
Economy improving 
slowly but should be 
buttressed by reforms 
KUWAIT: Kuwait’s economy so far in 2021 looks to be
recovering gradually from the economic dislocation caused
by the coronavirus pandemic. The contraction in GDP in the
second and third quarters last year was the sharpest on
record (data back to 2011), while the public finances regis-
tered one of the largest deficits amid a big drop in oil prices.
Inflation has continued to rise on the back of higher food
prices and supply-side constraints.

High frequency economic data in the first quarter of 2021
shows that improvement was driven by consumer spending
and household borrowing. The stock market has also per-
formed relatively well during 1Q21, lifted by vaccine opti-
mism and expectations of improved business activity down
the line. Hopes are high that, with an increase in awards in
1Q21, activity in Kuwait’s projects market will finally gain
traction this year following the pandemic-affected 2020.
This is taking place against a backdrop of markedly higher
oil prices, which, in turn, is a reflection of OPEC+ supply
side management and improved global oil demand growth. 

Having said that, uncertainty is still high: the reintroduc-
tion of partial curfews amid rising coronavirus infections
both in Kuwait and abroad will have slowed down the nor-
malization process. In Kuwait, lending to businesses has
been soft, though the approval of the “loan guarantee” law
should provide some support. The impact of the deferral of
Kuwaiti loan repayments for six months is uncertain on eco-
nomic activity although it would add to the fiscal burden,
and so would the recent KD0.6 billion to front line workers. 

The still tense relation between the newly elected parlia-
ment and the government does not augur well for the leg-
islative and long-awaited reform agenda, especially on the
fiscal front, including the much debated debt law. 

GDP contracts sharply in Q2 and Q3 2020, to rise in 2021
Third quarter 2020 GDP data released last month

revealed a fourth consecutive year-on-year contraction for
the Kuwaiti economy. Real GDP declined by 11.5 percent
y/y in 3Q20, weighed down especially by weakness in the
oil sector (-14.8 percent) due to  OPEC+ cuts while non-oil
economic activity was adversely affected by pandemic-
related restrictions, as businesses were only being opened
gradually in a phased sector-specific approach. That said,
consumer spending skyrocketed in 3Q20 (+26 percent y/y)
once full curfew had been lifted - and growth has been in
double digits ever since. 

In light of these quarterly figures, we now see GDP
growth in 2020 as a whole at -8.0 percent y/y. This year
should see a return to growth, of 1.2 percent, driven by non-
oil sector gains (4 percent) stemming from private consump-
tion due to pent-up demand and higher government spend-
ing due to higher oil prices.

Oil GDP is projected to improve in the remainder of the
year following the recent OPEC+ decision to release gradu-
ally more oil into the market starting in May. (Saudi Arabia
will restore its 1 mb/d of the voluntary cut production as
well.) Kuwait’s compliance with the OPEC+ supply cut
agreement was in excess of 100 percent (average) during
the quarter with production averaging 2.33 mb/d but is
expected to rise to 2.43 mb/d in line with its new quota.
Production is then seen at this level until the expiration of
the OPEC+ agreement in April 2022. 

Consumer price inflation stood at 3.0 percent y/y in
February, largely driven by a continued, significant climb in

international food prices (10.4 percent) due to supply-side
disruptions brought on by the pandemic and higher food
prices. The housing services index, meanwhile, has not
budged since June 2019, despite reports of variations in
rents pre and post-pandemic, especially considering the
exodus of thousands of expatriates and anecdotal reports of
decreases in rents given to some tenants during the pan-
demic. Core inflation, which excludes food and housing
costs, fell slightly to 2.7 percent y/y. Looking ahead, we
expect inflation to average 2.5 percent this year, edging up a
bit further if VAT were to be implemented next year. 

Oil prices rally to 22-month highs 
Optimism about the prospects for a global economic

recovery amid increasing vaccinations and the OPEC+
mediated supply tightness are the primary reasons for the
increase in oil prices. Brent price closed out the first quarter
of the year up 22 percent q/q at $63.5/bbl, having almost
breached a 22-month high of $70 in mid-March.

Prices have been largely range-bound heading into April
on renewed demand-side concerns sparked by the re-impo-
sition of coronavirus lockdowns in several economies.
Recently, though, better-than-expected economic data out
of the US and China (although India, a large consumer of oil,
has been hammered by massive infections which could affect
oil demand) and the International Energy Agency’s upward
revision to global oil demand in 2021 appear to have
improved sentiment. Kuwait Export Crude (KEC) has out-
performed Brent, gaining 26 percent in 1Q21 to $63.9/bbl at
end-March.  

Large fiscal deficit in FY20/21
Lower oil production and prices are likely to push

the budget deficit in the fiscal year that ended in March
to a high level if lower than projected in the official
budget. Low oil revenues drove the increase in the
deficit with the KEC oil price down 35 percent y/y dur-
ing the period to $41.5/bbl, while oi l  production
declined by 12.6 percent on OPEC+ production cuts.
Moreover, non-oil revenues, although relatively small,
shrank by 16.1 percent amid repercussions of the
COVID pandemic. Meanwhile, while government spend-
ing fell by 7.4 percent due mainly to the sizeable decline
in capex (-29 percent) on delays and postponements to
project work. The government registered a deficit of
KD6.0 billion during the first 11M of FY20/21 (April-
February). However, based on seasonal spending pat-
terns, the deficit could end up at about KD9 billion (28
percent of GDP) for the whole fiscal year. 

The recent rise in oil prices if sustained will help reduce
the government’s financing needs for the current fiscal year.
Aside from halting transfers into the Future Generations
Fund (FGF), the government has taken additional steps to
boost liquidity at the General Reserve Fund (GRF) in all like-
lihood for a few months through some swap operations (with
the FGF) and collections of retained earnings from state-
owned enterprises including the Kuwait Petroleum
Corporation. The budget deficit for this fiscal year could end
up at about KD7-8 billion, much lower than projected in the
draft government budget (KD14.1 billion) but large enough
not tobe financed with existing resources without passing
the debt law or withdrawing from the FGF.

The latest available data for 3Q20 showed an improve-
ment in the external position due to the rebound in oil prices
from their pandemic-lows and also high returns on invest-
ments abroad (FGF and PIFSS) due to a rebound in interna-
tional markets. With oil prices rising, the current account
should have improved further in 1Q21. With a possible easing
of restrictions and travel in the remainder of the year, we
could witness a widening of the service account but the
external position should remain robust. 
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KUWAIT: National Mobile Telecommunications
Company KSCP “Ooredoo” announced its financial
results for the quarter ended March 31, 2021:

l Consolidated customer base decreased by 8 per-
cent to 23.6 million in Q1 2021, compared to 25.6 million
in Q1 2020 mainly due to a change in methodology in
Tunisia.

l Revenues in KD were impacted by the COVID-19
pandemic and related business limitations across all
operations, lower sales in Kuwait, a decrease in Algerian
revenue mainly due to currency devaluation.
Consequently, consolidated revenue decreased by 6
percent to KD 146.0 million for Q1 2021, compared to
KD 155.8 million in Q1 2020. 

l EBITDA decreased by 4 percent in Q1 2021 to KD
50.8 million, compared to KD 52.9 million in Q1 2020. 

l Net profit attributable to NMTC was KD 1.0 mil-
lion for Q1 2021 compared with KD 1.7 million in Q1
2020, due to the decline in EBITDA

l The consolidated earnings per share were 2.0 fils
per share for Q1 2021, compared to 3.4 fils per share
earned in Q1 2020. 

Commenting on the company’s results, Abdulaziz
Yaqoub Al-Babtain, Chief Executive Officer, Ooredoo
Kuwait, said: “We focused on supporting the community
and thus we intensified our corporate social responsibil-
ity initiatives, and gave more attention to the safety of
our people. Our digital transformation strategy enabled
us to improve our cost base and to increase efficiency.” 

“We constantly aim to keep pace with technological
development, contribute to enhancing the local econo-
my, ensure the safety and satisfaction of our employees
and customers, and maximize our efficiency, productivi-
ty and performance” Al-Babtain added. 

Sheikh Mohammad Bin Abdullah Al-Thani, Chairman
of the Board of Directors commented: “The first quarter
of 2021 was characterised by challenging conditions in
several of our markets as the pandemic continued to
impact economic activity and disposable incomes.
However, throughout this difficult period, we remained
focused on the health and wellbeing of our employees
and customers, and continued to support the communi-
ties in which we operate. 

Operationally, however, The COVID-19 pandemic
accelerated the adoption of digital channels across our
markets, supporting our digital transformation agenda as
we continue to broaden our offering and focus on
expanding our customer acquisition channels. This
enabled us to maintain a healthy consolidated customer
base of 23.6 million in Q1 2021. 

Our financial performance for the period was impact-
ed by economic instability due to the pandemic as well
as currency depreciation in some of our markets.
NMTC reported consolidated revenues of KD 146 mil-
lion during the first quarter of 2021, down 6 percent
compared to the same period last year. Our focus on

cost optimisation enabled us to partially absorb the
pressure from our top line, hence EBITDA for the period
declined by a slower rate of 4 percent to KD 51 million,
supporting a healthy EBITDA margin of 35 percent.
Consolidated Net Profit in Q1 2021 was KD 1 million
compared to KD 2 million for the same period in the
previous year. 

In Kuwait , our digital  transformation strategy
enabled us to optimise our cost base supporting an
increase in EBITDA margin to 28 percent in Q1 2021
compared to 25 percent in Q1 2020.  In Tunisia, revenue
increased 2 percent during the first quarter of 2021
compared to the same period last year due to favourable
exchange rates. 

In Algeria, our customer base increased by 3 percent
to 12.7 million, supported by our strong digital offering.
In Palestine, EBITDA increased 22 percent to KD 2.8 mil-
lion in Q1 2021 compared to the same period last year,
driven by strong revenue growth of 5 percent as well as
our ongoing efficiency and cost optimisation initiatives.
In the Maldives, we grew our customer base to 360,000,
an increase of 3 percent from the end of last year.”

Review of Operations
The Group’s operational performance can be sum-

marised as follows:
Ooredoo - Kuwait operations

Ooredoo Kuwait revenues were KD 50.5 million in
Q1 2021, compared to KD 55.1 million in Q1 2020 and
EBITDA stood at KD 14.1 million in Q1 2021 compared
to KD 13.9 million in Q1 2020. To promote vaccination
against COVID-19, and to support government efforts,
Ooredoo Telecom, the first to introduce innovative digi-
tal services in Kuwait, offered three months free of
charge to all its customers -with post-paid subscrip-
tions- who have had the COVID-19 vaccine. 

This stems from the company’s determination to
stand by the Government and its entities in their efforts
to fight the COVID-19 pandemic, and inspire the people
of Kuwait to take the vaccine. This is mainly driven by
the Company’s national corporate social responsibility
program to achieving sustainable development and
improving the lives of members of society as a whole.

Ooredoo Kuwait also won a several prestigious
awards, the Company was awarded the “Best Internet
Service Provider” at the annual Service Hero Awards for
the year 2020, endorsing the company’s long standing
commitment to its customers. Recognized as the bench-
mark in the telecom industry, Ooredoo Kuwait was rec-
ognized for its excellence in offering complete coverage
at high speeds, multiple plan options to suit different
needs along with offering an excellent customer service. 

Ooredoo Kuwait also proudly announced that it has
won 3 categories at the 2021 Middle East & North
Africa Stevie Awards. The Stevie Awards are widely
considered to be the world’s premier business awards,

conferring recognition for achievement in programs such
as The International Business Awards for 19 years.
Ooredoo Kuwait has won in the following categories;
“Innovation in Business Information Apps”, “Innovation
in Customer Service Management, Planning & Practice”,
and “Achievement in Growth”. 

The Gold Stevie Award for “Innovation in Business
Information Apps” category was awarded in recognition
of the company’s My Ooredoo application. My Ooredoo
allows customers to fully control their account through
their smart devices at any time. Customers can pay their
bills or recharge multiple lines at once, check their pack
usage and balance, activate their Nojoom account and
keep track of their points, activate several digital servic-
es and buy e-vouchers and more.

The Silver Stevie Award for “Achievement in Growth”
category was in specific recognition of Ooredoo
Kuwait’s milestones in business, technology and digital
services in the telecommunications sector. Ooredoo has
won numerous awards for providing an exceptional cus-
tomer experience in the past, and today, Ooredoo is def-
initely thrilled to add this award to its portfolio. 

For years, Ooredoo Kuwait has maintained its suc-
cess and even achieved growth by exploring new inno-
vative techniques to conduct business efficiently, allow-
ing it to reach new markets, expand its product and
service portfolio, and expand the competencies of its
human resources.  Among the most important of these
achievements are the launching of eSIM on its network
as the first telecom operator to offer this service in
Kuwait and one of the first in the region, launching the
5G in mid-2018 providing a superior 5G experience and
improving its network capabilities, followed by the first
international 5G video call in the MENA region between
Ooredoo Kuwait and Ooredoo Qatar. These important
steps comes in tandem with the company’s digital trans-
formation strategy and affirming its leadership in digital-
ization in Kuwait, in addition to providing its customers
a full-fledged and unique digital experience. 

Ooredoo Kuwait also received a bronze Stevie Award
for “Innovation in Customer Service Management,
Planning & Practice - Telecommunications Industries”
category. The company’s most important achievements
represented in completing 1000 days of launching its
state of the art data center with zero downtime since its
launch in 2017. The data center provides a suite of man-
aged hosting services tailor-made to fit corporate and
business needs. These services are ideal for corporates
and businesses looking to better manage their data,
platforms and applications.

Ooredoo - Tunisia
Revenues increased by 2 percent to KD 32.7 million in

Q1 2021 compared to KD 32.1 million in Q1 2020 supported
by favourable Foreign Exchange rates. EBITDA decreased
to KD 13.5 million in Q1 2021 compared to KD 14.1 million in
Q1 2020. Ooredoo’s customer base in Tunisia decreased to
6.9 million customers in Q1 2021. Ooredoo Tunisia has
changed the reporting of its prepaid customer’s base from
the original life-cycle definition to the 90 days network
activity definition to align with a common methodology
across mobile operators within Tunisia. This change trans-
lates into a drop in the reported customer base of approxi-
mately 2.3 million with no impact on the reported financials

Ooredoo - Algeria
Business in Algeria was negatively impacted by the

devaluation of the Algerian Dinar. Consequently, revenues
decreased to KD 45.8 million in Q1 2021, compared to KD
49.9 million in Q1 2020. EBITDA was KD 15.6 million in Q1
2021, down from KD 16.8 million in Q1 2020. Algerian Dinar
depreciated by 12 percent year on year. Customer base in
Algeria increased by 3 percent to 12.7 million in Q1 2021
compared to 12.3 million in Q1 2020.

Ooredoo - Palestine
Revenue increased by 5 percent to KD 8.3 million in Q1

2021, compared to KD 7.9 million in Q1 2020. EBITDA was
strong, increasing 23 percent to KD 2.8 million in Q1 2021,
compared to KD 2.3 million in Q1 2020, driven by opera-
tional efficiencies across the business. Customer base in
Palestine decreased to 1.3 million customers in Q1 2021
compared to 1.4 million in Q1 2020.

Ooredoo - Maldives
Ooredoo Maldives reported 18 percent decrease in rev-

enues to KD 8.8 million in Q1 2021, compared to KD 10.8
million in Q1 2020. EBITDA was KD 4.7 million in Q1 2021
compared to KD 5.7 million in Q1 2020. Ooredoo Maldives
now serves a total of 360k customers.

Ooredoo Kuwait Group reports 
revenue of KD 146m for Q1 2021
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