly in some of our high-growth markets,
such as Egypt.  With customer experience being a top
priority for both ourselves and Huawei, working closely
with the team at Huawei to truly create an integrated
experience for both Huawei and talabat customers was a
logical next step. Lastly, we operate in a competitive, fast-
moving industry, which is why corporate partnerships are
essential. By bringing two great tech organizations
together through data-driven solutions, we are essentially
solving customers’ needs before they have to search for
the solution!

Question: How long have you been working with
the AppGallery team, and what are the key initiatives
that have been conducted so far?

Elgun: Since 2019, we’ve been working with Huawei
and AppGallery team, a very supportive and reliable part-
ner to our organization. Where we have seen real value is
in their curiosity with our business and their customer-
first mindset. It’s not just about creating a corporate part-
nership; it’s about how we do the right thing for our joint
customers.

We have worked closely across all our nine markets
and launched significant co-branded campaigns in the
MENA region. One of our key campaigns was the re-
branding campaign from Otlob to talabat in Egypt. We

created a co-branded campaign through a wide range
of promotional activities to benefit Huawei smartphone
end-users and generate awareness of our re-branded
talabat app in Egypt. The success of this campaign
was incredible, as it reached 94 percent of the target
audience - and we saw an increase of 240 percent in
downloads.

However, our partnership is about much more than
campaigns. It is about working together to really change
how our customers experience the talabat app on their
Huawei devices. These include small tweaks, such as news
feed integration, allowing users instant access to the tala-
bat app with a simple swipe. We have seen a significant
increase in engagement of 144 percent through this inte-
gration, which has definitely been a game-changer on the
Huawei platform. 

We are also partnering with Huawei as a developer
from a technology perspective. talabat is one of the first
food & delivery apps in the region to run its app on the
newly launched Super Device range.  This allows our app
to connect seamlessly with the Huawei flagship smart-
watch, the Huawei Watch 3 | 3 Pro, providing users with a
more convenient, smoother, and more secure experience.
In addition, when ordering from talabat, the smartwatch
converts to a smart assistant, allowing our customers to
track and get notifications on their order status directly
from their wrist! 

Question: What do you expect from Huawei’s
AppGallery partnership from a business perspective? 

Elgun: All of the corporate partnerships that we
undertake have one goal, to better improve the experi-
ence of our ecosystem - our customers, vendors, riders,
wider community, and employees. In this case - the
opportunity to have a key presence on Huawei devices
helps us to create a seamless experience for both theirs
and our customers. Naturally, this partnership will allow
improved brand awareness, and we look forward to con-
tinuing to collaborate together moving forward.

Question: Do you have any other joint projects
planned in the future? 

Elgun: Our experience working closely with Huawei
has been fantastic; hence, we have many upcoming proj-
ects in the pipeline. 

One of our key focuses here at talabat is to become the
most loved and downloaded app in the MENA region - a
true companion for our customers’ lives, and we believe
Huawei can continue to make a significant contribution to
this. We’re really excited to continue working with Huawei
to integrate more innovative technology.  This will include
making the talabat app available on Huawei’s Petal Search
and Petal Maps, plus the Super Device range such as the
next-generation TV - the Huawei Vision S and the new
12.6-inch Huawei MatePad Pro tablet set to be launched
soon in the MENA market. 

We look forward to continuing to strengthen our part-
nership and relationship with the fantastic Huawei team
moving forward! 

Mohammed Al-Qattan

How Huawei’s AppGallery, talabat partnered 
to provide best-in-class customer experience
Exclusive interview with Onur Elgun, vice president of Strategy MENA at talabat

Onur Elgun, vice president of Strategy MENA at talabat


