
KUWAIT: In a meeting of its board members yesterday,
Boursa Kuwait announced net profits attributable to equity
holders of the parent company of KD 7.8 million for the six
month period ended 30 June 2021, a notable increase of 39
percent compared to the same period in 2020, when the
company recorded net profits of around KD 5.6 million. 

The company generated 39.03 fils earnings per share,
an increase of 39 percent compared to its total of 28.05 fils
over the same period in 2020, while the Group’s total assets
came in at approximately KD 106.5 million, which is a 155
percent increase versus its 2020 total for the same period
of KD 41.7 million. Shareholder equity attributable to equi-
ty holders of the parent company increased from KD 32.7
million at 30 June 2020 to KD 52.6 million at 30 June 2021,
an increase of 61 percent, while total operating revenue
came in at KD 14.9 million, an increase of 120 percent over
the same period in 2020 which stood at approximately KD
6.8 million.

Boursa Kuwait Chairman Hamad Meshari Al-Humaidhi
commented: “We are pleased to have recorded net prof-
its of around KD 7.8 million for the first half of 2021,
which is an almost 39 percent increase over its 2020 total
over the same period. The results we see today mirror the
strength of the operational model and the solid strategy
in place, as well as the company’s underlying strong
financial health, which have allowed us to deliver an
exceptional performance.”

He continued: “As the world continues to recover from
the effects of the COVID-19 pandemic, we are hopeful that
the results made in the first six months are an indication of
things to come for Boursa Kuwait, the Kuwaiti capital mar-
ket and the national economy. In closing, I would like to
thank my fellow board members, the executive team and
the esteemed Boursa Kuwait employees for their monu-
mental efforts during the year.”

The increase in net profits is partly due to the consoli-
dation of the Kuwait Clearing Company since the third
quarter of 2020, which also recorded improvements to its

bottom line. Other factors contributing to the increase
include a rise in the total traded value by 53.41 percent,
including a 295 percent increase in Main Market traded
value, and a rise in trading volume by 100.31 percent
compared to the first half of 2020. The recorded traded
value for the first half of 2021 came in at approximately
KD 6.5 billion, while the traded shares during that period
were approximately 41.7 billion. Active accounts also
increased by 38.94 percent, further contributing to
Boursa Kuwait’s bottom line.

Mohammed Saud Al-Osaimi, Boursa Kuwait’s Chief
Executive Officer commented on the company’s financials
for the first half of 2021, saying: “Boursa Kuwait saw a 120
percent increase in total operating revenue in the first six
months of 2021, and the Group’s assets saw a 155 percent
increase to about KD 106.5 million. These results indicate
that the company enjoys a great deal of investor confi-
dence as well as demonstrating the ongoing value and effi-
ciency of the company.”

Boursa Kuwait’s security, which has been traded since

September 2020 on the “Premier Market” increased by
15.45 percent in the first half of 2021, demonstrating the
company’s potential for growth and expansion, a testament
to the unwavering confidence it enjoys from investors.

Al-Osaimi added: “As we continue making improve-
ments to our suite of products and services, and entice
more companies to list, we remain steadfast in enhancing
the Kuwaiti capital market and making it more attractive to
investors. The capital market apparatus launched margin
trading, netting and Tradable Rights Issue as part of its
ongoing commitment to improving market efficiency and
facilitating access to it, as well as enhancing transparency
and governance, increasing liquidity and instilling investor

confidence as part of our overarching efforts to raise our
market’s profile locally, regionally and around the world.”

Since its inception, Boursa Kuwait, a self-listed compa-
ny and one of the government entities to successfully
undergo privatization, has implemented many steps in
accordance with international practices and standards
enhance the position of the exchange regionally and glob-
ally, as well as transform Kuwait into a regional and global
investment destination, by focusing on creating an attrac-
tive issuer base and broadening its investor base, increas-
ing the depth and breadth of its products, as well as
upgrading its infrastructure and business environment to
international standards. 

Boursa Kuwait net profits surge 
by 39% for the first half of 2021
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PepsiCo to sell 
Tropicana, Naked 
stake to PAI Partners
PARIS: US drinks giant PepsiCo said yester-
day that it will sell a majority share in its
drink brands Tropicana and Naked to French
investment fund PAI Partners for $3.3 billion.
PepsiCo planned to retain a stake of 39 per-
cent in the joint venture and invest some of
the proceeds in “healthier snacks, zero-calo-
rie beverages, and products like SodaStream
which are focused on being better for people
and the planet,” a statement said. Terms of
the deal included “an irrevocable option to
se l l  certa in  (other)  ju ice  bus inesses  in
Europe” by early 2022, pending regulatory
approval, it added.

PepsiCo purchased SodaStream in 2018 for
$3.2 billion and sees a bright future for the
healthy food and drink market. It acquired the
Tropicana line of fruit juices in 1998 and
Naked, which makes smoothies, in 2007. Juice
sales amounted to around $3 billion in 2020
for Pepsi, but the profit margin was not as
strong as for other products.

In July, the US group raised its 2021 fore-
casts and now expects core sales to expand
by six percent.

Meanwhile, “this joint venture with PAI
enables us to realize significant upfront val-
ue, whilst providing the focus and resources
necessary to drive addit ional long-term
growth for these beloved brands,” PepsiCo
chairman and chief  execut ive Ramon
Laguarta said in the statement. PAI manag-
ing partner Frederic Stevenin added: “We
believe there is great growth potential to be
realized through investments in product
innovation, expansion into adjacent cate-
gories, and enhanced scale in branded juice
drinks and other chilled categories.

“We are also thrilled that PepsiCo will
remain involved as our partner in the joint
venture.” Since the early 2000s, PAI has also
built up a 50-percent stake in the yoghurt
brand Yoplait. —AFP
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Al-Safat Investment 
vaccinates its staff in 
cooperation with MoH
KUWAIT:  Al-Safat  Investment  Group has
organized, in cooperation with the Ministry of
Health, a vaccination campaign for the staff of
the Group and its subsidiaries, as well as those
of the leasing companies and institutions in Al-
Safat Tower in Hawally. The anti-COVID vac-
c ina t ion  campa ign  won  the  p ra i se  o f  a l l
employees and workers in Al-Safat Tower. Al-
Safat Investment Co was keen on following all
t he  p rocedures  and  p recau t ions  o f  t he
Ministry of Health.

Saheb Khajah, Manager of  Support ing
Services Department at Al-Safat Investment said
that the operation progressed smoothly with the

cooperation between the work team and the
Health Ministry. Khajah praised the role of the
Health Ministry team in applying the standards
that ensure maximum success of the campaign
and interacting with the initiative of Al-Safat and
several other companies. He pointed out that the
campaign involved a high degree of organization,
supervision and follow-up by a specialized team
observing all the required criteria and rules.

He added that Al-Safat Investment Co is
always keen on implementing precautionary
measures against the virus. It was keen on pro-
viding this service to the employees of company
and company’s subsidiaries providing them with
immunity and contributing to reaching full soci-
etal immunity in the days to come.

He asserted that Al-Safat Co initiative adds to
the government efforts to return to normalcy,
pointing out that a good indicator of this is the
high rate of vaccinations which helps immunize
all segments of Kuwaiti society.

Societal responsibility
Sarah Al-Mukaimi, Marketing and Public

Relations Manager at Al-Safat Group, said that such
initiatives are in line with the Group’s societal
responsibility towards its employees and those of
the companies and the entities it deals with. She
revealed that about 500 workers in Al-Safat Tower
were vaccinated in the space of four hours and
pointed out that the company was from the very
beginning keen on communicating with the Health
Ministry to ensure the company’s adherence to the
required procedures. She added that Al-Safat
Investment Co was in the forefront of implementing
the highest degree of precaution in accordance with
local and international health standards.

Al-Mukaimi went on to say that “Al-Safat
Investment is committed to the interests of the envi-
ronment, Kuwaiti society and main stakeholders. It
also endeavors, through these initiatives, to register
many achievements at the level of sustainable devel-
opment of society and employees.” 

Alibaba earnings 
fall as China tech 
giants face turmoil
BEIJING: Chinese e-commerce leader Alibaba Group
said yesterday that it posted lower profit but main-
tained steady revenue growth, indicating that a gov-
ernment crackdown on the country’s tech giants was
having little impact on its core business. Alibaba said
its net income in the April-June quarter came in at 45.1
billion yuan ($7 billion), down five percent on-year.

The Hangzhou-based company was the first of
China’s tech champions to feel the wrath of a govern-
ment that has become concerned over their rapid
growth and data security. In April, regulators fined
Alibaba a record $2.78 billion for anti-competitive
practises, dragging the company to a rare operating
loss in the January-March quarter. Since then, the
government has taken a number of other measures
against major Chinese digital players, sending their
share prices tumbling. But through it all, Alibaba’s rev-
enues remained solid as China’s economy has weath-
ered the global pandemic well, with company execu-
tives saying it had even helped fuel online shopping.

Alibaba revenue, the vast majority of which comes
from its core e-commerce platforms, increased 34
percent on-year to $31.9 billion, according to the
company. Still, that fell short of a Bloomberg poll of
analysts who had forecast 49 percent growth.

Alibaba blamed the lower net income on strategic
investments. A statement accompanying the earnings
announcement made no mention of the tech clamp-
down. “We believe in the growth of the Chinese econ-
omy and long-term value creation of Alibaba,”
Chairman and CEO Daniel Zhang said.

Huge fines 
After years of giving them relatively free rein to

help digitize the Chinese economy, regulators are now
seeking to hobble dominant digital platforms. The
moves echo a global pushback against the increasing
clout of Big Tech that has Facebook, Google and oth-
ers also facing scrutiny at home and abroad.

Alibaba has received particular attention after bil-
lionaire co-founder Jack Ma publicly criticized
Chinese regulators in October for reining in a push
into online lending, wealth management and insurance
products by Alibaba’s online payments arm Ant
Group. The government said it imposed the $2.78 bil-
lion fine on Alibaba for its practice of forbidding mer-
chants who wish to sell their wares on its popular
online marketplaces from simultaneously offering

them on rival e-commerce sites, saying the company
had “abused its dominant position in the market”.

The Alibaba fine was a record and nearly three
times the almost $1 billion levied by China against
Qualcomm in 2015, Bloomberg reported earlier.

Even before the fine, the regulatory crackdown had
cost Ma and Ant Group dearly. A planned record-
shattering $35 billion Hong Kong-Shanghai IPO by
Ant Group, which would have added to Ma’s already
massive wealth, was abruptly shelved. Ma subse-
quently disappeared from public view for weeks, and
Ant Group was ordered by regulators to return to its
roots as an online payment services provider.

A staff member of Al-Safat Investment Co receives vaccination.
Staff of the Al-Safat Investment Company are waiting to be immunized at
the vaccination center at Al-Safat Tower, Hawally.
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